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Rough Proofs 


New York was disturbed by a sky- 
who misspelled a couple of 
Probably he was trying to 
for membership in the sign 
union. 


im writer 
words. 
qualify 
painters’ 
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Dr. Stanley High, the head-writers 
MS point out, has been laid low by that 
devastating announcement from the 
S white House. Because he failed to 
Me display the expected passion for 
anonymity? 
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Harford Powel is very critical of 
cosmetics copy which promises kiss- 
Sability to ladies who may be other- 
™ wise. Has Mr. Powel forgotten how 
important it is to be kissable? 


iat 


,. VF 


often,” asks the Lydia E. 
Pinkham Medicine Company, “can 
you kiss and make up?” 

For lots of gals the number varies 
directly with the kisses. 
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Chicago is planning to celebrate its 

hundredth birthday with a cham- 

™ pionship fight between Braddock and 

PLouis. To be a success it will have 
to be a knock-out. 
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Rompers and play-suits are re 
ported to be in great demand from 
women of a certain age. But evi- 
dently it isn’t the age of discretion. 


7, ? F 
Now it comes out that Dr. Tug- 
the well-known molasses man, 
spent $1.07 a copy on his resettlement 
reports. He must be an advertising 
man at heart, after all. 
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If, as Governor Chandler hoped, 
pall of those honorary Kentucky Col- 
»onels had come to the rescue of their 
alma mammy, the flood relief prob- 
lem would have been solved. 
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Maybe the lack of response to the 


B flood emergency by the 17,000 Ken- 


tucky Colonels was due to the fact 
that they had enlisted in the army 
instead of the navy. 
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Kentucky distilleries have been 


me Pretty well flooded in the past few 


Weeks, which gives an opportunity 
for Some smart merchandiser to bob 
i an idea for bottled high- 
alis, 
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Even non-fiction sells like “Gone 


With the Wind” when properly ad- 
cchrsagy People are beginning to 
—* e that truth is scarcer than fic- 
10n, 


a 


| ltseems that you can get plenty of 
test —— from United States Sen- 
Ts Tor $1,000 a throw. The Repre- 
7 ie ought to go along just for 
Lilt ide 
+ | 


Brewers 
th 


of beer and makers of 
lewing 


“itil ‘sum seem to be chiefly 
ae pled at present by unsigned 
‘all contracts. Spring must be 


around the corner. 
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ving that this is indeed the age 


age ceures, even the financial jour- 
sins “re printing illustrations of peo- 
‘© Instead of pie-charts. 


Cory Cus. 


MARKET IN FLOOD 
AREA SURVEYED 
BY ADVERTISERS 


Many See Big Opportunitigs 
for Products 


(Pictures on Pages 2, 6, 38, 47 and 49) 

Chicago, Feb. 4.—The widespread 
destruction wrought by the _ flood, 
with its serious consequences for 
householders and manufacturers in 
the affected zones, has a bright lin- 
ing for manufacturers in many parts 
of the country, due to the vast re- 
construction market which awaits 
tapping. 

Advertisers of building materials 
are laying plans to benefit from the 
rehabilitation rush. A wide variety 
of supplies and equipment will be in 
demand in the flooded areas to aid 
in repairing or rebuilding homes and 
business establishments. 

Heavy demand for steel is expect- 
ed, for immediate repairs, and later 
for reconstruction and flood control. 
The steel industry hurried this week 
to replenish jobbers’ stocks. 


Celotex Primes Guns 


Celotex Company, Chicago, is get- 
ting ready for intensive advertising 
in the flood district, to get its share 
of the re-building and new building 


Other highlights of the flood 
are reported on Pages 3, 38 and 
47. 


business, LeRoy Staunton, advertis- 
ing manager, said. 

As groundwork for the campaign, 
the company is conducting special 
investigations in the flooded areas, 
to determine what class of homes 
and business establishments were 
most affected. 

An important part of Celotex ac- 
tivity at the present time, Mr. Staun- 
ton said, is replenishing the stock 
of dealers, whose supplies were dam- 
aged. 

Crane Company expects consider- 
able plumbing and heating equip- 
ment business from repair, modern- 
ization, and new construction work 
in the flooded areas, H. H. Simmons, 
advertising manager, said. 

S. F. Bartlett, sales manager of 
United States Gypsum Company, 
pointed out that many stores and 
industrial plants in the flood zone 
will require new wallboard to re- 
place old partitions. 

The principal benefit of recon- 
struction work to Martin-Senour Co., 
maker of Monarch paint, will be in 
additional sales of wall finishes and 
floor varnishes, A. R. Raymond, ad- 
vertising manager, said. 

Directors of the Jewel Tea Co., Inc., 


(Continued on Page 6) 
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Rough Proofs ..... 

Voice of the Advertiser 


TO SCRIPPS-HOWARD 


M. H. Aylesworth, former chairman of 


National Broadcasting Company, will 

join the general management of Scripps- 

Howard Newspapers prior to March |. 
(Story on tei 2.) 


r. > C. “Widens 
Scope of Ward, 
Kraft Hearings 


Ft. Worth, Tex., Feb. 3.—The Fed- 
eral Trade Commission staged a hur- 
ried, ten-minute session here yester- 
day, questioning one retailer, then 
shifted to Houston for a similar ses- 
sion as the government moved to es- 
tablish a nation-wide basis for the 
Robinson-Patman Act violation 
charges against Montgomery Ward & 
Co., Chicago, and Bird & Son, East 
Walpole, Mass. 

The FTC attorneys are seeking to 
show that the million-dollar bulk sale 
carpeting at a lower price to Ward 
by Bird & Son injured competing re- 
tailers throughout the country. Test 
of the act’s provisions making the 
buyer equally guilty with the seller 
is being made in this case. 

The Fort Worth hearing followed 
re-opening of the Ward case in Chi- 
cago and “roving hearings” in Phila- 
delphia and New York on the charges 
against Kraft-Phenix Cheese Corpo- 
ration, Chicago. 

In testimony of retailers from Chi- 
cago and nearby towns in the Ward 
hearings, they declared their prices 
for Economy and Neponset linoleum 


(Continued on Page 49) 


Cosmetics Committee of 


AMA to Initiate e Probes 


Advertising 


Big Factor in 
Ending Strike 


San Francisco, Feb. 5.—In spite of 
the fact that the marine strike, 
which officially ended this morning, 
was the longest and most costly in 
the commercial history of the coun- 
try, it might have been even more 
prolonged but for the power of ad- 
vertising. 

The terms which were finally 
adopted were reached several weeks 
ago, final ratification being deferred 
pending a referendum among the 
unions involved. In the meanwhile, 
the shipowners used full page news- 
paper space persistently to announce 
the terms which had been proffered 
and to convince the public that they 
had made a bona fide effort to elimi- 
nate the conditions which were re- 
sponsible for the strike. 

The advertising created such a fa- 
vorable public sentiment that it un- 
doubtedly affected the attitude of the 
union men themselves, who rolled 
up overwhelming majorities for set- 
tlement on the proposed terms. 

The unions themselves showed 
considerable deference for the power 
of public opinion and kept their side 
ef the controversy before readers by 
printed material of various kinds 
which was distributed at every op- 
portunity. 

While business interests estimated 
that the strike cost $7,000,000 a day 
or a total of $680,000,000, the total 
loss ran into billions, the country’s 
export trade being paralyzed. Fifty 
million dollars of cargo is waiting 
to be shipped in San Francisco har- 
bor alone. Los Angeles reported 
234,000 tons. 


NIAA Picks Edgewater 

Chicago, Feb. 5—The Edgewater 
Beach Hotel has been selected as 
headquarters for the convention of 
the National Industrial Advertisers 
Association to be held Sept. 23-25. 


Denese Now V-P 


Indianapolis, Feb. 5—Dwight Rey- 
nolds, art director of Sidener, Van 
Riper & Keeling, has been appointed 
a vice-president of the agency. 


Last Minute News Flashes 


San Francisco, Feb. 
of Supervisors to pass an ordinance 
of $1. 


Muffets with Arthur Kudner, 


heretofore. 


New York, Feb. 


splash with copy in 15 magazines, 
European schedules. 


New Frigidaire Campaign to Break March 7 
Dayton, O., Feb. 5.—The largest campaign in the history of Frigidaire 
Corporation was announced for March 7 release today as the 4,000,000th 
Household Frigidaire came down the assembly tracks. 
newspapers will be the primary media. 


San Francisco Cleaners Ask City Minimum Price Law 


5.—San Francisco cleaners asked the City Board 


compelling minimum cleaning prices 


The state fair trade acts, recently upheld by the U. S. Supreme 
Court, give cities this control power, 
attorneys are seeking legal prenaeeee, 


Quaker Oats Appoints Kudner for Muffets Campaign 

Chicago, Feb. 5.—Quaker Oats Company has placed advertising of 
Inc., 
Kudner will launch a vigorous campaign for this product, little promoted 


cleaners’ attorneys contended. City 


New York, effective immediately. 


Magazines and 


Three Major Boat Lines Renew Advertising 

5.—With the maritime strike ended, three major lines 
—United States, Panama Pacific and Grace-——announced late today adver- 
tising would be resumed immediately. 


U. S. and Panama Pacific will 
newspapers of 35 cities and large 


Or, Fishbein Outli Outlines Plans 
Of New Body; Tells Need 
for Scrutiny 


Chicago, Feb. 4.—While the pri- 
mary function of the new Advisory 
Committee on Advertising of Cos- 
metics will be examination of prod- 
ucts intended for advertising in 
American Medical Association publi- 
cations, the Committee will also on 
its own initiative investigate other 
products upon which it believes the 
medical profession or the _ public 
should be informed. 

Dr. Morris Fishbein, editor of the 
A. M. A. Journal, emphasized this 
point in an interview with Apver- 
rISING AGE today, in which he out- 
lined the work of the new group. 

After examining the cosmetic in 
question, and the claims made for 
it in advertising and sales literature, 
the committee will report to the 
A. M. A.’s Advertising Committee, 
which makes the final decision as to 
which products may be advertised 
in A. M. A. publications. 


No “Approval” Seal 


No “Seal of Approval,” such as 
given by the A. M. A. Council on 
Foods, will be awarded in the case 
of cosmetics, Dr. Fishbein said. The 
manufacturer will be allowed, how- 
ever, to state in his consumer ad- 
vertising that the product has been 
“accepted for advertising in the pub- 
lications of the American Medical 
Association.” 

“Several products of leading 
manufacturers have already been 
submitted to the cosmetics commit- 
tee,” he said. “There is every in- 
dication that reputable companies in 
the cosmetic field will co-operate 
with the A. M. A.” 

The association has exercised a 
salutary influence on advertising of 
foods since the establishment of its 
Council on Foods in 1930, Dr. Fish- 
bein said. 

Through the Council on Foods, any 
manufacturer with a product having 
a health appeal is enabled to secure 
official A. M. A. acceptance, providing 
that the product and the advertising 
claims made for it pass certain tests. 
The burden of proof is on the manu- 
facturer. 

No charge is made for the Coun- 
cil of Food’s services, nor is any 
manufacturer permitted to  con- 
tribute in any way to the A.M. A.’s 
work, Dr. Fishbein pointed out, 
adding that advertising in A. M. A. 
publications is in no way compulsory 
so far as consideration of products 
by the Council on Foods is con- 
cerned. 


Examined 3,500 Products 


In its past seven years in the food 
field, the association has examined 
more than 3,500 products, accepting 
approximately 3,000 of which less 
than 100 are regularly advertised in 
A. M. A. publications. 

Due to the tremendous amount of 
clerical and other work involved, 
and the necessity of concentrating 
its efforts, the Council on Foods 
within the past year has discontin- 
ued examination of certain foods. 

These include ordinary breads and 
similar well known bakery products, 
the nutritional features of which are 
generally recognized; frankfurters 
and other sausage products; carbo- 
nated beverages; dyes for coloring 
foods and Easter eggs; and butter. 
If any products falling in. these 
(Continued on Page 51) 
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February 8, 19.5 


MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


Hi, fellas! The flood sure has been 
knocking those poor souls for a loop. 
Wish I could do more for the Red 
Cross flood relief fund. And if little 
Minnie may make a suggestion, how 
about giving the same amount you 
spend for lunch today to the Red 
Cross? Eat a lot, too.... then drop 
the duplicate dough at your nearest 
Red Cross booth. 


The local committee up here in 
Minneapolis has a stiff quota, but 
I guess everybody has. They 
yelped help a few days ago, so 
we pitched in. As my weekly 
blurb is being penned to you, 
The Star cooperating with radio 
station WCCO in sponsoring flood 
relief broadcasts has raised $12,- 
000 bucks. 


I was up until 4 a. m. the three nights 
helpin’. Gene and Glenn, those radio 
stars with their pals Jake and Lena did 
a bang up job. Cedric Adams, Min- 
neapolis Star columnist, gave the flood 
news. 


Ced got in a tight spot when folks 
began sending in pledges and offer- 
ing to double them if Ced would sing. 
He finally did. The folks from The 
Star and WCCO suffered as much as 
the refugees. 


But folks loved it. They like any- 
thing Ced Adams does. His column 
is one reason The Star is in the cen- 
ter of the spotlight today. Now I’m 
not an editor, but here’s a couple of 
things that will give you an inside 
peek as to why The Minneapolis Star 
grows. 


Lot of talk the other day caused 
by big local Peace demonstration. 
For six days Minneapolis Star ran 
each day story, with art, by a local 
Gold Star Mother. Titled “What 
My Boy Would Have Been,” 
Mothers opened their hearts and 
said what their soldier-sons did and 
what they might have been in 1936. 


Brought a few tears, but packed a 
wallop of reader interest. All of you 
know that the question “are teachers 
paid enough?” has always been up 
for argument. Last week The Min- 
neapolis Star started a series called 
“How Much Does It Cost To Become 
a Teacher?” Bet a lot of you don’t 
know. 


Neither did a lot of people. An- 
other reason why The Minneapolis 
Star gets the big audience in Minne- 
apolis. 


So in addition to being a darn good 
NEWSpaper, The Minneapolis Star 
steps out regularly with a parade of 
the brightest LOCAL features you’ve 
seen in many a moon. 


That makes it easier to see why 
The Star is now the Northwest's 
Largest Evening Newspaper... 
jirst in circulation. It makes it easier 
for you to tell why The Star is tops 
in Minneapolis, delivered into 16,045 
more Minneapolis homes than the 
second evening newspaper, 7,392 more 
than the morning and evening news- 
paper combined. 


Take it from Minnie, boys, The Min- 
neapolis Star steps into 1937 with a 
responsive army of readers. In adver- 
tising for 1936, The Minneapolis Star 
was the only Minneapolis daily news- 
paper to chalk up a gain in every one 
of the six advertising divisions listed 


by Media Records. 


It will pay you to pay attention to 
The Star because the most families 
in Minneapolis pay attention to it! 


. and remember about that lunch 
money for The Red Cross, boys. So 
long. 


M. H. AYLESWORTH 
CASTS LOT WITH 
SCRIPPS - HOWARD 


Former NBG President Enters 
Newspaper Field March 1 


(Picture on Page 1) 

New York, Feb. 5.—Merlin H. 
Aylesworth, for ten years president 
of National Broadcasting Company 
and for the last two chairman of the 
board of Radio-Keith-Orpheum, has 
resigned the latter post and will cast 
his lot with Scripps-Howard News- 
papers before March 1. 

While Mr. Aylesworth will join the 
general management of the Scripps- 
Howard organization in an unidenti- 
fied capacity, it is generally believed 
that his sales genius, credited with 
much of the development of radio 
during its early days, will be given 
full play in his new role. 

During his decade as chief of 
National Broadcasting Company, Mr. 
Aylesworth enjoyed opportunities to 
meet many of the directing heads 
of American industrial organizations 
on intimate terms. These contacts, 
which hastened the maturity of 
radio, can be made equally profit- 
able to the big newspaper chain, it 
is assumed. 

Mr. Aylesworth has just turned 50, 
having been born at Cedar Rapids, 
Ia., July 19, 1886. He practiced law 
briefly following his graduation from 
the University of Denver, but ob- 
tained a permanent divorce from it 
when he became chairman of the 
Colorado Public Utility Commission. 
Some time later he became an execu- 
tive of the Utah Light and Power 
Company, which he left to become 
managing director of the National 
Electric Light Association, one of 
the world’s largest and most influ- 
ential trade organizations. 


Headed First Chain 


It was in 1926 that Mr. Aylesworth 
accepted the invitation of Owen D. 
Young, Gen. James G. Harbord and 
other pioneers in the new world of 
radio to head the first chain in ex- 
istence, National Broadcasting Com- 
pany. He held this post for 10 years, 
being called on during that period, 
and particularly during the first few 
years, to settle many vaxatious ques- 
tions of policy. 

Though the popularity of radio 
grew so steadily and rapidly that 
there was always a temptation to 
sell all available time, Mr. Ayles- 
worth insisted on reserving choice 
hours for sustaining features. He 
also contributed to the public educa- 
tion on matters musical by making 
these sustaining programs of uni- 
formly high quality. One of the 
first stars whom he secured for a 
sustaining program owas Walter 
Damrosch, who not only knew music, 
but could interpret it to laymen. 

Mr. Aylesworth also is credited 
with formation of Press-Radio Bu- 
reau, which, during the days when 
newspapers and radio were at 
swords’ points, brought a measure 
of peace out of the conflict. Even 
today, Press-Radio Bureau is gener- 
ally regarded as one of the most ac- 
curate and concise sources of daily 
news presented in any quarter. 


Solved Many Problems 


While he made a bad guess in the 
case of transcriptions, which he 
fought vigorously in the early days 
of radio, close observers assert that 
he maintained a remarkably high 
batting average, considering the fact 
that he was constantly treading un- 
explored paths. 

In spite of the high role given him 
to perform in shaping the course of 
the newest art, friends say that his 
salary was never in accord with his 
performance, seldom exceeding $50,- 
000 a year. It is generally believed 
that his remuneration with Scripps- 
Howard will exceed this sum by a 
substantial margin. 


FLOOD EFFECT 


HIGH IMPASSABLE NATURE ON 
WATER HIGHWAYS. A RAMPAGE 


It's Hood time again! And countless 
Jd vehicles perk their urgent freight and 
/ 4 impatient passengers at moke - shift 
iy roadside havens es Mother Nature 
angrily signals --"“STOP” 


yy p< But « Frisco waybill or « Frisco ticket 
AND TNE is @ passport Mother Nature simost 
SOVTMWEST always honors. It's the surest” GO" sign 
for traffic, regardless of the weather 

yr at A money saver for shippers! A time 


saver for travelers! Choose the Frisco's 
all-stee! weather-proof highway -- and 
GET THRU! 

THE FRISCO CARRIES ON 


Fee Feather inbermeton Phone 

FRISCO TICKET OFFICE 

923 N Srwedwoy - CHomtant 1600 

ST Lous, 20 

UNION STATION 

Case 

TOWER GROVE STATION 
we 


(teeeeet 


Semi-institutional copy of Frisco Lines in 

newspapers of key cities was hinged to 

the flood scourge to emphasize continued 
service over heavy difficulties. 


CHEVROLET IS 
UNDISPUTED 1ST 
IN MOTOR FIELD 


Detroit, Feb. 5.—Chevrolet took un- 
disputed first place in the automotive 
field in 1936, according to totals for 
the year compiled by Automotive 
Daily News. Chevrolet, which was 
second in 1935, increased its 1936 
sales substantially, while Ford, which 
was the 1935 leader, was unable to 
maintain the pace last year. 

Total registrations of Chevrolet 
cars in 1936 aggregated 909,628, com- 
pared with 641,019 for 1935. Ford, 
which sold 814,961 cars in 1935, was 
able to move only 735,006 in 1936. 

Automotive Daily News ranks Ply- 
mouth third in 1936, with new regis- 
trations of 490,811; Dodge, fourth, 
with 243,693; Oldsmobile, fifth, with 
174,214; Pontiac, sixth; Buick, sev- 
enth; Hudson, eighth; Packard, ninth 
and Studebaker, tenth. 

The total for 1936 was 3,333,801, 
compared with 2,693,411 for 1935. 
Production was considerably higher, 
being fixed at 4,616,857. 

Gains of Groups 

Both General Motors and Chrysler 
entrenched themselves more firmly 
than ever in 1936, the former’s sales 
aggregating 1,432,946 in 1936, for a 
gain of 39.28 per cent over the 1,029,- 
535 sold in 1935. Chrysler’s 1936 
total was 835,636, representing an in- 
crease of 35.17 per cent over 1935. 

Though sales of Lincoln cars in- 
creased from 2,224 in 1935 to 15,087 
in 1936, the Ford total in 1936 was 
the comparatively modest figure of 
750,098, a decline of 8.21 per cent 
from 1935. 

The Hudson group’s 1936 sales 
amounted to 97,550, compared with 
74,065 cars in 1935. The Nash group 
increased sales of 34,381 in 1935 to 
42,119 in 1936. Auburn’s sales de- 
clined to 2,992 from 5,121 in 1935. 

In the non-affiliated field, Graham 
increased 1935 sales of 15,721 to 16,- 
046: Hupp fell from 7,368 in 1935 
to 1,551 in 1936; Packard rose from 
36,984 in 1935 to 67,538 in 1936; 
Pierce-Arrow declined from 860 in 
1935 to 779 in 1936; Reo dropped 
from 3,846 to 3,135; Studebaker ad- 
vanced from 38,501 to 66,084; and 
Willys gained from 9,781 to 12,065. 


Adler Starts Agency 


Milton J. Adler has resigned as 
advertising manager of the Lighto- 
lier Company, New York, to form the 
Milton J. Adler Company, advertising 
agency, 55 W. 42nd st., New York 
He was formerly advertising man- 
ager of the Freed Eisemann Radio 
Corporation, assistant promotion man- 
ager of the New York American, and 
with the agencies of Joseph Katz and 
J. H. Rothchild. 


Murray Ball Moves 
Murray Ball, artists’ representative, 
has moved to new offices at 309 Fifth 
ave., New York. 


‘Phantom’ Link 
Carried WHAS 
Flood Picture 


Louisville, Feb. 4.—How Station 
WHAS, Louisville, fed direct flood 
reports over a “phantom” telephone 
link from the inundated area to Sta- 
tion WSM, Nashville, for re-broad- 
cast of the stricken area’s plight 
was graphically related today by ex- 
ecutives of the Louisville station. 

Discounting reports that the broad- 
casts carried by the Volunteer Inter- 
City Network, comprising both Co- 
lumbia Broadcasting System and Na- 
tional Broadcasting Company were 
“pickups,” WSM officials disclosed 
that, despite the burying of 15 miles 
of telephone lines under water, the 
direct link to the Nashville re-broad- 
casting point was maintained from 
the time of the flood’s onslaught in 
this area Jan. 24. 

The “phantom” link maintained by 
the station and telephone company 
is the “third voice highway” set up 
between the two parallel copper 
wires representing the physical cir- 
cuit linking a telephone at each end 
of the circuit. It was on this slender 
thread that the work of relief di- 
rection by radio in the area was car- 
ried on, despite the fact that prac- 
tically all power and telephone fa- 
cilities in the area were destroyed. 


Ten Senators Sell 


Fag Testimonials 


Though only one Senator admitted 
the fact, ten are reported to have 
sold testimonials for $1,000 each to 
an unnamed cigarette manufacturer, 
said to be American Tobacco Com- 
pany. 

Senator Robert R. Reynolds, of 
South Carolina, home of Camel ciga- 
rettes, said that he received $1,000 
for a signed statement that he had 
made a great many speeches without 
damage to his throat from the desig- 
nated cigarette. 


Ambrosia to Dreher 
Monroe F. Dreher, Inc., New York 
agency, has been appointed to place 
advertising of Hinze Ambrosia, Inc., 
Pore-Deep cleanser and other Am- 
brosia toiletries will be featured in 
newspapers and magazines. 


Keenan Appoints 


Bachenheimer, Dundes & Frank, 
Inc., have been named to handle a 
consumer advertising campaign in 
metropolitan newspapers for I. H. 
Keenan & Co., New York carpet mer- 
chants. 


Guyer Leaves Gibson 


William Guyer has resigned as ad- 
vertising and sales promotion man- 
ager of Gibson Distilling Co., New 
York, effective Feb. 1. He was for- 
merly with Jos. E. Seagram & Sons. 


Allum Leaves Getchell 


Ralph D. Allum has resigned as 
vice-president and director of J. Stir- 
ling Getchell, Inc., New York. He 
was formerly vice-president of Lord 
& Thomas, Inc., Chicago. 


‘SZ Plymouth i 
Business Cars 
to Bow Feb. 13 


Detroit, Feb. 4.—A new line 
commercial cars for the Plymoy, 
division of Chrysler Corporation wy 
be announced Feb. 13. Announ 
ment copy will be carried in Collier, 
The Saturday Evening Post ay 
Time. 

Thereafter a national schedule wy 
be carried, along with a trade pape 
list and a selected list of farm py 
lications. Copy will feature the ne» 
Plymouth Commercial Pick-Up ay 
Commercial Sedan, already in py 
duction, and the fact that the cay 
featuring Plymouth’s “econom, 


1 hema. 


durability and performance,” a, 
specially engineered for exactiy 
commercial use. 

A heavy duty transmission 


standard equipment in the new lin 
brakes are hydraulic; cabs and bodi« 
are of all-steel construction. 4) 
cars are styled along modern ling 
planned to lend advertising val» 
to the use of the units by any bus 
ness. Besides the Pick-up and Cop 
mercial Sedan, a Westchester Subur! 
ban station wagon is offered. 

Advertising is being placed throug) 
the Detroit office of J. Stirling Ge. 
chell, Ine. 


aietiadl 


Michigan Milk 
Advertising Is 
Held Deceptive 


Lansing, Mich., Feb. 4.— Burr B 
Lincoln, Michigan Commissioner ¢ 
Agriculture, has declared war bot) 
on what he regards as extravagant 
and misleading advertising of milk 
produced within the state and “im 
ported” milk and butter which he 
declares to be sub-standard. ie 
Asserting that Michigan is rapidly i 
becoming a “dumping ground” ror 
low-grade butter, the Commissioner 
has tightened up administration oi 
the state and national pure food 
laws, at the same time promising i 
campaign of education among manu 
facturers of all foods within the 
state. 

The ire of the Commission ha‘| 
been aroused by the humble signs] 
on dairy trucks which are used }y| 
a large majority of milk distributors | 
If a voluntary agreement will not 
end this bombastic advertising, he as 
serted, court action will be adopted. 

Under the Michigan statutes, it is 
necessary for enforcement officers t 
prove that consumers are being dé 
ceived by advertising. Mr. Lincoll 
said that he believed this require 
ment would be easy to meet. 


Representatives Move 


Bryant, Griffith & Brunson, news 
paper representatives, will move from 
230 to 360 N. Michigan avenue, Chi 
cago, Feb. 12, occupying Room 922. 


———_ 


Scientific Window Coverage 


Our facilities make it possible to plan a wit’ 


\ advertising. 
FOR LOWCOST B SALES RESULTS. 


all displays. 


dow display campaign with the same certaint! 
of what you are getting as on your publicatio 


Our Associate Offices offer a knowledge 
local retail conditions which assures the be 
locations everywhere, whether the campaig be 
national, regional or local. 

Our installation service combines profession® 
skill with methods which assure uniformity ® 


For list of our 142 Associate Offices, cover 


6.087 cities and towns, write 


WINDOW ADVERTISING, INC., AND ASSOCIATES 


175 Fifth Ave., New York 


560 W. Lake St., Chicas? 
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ADVERTISING AGE 3 


‘Let’s Be Vulgar! 


| ae thing about superla- 
tives...they are always vul- 
gar to those not entitled to use 
them. 


There's probably not a moun- 
tain in the Himalayas that’s on 
speaking terms with Mt. Everest. 


The minute anything is the fin- 
est or the greatest, it is supposed 
to be Bad Taste to talk about it. 


But what's the good of being 
first if no benefit accrues from 
defeating the runner-up? 


What is the aim of any business, 
anyway, but to pre-empt for 
itself the right to certain super- 
latives? 


And where can any advertiser 
better hope to achieve sales su- 


Metropolitan_ 


Baltimore SUN @ Boston GLOBE @ Buffalo TIMES @ Philadelphia INQUIRER 
Chicago TRIBUNE @ Detroit NEWS e New York NEWS e Pittsburgh PRESS 
Cleveland PLAIN DEALER e St. Louis GLOBE-DEMOCRAT e Washington STAR 


perlatives than in a medium 
which excels the entire world 
in circulation superlatives? 


If the 6,500,000 to 8,000 000% cir- 
culation of the Metropolitan 
Group is Vulgar, then what shall 
be the inference to the teeming 
millions that constitute these 
Metropolitan majorities? 


We shall continue to be Vulgar! 


We shall continue to believe 
and to preach that the Greatest 
sunday Newspaper Circulation 
in the world, in the richest buy- 
ing areas in the world, has es- 
tablished its claim to be first of 
all mediums in the world, to any 
advertiser whose objectives in 
the world are the same as our 
own. 


Let’s Be Vulgar . . . Together! 


* with additional or alternate papers 


Gravure ® 
. 
aon eekly — 
| 
Color Additional or alternate papers | lo 
Metropolitan Boston HERALD e Buffalo COURIER-EXPRESS | 
Sunday Detroit FREE PRESS e New York HERALD TRIBUNE 


METRCTCTATM (St Louis POST-DISPATCH @ Washington POST 
New York e Chicago 
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Largest Hotel 
Apologizes for 
Room Shortage 


Chicago, Feb. 4.—The Stevens 
Hotel, taking a breathing spell after 
one of the biggest months in its his 
tory, newspapers in 28 cities 
this week to offer apologies to its 
patrons throughout the country who 


used 


were unable to secure accommoda- 
tions in January. 
Each piece of the 200-line copy | 


was localized. Headed, “Our Sincere 
Apologies,” the text was addressed to 
“our friends in —.” 

While the Stevens is always turned 


This book is not for 


completely over to the convention of 
the National Canners’ Association for 
a week in January, facilities this 
year were monopolized by several 
other special events which made it 
impossible for the hotel to take care 
of many of its regular patrons, in 
spite of the fact that it is the largest 
in the world. 

The newspaper copy assured trav- 
elers that such a sequence will never 
again occur and that they will be safe 
in depending upon the Stevens in the 
future. 

Maxon, Inc., Chicago, handles the 


| account. 


Amsterdam Moves 

The Amsterdam Agency, Inc., 

York, has moved its offices to 
Madison ave. 


New 
590 


sale 


“Advertiser's Digest’ 


Launched on Coast 


Erving, Buskirk & Ericksen have 
organized with headquarters in the 
Russ Building, San Francisco, to pub- 
lish The Advertiser’s Digest. 

The new paper will summarize 
leading articles from advertising 
publications, by arrangement with 
the publishers. No advertising will 
be carried. 


Berger in Building 
With appointment of Ralph I. 
Schuppner as general sales manager 
of its steel building products divi- 
sion, Berger Mfg. Company, Canton, 
O., has re-entered the building prod- 
ucts fabrication field. N. W. Sut- 


a a 
SA aer 


maier has been made advertising 


| manager. 


Agency to Erect 
Its Own Building 


Albert Frank-Guenther Law, Inc., 
New York, has taken title to the prop- 
erty at the northwest corner of Cedar 
and Greenwich streets, adjoining its 
present offices at 131 Cedar st. 

Plans are to demolish the building 
now on its newly-acquired property 
in the spring of 1938 and erect a new 
structure to conform with the present 
offices. 


Promotes Milk Copy 
The Milwaukee Co-operative Milk 
Producers’ Association has author- 
ized a deduction of one cent per hun- 
dredweight from milk checks, to 


|stimulate fluid milk consumption 
|through advertising, provided that 
'dealers will contribute a like sum. 


le your product is distributed through 


department or drug stores, or both, you 


will want this plan explained to you. 


THE LEADING 


Curtis J. HARRISON, Advertising Manager 


PHOTOPLAY MAGAZINE 


EXPONENT 


OF HOLLYWO 


OD FASHIONS 


REE LANCE IS 
AWARDED $2,000 
FOR UNUSED IDEA 


New York, Feb. 3.—An unused idea 
submitted by a free-lance writer to 
McCann-Erickson, Inc., for use by 
Ford Motor Company, was held to be 
worth $2,000 by a jury verdict ip 
Federal Court here late last week. 

Miss Dorothy T. Stone brought the 
action against the McCann-Ericksop 
agency following the rejection of her 
idea early in 1935. 

The unique claim was made in be. 
half of Miss Stone that the submis. 
sion of her idea by the agency to the 
client substantially contributes to 
the benefit of the agency in good wil] 
as well as in the possibility of in. 
creased business. 


Plan That Failed 


Her idea was for an advertising 
tie-up between Ford motor trucks 
and the Industrial Sales Committee 
Caravan, in co-operation with the 
Federal Housing Administration. The 
original announcement of the cara- 
van program appeared in November, 
1934. This program was _ subse- 
quently changed, and products of the 
participating companies, including 
Westinghouse, General Electric, 
Sherwin-Williams, Crane, Armstrong 
Cork, American Radiator and others, 
were shown in miniature in buses. 

Miss Stone claimed that while she 
had received nothing for three ideas 
previously submitted to McCann- 
Erickson, she was to be compensated 
in this instance regardless of the out- 
come plus a substantial bonus if the 
Word Motor Company accepted the 
idea. 

Officials of the company denied 
making any promises to pay, but said 
they would have attempted to obtain 
a publicity or field promotion job for 
her in connection with the proposed 
campaign, if it had materialized. 


Experts Are Unanimous 


Expert testimony to show the 
value of an idea was offered by coun- 
sel for Miss Stone. John Cole, for- 
mer Pacific coast manager for Lord 
& Thomas, and Louis C. Pedlar, vice- 
president, Metropolitan Advertising 
Co., both agreed that no one can say 
how much an idea is worth. 

They mentioned figures, however, 
from $5,000 to $10,000, adding that 
the prime consideration is the po 
tential value of the plan in creating 
additional billing of one to three mil- 
lion dollars in newspapers, outdoor, 
radio and motion picture exploita- 
tion, as called for in the plan. 

McCann-Erickson officials testified 
that Miss Stone’s idea was substan- 
tially changed by creative experts 
working on the Ford account. 

In his charge to the jury, Judge 
Murray Hulbert said that there is 
an implied obligation to pay for serv- 
ices rendered at the special instance 
and request of another, provided 
that there is no evidence to show 4 
special agreement. 


Rochford to “Time” 

Daniel Rochford, director of adver 
tising and publicity for the New 
England Council, Boston, has Tre 
signed to join Time, Inc., New York. 
in an editorial capacity. He was for 
merly managing editor of The Sports: 
man, New York. 


Gets National Cigar 


National Cigar Co., Brooklyn, has 
placed its advertising account with 
Metropolitan Advertising Co., NeW 
York. Other new Metropolitan 4 
counts are Dale Homes and Clark 
Service Co., real estate, New York. 


Akers Promoted 


Arthur K, Akers, Southern rep! 
sentative of Public Works Magazi"’ 
will become advertising manas*’: 
effective March 1, and will be locate? 
in New York. 


Williamson in Boston 
After 13 years in the Philadelph® 
office, William J. Williamson, JT. 
been transferred to the Boston ‘ 


fice of N. W. 


Ayer & Son. 
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Ferre apkh 


He a fact discovered in 1936 by Price- 
Waterhouse; confirmed by 51 local and 
national spot advertisers (more than on any 
other local Cincinnati station), and by WKRC’s 
full Columbia Network program schedule. 
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ADVERTISING AGE 


February 8, 1937 


Albadon Tooth 
Powder Tested 
in New York 


New York, Feb. 2.—Albadon, a 
new tooth powder, is being tested in 


car card advertising locally, today 
following an extensive sampling 


campaign in a number of cities. 

William R. Warner & Co., makers 
of Agarol, Alka-Zane, and Cal-Bis-Ma, 
are sponsors of the new product, 
with Cecil, Warwick & Cecil, Inc., 
as the agency. 

Future plans for Albadon are in- 
definite, pending the results of the 
current test. 


Promote Virginia 


Shenandoah Valley, Inc., has been 
formed at Staunton, Va., to advertise 
that section of the state. An appro- 
priation of $10,000 has been made 
available. 


Letz to Critchfield 


Letz Mfg. Company, Crown Point, 
Ind., has placed its advertising ac- 
count with Critchfield & Co., Chicago. 
It is one of the oldest makers of feed 
preparing equipment. 


Jeoope 
od 


The cellapsing of 
the dock was an 
necident, The fact 


that the camera 
man was there 
and ready was 
aiso an aecident. 
But sales from 
Scoop Advertising 
are no accidents. 
They result from 
sound merchandis- 
ing and unique 


loyalty. 


Che 
GRADUATE 
GROUP 


Harvard, Yale, Princeton, 
Columbia, Cornell, Dartmouth, and 
WO other alumni magazines of 
leading American colleges 
reaching 250,000 graduates with 
one plate. 
$1500 per page. 


30 Rockefeller Plaza 
New York 
SAN FRANCISCO 
LOS ANGELES 


CHICAGO 
BOSTON 


DETROIT 
LONDON 


MARKET IN FLOOD 
AREAS SURVEYED 
BY ADVERTISERS 


(Continued from Page 1) 
Batavia, Ill., meeting in New York 
te declare the thirty-seventh regular 
quarterly dividend of $1 per share, 
also appropriated $50,000 from the 
reserve for contingencies for the re- 
pair of damaged property and the 
rebuilding of the company’s business 
in flooded areas. 

Jewel's directorate further ap- 
proved the continuance of salaries 
and wages to all company employes 
unable to work during flood times 
and authorized loans to such em- 
ployes, without interest, to aid them 
financially in the rehabilitation of 
their homes. 

The floods can be expected to have 
an important effect on building ac- 
tivity over a wide area and a con- 
siderable period of time, in the opin- 
ion of Phil W. Hanna, managing edi- 
tor, Practical Builder. He added that 


ADVERTISER AIDS IN STRICKEN FLOOD AREA 


in the Market Auditorium, Wheeling, W. Va., transformed into a lying-in hospital, 
Mrs. Carrie Rollinson, an expectant mother, is given aid by a Red Cross staff with 


advertisers, among others, Lehn & Fink Products Co., donating medical supplies. 


building activity in the affected 
area, for the time being, will be 


largely confined to rehabilitation and 
replacement. 

“This activity will apply to three 
types of buildings, commercial and 
industrial, better residential, and 


~ 
INTERNATIONAL 


Goonricn SCOOPS TO CONQUER! 


G OODRICH was skeptical. Wouldn't believe that anyone would 


or could tell in advance his plans for buying tires. 


bought when the old ones fail. 


Tires are 
That's all. 


But Goodrich tried a small test campaign to see if there was 
anything to this Scoop Advertising. The college graduates who 
read their alumni magazines were asked to reveal their tire- 


buying plans. 


Hundreds sent in the coupons. And the sales 


Goodrich made as a result convinced them of the value of the 
Graduate Group for Silvertown Tire advertising. 


Because of their amazing loyalty, college graduates try to help 


their alumni magazines to get more advertising. 


They know 


that the best way to do it is to make the advertising pay. 


Therefore they send in advance information about their major 


purchasing plans, stating what and where and when. 


Armed with this advance information, the advertiser 


the Group.” 


Send for “Little Ads from Big 


Agencies.” 


“scoops 


It shows the way 


many important advertisers use Scoop Advertising. 


the 
said. 

“In the first two groups, funds are 
available from capital resources and 
insurance. Rehabilitation and _ re- 
placement will be immediate and 
will create an important volume of 
work and market for materials. 

“The third type, because of the 
typical location of the poorest resi- 
dential districts in the ‘flats’ or bot- 
tom land areas of the affected cities, 
represents a large percentage of the 
total. For this type there is the 
necessity for public and_ private 
financial aid. Such aid will undoubt- 
edly be extended but will not be so 
quickly available.” 


poorest class of housing,” he 


Fires Add to Damage 


The extent of the flood damage 
has been increased by the large num- 
ber of resulting fires which have 
completely destroyed many build- 
ings, Mr. Hanna said. 

“As in previous disasters,” he 
commented, “reconstruction is start- 
ing immediately. Contractors and 
material sources of the surrounding 
territory will be taxed to capacity 
to meet reconstruction demands.” 

kk. C. Hole, publisher of American 
Lumberman, pointed out that re- 
construction will open up a large 
market for lumber, sand, gravel, ce- 


ment, ‘paint, plaster, glass, wall- 
board, and related building ma- 
terials. 


There will be a special need for 
re-decoration of interiors, he added. 
Damaged homes will require new 
floors in many cases. Thousands of 
householders will have to buy new 
household furnishings, such as rugs, 
hangings, and curtains. 


Re-decoration Need Born 


Power plants at many points along 
the Ohio and Mississippi River were 
damaged by the flood, R. E. Turner, 


managing editor of Power Plant 
Engineering, said. In many cases 
there may have to be replacement 


of cables, other 
electrical 
equipment. 

W. D. M. Allan, director of promo- 
tion of the Portland Cement Associa- 
tion, forsees a substantial volume of 
business for cement, lumber, steel, 
brick, tile and asphalt. He emphasized, 
however, that this will probably not 
be of “boom” proportions, based on 
experience after the 1936 disaster. 
The work of cleaning up the flooded 
cities will be a “bonanza” to labor, 
he said. 

Reports to Electrical World from 
the field, for the week ended Jan. 30, 
indicate that while the flood has tem- 
porarily delayed shipments, no can- 
cellations of large orders placed in 
recent work have been received. 
| Building departments of the 
affected cities announced that care- 
ful inspection of structural strength 


transmission lines, 
instruments, and _ other 


will be made before reoccupancy of 
badly-flooded buildings will be per- 
mitted. 


Charles A. McCaleb, managing edi- 
tor of Buildings and Building Man- 
agement, pointed out that when the 
basement of an office building, apart- 
ment house, or industrial building is 


flooded, new wiring is necessary, 
| motors must be dried and armatures 
|}rewound, and in cases glass 
(Continued on Page 49) 
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JEWELERS SELL 
BOWLING BALLS 
ON INSTALMENT 


Chicago, Feb. 4.—Sale of bowling 
balls on the instalment plan through 
jewelry stores is the unique plan 
with which Brunswick-Balke-Collen. 
der Company is experimenting today 
in a test campaign here. While 
some results have been noted from 
the modest 105-line copy running in 
newspapers, the company believes it 
is too early to forecast either suc. 
cess or failure of the revolutionary 
idea. 

Five retail establishments are 
identified in the copy as sources of 
supply for Brunswick-Balke-Collen- 
der Mineralite bowling balls. They 
are in the main credit jewelry stores, 
one or two also handling radio. 

They are said to have responded 
with enthusiasm to the company’s 
tentative suggestion that they enter 
the plan on a test basis, since all] 
are organized for credit work and 
are interested in seeking new types 
of merchandise to add to their lines, 
The retailers bore most of the ad- 
vertising cost, it is said. 


Too Many Amateurs 


While there are many thousands 
of bowlers in Chicago, in common 
with other parts of the country, the 
vast majority operate on a purely 
amateur basis, belonging to no 
leagues and boasting no trappings 
which would help improve their 
game. 

After studying this market, Bruns- 
wick-Balke-Collender decided _ that 
an instalment plan might stimulate 
interest in possession of individual 
balls, “bored to fit your hand.” Ne- 
gotiations with the jewelers fol- 
lowed, the result being the offer of 
a ball at $15.95, with weekly pay- 
ments of 50 cents. 

If results are satisfactory, the 
company will extend the idea to 
other cities next year, starting in 
August, when bowlers begin to think 
about their favorite game. The sea- 
son at present has only a month to 
go, discouraging immediate purchase 
of new equipment. 


Issues Language Map 
Associated Foreign Language 
Newspapers, Chicago, have issued a 
colored map showing where foreign 
language residents dwell. Copies are 
available on request. 


Union Oil Guse Comic 


Union Oil Company, Los Angeles, 
is adapting two comic strip charac: 
ters, “Napoleon and Uncle Elby” to 
outdoor advertising in the six states 
covered. 


Form Atlanta Agency 


Baxter Eastburn and Harry Siegel 
have organized as Eastburn & Siegel, 
Volunteer Bldg., Atlanta. They will 
conduct a general agency business. 


BETTER «2 BETTER 


In every issue for the 
past 4 years The Amer- 
ican Home has shown a 
gain both in circulation 
and advertising revenue 
over the issue of the 
preceding year. 


No Place bske . 
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Oklahoma and Texas farmers were too busy selling cotton at 19.8 
cents a pound to worry about production costs and careful farm man- 
agement. 


_ glam 
: 


“A But Bobby retired from competition, Shirley Temple became 

a top box office attraction, skirt hems reached for the floor .. . 

and Oklahoma and Texas farmers saw cotton drop to undreamed-of 
lows. 

re] 


= Then they needed help. They clamored for information on re- 
= ducing costs . . . on increasing soil fertility . . . on solving 

marketing problems. So they turned to The Farmer-Stockman in 
force. 


Today there are 46,183 :20re Southwestern farmers subscribing to 

: The Farmer-Stoekman than in 1927. Likewise, today The Farmer- 

Stockman has a grea/er Oklahoma and Texas circulavion than any _— 
other farm paper, s/ale. seclional or national. @ it's a 


/ HABIT 
The fact that production costs on cotton for this area have been ; in Hh we st 
reduced approximately 44°, is evidence that The Farmer-Stockman 

has served them well. 


The FARMER-STOCKMAN ~— 
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Burke Shifted 
to Detroit for 
Hearst Group 


New York, Feb. 3.—John D. Burke, 
who has been in charge of auto- 
motive classifications in the Hearst 
International Advertising Service of- 
fices at Los Angeles, is being trans- 
ferred to the Detroit office to head 
representation of the Pacific coast 
group of Rodney E. 
Boone, general manager, Hearst Ad- 
vertising Service, announced today. 

L. C. Barnard, long associated with 
automotive advertisers in the Los 
Angeles area, succeeds Mr. Burke at 


newspapers, 


the Los Angeles office. 

Newspapers included in the Pacific 
coast group include the Los Angeles 
Ezvaminer, San Francisco Examiner 
and Seattle Post-Intelligencer. 


Wamsutta Spends More 

With a 50 per cent increase in 
their appropriation, Wamsutta Mills, 
New Bedford, Mass., will feature 
their bedding line in Bride’s Maga- 
zine, Christian Science Monitor, Har- 
per’s Bazaar, House & Garden, House 
Beautiful, New Yorker, Town & Coun- 
try and Vogue. D. F. Horne, sales 
manager. is in charge. 


Wylie with Agency 


L. F. Wylie has joined Flack Ad- 


vertising Agency, Syracuse, coming 
'from the Syracuse Post Standard. 


‘Department Store 
Sells Cab Script 


Yellow Cab Company, San Fran- 
cisco, has begun sale of its scrip at 
the Emporium, department store. 
Ten dollars worth of rides are sold 
for $9, the amount being charged 
to regular customers. 

The scrip is sold in three locations 

-the men’s wear department, travel 
bureau, and the gift desk. Rufus 
Rhoades & Co. are the agency. 


Join Buffalo News 

Charles J. Ryan and Clifford J. 
Lockrow have joined the Buffalo Eve- 
ning News. The former was adver- 
tising director of the Poughkeepsie 
Star & Enterprise; the latter was ad- 
vertising manager of the Mohican 
Co., Buffalo, 


“Reel” Booklet Tells 
“Cosmopolitan’s” Story 


A novel promotional piece, “40 
Cosmopolitan Movies in One Reel,” 
has been developed by Cosmopolitan 
magazine to emphasize the fact that 
its fiction has proven a source-book 
for scores of great motion pictures. 

The 16-page booklet is circular in 
shape, and its cover is designed to 
resemble a reel of film. The inside 
front cover and facing page depict a 
motion picture audience. Scenes from 
40 productions follow. 


Nesbitt Returns 


E. P. Nesbitt, for many years an 
officer and director of Critchfield & 
Co., Chicago agency, has returned to 
that organization after four years 
with Reincke-Ellis- Younggreen & 
Finn. 


Representatives: THE B 
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SHOW RESPONSE 
SPURS PLANS T0 
BOOST AIRCRAFT 


Makers See Broad Consumer 
Advertising in 38 


New York, Feb. 4.—Enthusiastie 
predictions were voiced at the Na. 
tional Aviation Show here this week 
that unprecedented public interest ip 
aircraft might soon cause manufac. 
turers to expand their advertising 
plans beyond the dealer publications 
to which promotion has heretofore 
been largely limited. 

Though no plane manufacturer has 
as yet formulated a broad advertising 
program, involving the use of con- 
sumer media, several ventured the 
opinion that next year might see 
such a step undertaken. 

Public response to the new mode] 
planes exhibited at the show—espe. 
cially those in the lower price Classes 
—has frankly stunned many manu- 
facturers. With prices ranging from 
$1,270 to $1,800 in the lower brackets, 
salesmen have been kept busy book- 
ing orders, and as a result produc- 
tion schedules in most plants have 
been stepped up beyond the antici- 
pated 1937 requirements. 


High-Priced Planes Demanded 


Orders for higher-priced planes 
have also been received at the show 
and one manufacturer still has not 
recovered from the shock of a $5,000 
cash deposit on one of his de luxe 
cabin models. 

Typical of the optimistic expres- 
sions, uttered by plane manufactur- 
ers, is this statement by W. T. Piper, 
secretary and treasurer of the fac- 
tory producing the Taylor Cub at 
Bradford, Pa.: 

“Last year we made 550 planes. 
Our 1937 production will be well 
over a thousand. As for this show, 
we have never seen anything like it. 
There are real prospects and _ pur- 
chasers here.” 

D. H. Hollowell, vice-president of 
Porterfield Aircraft Corporation, Kan- 
sas City, declared: “This is the first 
profitable aircraft show we have ever 
been in. With the prospects we have, 
if we don’t go out of here with orders 
and deposits for 50 planes, there is 
something wrong with us.” 

Technical men pointed out that 
automobile manufacturers will soon 
be producing their motors with alu- 
minum alloys, making low-cost avail- 
able to aviation manufacturers. 
The 85-horsepower Ford V-8 motor 
was referred to as a_ specific 
example of a development that will 
stimulate low cost plane production. 

The phenomenal success of the cur- 
rent show, the first local aviation 
exhibition held here since 1930, has 
encouraged talk about a still bigger 
show next year, supported by elab- 
orate tieups with metropolitan news 
papers. 


Time Payments Help 


Pointing to the approximate time 
when flying will contribute another 
important national advertising classi 
fication, members of the industry are 
among the first to admit that at pres 
ent the field is marked by a lack of 
the merchandising awareness that 
characterizes, for example, the auto 
motive and household appliance bust 
nesses. 

But, in refutation of the idea that 
such a situation will long continue 
to exist, these same people point t0 
the time payment plans being inau 
gurated by various producers of lo¥ 
priced planes such as Taylor Ai 
craft's new low priced cub, listing 
$1,270, which can now be financed 
with a $424 down payment and 
monthly instalments of $84.60 

Another factor noted at the 
which many persons believs may 
speed the employment of national 
advertising programs by members % 
the aircraft industry, is the com! 
tive price situation reflected )) the 
price tags attached to the p ducts 


show, 


+i. 
yels 


‘of numerous exhibitors. 
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ADVERTISING AGE 


«1s, 


1936 Set All-Time Highs: 


In Airline Passengers 
In Automobile Registrations 
In Electricity Consumption 


In Shoe Production* 
and 


Beginning with the November, 
1936 issue Pictorial Review set 
an All-Time High in reader ap- 
peal for women’s magazines with 
a complete book-length novel in 
every issue. These novels plus the 
splendid service features and finer 
fiction mean longer life and 
greater pulling power for your 
advertising with two and a quar- 
ter million families, at the lowest 
basic rate in the women’s ten-cent 
magazine field. 


*SOURCE ON ALL-TIME HIGHS—FORBES 
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Bee Hive First 
to Feed Quints, 
Ruling of Court 


Toronto, Feb. 1.—The $150,000 dam- 
age suit of Canada Starch Company 
against St. Lawrence Starch Com- 
pany was dismissed here Saturday 
by the Supreme Court, Justice Jeff- 
ery finding that the latter’s Bee Hive, 
rather than the former’s Crown corn 
syrup was first administered to the 
five Dionne sisters. 

The decision also relieves the St. 
Lawrence agency, McConnell, East- 
man & Baxter, from responsibility. 
The decision as to who will bear 
costs of the trial was deferred. 


“Few Drops” Exploited 


In ending the case, Justice Jeffrey 
expressed disgust with the whole af- 
fair, asserting that the quantity of 
corn syrup mixed with milk and wa- 
ter to nourish the quints was so in- 
finitesimal that the advertising was 
misleading causing the public to be- 
lieve that syrup was a continuous 
part of the infants’ diet. 

“The few drops used have been 
unduly exploited,” he commented. 
“Dr. Dafoe ordered no one brand, but 


simply prescribed ‘syrup,’ and the 
brand was selected in a casual and 
haphazard manner. I am satisfied 
that any other would have served 
quite as satisfactorily.” 

The court absolved H. W. Alder- 
son, one time guardian of the quints, 
asserting that he had done every- 
thing in his power to ascertain the 
facts before giving an endorsement 
of Bee Hive syrup. 

David A. Croll, Toronto minister 
of welfare announced this week that 
a bill will be brought before the 
Federal house of Ottawa soon to pre- 
vent business firms using the “quints” 
in their advertising and merchandis- 
ing campaign without authority from 
the government. 

Typical of Mr. Croll’s legally- 
minded thoroughness he added, “and 
so they can’t use either the names 
quints, quins or quintuplets in un- 
authorized exploitation.” The pro- 
posal is titled “a bill to incorporate 
the quintuplets.” 

“Firms, all over the world,” said 
the Cabinet Minister, “are using 
these names without authority and 
we are taking this action to stop it.” 


Forms New Agency 


The Brickner Agency, Inc., has 
Started operations, with offices at 
1457 Broadway, New York. Joseph 
Kesler is directing manager. 


NEW TRENDS OF 
BUSINESS SHOWN 
BY CLASSIFIED 


See Real Estate Boom; Used 
Car Lineage Is Up 


Chicago, Feb. 4.—If, as has been 
frequently asserted, classified adver- 
tising is an accurate mirror of busi- 
ness conditions, here is a highlight 
picture of business, as disclosed by a 
survey of classified advertising trends 
just completed by ADVERTISING AGE: 

Business is definitely better, and on 
the upgrade—classified lineage in 
1936, as reported by Media Records, 
was 15.9 per cent greater than in 
1935, an increase exceeded only by 
financial, and equalled by general 
advertising. Total newspaper adver- 
tising during the year increased 10.7 
per cent over 1935, only about two- 
thirds of the classified gain. 

Jobs are easier to get and harder 
to fill, as evidenced by substantial 


WHAT DOES THE MONITOR SAY 


quiries.”’ 


our best advertising medium, 
Webb Manufacturing Company of Kansas 
City, Missouri, makers of the Webb Water 
Softeners, in giving the above figures. ‘‘We 
have received a total number of 1657 


$23,108 


DIRECT SALES 
from 23 Advertisements Costing $1391 


‘‘The Christian Science Monitor has been 


The confidence of Monitor readers in 
Monitor advertisements is the basis upon 
which hundreds of national advertisers, such 
as the Webb Manufacturing Company, are 
‘‘stepping up’’ their sales. May we tell you 
more about it? 
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Legislative 


Box Score 


Trade Commis- 

sion Act 

H. R. 3148 Amending Federal Lea 
Trade Commis- 

sion Act 


No. Title Sponsor Status 

S. 5 Pure Food and Copeland Commerce Committee 
Drug Bill 

H. R. 300 Pure Food and Chapman Interstate and Foreign Com. 
Drug Bill merce Committee 

S. 100 Fair Trade Enabl- ‘tydings Judiciary Committee — 
ing Act 

H. R. 1611 Fair Trade Enabl- Miller Subcommittee hearings com. 
ing Act pleted; soon to be reported 

to full Judiciary Committee 
5S. 414 Amending Federal Nye, King Interstate Commerce Commit- 


tee 


Interstate and Foreign Com. 
merce Committee 


“Little NRA” 


to Prohibit Mo- 
nopolistic Con- 
trol of Broadcast- 
ing and Publish- 
ing 


H. R. 3892 Amend Constitution Wearin 


S. 1077 Amending Federal Wheeler, Interstate Commerce Commit. 
Trade Commis- Burkley tee 
sion Act 

S. 856 Truth in Fabrics Capper Interstate Commerce Commit. 
Act tee 

H. R. 238 Textile Industry Ellenbogen Labor Committee 


Interstate and Foreign Com- 
merce Committee 


leged Monopoly 
in Broadcasting 
H. R. 1619 Sales and 
tracts in Inter- 
State Commerce 


H. Res. 92Investigation of Al- Connery 


Con- Chandler 


Rules Committee 


Interstate and Foreign Com. 
merce Committee 


of Unsolicited 
Merchandise 


H. R. 1575 Prohibiting Mailing Fulmer 


S. 936 Regulating Sale of King District of Columbia Commit- 
Goods in D. of C. tee 
H. R. 290 Government  Con- Celler Judiciary Coprzmittee 
tracts, Advertis- 
ing for Bids 
H. R. 31. Controlled Produc- Goldsboro Banking and Currency Com- 
F tion, Retail Dis- mittee 
counts 


Postoffice Committee 


increases in “Help Wanted” classifi- 
cations, and by insignificant in- 
creases, or actual decreases, in ‘‘Posi- 
tions Wanted” classifications. 

Real estate is girding its loins for 
a major boom, as evidenced by two 
classified advertising sign posts: 
small gains, even some losses in 
apartments for rent classifications 
and reawakened interest in other rea! 
estate classifications more closely 
allied fo the construction of homes 
and other buildings. 

Used car sales are advancing 
rapidly, with lineage in this classifi- 
cation well ahead of the previous 
year. 

Definite trends in the handling and 
use of classified advertising, some of 
them born of the depression, are 
indicated by classified advertising 
managers of newspapers. 

In Chicago, Nathan H. Goldenberg, 
classified advertising manager, Chi- 
cago American, reports Help Wanted 
Male up 24 per cent over 1935, Help 
Wanted Female up 37 per cent, Real 
Estate up 50.9 per cent and Used 
Cars up 31 per cent. 

“In my opinion,” he said, “real 
estate is coming back as a very im- 
portant classification and used car 
lineage will also show an increase 
during 1937. 

“In used car advertising more and 
more cooperative advertisements are 
being placed by groups of dealers. 
Thus, Ford, Chevrolet, Buick and 
other dealers are buying large space 
in one unit and running their indi- 
vidual advertisements in it. Some- 
times the parent factory contributes 
to this cooperative advertising in an 
effort to help its dealers dispose of 
their stocks. 


Use Multi-Column Copy 


“It is my observation that more 
and more newspapers are going to 
display classified advertising which 
does not limit the advertiser to sin- 
gle column widths. Since the great- 
est volume of classified advertising 
today emanates from business firms, 
display classified allows them an 
opportunity for better use of head- 
lines and dramatization of their sales 
messages.” 

Mr. Goldenberg also pointed out 
the unusual use being made of classi- 
fied by Wilson & Co., maker of Ideal 
dog food. This organization buys 
about a hundred lines of classified 

(Continued on Page 48) 


Daken Agency Moves 
Daken Advertising Agency, Seattle, 
has moved to 2025 Third ave. 


TO REACH THIS 
CONCENTRATED 
COLLEGE MARKET 


The 23 Major Colleges represent a 
buying power of 80 million dol- 
lars annually. In their progressive 
newspapers you reach a CONCEN- 
TRATED college market of approx- 
imately 100 thousand students... 
and you reach them at the lowest 
milline rate! Intelligent merchan- 
dising backs your advertising. Fora 
scientific analysis of the Major Col- 
lege market, write for your copy of 
a comprehensive new survey, “7 
Keys to an 80-Million-Dollar 
Market.” 
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£0 4 "US" POSTERS 


Accuracy of Color Repro- 


cerng ty ot oir | | ON y Fos Drive RECKLESSLY 


sun-tested inks. | 


| 


aan 


Skilled artistry of experienced 
craftsmen. 


\Modern facilities up-to-date 
processes. 
HIGHWAY SAFETY CAMPAIGN 
CONDUCTED By 
NEW YORK MOTOR VEHICLE DEPARTMENT 
CHARLES A. MARNETT, COMMISSIONER 
STATE OF NEW YORK 


Long runs or short runs. 


ee 


Distribution service to local bo ? ‘a ; S Pets, | 


posting plants. he ; 4 . 


Two complete Poster Organi- 
zations. 


SO on F © DP 


ROTECT your investment in Outdoor Advertising with “U-S” 
Posters. Two up-to-the-minute poster organizations... The 
Donaldson Lithographing Division and The Erie Lithographing 
& Printing Division ... long experienced in co-operating with 
advertisers and advertising agencies . . . equipped to handle 


small or large quantities economic: ally. For your next poster 


call Cecelia ... Brie... .“U-S”, 


e 

With increasing frequency, you hear 

the question, “Who Made That Pos- 

ter?”, In so many cases the answer 

ts “Donaldson” or “Erie” or “U-S”, 

that today “U-S” is recognized, more 
, and more, as Poster Headquarters. 
I- e 
ie | 
N- Whether or not you are a user of | 
X- Outdoor Advertising, you will find 

several valuable suggestions for in- | 
st creasing sales in our new folder. 
n- “CHECK CHART ‘X°”. Sent free ar 
‘a on request. Use the coupon. og adda 
: Experts 
of itl 
‘7 
r One 
a ee i Pee eC 

See EE 
| %e UNITED STATES PRINTING & LITHOGRAPH COMPANY 
AND DIVISIONS a e 2 « © . +. * AMERICAN LITHOGRAPHIC DIVISION = 

De HOME OFFICE: 320 BEECH ST. ... CINCINNATI * ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 
4 * DONALDSON LITHOGRAPHING DIVISION | e 


ais SALES AND SERVICE OFFICES: * hesstie LITHOGRAPHING & PRINTING DIVISION ) 
NTA CINCINNATI LOS ANGELES PHILADELPHIA 
LWAUKEE SAN FRANCISCO 
BROOKLYN (Dearborn Station) MINNEAPOLIS SEATT * W. F. POWERS DIVISION | 
FALO ERIE, PA NEWPORT, KY. ST CHARLES, ILL 


CHICAGO INDIANAPOLIS NEW YORK ST. LOUIS : * THEO. A. SCHMIDT LITHOGRAPHING Division. "a 
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Advertising and Salesmen 


Many people who regard advertis- 
ing as in some strange way a com- 
petitor of salesmen, instead of their 
assistant and friendmaker, could 
turn up some interesting discoveries 
by the simple method of comparing 
the character and success of selling 
without benefit of advertising with 
that supported and inspired by it. 

The railroads are a good example 
of an industry which went along for 
generations with little advertising 
to their customers and prospects, the 
purchasers of transportation for 
passengers and freight. During the 
past few years they have been coup- 
ling improvements in equipment and 
service with more aggressive adver- 
tising, telling the public of the ad- 
vantages of rail transportation and 
supplying plenty of reasons to jus- 
tify buying decisions favorable to 
their type of service. 

Selling, as far as freight and pass- 
enger traffic have been concerned, 
has been of the old-fashioned, unag- 
gressive type. Since the days when 
secret rebates were put out of busi- 
and the Interstate Commerce 
Commission established to safeguard 
uniform charges, traffic representa- 
tives have been primarily good-will 
builders. They have kept in touch 


ness 


salesmanship has not been of an ad- 
vanced character. 

Now, as the result of a real adver- 
tising program, salesmanship is 
coming into the railroad field. We 
have heard recently of one big road 
which is educating all of its traffic 
representatives, through lectures by 
college professors on the economics 
of transportation and _  class-room 
work by experts in salesmanship, 
who have explained to these men the 
psychological factors involved in 
getting business signed, sealed and 
delivered through personal contact. 

The men who have been getting 
this primary training in selling 
transportation service are reported 
to be enthusiastic regarding it. They 
are finding out some of the things 
which they should have known all 
along—but the reason they are 
finding out about them is that the 
management of their road wants to 
qualify them to cash in on the sales 
opportunities created by the adver- 


tising which is appearing in their 
behalf. 
We believe that if the general 


character of the selling done in in- 
dustries which do not advertise 
were compared with that typical of 
lines which are well advertised, the 
comparison would decidedly favor 
the latter, both as to cost and results. 


Helping the Retailer Make 
Money 


with shippers and with important 
passenger movements, but their 
The usual approach to the retail 


merchant by the national advertiser 
is on this basis: Stock our goods 
and make money. 

It is important to the dealer who 
handles a line to know that it carries 
an adequate margin of profit for him, 
and that it will move readily 
as the result of consistent advertising 
and that 


also 
promotion to merchant's 
public. 

But it is possibly even more impor- 
tant that the manufacturer have suffi- 
cient grasp of the retailer’s problems 
to be able to offer more than assur- 
ance of a profitable item for his line. 
Rendering a broader service based on 
the entire retail operation may be 
too large an order for many compa- 
nies, but it 
tunity 
practical way. 


represents a real oppor 


when it can be done in a 


One of the leading manufacturers 


in the building material 
ment field has just put 


and equip- 
into circula 


| merchant 


tion a presentation of his 1937 sales | 


and advertising campaign. The story 


to be presented to retailers by 
the salesmen is impressive as to prod- 
but it 
is even more impressive as it relates 
to the basic service which this com- 
pany believes it is in a position to 
offer store managers in retail mer- 
chandising operations. 

The advertiser invites merchants 
to bring their problems to him: prob- 
lems of pricing, display, promotion 
and sales. Credit angles, collection 
technique, window designs and simi 
lar problems of retail store manage- 
ment are included in the program of 
service available to the customers of 
this great house. In other words, it 
wants these retailers to make money, 
and it is prepared to help them to 


ucts and sales opportunities; 


do so 

This is Co-operation with a capital 
C, and it is too ambitious for many 
tc undertake. But if it is possible 
the idea, it will tie the 
to the manufacturer with 
Shakespeare's well-known 


to utilize 


hoops of 
steel 


A BARGAIN BACKFIRE 


STORE 


510 CENTS 


NOTHING OVER 10 CENTS 


to 


* 


ig 
ees 
ot ig 


—Chicago Herald & Examiner. 


"Would you ask 15 cents for this so | can bargain you down to 10 
cents? | just love to bargain." 


Views from 


the Outside 


mane 


Encroachment 


(As Viewed by Col. Willard Chevalier 
in Engineering News-Record) 


No sounder brief in defense of 
private enterprise against the en- 
croachment of government competi- 
tion has yet come to this writer than 
that released by Major George L. 
Berry, Coordinator of Industrial Co- 
operation, in the report of his Com- 
mittee on Government Competition 
with Private Enterprise. 

This report impressively and in- 
cisively marks out the legitimate do- 
mains of private and governmental 
enterprise as these are implied by 
our present system and, indeed, as 
they must be maintained if that sys- 
tem is to survive. 

Particularly noteworthy are the 
statement that ‘the government’s 
function is to protect and promote 
the economic activities of its citi- 
zens, not to supplant them,” and the 
reminder that the inevitable effect 
of expanding governmental activities 
into the field of productive business 
and industry is “to increase govern- 
mental expenditures while decreas- 
ing tax revenues and to dry up the 
sources of government income.” 

No less important, and the more 
striking because it is so seldom em- 
phasized, is the observation that 
such filtration of government into 
the field of business activity inevi- 
tably feeds on itself; each step in- 
vokes. still another until, in the 
phrase of the report, “once em- 
barked upon this course, the govern- 
ment is placed in the difficult posi- 
tion of having either to absorb the 
functions of private enterprise which 
its competition has destroyed or to 
withdraw completely from the de- 
vitalized fields of private activity.” 

A substantial service has been 
rendered to private enterprise in 
general and to the construction in- 
dustry in particular by Major Berry 
and his committee in thus pointing 
out so clearly the inevitable out- 
come of increasing governmental 
competition with the private enter- 
prise on which government must 
rely for its revenues. 


Utilities 


(As Viewed in Business Week) 


President Roosevelt has peremp- 
torily broken up the conferences to 
consider a power transmission pool 
in the Tennessee Valley. Thus he 


seems to approve Sen. Norris’ argu- 
ment for a bitter anti-utility fight, in- 
stead of the comparative moderation 
of Chairman Arthur E. Morgan of 
the TVA. 

Dr. Morgan is no conservative; he 
favors government power projects, 
which conservatives oppose for ex- 
cellent reasons. But Dr. Morgan 
says the government should not 
monopolize the power industry, and 
should not seek such a monopoly by 
destroying the private systems. It 
should- not seek their destruction 
by building or subsidizing competing 
systems, or by other unfairness. Dr. 
Morgan says the TVA and the priv- 
ate companies should jointly estab- 
lish a power transmission pool in 
the TVA area. 

When Sen. Norris says the govern- 
ment must keep clear of such men, 
he conclusively proves Dr. Morgan’s 
charge of destructive intent. Mr. 
Roosevelt seems bent on convicting 
himself of the same charge. 


Speed—Change 
(As Viewed by H. H. Krueger in 
Modern Packaging) 


In recent years, merchandising 
problems have become _ infinitely 
more complex. Where’ formerly 


there were a few items, competing in 
the same field, today there are many. 
Increasing discrimination among 
consumers has forced dealers to in- 
crease the varieties of products car- 
ried in stock, to the point where ob- 
viously they cannot all receive equal 
promotion and prominence of dis- 
play. 

To the best of his ability the in- 
dividual retailer makes his selec- 
tions, electing which products shall 
be relegated to back shelves and un- 
der-the-counter positions, as well as 
those chosen for more favorable dis- 
play. Preference must be given to 
those products which, by appearance 
and nature, will appeal to and be 
bought by the largest possible num- 
ber of customers, in order to make 
profits for the dealer. 

But with thousands of items com- 
peting for the retailer's attention, 
with varying margins of profit to 
switch his loyalty, the selfish inter- 
ests of the manufacturer dictate that 
he shall lend a definite helping hand 
in the retail store. Only by so doing 
can he make certain his products 
receive the attention they must be 
given to be profitable 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa. 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execy. 
tive writing on his business letter. 
head. 


No. 1098. So. 
MGD. « s 


Radio station KVI has issued this 
interesting map of the Evergreen 
Playground, showing the station’s 
coverage of the Pacific Northwest 
area. The folder includes details of 
recent additions to KVI’s facilities 


.. You Want to See a 


No. 1099. Location of Textile Plants 
by States. 


This leaflet, issued by Davison 
Publishing Company, shows the loca- 
tion of 8,443 textile plants and indi- 
cates the number of cotton, woolen, 
silk, rayon and knitting mills in each 
state. A separate column covers 
dyeing, bleaching and finishing estab- 
lishments. Also available is a textile 
map showing those towns and cities 
where there are textile plants in each 
section of the country. 


No. 1100. The Best Collection Letter 
I Ever Used. 


This brochure contains 30 “best” 
collection letters submitted in a con- 
test conducted by American Indem- 
nity Co., New York. These prize win- 
ners, involving many types and sizes 
of business, should be of value to 
credit executives. 


No. 1086. Products of Several In- 
dustries and ... Chemical Engineers 
Produce All. 


In this brochure Chemical & Metal- 
lurgical Engineering presents a re- 
view of its 1936 series of advertise- 
ments dealing with industrial prod- 
ucts which are produced by chemical 
engineers. Each advertisement lists 
leading manufacturers of the prod- 
uct it covers, machinery and equip- 
ment used in manufacture, and mar- 
ket data. 


No. 1088. Studios of WDRC. 


Radio station WDRC, Hartford, 
Conn., has issued this illustrated 
brochure telling about its staff, facil- 
ities, special features and coverage. 
Included is a study of the Hartford 
market. 


No. 1089. Editorial Excellence Plus 
Selective Distribution Plus Advertis- 
ing Visibility Equals Advertising 
Values Plus. 

This brochure issued by Steel 
shows the scope of the iron, steel 
and metal working industry and pro- 
vides a breakdown of Steel’s edi- 
torial, circulation and advertising ap- 
peals. 


No. 1036. The Record of Total Daily 
and Sunday Circulation. 

In this booklet the Chicago Tribune 
presents an alphabetical tabulation 
of its daily and Sunday circulation 
by towns and by states. 


No. 1018. 
the Horns. 
The Minneapolis Star has issued 4 
brochure discussing Minneapolis 
daily newspaper circulation. Charts 


We Grab the Bull by 


and tables help to visualize the 
story. 
No. 1014. The Bakers’ Billion. 


Baking is well up among the te? 
leading industries, according to this 
brochure issued by Bakers’ Helper. 
It contains a wealth of information 
on the baking industry—its size and 
importance, the distribution of its 
products, and information about 
Bakers’ Helper. 


No. 1016. 
cers. 
This route list of retail grocers 

in Portland, Ore., issued by The 0'© 

gonian, also contains a directory 
wholesale’ grocers and buyers, chaiB 
store groups and buyers, wagon job 
bers and buying associations. 


Route List of Retail Gr® 
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0 Jack Benny sits down with the men who help him write his radio show— 

1 and with production man from Young & Rubicam (advertising agents, who 
1- work with Benny in all phases of Jell-O program). This, almost a full week 
8 before program actually goes on—which is none too long considering the 
many necessary re-writes. 


Young & Rubicam production man for 


hearsals, more re-writes, more polishing. 


And America buys! When 
Jack Benny went on the air, 
Jell-O already was the larg- 
est selling gelatin dessert. 
It was no mean assignment 
to increase those sales. Yet 
Jell-O sales have upped since 
show started two years ago. 
Reason: A great product; 
bang-up showmanship by 
Benny; friendly, gay, force- 
ful commercials by Young & 
Rubicam. 


JICKBENSY Ee 
ral ‘ 


i 
g® 


When script is finished, writer from Young & 
2 Rubicam’s Radio Commercial Department pre- 
pares Jell-O commercials (the advertising an- 
nouncements). These are written in a way to 
fit and become an integral part of each show. 


oa 3 Jack and rest of cast assemble with Finally, on Sunday night...“Quiet, please—we’re going For America laughs in the millions. 

4 on the air.” The show goes on—smooth, fast, skilfully put Yes, Jack Benny’s Young & Rubicam 
first rehearsal—at least 24 hours before together, timed to the second.—A week of preparation for Jell-O show has the largest listening 
the actual performance. Then more re- just 30 minutes. And well worth it... 


audience of any program on the air! 
It is Number One radio program. 


Thus, a hit show is built. Other top-flight shows 
produced by Young & Rubicam for their clients: Fred 
Allen’s “Town Hall Tonight” (Ipana and Sal Hepatica) 
...Fred Astaire, Charles Butterworth, Johnny Green 
(Packard)...Helen Hayes (Sanka Coffee)...Phil Baker 
(Gulf)...Ed Wynn (Spud Cigarettes)...Phillips Lord’s 
“We, the People” (Calumet Baking Powder)...Stoop- 
nagle & Budd (Minute Tapioca). 


Young & Kuticam, Inc. ADVERTISING 
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A FEATURE BURSTS ITS PAGES 


There has been nothing static about the recent publishing policies of THE ARCHITECTURAL 


FORUM. There could not be when in two years its circulation has come from seven to thirty 


thousand, its audience from one solely of architects to one which now includes top-flight 


builders, bankers, real estate men, dealers, building owners and building managers. 


Paramount today is a universal interest in the products for building. For example, among 
FORUM editorial innovations none has proven more popular than the publishing of Con- 
struction Outlines giving detailed lists of products used in houses and other buildings THE 
FORUM presents. Once considered taboo by publishers of architectural and building maga- 
zines, the Outlines giving the names of the manufacturers of the products used are now standard 
practice. This has led THE FORUM more recently to a further experiment in the same 
direction . . . feature articles exploring one industry at a time. Again, reader response has 


been immediate ... again proof that NEWS of products, of materials and equipment is 
prime NEWS for the 30,000 Building Professionals who subscribe to THE FORUM. 


To satisfy this reader demand, however, presents a problem. To add to the 100 page edi” 
torial content of THE FORUM is impractical. To eliminate other editorial features which 
are basic to its program is impossible. The solution indicates a further important editorial 


experiment, as the editors of THE FORUM note these significant facts: 


1 Industry is matching progress in building with progress in the products 
» for building. 


Traditional methods are being scrutinized as never before, new ideas 
= explored with unprecedented interest. 


3 With the lessons of the depression still in the vivid past, anew emphasis 
2 on quality, on low maintenance cost is replacing the old, vicious 
emphasis on first cost. 


4 Rising building costs demand constant contact with a rapidly shifting 
= market. 


The 30,000 building professionals who subscribe to THE ARCHITEC- 

5. TURAL FORUM are giving prime attention to its Products and Practice, 
its Construction Outlines and its News features, are demanding more 
and faster data than can be completely satisfied in a monthly. 


These, and a dozen other... 


g 
4 
; 


F 


le. , a iz ee ye eee ) Shae >} an we Ld wes Te mr Sau <z es * ep Be’ tan ee s eee ag eae gr a po ae cal ¥ Pos to i RP Rian. ee > 1 Sipe ne ~ ~ a ee “ss ie [- FP mi oF Nei cnt 
we 23 ; , 3G, Vas ae re A i Meal aN Ty Bet at Saf jae te ee ae Oe ae se shoei, kill» bets BP aaa ys ee aE aE, 
agache WR a 2 wey - 4 m ‘is / aM . : 5 zs i? 
, an ; tea P . . - xa tees Ly 
“it ato ) ¢ Fry 4 : : : a : read io ie Fee ms Nie ere } Et oe 
: ty Sie Ff é Dr con Pre st ae tes ar x PN Ji 
: ee 
; % 
. _———— LL —"n | i 
¥ 
$<: 
% 
=~ eS 
: ee 
Set ae 
= ee 
ea 
a Flas 
. <a 
wei. wee: 
“ie : 
Ect : we 
ee 
ie 
eS 
‘Ay, “ 
th. Pais 
ee 
A 
= : 
# ea 
s axe} 
7 
wi 
ie} 
eo 
Ss 
hes 
gs 
“ Ted 
BE y 
ae is 
Pi, ag tie’ 
Mey 
Bigs oy 
Pte : “8 
ug iia: on yee 
Sn eee 
Oe ee 
eas 
oy eee 
ee.” 
ee ries. 2 +S 
i 
a ee 
we 
- pr 
i) Se s 
le Oe 
ie a 
2 a Ae * 
3 a 
a i is 
eo, 1, oa 
eS ae 
pecans, : ied 
3h ee ie 
iy 
¥ oes 
a) aay oP 
Bee 
a a 
see. tl 
& % are 
a. 
Beis ae ad < 
ae 
Bhs 
ed 
aren 
if 
oe a 
aaa ; 
* 
" I? 
; i! 
a, 
“- 
$ 
ie 
eee 
aa ide P OS 
ee Beery: .. 
Pa 
——_—_ ee 
“ere A 
Br aay 
a oe 
eee i 
. 
| a 
ee y 
: a 
fant £m 
Bere se od 
eS ae 
hoagie 
oie 
ae a - 
a 
oT” : (qe 
Lo eos : 
ol a ret = 
Bei + 
ek 
aeee 
7 2 
Pe 
ae Se 
EG rs 
bet 7 wey 
be gE are 
Ri 5 rs 
Sate 
Bees. By 
a a 
a a 
Mae ad eS 
ee wa Ws 
* aS ee 
Bea kr ca 
<4 oe 
y Baltes 
GS |. ah 
PRS allie 
Be ocean 
ees 
* aA 
=— 
eae. eee 
Fy ae 
a eee) 
s ta aes 
TS 
r zt afi 5 
4 Pe ~~ 
ee sy *y 
1a = 2 
ca = er 
‘ pace : 
2 ne ri ie 
= ee 
eee 
SR pay 
ib - > eae Oy 
oi ee 
oe) cae 
as emt rhs 
Feo’ ese 3) 
> eae ¥ . fe ‘ 
Sage 5. °c Paps, 8? 
a eee wi fo Bie <2 pet ROR es ee oe nap Yt Art ons fs * aie ter ae 3 a wy tk CY te ae ’ fae ‘ ef ‘ 7 ne t. is aie ae - ees ‘ eee ot 5 Cope 5 Fee s Breer a ee pag 
Peay a 8 sa Z A : i ou Ri + ax! - ms a x . oe . ; ne i re elie. Be a Tay pattie . - ve * Rs be, 
PR re A oe a ates Sears 25) “eter ells 5 cr EARN, Capa GSE SSE Sell ieee at eG (pt ce a ot ep arc eae RSW aces lana ae Seal alee ead CR RD aa ty baal Pa 0 ieee Det sy ale Speeders Jc Me bieieral (alts wht es BGT Dn opis ede Bie, Hive ee a er ae es a aly PE 
When ae ee “ea si 2s ‘het Si os tke oan ae et, Spiga tes eae a MI SR ae OL i Aa Bc Ree eae ees eR, “2 [eae fatten oh I TU ye ci a Mate iY re ies LF ae 5 i) epee ¥, eins coe Te i so =z RO Facade SANS Roe ip Ry ah eae Ste eee tm: 
sae a ork ae et CREE at Pee eae FBP Te SEE? ASD TR RR Ra ie Ma | OP gr SE ORK ost Ss UR Uae SE aR ae ne Sa Be a aia ecco a ee SRR URL YOU SS 6 Deak «Rn al ER es es Ae Se hese GW Satay «our Aight REM re, the Smetana > SOU Be ge MM ets GN ye Pee Sem aks ap 5 ce a Rts fe ie A a a peace! ee Tae . 
Ss oe ieee sae Aye Dap eet A es Eb ce: AChE Wigohs mor ae ais a Me es Ne ee pitas ae Sr aseacue CG ere ae OSs Boa Ren ee te = We 3 ase Bere Li hog pee he RPE Bae Sets aa? ral r ; Weave te Waser ens tee a iS 


As a Ti ee cia aula) ee hae The chee ae ee EM SW RM ace orc ea Re RE sf ee Mi i Ce ea NL IEA Peg ee Gea mre Sire SAW amt 


February 8, 1937 ADVERTISING AGE 15 


—_— 


_ 


3 
: 


basic trends, point this question — 


Do the 30,000 Top-Flight U. S. Building Men 
Want ALL THE NEWS of Buslding Products? 


To find the answer — 


THE ARCHITECTURAL FORUM will publish two experimental but complete issues of 


BUILDING PRODUCT NEWS 


THE ARCHITECTURAL FORUM’S MID-MONTH NEWSUPPLEMENT OF PRODUCTS AND PRACTICE 


Other questions the experimental issues of 


BUILDING PRODUCT NEWS 


will seek to answer: 


Do the 30,000 top-flight Building Professionals who subscribe to THE ARCHITECTURAL 
FORUM 


.. want the NEWS of building activity in their city, in other cities, in the entire U.S.? 

.. want the NEWS of Costs, Finance, Labor, Legislation, Patents, Litigation? 

.. want the NEWS of People, Building, Meetings, Competitions, Conventions, Exhibits? 

.. want all the prime NEWS of Building in compact form, well written, adequately pictured? 


We trust you will share our interest in this latest FORUM innovation, watch it closely, give us 
your reaction. Reader reception of this new FORUM service must determine the fate of BUILD- 
ING PRODUCT NEWS ... it will be continued or abandoned following this brief, decisive 
trial, the cost of which will be completely assumed by THE ARCHITECTURAL FORUM. 


% ake 


If these 30,000 top-flight Building Professionals answer with an emphatic “YES,” and only 
if they say “YES"—to 3,000 Building Product Manufacturers will be presented a NEWS 


advertising medium cutting straight across the entire Building field for their announce- 
ments of Building Product News. 


_ | THE ARCHITECTURAL FORUM - PUBLISHED BY TIME INC ; NEW YORK 
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Carnation Copy 
Lauds Merit of 


Florida Crops 


Chicago, Feb. 2.—~ 
the pride of 
grown in 


‘apitalizing upon 

Floridans in products 
their state, Carnation 
Co., Milwaukee, is achievince spe- 
cial localization in a campaign in 
eight Florida newspapers. 

“As different as a Florida grape- 
fruit,” is the headline of one adver- 
tisement in the series for Carnation 
milk. Two illustrations are shown, 
one of a grapefruit and one of a can 
of Carnation, the grapefruit com- 
manding the larger space. 

“There’s a difference about Irradi- 
ated Carnation Milk—you notice it 
the minute you pour out a cupful.” 
text reads. “That’s why this pure, 
rich milk makes the finest cream 
soups and sauces—that’s why your 
frozen desserts have such a velvety 
consistency.” 


Suggests Other Uses 


Copy also suggests use of Carna- 
tion for cooking and baking, cream- 
ing coffee, drinking, and in prepar- 
ing the baby’s feeding formula. 

Other insertions of the series 
point out that Carnation is “as dif- 


ferent as” a Florida pecan, 
watermelon, and tangerine. 

Ed Nix, of Erwin, Wasey & Co., 
the agency in charge, said the local 
angle clicked with newspapers on 
the schedule. The product and cam- 
paign were given prominent display 
in broadsides, folders and other pro- 
motional material directed to re- 
tailers. 

Mr. Nix said Carnation had not 
as yet made any plans to extend this 
localization technique to newspaper 
copy for other states. 


tomato, 


Evergreen Playgrounds 
to Spend $35,000 


Evergreen Playgrounds  Associa- 
tion, comprising tourist promotional 
groups of cities in the Pacific North- 
west, will spend $35,000 this year to 
promote the Northwest, it was de- 


cided at the annual meeting in 
Seattle. 
The newspaper and magazine ad- 


vertising for the entire section will 
be co-ordinated with the $100,000 
tourist campaign of the Oregon State 
Advertising Commission. 


Southam Promoted 


John D. Southam 
pointed business manager of the 
Herald, Calgary, Alta. Prior to his 
association with the Herald, he was 
in the business department of Citizen, 
Ottawa, Ont. 


has been ap- 


FARM EDITORS 
FAR APART ON 


Cause Debate 


among editors of leading farm pa- 
pers, expressions to ADVERTISING AGE 
indicate. Some point out that it is 
doubtful that the government 


crop insurance is one 


turist to estimate, 


in any given year. 
All of the 
point that the cost of 


work 


“BLANKETS IOWA'S 


CEDAR RAPIDS GAZETTE. . 
Des Moines Register. 
Davenport Times ... 

Des Moines Tribune 


Davenport Democrat 
Waterloo Courier 


Sioux City Journal 


Figures from lowa 


7,396,928 agatelines 
.. 6,836,160 

6,463,354 

.6,227,528 


. 6,043,464 
. 5,288,738 


.5,235,090 
Daily Press 


Association and Media Records. 


And advertisers are 


Since October, 1933, Gazette classi- 
fied linage has shown consistent gains 
in 39 out of 40 consecutive months. 
This is piling up a real record. And it 
looks like 1937 will continue the good 


since January gave it an aus- 


picious start with another sizable gain. 
Yes, the Gazette is producing results 
for all advertisers, whether they use 
display or classified. 


RICHEST MARKET" 


Che Cedar Rapids Gasette 


Represented Nationally By 
ALLEN-KLAPP-FRAZIER CO. 


NEW YORK CHICAGO 


DETROIT ST. LOUIS 


For the third time in four consecutive years the Cedar Rapids Gazette 
ranks first in total paid advertising linage among all lowa dailies. In 1936 
the Gazette total was more than a half million lines greater than the 
second ranking paper. Cedar Rapids isn't the largest city in lowa. In 
fact, it stands fourth in population, but advertisers consider Cedar Rapids 
and the rich area covered by the Gazette as the leading market. 
figures prove this. 
schedules in this paper. 
oughly blanketed by the Gazette. 
gain and hold the confidence of its more than 40,000 subscribers. 
and more the Cedar Rapids Gazette becomes THE paper for your adver- 
tising schedules. 


Linage 
fully justified in placing their 


lowa's richest market is completely and thor- 
Its wide-awake, aggressive policies 


More 


The Record 


936 - 15.7 
1935-157 
1934—-2ZND 
1933-15! 


CROP INSURANCE 


Practicability and Benefits 


Chicago, Feb. 4.—A sharp differ- 
ence of opinion as to the practica- 
bility of crop insurance prevails 


can 
succeed in a field where private en- 


deavor has met disaster on several 
occasions. 
Others, on the contrary, say that 


of several fac- 
tors which will help to stabilize farm 
income, and to enable the agricul- 
with a considera- 
ble degree of certainty, his revenue 


editors took the view- 
insurance in 


a 


POINTS TO POINTS OF SALE 


JUST LIKE NEW... 
DOESNT 
RUB OFF! ¢ 


CLEANS, WHITENS 
CANVAS , KID 
BUCK OR CALF 


Boosting both tube and bottle in large blowups, this new display of United Drug 
Co. for ~— Shoe-Whitening gives effective application emphasis. 


certain areas where drouth is more 
or less common would be prohibitive, 
and several asked whether it would 
not be wise to abandon such lands as 
far as the project is concerned. 

A typical view was expressed by 
P. D. Sanders, editor of The South- 
ern Planter, Richmond, Va., who said 
that he is confident that “we are 
heading into some kind of crop in- 
surance, since drouths in recent 
years have made wheat farmers in- 
surance minded.” 

Mr. Sanders said that efforts along 
this line will be experimental. 


Advantages of Plan 


“Crop insurance will not bring 
about a sustained year round in- 
come,” he explained. “It would be 
a safeguard against over-production 
or crop failure. The ravages of the 
former are as dangerous as of the 
latter. Therefore, for crop insurance 
to be most effective, it would have 
to be geared to some type of pro- 
duction control.” 

Arthur H. Jenkins, editor of Farm 
Journal, Philadelphia, also is in- 
clined to discount the chances of any 
solution of the problem. 

“If by crop insurance is meant 
‘yield insurance’—making good de- 
ficiencies in the volume of crops 
when they are reduced for any 
son—everyone agrees that this is 
it is a matter of great practical im- 
portance,” he said. 


Views of Jenkins 


“In territory where the 


rea- 


weather | 


is unreliable and crop losses in some | 


years are large, the premiums would | 


be so heavy that many 


farmers | 


would not be willing to pay them. | 


In other 
are rare and few farmers 
bother to take out insurance against 
this danger. 

“Between these extremes 
considerable area where crop losses 


sections large crop losses | 
would 


| 
| 
| 


lies a| 


are uncommon enough to make pre- | 


miums moderate, so that 


farmers | 


would be inclined to avail themselves 


of the protection.” 

Other forms of 
“income insurance,” are not gener- 
ally believed practicable, Mr. Jenkins 
said. 

“In general, I do not think there 
is any large future in crop insur- 
ance, though it is undoubtedly feasi- 
ble in a limited way on a few staple 
crops in some parts of the country,” 
said he. “I do not think that there 
is a possibility that this device could 
bring about sustained year round 
farm income. It is only one of sev- 
eral means to that end.” 
(Continued on Page 42) 


coverage, such as 


fi : | copywriter, 
desirable, but few people think that | 


Chicago Coal Group 
To Expand Campaign 


Members of the Chicago Coal Mer- 
chants Association reported sale of 
1,000,000 more tons of coal and coke 
in the Chicago area in 1936 than in 
1935 as a result of the association's 
advertising campaign in newspapers, 
Leon Glenicki, chairman of the ad- 
vertising committee, announced. 

Plans for a more aggressive pro 
gram for 1937 are being made. 


“Business Screen” 
Started by Wilding 


“The Business Screen” has _ been 
launched by Wilding Picture Produc- 
tions Inc., Detroit, detailing progress 
of commercial sound pictures. 

The publication will be issued 
monthly from the Chicago office, and 
mailed to business executives. 


Galbo in New Post 


Vincent J. Galbo, formerly produc- 
tion manager of the Bruck Advertis 
ing Corporation, has been appointed 
to the same post in the New York 
office of United States Advertising 
Corporation. Mr. Galbo was formerly 
with William H. Rankin Company 
and Al Paul Lefton Company. 


. 
King Moves 
R. Sherwood King, well known 
has joined Campbell- 
Company, Chicago, coming 
Erwin, Wasey & Co. 


Ewald 
from 


A few years ago color print- 
ing on newsprint was found 
only in comic supplements. 
Now national advertisers us¢ 
this technique for serious 
lustrations of products in ¢ 
or. Get the facts and figures 
about Newscolor. Slice your 
vee mail costs effecti é 


EXCLUSIVE PRODUCT OF 


SHOPPING NEWS 


CLEVELAND. OHIO 
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A> a Men in air conditioning 


ye established a gain of 40% a year 


aid are sweeping on to a future so 


eas to defy measurement. 
th 


MCC 


Facing, 
ey do, the tremendous backlog of 
-d housing, and of needed mod- 
hzation, every effort of theirs is in- 
ed by the certainty of an even 
per upcurve in air conditioning and 
ting sales, 

Now is the moment for the manu- 
turer to fix firmly and deeply the 
Scousness of his product in the minds 
the contractors, dealers and distribu- 
designing and consulting engineers, 
Fmen in industry. They will carry 
n them, as they sweep to the full 
‘of their future, the products with 
‘1 they are now made familiar. 


IR CONDITIONING BLUE 
OK comes just at this moment of 
al Opportunity. Its distribution 
‘the fruits of more than three 
3 of checking the men in air con- 
ing, verifying their positions as 
Sin this fast growing industry. 
17,000 of them will use AIR 


CONDITIONING BLUE BOOK for 
designing, specifying, buying, through- 
out 1937. 


In its more than 600 (8%x11) pages 
the AIR CONDITIONING BLUE 
BOOK will contain— 
1.—More than 150 pages of technical refer- 

ence data essential in figuring air condi- 


tioning requirements—an unusual feature 
in this type of publication. 


2.—A classified directory of every product 
entering into air conditioning. 


3.—A trade name section showing every trade 
name by which products in the field are 
known. 


4.—The names and addresses of more than 
3,500 manufacturers. 


5.—Catalogs of leading manufacturers, sep- 
arately indexed and with the names of 
such manufacturers identified throughout 
the other sections. 


Write today for information concern- 
ing rates, copy requirements, agency 
commissions, etc. In a matter of days 
the final closing date will be announced, 
and executives responsible for sales in 
this field will want time for full con- 
sideration before the closing date is 
announced. 


CONDITIONING | 
BLUE BOOK — 


Published by the Publishers of 


AUTOMATIC HEAT and AIR CONDITIONING 


DOMESTIC ENGINEERING 


‘+. THE PLUMBING and HEATING CATALOG-DIRECTORY . . . 1900 Prairie Ave., Chicago 
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Parking Meter 


Is Added to 
Graybar Line 


New York, Feb. 3. 
manufactured by 
Corporation, are now 
tome-like 


Parking me- 
the Karpark 
included in the 
the 


ters, 


catalog of 
Electric Company for dis- 
tribution through the organization's 
S0 distributing outlets in as many 
cities. 

Made to downtown 
the Karpark meters, de- 
signed by Raymond Loewy, noted in 
dustrial designer, take a nickel and 
raise a red flag at the expiration of 
an hour. 


already 
Graybar 


reduce con- 


gestion, 


Fits Graybar Line 


Held to represent momentous pos- 
sibilities for merchants located in 
heavy traffic areas, the parking me- 
ter idea, principally so far seized 
upon in the South and West where 
approximately 15,000 meters have al- 
been installed in 20 or 
has earned commendation of 
merchants, police chiefs and other 
interested factors. 


ready 


cities, 


more 


Only a year and a half old, the 
parking meter idea also was pointed 


to by various city officials as another 


potential source of 
enue. 

Though at present not an electrical 
device, Karpark meters may in the 
future be electrified. Meanwhile Gray: 
bar believes that the item is a “nat 
ural” for representation along with 
the many electrical items in the 
Graybar line, traffic lights. 
fire alarm and police radio systems, 
and street lighting, already being 
marketed to municipalities. 

Newell-Emmett Co., Inc., agency 
handling the new development, will 
for the present run advertising in 
city management publications and 
plans newspaper schedules for cities 
where installation of parking meters 
is under consideration. 


municipal rev- 


such as 


Kopel on Own 

Henry Kopel has resigned as vice- 
president in charge of production for 
A. W. Lewin Company, Inc., Newark, 
to start his own service as consult- 
ing art director and advertising pro- 
duction advisor to printers, adver- 
tisers, and agencies. His office is in 
the Federal Trust bldg., Newark. 


Joins Tyson Agency 
John VanderVoort, formerly adver- 
tising and sales promotion manager 
of Hanson-VanWinkle-Munnig  Co., 
Matawan, N. J., has joined O. S. 
Tyson and Co., Inc., New York, in an 
executive capacity. 


on her time. 


Business girl or housewife — 
many varied interests clamor 
for her attention every day. 
Her routine, ber family, 
friends and fun have first claim 
You and thous- 
ands of other advertisers com- 
pete for her interest in the 
little time remaining. Wouldn't 
you like to find a way to meet 
her when she’s certain to look 
and listen to what you have to 
offer — when nothing else de- 
mands her time and attention? 


We can-for 


\@ No guesswork about this—we’ll make a defi- 


nite date for your sales story to meet millions of 


women at the movies. While they are a part of 


the theatre audience, we'll introduce your adver- 


tising to them from the screen. ... With nothing 


to distract their attention—they must see and hear 
your message from START TO FINISH! 


And Minute Movies make your advertising 


date different! Through Sight and Sound plus 


Motion you can fully demonstrate your product. 


This unique eye and ear combination will open 


their eyes and ears to the merits, uses and results 


of your product. 


ADVERTISING AGE 


Margarine Makers Open 


New War Against Taxes 


New York, Feb. 2.—Margarine ad- 
vertising may soon become an im- 
portant classification if the hopes of 
manufacturers for stemming the tide 
of adverse legislation are realized. 

Margarine producers, on the de- 
fensive for more than 50 years 
against restrictive legislation in- 
spired by dairy interests, protection- 
ists and others, will not only oppose 
any new restriction but will launch 
an assault upon discriminatory taxes 
and laws now on the statute books, 
spokesmen said today. 

The manufacturers claim they have 
the support of aroused consumers not 
heretofore aware they are being taxed 
for purchasing a food product, and 
also of farmers in the South and 
Southwest, who are deprived of po- 
tential markets for their cottonseed, 
bean and peanut oils, used in 
margarine. 


Price Edge Nullified 


soya 


Margarine’s original price advan- 


tage over butter and other spreads 
even 
taxes, 
state. It is 


is nullified and 
some states by 
and 


penalized in 
both Federal 
taxed on a per: 


pound basis, and grocers are, in ad- 
dition, required to pay license fees 
in varying amounts, according to 
margarine manufacturers. 

Margarine taxes also have deprived 
publishers of much potential adver 
tising revenue, say the producers. 
Not only is the market limited by 
the taxes, but also the margin avail- 
able for advertising as well. 

Despite these limitations, mar- 
garine has been a more important 
user of newspaper space than butter, 
claim the producers, citing an out- 
lay of $235,000 in 1935 against $100,- 
000 for the butter industry, while the 
consumption of margarine in this 
country was only one-sixth the butter 
total. 

In 29 states laws prohibit any 
mention of butter in margarine copy, 
and many states forbid any mention 
of terms used in connection with 
dairy products, including the word 
‘milk,’ although milk constitutes 20 
per cent of the ingredients used in 
the making of margarine. 

Many dairy men and their publica- 
tions are cited by the margarine 
makers as opposing the taxes and 


you! 


Make ‘‘dates’’ with 23,000,000 people 
Make ‘‘dates’’ in more than 3,500 communities 


General Screen Advertising, Inc. can book your 


Minute Movies into any part or all of 6,000 


theatres from coast to coast—at a cost of Jess than 
Vy of a cent per reader and hearer! This amounts 


to a “national network” of theatres that accepts 


your booking instructions, accurately and de- 
pendably. Write today for free new brochure of 
facts and figures explaining how big national 
advertisers use this new medium so resultfully! 


GENERAL SCREEN ADVERTISING, INC. 


WRIGLEY BLDG. 


CHICAGO, ILL. 


SHOWS ’EM... TELLS ’EM... SELLS ’EM 


es 


LETTER BY LETTER 


Block illuminated letters, flashing in se. 

quence, are provided in this new point 

of sale display device, "Spell-O-Light,” 

introduced by Heinemann Electric Co. 
Trenton, N. J. 


discriminations and favoring efforts 
to merchandise their own products 
constructively instead of engaging 
in competitive selling, and further. 
ing restrictive legislation to hamper 
competition. 

The Federal government taxes 
white margarine one-fourth cent a 
pound, and yellow margarine 10 cents 
a pound. Grocers are required to 
pay a $6 annual license tax to sel] 
white margarine, and $48 to sell the 
yellow variety. Wholesalers pay $200 
and $480 respectively for the same 
privileges, and manufacturers pay 
$600 per year. 


Retailers Taxed 


Many states add to the burden of 
retailers by taxes of $2 to $1,000 per 
year. In consequence, only 161,982 
or about 40 per cent of all grocers 
were licensed to sell margarine for 
the fiscal year ended June 30, 1936, 

Perennially at this time of year, 
margarine manufacturers are busily 
engaged in attempting to defeat re- 
strictive legislation, since new bills 
are currently before a number of law- 


making bodies, both Federal and 
state. 
But with the political power 


wielded by the Southern farmers and 
by aroused consumers, the margarine 
producers are attempting to bring 
the fight out into the open, through 
their trade associations, and _ by 
means of individual lobbying activi- 
ties. 
Wiscorsin vs. South 


Sectional warfare is now said to 
exist between Wisconsin and South- 
ern states, as a result of the former's 
15-cent a pound tax on all types of 
margarine, to which the South is re 
ported to have retaliated by boycotts 
of Wisconsin products. 

Southern farmers previously sold 
various oils needed for margarine for 
use in the manufacture of inedible 
products, but in recent years some 
production has been diverted into 
edible purposes and at higher prices. 
The increased return from the mar: 
garine makers has awakened the 
farmers to the income possibilities 
latent in their large crops of oils. 


United States Lags 

As an indication of the potential 
market for margarine, its protagon- 
ists give figures for other countries 
such as the United Kingdom which 
in 1931 used 21.8 pounds of butter 
against 10.9 pounds of margarine Pe! 
capita. The United States averaged 
17.3 pounds for butter and 3.0 pounds 
for margarine in 1935. 

Comparable figures for Germany 
are 18.1 for butter and 14.1 for mar 
garine in 1931, and 18.8 and 14.2 re 
spectively for Netherlands. Denmark 
is reported as consuming 21.1 fo! 
butter and 45.2 for margarine. 

Margarine makers estimate for the 
United States a potential four-fold 
increase, with the following benefits 
to agriculture: 

A market for more than 1,000,000+ 
000 pounds of fats and oils annually 
at a higher price than now available 
from industry, and a higher pritt 
from the portion going to indus’) 
as well as the creation of an annué! 
market for hundreds of millions of 
pounds of whole and skim milk. 


Name Benson & Dall 


Benson & Dall, Inc., Chicago, 5 
been appointed to handle newspape’ 
advertising of Collyer’s Publish 


Company, Chicago. R. J. Dooley * 
account executive. 
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lee eighteen consecutive months the circulation of 


d to 
yuth- 
= The New York Times has moved steadily upward. 


sol January’s circulation—511,505 weekdays and 793,788 
in Sundays—was the highest for any January in The 


st Times history. Thus The Times adds steadily to the 


ils. 


ati number of sales opportunities awaiting the 


a advertiser in New York’s basic market. 
raged 
yunds 


many 


: The New York Times 


(000. 
ually 
ilable 

price 
justly 
nnua! 
yns of 
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Voice of the Advertiser 


Smith Meets Smith 
and Box Is Still Cox 


To the Editor: This story seems 
to be too good to let go by, so, in 
spite of the fact that I “retired” 
as a publicity man when I left 
Brooke, Smith & French, Inc., to be- 
come a member of the Jam Handy 
organization, I feel constrained to 
slip back into the old role for a 
few moments. 

Guy C. Smith of New York City 
and Guy C. Smith of Detroit are 
beset with a puzzling problem. It 
is that of mail. 

Although both are widely-known 
advertising executives, each has 
been receiving letters, bills, invita- 
tions, and circulars intended for the 


This department is a reader’s forum. 


Letters are welcome. 


MR. SMITH MEETS MR. SMITH 


a i aa 
a >... fs v 
-_ < " 
~ y >] 


Face to face at last, Guy C. Smith, (left) Jam Handy Picture Service, Inc., De- 
troit, and Guy C. Smith, executive vice-president Brooke, Smith & French, Inc., 
Detroit, seek to solve a “crossed mail” situation of 15 years’ standing. Willard 


man back of Box 963—or are you 
editors just baiting your public? 
You don’t have to answer truthfully 
unless you wish to. 
LEE M. BUTLER, 
Newscolor Division Sales Mana- 
ger, Cleveland Shopping News. 
Cleveland, O. 
The best answer might be a para- 
phrase of the statement attributed 
to Missourians: Write to Box 963 
and see for yourself. 


MESSAGE STICKS 


Homer Buckley, Buckley, Dement & Co., 


A "LIVE" SHOT 


Looks like a “doctored” photograph but 
actually this is a specially prepared scene 
for the January Bakelite Review. 


No Doctored Photo; 
Review's Cover Real 
To the Editor: As a note of in 
terest, I am sending you a copy of 


other for more than 15 years. As a S. French, agency president, is in the middle—of the situation. Chicago, (left) and Irving Stoller, Mid- the January Bakelite Review. The 
matter of fact, declare the Messrs. States Gummed Paper Co. advertising | layout and printing format, as you 
Smith, it apparently isn’t generally|]; made a careful check on the situa-|fat men but they frighten away our] manager, look over Mid-States’ new | may recall from other issues, has 


known in the advertising world that 
there are two Guy C. Smiths. 

This was borne out some time ago 
when a magazine devoted to adver- 
tising reproduced the photograph of 


tion, not only as it pertained to this 
particular brewery, but as to the in- 
dustry as a whole. I found some 
startling facts, and made some per- 
tinent recommendations. 


women customers, who associate beer 
with increased weight, when as a 
matter of fact there is nothing in 
beer which inherently is responsible 
for fat. 


portfolio. 


Much Information Clings 
To Gummed Paper Folio 


been changed considerably, and the 
number of pages has been increased 
from 12 to 16. 

The front illustration 


cover may 


lS a i a we ; To the Editor: We believe that}look like a “doctored” photograph, 
rage Fag gga with| “Among them was the adaptation of] It is advisable, therefore, not to your readers will be interested in]put, as a matter of fact, it is an 
= 's : a new brand name. Those most !n-|estrange a large potential market by | +}; Poe Be Me a ee 
3+ rece > >t — : this sales help for gummed papers. | acety; yhotograph. There is only 
Just recently the two met—for the terested chose “Besser Beer.’ How p actual photogray : 


first time—at a _ specially-arranged 


do you like it? “Besser Beer” 1s all 


using the old-fashioned type of illus- 
tration. 


An elaborate loose-leaf portfolio en- 


slight retouching. 


: i Z i titled “Exhibit of Outstanding Ex- , eo ams 937 kewpie 
luncheon in Detroit to talk it over that the name implies—A Better 3 © Mussan = : m ie We used a small 19387 kewpie doll 
and to try and work out a solution B udveriial ¥ ‘ amples of Gummed Paper in Busi-]| jii¢- and miniature fir trees. The 
to their problem. The Guy C. Smith | “°°™ Advertising Manager, John F. |negss,” it was placed in distribution]” | dscape was made by using 

oN Tork C HENRY GILSpORF, Trommer, Inc., Breweries , ‘ , id-States G snowy landscape was mé ; B 
of New York City recently joined the ’ ’ ’ Feb. 3 by the Mid-States Gummed 


executive staff of the Jam Handy 
organization, central motion picture 
studios of which are located in De- 


Advertising Manager, Prima Co., 
Chicago, Il. 


SMILE SUCCESS 


Brooklyn, N. Y. 
vv#seegy 


Copy Comes Through 


Paper Co., Chicago. 
The purpose of this portfolio is to 
place within the reach of paper mer- 


cotton, over which was poured some 
thirty pounds of salt to secure thie 
effect of newly fallen snow. In the 
background the clouds were created 


troit. Scarcely a mile away from Despite Flood Barrier |‘!#"ts. printers, lithographers and ith the use of cotton on textil 
the studios are the offices of Brooke, To the Editor: F sveral days | PaPer users, all available information] ¥''? ‘" ce — i mee ty 
Smith & French, Inc., long estab- ‘oo eee eee } se of zg i paper in busi backing, placed far enough awa) 
- 7 ee our offices have been within the deep-| 0" the use of gummed paper in busi-) | the illusion of fleecy clouds 
lished Detroit advertising firm of sates ness, together with additional ideas ae ‘ z 
which Detroit's Guy C. Smith is water flood area, our personnel has si Van Ons oh Bales Geaten 6 ins The four color engraving was mac 
executive vice president. been isolated in various sections of | | lv ide mai direct from a black and white photo- 
, : Louisville. All communications have | *¢Y@TS!"5 ™ . zraph 
At the luncheon, the two Guy C., In detail the portfolio presents five | 87@P"- 
ney ; been destroyed Automobiles are di. aplig I think you will agree that the 
Smiths could arrive at no practical as a outstandingly successful campaigns, nee eo 
solution to their problem, but they submerged in deep, swift-running howrine alee lisi 1 that effects secured from the standpoint 
water showing merchandising plans tha aie amh Bhoko t 
agreed that it had been fun reading ers have been used by aS many com of both photography a I 
5 > . > : aye ts 2 - . of y aro . > realictic 
each other’s mail and corresponding _ So, to keep our schedules operat- panies, as well as others used by | Saving, are truly realistic. 
about it. ing, please re-insert the advertise-|** gr ts ; ‘ Don Masson, 


“Maybe we'd better call in Jim 
Farley,” they said, “or maybe we'd 
better let it go at that.’ 

Frep L. SHAw, 
Detroit, Mich. 
vgy¥sey 


Box 963: Murder 
Awaits Without 


To the Editor: Please convey this 
message to Box 963: 

You are being kidded by the ad- 
vertising fraternity and, if you are 


ments for our clients, WHAS and the 
Louisville Courier-Journal and Times 
which appeared in the last issue of 
ADVERTISING AGE. 

If anybody has reached our office 
and mailed new plates, use them. 
But I do not see how an employe 
could get through. 

I am walking miles along a rail- 
road track and thence across country 
to the air port to send this letter. 

W. CHESLEIGH BENSON, 


Be ; “ _ Benson & Parker, 

not careful, you are certain to be ® cect iho . Sites 

killed. And a Little Boy a er Ky. 
You have “classify aded” yourself Shall Lead Them Real Nose For News: 

as a champion and all champions To the Béitor: 1 am sending you 3 

automatically become targets. The . ao oad S 3 Before It Happens 

: ; , toes : under separate cover a window card 7 ; 

rules of the game call for newer and folder which we used to promote To the Editor: Did you know that 

and better champions but in your , an article about Howard Hughes was 


case you have branded yourself as 
the champion chump, and the “big 
shots” in the advertising business, 
whose attention you have hoped to 
attract, will never take the bait of 
a chump. 

May I make a little suggestion to 
you (and to the other youngsters 


our juvenile line of rubber footwear. 
The youngster whom we have called 
“Dickey,” has been the subject of 
wide comment due to his animation 
and attention-getting value. 

As these are rather rare photo- 
graphs of a bright youngster used in 
connection with merchandise, I 


on the press while he was crossing 
the continent in 71, hours? 

Was Liberty lucky? Not at all, 
just uncanny! A fine sense of news 
values; a feeling for what people will 
be talking about. 


In fact, you'll remember that Mr 


. . Hughes said he hadn’t expecte 
who may be reading these lines over | thought that you might feel it worthy oi + the “flight ait Papescintin Ps 
. Bee ; ake > 3 q e so soon. ur 
your shoulder) that you never re-| Of reproduction. : ee ee : ' 
: = apologies for not coming closer! 
veal to anyone that you are the A. A. RILEY, 


author of the Box 963 classified ads. 


Advertising Manager, Cambridge 


PERRY GITHENS, 


Promotion Manager, Liberty. 


states and chambers of commerce. 
LEON H. Lewis, 

Cruttenden & Eger, 

Chicago, Ill. 


Technical Editor, Bakelite Cor- 


poration, 
New York, N. Y 


Start over, advertise again, get a Rubber Co., Pie eae eh Na 
different box number, change your Cambridge, Mass. - ig York, N. Y. 
identity, don’t try to be fresh, sea- vvweyY . 
son your ego and enthusiasm with . P Anniversary Accolade 
plenty of salt. Modesty is a virtue Chimes on Rare Silver To the Editor: Please accept my | 
even in Hollywood, To the Editor: Uninterrupted con |!earty congratulations on the 
Let the other fellow shove you|tacts for 25 years are said to be rare} Seventh Anniversary of Abverrisinc 
forward; don’t be too bold yourself. | in these strenuous days. Ack. Your paper is excellent and it Cash registers ring only when And that's why The Daily Jour- 
Water W. Crippins, So we call to your attention the|!#s made marvelous strides. people spend money. People nal has been preferred, over a 
Walter W. Cribbins Co., fact that the W. F. Allen Company of W. FRANK MCCLURE, spend only when they have period of 30 years, by every one 
bin Prancincs. Cale hdikaiy. Wh, abocsivinen sanckalie Critchfield & Co.. B.P.U.'s.  B.P.U.'s are Buying of the six largest advertisers in 


7" = 


Product Is All That 


the Name Implies 

To the Editor: Thank you for the 

notice of my new position in ApvVER- 
AGE of Jan. 25. 

One of the first of my official acts 


TISING 


ing in strawberry plants, have placed 
their 25th consecutive arnuai adver- 
tising contract with the H. H. Charles 
Advertising Service, New York City, 
with no little pride. 
H. H. CHARLEs, 

President, H. H. Charles Adver- 

tising Service, 


Chicago, Ill. 


Is He Real and Is 


He Earnest, Honest 

To the Editor: The young man 
known as Box 963 can cheer himself 
for one thing, if nothing else. His 
Market Place insertions have drawn 


Power Units. One Unit is One 
Dollar of Spendable Income. 

In every market some one news- 
paper gives the Advertiser MORE 
BP.U.'s per family .. . inevitably 
MORE in advertising results. In 
Minneapolis, it's The Journal. 


Minneapolis . . . In 1936 these 
six largest advertisers used 650,- 
381 more lines in The Daily Jour- 
nal than in the second daily 
paper, and 1,958,270 more lines 
in The Daily Journal than in the 
third daily paper. 


in this new capacity was to order Ab- ee ee ae : 3 
ives Ace vais neni will New York, N. Y. plenty of fire from the advertising EK M i N N KE A P< »T IS 
nsapriiel Ms ssa ater * a gentry. I can’t recall any subject 
$ s new subscr ‘ since . : : 
the item appeared, nearly every ad Truth Will Out which has rated so much space in 
é é ; arl) y ad- Wi your “Voice” department since 
vertising agency, advertising novelty, And So ill Fat those interesting letters deploring 
lithographing, printing, glass, sign To the Editor: “Roug roofs” ' apts ‘ 
; » Blass, § ' y : gh Proofs” | and praising the nudies you used “ 
« als . E . ; ; " 
etc., salesman has been in to see me|asks “What's the matter with fat.|to give us on your cas ones Circulation Can Be Bought—Reader Confidence Must Be Earned’ 
or at least tried to. You have a jovial-looking men as ‘exemplars of Being of a suspicious nature, I am 


wide reader audience. 
Before accepting this assignment, 


the happy life of the beer drinker?’ ”’ 
There is nothing wrong with the 


prompted to ask this question: Is 
there really an aspiring advertising 


O'Mara & Ormsbee, Inc., Representatives 
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ANOTHER CHICAGO DAILY NEWS 


leadership 


DUE TO SUPERIOR 
ADVERTISING RESULTS 


= wll 


As far back as the records go, The Chicago Daily News 
has carried MORE | 


total reta 
advertising 


than any other newspaper in Chicago— 


] 


morning, evening or Sunday 


SOURCES: Media Records, Inc. + Advertising Record Co. 


THE CHICAGO DAILY NEWS 


Chicago’s HOME ‘Newspaper 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY 


GEORGE A. MCDEVITT CoO., Eastern Advertising Representatives + 444 Madison Ave., NEW YORK « 12 So. 12th St., PHILADELPHIA 
JAMES L. LENOX, Eastern Representative, Photogravure, Color Comics and Retail + 444 Madison Ave., NEW YORK 
J. RAY SCOLARO, JR., Manager Detroit Office + 4-119 General Motors Building, DETROIT 
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M | sweepstakes” sponsored by Gilmopr, 

UTILITIES 10 Miss Frank Changes = FE’ndorsement of NEW PLASTIC ee eo 
Goldalie Frank, formerly assistant The 


PUSH ELECTRIC 
WATER HEATING 


Launch First Co-operative 
National Drive 


Chicago, Feb. 4.—With appoint- 
ment of Maxon, Inc., to direct the ac- 
tivity, plans have been completed by 
the Edison Electric Institute and the 
electric water heating section of the 
National Electric Manufacturers As- 
sociation for an intensive promotion 
to secure broader public acceptance 
of electric water heating for utility 
companies in 1937. 

The program, the first planned na- 
tional drive undertaken on electric 
water heating on a co-operative ba- 
sis among manufacturers, is the di- 
rect result of the advances which 
this comparatively new electrical ap- 
pliance has made during the past few 
years. Sales of electric water heat- 
ers reached a total of 104,000 in 1936, 
an increase of 48 per cent over 1935, 
and an association survey of the field 
reveals that utilities serving some 10,- 
000,000 domestic customers now have 
rates that make water heater sales 
possible and profitable. 


See Big Possibilities 


Approximately 85 per cent of the 
water heaters sold are sold by utility 
companies. Manufacturers feel that 
the electric water, heater is in the 
position today that the electric range 
occupied five years ago, and presents 
the same opportunities for rapid and 
widespread public acceptance, 

Heading the joint activity is Kin- 
sey M. Robinson, president of the 
Idaho Power Company and chairman 
of the E. E. I. Water Heating Com- 
mittee. The Idaho Power Company 
has a saturation of 20 per cent of 
electric water heaters in its terri- 
tory, an outstanding accomplishment 
among all utility companies in the 
country, and one of Mr. Robinson’s 
chief activities will be appearances 
before utility companies and indus- 
try meetings, to outline the experi- 
ence of his company and present 
Electric Water Heater’ Bureau’s 
plans. 

The Chicago office of Maxon, Inc., 
under the direction of L. J. Sholty, 
vice-president, will supervise activi- 
ties. A plan book on the joint E. E. 
I. and N. E. M. A. activity is now in 
preparation and will be sent to lead- 
ing utility companies in all parts of 
the country. The plan book will out- 
line the objectives of the joint activ- 
ity, and tell the complete story of the 
electric water heater as a_ load 
builder. 


Feature Low Raies 


Compilation of lists of 
which offer attractive water heater 
rates is now under way. Because of 
the rapid advance of electric water 
heaters during the past year, manu- 
facturers feel that certain sections 
of the country are not receiving suf- 
ficient promotion because the attrac- 
tiveness of their rates is not gener- 
ally known. 

Cooperating with Mr. Robinson as 
head of the E. FE. I. Water Heating 
Committee are the following manu- 
facturers: 


utilities 


Automatic Electric Heater Com- 
pany, Clark Electric Water Heater 
Division of McGraw Electric Com- 
pany; The Cleveland Heater Com- 


pany, Edison General Electric Appli- 
ance Co., Electromaster, Ine., A. J. 
Lindemann & Hoverson Company, 
Westinghouse Electric & Manufac- 
turing Company, John Wood Mfg. 
Company, The Hotstream Heater 
Company, Malleable Iron Range 
Company and Thermogray Company. 


Larus Adds 4 Stations 


Larus & Brother's half-hour spot 
program, “Moments You Never For- 
get,” has been extended to four more 
stations KFPY, Spokane; KGIR, 
Butte, Montana; WGY, Schenectady, 
and WDRC, Hartford. Marschalk & 
Pratt, Inc.. New York, handles the 
account 


advertising manager of the Goldring 
Merchandising Corporation, New 
York, has been appointed art direc 
tor of Men’s Apparel Reporter, New 
York. 


New A.N.A. Member 
Carrier Corporation, Newark, N. J., 
has been elected to membership in 


the Association of National Adver- 
tisers, Inc., New York. Walter A. 


Bowe will represent the company. 


Plant Aid to Le Quatte 


The Wright Co., Old Bridge, N. J., 
has appointed H. B. Le Quatte, Inc., | 
New York, to handle advertising in| 
behalf of Wright’s Tested Plant Aid. 
Magazines and radio will be used. 


Dealers Key to 


| 
| 
| 
| 


Detroit, Feb. 4. Hudson Motor 
Company has swung into the column 
conducting used car 
campaigns, following the example of 
Studebaker and Dodge, as recently 
reported in ADVERTISING AGE. A 
“Personally Endorsed” campaign is 
being explained this week in dealer 
meetings in 75 key cities. 


of companies 


car advertising is provided by 


Used Car Drive 


Another variation in current motor | 
Gra- | 


ham-Paige Motors Corporation, which | 


Usina Plaskon, new urea formaldehyde 

plastic, this radio cabinet was designed 

by Herold Van Doren, industrial designer, 
for Remler Co., Ltd., San Francisco. 


to emphasize Graham's recent victory 
is using several hundred newspapers|in the Gilmore Yosemite “economy 


Detroit office of United States Adver. 
tising placing th), 
copy. 


Corporation is 


They are using 600 newspapers and 
adding Life and Time to the mae 
zine and posters. Dipes 
available on a 


schedule, 
mail is CO-Operatiye 
basis. 

The Hudson “Personally Endorseq” 
campaign is designed to capitalize 
the local reputation of the dealer py 
featuring his sweeping guarantee and 
service pledge. Collier’s and Th, 
|Saturday Evening Post are eine 
used, in addition to newspaper aq. 
vertising on classified pages, placegq 
}on a co-operative basis. Brooke 
Smith & French, Inc., is the agency 


have 
appr 
perf 
base 
tion: 
OF s% 


appe 


Ps 2 Be he 
: Po Slt ee a os a ee, 
x Z Yee es . oi <. e i” — ae ro 
ae 7 = *: r 4 : z ‘ . ~ bide ke? i Pare > a) ae 
Akg ? r. > a ~ 4 " y ¥ * ? 
‘ P » eee i ee he 
" Pee 
gh (Ea 
a. 
Tr ot Fe 
4 —_ 
; — 
a 5 AE a 
Ss | = 
Po 7 et H 
. Se 
ies : < iS 
‘ee i uuaameanenny ; oe 
— = | % td _ — — | 
| 2 Se, 
~ PF tee 
re > & ae 
- its a 
PO = le 
ry By: ‘ 
= a ele 
# ee ——— ae 
; ; , Yo! 
. ee bel 
ee Clu 
Ee eve den 
ee Get 
"~ 
= Agt 
ed Fd W. 
ul . 
i a oe Col 
eG oe sain mal 
en r | 
| = : = tres 
dal ea = rer 
tli me } — 
aa | —— 
ar eee | 
a mgs 
“nae 
Jude | 
Bee | 
3 ox | 
cs } 
es : | 
pees 
Bein Rea 
Beh hala ed ‘ege 
Besa a | 
ae ea. 
Ey Od ae é . ” 
eae , Pos gS ae aed 4. ges fy , ‘ 
Poe bie A Be oe bE i RR ies wy Raye CLE Ott PORE Bigs no A “ 
Besse oe ie ¥. eae F Oe ae i ee a Sy ie ee os ad es PN See Se Ay ig” tne aeer we LNs Sli RI peg, 3 a ee ; 
Be 55 GB ES me ; ’ rie SER Mar ee BR We ee AO Re ag eg aS" see a ee ee ioe i te oii a ge Paes ~ ) ar ae 
aes Se 5 Paro or £ xs a See i i : oy 3 Root ae Bike & Re ee eo. _ i ia wa peas Se ae 4. Apa a 
Se it eae Oe eq. F y F: a : x ne + ¥ Yoke Re BF $ xi = = ee ee es het Pa : Moe Mite ct ie’ 
‘ a, Mees age MEF i ee ¢ ee. ES +, ru i Me Mra, y Png, : * . x ‘ By iar Ree ORE & 5 ae: eee « Saas cry oe 
4 ze eae pee 724 E er 4 a 2 gah ge es ae . Bis, " . es a 6 BS see Bat oe sah fy 
os a | Vitek os BL ha iy ee hake Bg Ey, Oa pe Gt POMBE AT is gia 3 Pe o aa A Tas bese # RRS oc the 3s a ; i ; 
Pr eh, em if te BaD, aa ree He f it Be ; Mi ds Wht ethene fee | a Ree oie 8 ° 
ae | A ae ae Em ot ne a ie PARR te TS pou oH ee om eh ee Cee eaaey CASS Sere 1 tas a ie age nah PO an 
Ch ae ‘So Sin a A m MRE TEE 2 Fe j bs: eer ean ee. : eee ae $e me oe ie om es a F sgt 
Tak 1 oe ARBRE TE : ah {Rad ir Lae 5 gar 4 Qe ee Pa et Fast " q . ai ; pe. 
a ae ae 4 6 reas 9 ae a ig Siete ee he yc Pe ie od me Ni tia aoe & aa Aree PE Sore cae 
= ee Ce ee : Mec geisge Soe tic fae uae Sees 2, 88 aos : ike a Dae Aer tees 
ot i RE Se se PTE? thd >: ee Dare Kee ee cae ger * ae ea 6) ae FPS ERIE: ok: cn Vee eit De ets os 
Ma 3 ; Berge fet ORS ine Paes ee * “e % ‘ ee Nps BS Si eke. oh iis 2 A Fr Sd 4: ‘ aa 4 v7 
aes ae ot BR Be eG 2 ie es . >. hs ¥s i ike bo Se ae 8 Ri ete Sees 2° eee: e? fhe Be bee ‘ee ae 
= : Me ie ek Poe te ke ae ey ce A ‘ eg te oe Lewin tee ee. . meee tn ers ; nee 4 
en PE tS Sl 1h Re oe STI od aR ate vin Sel fs Nae Bo ae oo ee es . Se 2 a ee yes Bes Ke anes 
Be ON kip Ww wees have ig oe by ae thas Mee ay i Se ts ot ee igh aes, eas: ae eee ie Sa ah ck ) =e + % bee a Tylareds 2 | Wo? = eae” 
po ee a ie Or ag Ae ee a Gea oe Re Shap abr: Bo RR hh Ry oS ae Prices os 8a Pil do > > 3 Sa 
aa _ oh i la ie Ps Saye NOR Sa a ae ae wees 2 A ae age, irae ott ak Bait Ca a a Ta 4 Pee 5. elt ares ets i ae 
pes Bee leh 3 Le el ie 5 ae pee Peg ee gt gett it ee gee ig en alg > it eres oS oe Ba. fi BM: Bates oe ip, 1 4 hes cape bea 
a big 4 gs ee ae a ef WE fee . EE Pegs Ge ta ye See Le Pov on Rees sh ee oe . a er te Re ee et ke) ge 
Reales i it ae bf PA Aae Ws Cay Ga hs ‘ge A Se 4 i, ee Pith _ (ea I he hts ae Gn 5 ee eye, ee scat Sa Bn Hh. “sprog 1 ? 
ae ee , Pie? Lee “ (he te aes ek. a pe hee ee 2 ae ue 4 ae eo “ $05 2 + POS ee: ee es Ok a Re Be ay 3 inte tas 2 3 Sag 
BS utes Pe ih. Bae ee fe Gy ee eg Re cs wy io Pee. Peek. ab He eRe RE hAO cre an ne ad, ‘aa ey iy Bhar: ‘Mie: ae " 
ee rae Ce I RO ee ees ping, Cn ae ae BO A Oe I, © gee ee tee ed Bees 8 ae 
Tl 85, Ee a Ue as aa ee OC CERD | REE TOE * Me tae Cee eae y : igs gk of ase tee a ro a. tate = as Re nt Go ae ae By De 
ee ie PI &. ie iar % ets ee he r Pee. gl ee ee eae ce es hee Sage Bis! ieee hr ¢ bets ieee ee 4 
A, Pe ge ta ABEL Oe oN pe ee eee i ea as oo ge eee. Be Sa try Eee a ee eo 2 ee ree eae oe i Pa 8+ hs ee 
oon Ts i +. a Ee Kg 5 5 y ee Bae feb CSE ie gen Se Roe age ite ies st ee be oro bho Mote ee 2 
ae Be a Se NS Bae ae ae. i eee a ree Sie! tig iar ek Paring . 
ie Bie iA aie ee Se! Po eee GS. ; ss : Mi eK ar! Mg eine. Deg geta:: OR Pes he a = ee od <dieaige eeh Be A to ati Sis en 
Bera ty ae : PRES he 9 oe ve oe BP TO ee eee. 2 ES a ke ae Ce Doe Oo eee ie aes See RL: A SENS Sif a ates 
ne on ; 7 8 ht Aen OO Ae «hy: Ceti 2 OMEN oe “SE gee ogo = 4 ee a Bees, kt eign’ HLT OS ae Beh at he pra. Sees ie | 
“3 s cher 2 Rigg Se rig ime es ae fe. Ree Be es ae te Oe: ee le ee aes SF Ba git Pts ey eel Bes >: id 2 
a } Rage: ess a gs "Ee eae a tae BS ee: He ge We ee ea ane Pe ee Wee ie os ok i hae “eee ors heme 2) AOU aa Bhs $e 3 
Be. (Ae ue é Reh eS - Bie CR oS Fe ee ais OD CESS Ske ae ier fii Reena Reef Cb ae ee + pag 
‘ ee i ie? OEE, er pe es, Ses 6 ae ome rt oe i Ba ae Si i pec amapibemes .. 7 hoe 
+ ie eee we ical. < Boh oat fas a cli aetiany WS me Br ado & oo ae 
a ijn). gine. 2 i ii a as hee Bae a oo qo. a 
ee “ee Ah, gees eee SP eae: eed on wae 40") ies ae = Sey : aoneeet a yi. aia a ; 
a DES eae Sl, ee 1 ee si. es Aye eh, ati. Gee 2. vo Peat Bl gaa 5 BEE te 
ct MM Pees ooo pa a! Fo ae aR eer. a Se Sr. Le ae hee ee aS : 
ae > oh ane: 2a oe ee ah te ae His & a. TO: ee Entel NSS erat bet. | bi 
eg Mt ae, ea lee i PER a te earn got Ie bs a 
7 ” 40 54 ea ly " . aes ‘ ae cae eg iy Pe ae ah) ih sci. ce bs -. tee ee Pay ef oC 
a ee Pi th i ie ae i a ee aia ee ss pCR ia age LS a 
Rate ae i a RE Se eee gg ye oh te > “Se. ae i See oe Bae. Sees 4 S28 Tg 
peter ies a Re a oe wit Fs ow 7 aa ry aoe ae say ee age Fy ns ul as fon ob oS oa ip Bie oe, ea he PF eee iad oy a 
Pe os te ee Tae. ee mE ee Rha awe. é org mae oS aca er | sb Fee © Att S A te ae aM * te 
5 care eee aa 2 Wigan Sa ar ao 3 a rere 7% ae et re oe vee ae. Oe aa St Ay i ae : eek eee eres ke ee ae Se ae 
aga : : eg? ‘ - me : ‘ ‘ Sa Or pe ie a 6 GS Mee Ere re 2s see 3 , o gata sO) ete: oe ae, eager ti. 
ss eee * hi ; >, ee oe a, oes = 2 PP ef Sr ae eee eal eee ee oy adi ee i : slink 3 Soe: hee is is 
: ae, ae DP a ae ae Cie’ ba Pm eG PR A BG! aes ORE aa BS hi ee eer foe “ane a a gees 
Barca ewe a na ~ ee nt eee es ee Sty ¥ i hn rs z ee Br a one Se Si le py 6 a. = , 3 (eee ae ;, 
Ae one et ; eae ae ¥ eee, ge MOR PE! ol ¢ Tie eens FOL ce Be ‘ Sie 
ls Seer yall jana anaes eke Cama ee ee a ef Bea a tiga me Paes 
ae ; . ae i v3 ‘ i aoe J : ee eat aa ee : 4 { Pee s ; 
“ae 7: i WIS a se cae Reyer: i > ae ee oleae’ . ee 1k ae ie eg od 3 ard; i ee as 2% és 4 foe : a} p 
iE a ose eee.) ore ee <Segicee Ran 22 vk 2 oe ue Neg Oe ae eae ks ae m Byte 3 eee baer 5 a Rn a 
Ee 5 53 paientices Se elaine ; Se ee ee Pe ae ts Tee ey ; ; 
Bac oy bk us sult yee: 0 ae ae eae boil ee Oe ae eet: FEY oO hae Be ees 
ae Ler : AS Ser OE anc rE es Bok, Coe amie Se a A Pe a aie Be fess Bie! me ee : 
a: a Rak 6 = : ee as es i es 3 he a he Gn Rae 6 Ma “ Bie ‘ - oe ae Pah Deracnd ee ‘ 
ae pp ns Sela “hie Bath ae < saa ae Ke ee PS sees ae bat ee ets ee te See Negern e ee ae aee See & 
yao ea / Es ee “Sree ie Se hag MESS ce < : ee Se et Me ePaper gee Aen Boge 0 eae Ris i Bea a oy 3a 
ae Re St ee a  ): 2 aan PiU Ree one ok. 1 Btls a eee t Y a 
Es Ft 4 oe = mathe ok oot * a et ¥ . ea 24: , Cyl tes ae ee tees gs 3h < 
ce ‘ atk he ee ie a: 2 eo: Bi: ero Bi 25k is al a Siete #: 
ee ee a, eS agen ee fo ae “ire oo. 0 eee Onl 
, , sy hed ro ee we et: a > ire se , TR AL, Bat 4g, Pam 4 Be gee i ie § : 
aie Pe et ote ae Ws: ot 2 Baas . ea 3h . ri ee 3 wh tae ms ee a Gey. PEs Pi : 
J ee Bs i pMlglbne Sith i Se chek s es ee ie ws RS pe PT ae j b 
Be ign Sai ee ce te aa: te is eee Rai | 2 ees SE AN oo aay a a JOD. 
aig | oe ie Fe ee 
3 Sateen Te 7 a ee, a Re te 5; ees. 5 as a. ee OS ee te ‘oe 
6 Bt F Fae way i é . aa ie Gu os oe ss Oats ge ; hata: & Sag a 
co ies Pel se a ge SR | Se aN So Yer BOS cg pete Fe by (ke ieee & : . ee Big \ i a ae 
e ¥ ; = * ee ee yz; Pie Oe Wik, Mi os ee Sees Nl Cee ae Ee 5 eae ee} 
; pe ; «ane th - aed bce a ae f qo ee Pee Be ee. 
sd ~ ° s f pe oe oy Ly oe zp pe Fe ot f pe ye pe SE SR ae Se doe SE tee eS ae ta 2 Su { 
: oe ae S ss J ret ? ‘ rag Re eae or . ee St. . ee ee a 
= oe * + ee ahs Gar Bre ae Le et RAO pe jf oc ee re 2 ame & ba oe es = 
Pe a - eee i nae a ee meme \ a ie Bree twee ci. 
a = ae = r ‘ at oo Se a. ia me x ie Ss 3 :. Ze kept a “a 
pate baka é , fe ie ~ i ts 2 Soe ae dc AS re 4 rae fant. 
- ee a ii; CMR gr MS aad Oe tas oct 1 4 e- Made ie 
—— gees 4 ike eS S oo FR s Re x ; eo 2 
- fy oe Bs evn! neti , co 7 be: ne ae Be aoe = 
— a: te ae a eee Tk yaw me a oF { reco 
: aes 7 ‘3 <n a —— a. aa weds 3 gi ala) 0 ale sib 1 h itt Sees cao eee a ae zz : 
aa? hoy hts el lil acai: ee ciae ee : ri ie: See MBE te Sate. 060UCr ee 
“a Ee. A, a shoe ope eS aris 3) a Ser + SSR ee ee os New £23) oe. F eg) aed man 
ae RT ee ag: = 2 ie ev lll ee ee) 8 mee.) io eee io ae 
yo ae ee aaa — “ye pe din a Be. TSR CONE | RRS PARR $e oe ee re oS the 
7 ee «ee eee op es aeeT fg oop ob « : Ne ear te een ee ioe a Sd St ae cy 
eS 3 reer, ee as 7 eee ike e' - = 2 ee ‘ Pars oe, “es a ie ae i ote Pe ego past 
Ca VAR “% es bo ey Or Rae. Pe Sibir oteebmicy MN pF of Bae a ee, oe 2 : £ S Sieaaee oe RAY Ge) ‘s 
is are > a Ree tee ee me r on ne oe 1 re ee a 2 6 ie Soh ag oe tial 
Sores . “4 by = r pit : i ta feerose fine age wow) ais eee ae Ps a ne ” 7 wa 4 a bo eh fog eae 
es tes rex Ss Sees. DS: = gee os one Tg ei a as Mm es Ss ee oe : eee ae ek ae 
“ar ‘ abate. 3 Sg are Bee 2s eae a oe Bae Ta PES seta bao Sere nt Fae or a TO aa ica Sa . Mees fe So ean 4 ’ 
Ae a eo lia UMS o cede ne neha ea Ze oye Seen | a a z ee ee | RIE cies = Boi: She Sag eae you 
Fo ee Ae Ai ee mee aa. sis ig ee ae Ss BSE Ses Cee 
a calc Wa = Ne a Saige po Pm i ies a ae. .: oe OS eis the 
‘- See Te ae ve Ji) nen ‘ pete a a 3 . ming 4 i ae eam 25% Seg es BS oR oe . 
— ha a aa Be as oe nN, oie ead © SS ee y 
4 dtl he ic oe SS a a eae g lagen! SR Sele RA BM ee Be 
Baa REET sca ee ey a Ts ag cael OSIM | a eae oe SS, eee were 
Bs g SS «| eR ia pie. se . = eae, i j gl Se at es Reds Setbaae Wee <br 
ee a Tate OC aC eh tp ie, ae ; ieee eee et yey Rees 4 “Ft Re CE He bee 
aiid : . a ay i) ae 3 aes Pies sgh Ye aban CE) cles Se ee ae a ee 1 Siig aaa a ae oS 
ee é Nay 2 Be MDS iS ms * ae it fie ES a i a ee LEO ll as eS : 8 ay Bon e 
es Bet Nr A3e eae Re lees, ee ee LN ear Pare Pz fe eee Si i & ES er BOR tae eR 
a eee Sey el: a cc aa : of 08 ee ee i as eae ee * 
ee 4 ‘ ened saghe 5 oh Pi 4 a ae cs eee Sta ee  e e 8 ik So Sie em : a= ; ee Y eeas i 
ety: oS ck > | re era a ae eat aay A aa ae iC) ——— aoe : Beatties FRM ‘ 
Pac Bee Sn, Hain - PS lie rt Pl mart. nj ee ee ek vat SPR Ne oe 3 
' BA ce. aii ates 295 eet a ‘ sees 2 eo yaa lee eS aoe a “e é os eee e 
a gece aa oe Praia f rs am a: speak * OSA Meme: Re i ; Mes : ee Se ee ‘ 
Poet a eee ati, Sicsesine 7 pee! r ay attain... cae ie * Bios ee GR 
3) ae Tae Se aS i eee Taal. . cere sett es an ; - a fe es i 
a 4 ae eo Einaal ED PN caret clea teeny ted tn cae. alle aie Seco ce >: ete ‘ ee x aa of . 
— ee, Seer. Rae Fahy RE Sian ARS eerie hamlet ie ce —) ae : cameos s- 8 pee ” ae Beiter: (on See ae 
a ee 8 3 Te eed a City, Oe ing > oa eS. ee eal Ek ate F ea Sars. iy a < es ES Sees om 
Bretaein eS OL vegan Lenore a ee: ONO a ae lee Be Pee 
ie Si: RM ee ae eg a ak ] - eee rer: a Bre SHiygeaaie SSR Bete oe 
) a 3 Ss pit =) a = ke cals io | Bor eae We ht ee 4 esi i se i. D 7 oe : : ee 8 = Bet at os : 
_. - ge era asin tale’ LM RE it ag <i ee ns ae ea ‘ ee hae 4 # ae Be ee ‘3 
3 ~, - ies. LAE ek eee ak eer: orn pee 2 Mh 1 Sa Rs 
,. a fe ey ye ce Beta Pekar 4 i% ee” PS fae ee 
i cme * “te ee ne a en —a eee 
foe 7 : Sei tps 3 ne : eet: ee 
Sed = } Niger — Sa e ee om iL 
5) ee by a a 2 bie “4 — se a Boa : 
. oa eu, : Pe a , Et a ¥ ili . a rm SS ee Sy ee H ‘ = ey * ; 
a‘ : riage i a a re. ae cre bes el 0 TE eee 3 2 iar ee a : 
2 nnn ea = 8 bp. * Me 2-0 Sie tae ey cia ra oe ( pada 2G aa 4a pe oe Ae . 
is ee sae ; feiss ee a > 4 ed isa. 1 rir ‘wee? <r _y: M Aas Fee ae 
ae A. SRS Set ili a a eee oh ee ne i : & Sees 
ee ee aye ae ee pois. Meee en Lae ce meme ven Re Sy LN Re oe, : : . aes Monee te, ot NS e 
f  cdiaraal f pe nee = Tere): ae Yaa oe x : iE hs Caria ete nN SR eee : ae ia ae ‘3 
as SE = ii at SRR he a Bi oa PA Me hie SE ee ea nr Be oe 2 
eee es aaa nerenenncryenemenemnanenidivannliee Ree, Tey ca ete Ra “Ce aa er 
= a a id is x" Pgh srs eueeienen ~ 2 eae > a em SS i oS a aa Ce Fee AE gras a Bee 5, eo ae ee 
Re San a ee ee Ae intel Bake: fiat fies EME RE ee age ee are : . i a a a ee es hae 
+ fy a8 bots ata se ae es Rees See ea RT Rigs on a ee Sie # ‘ 
ay ‘ Sh oy iia oe a Se aha nae eee oa a sa” Sai Reem a se ence Rpuectarman mare eS al a — Bee ee eR tags 
ie SCL ees 8 es, a nk Bal mays screen ai gang aie SN ‘=e 3 tee eae 3 a 
a By ec «RE co eal Sa Fi ee ee I se niga ae Re te “Rr a ae og : a eS er 4 
Re rites o | . eee ee appa — aa nn Oo ee ae ae 5c So a ee ae eas 
Tat ate oa on eee ar hr oR Pee es : a SOTA Pe: ienamieiel Bere wig tieape mas be og A fo nate hale | sates 4 
ee eases | * a Ry 2 dl eer ote ee ake a tod i hr caer PEE ons tigi ith Seetebi Se = z eee ae 
. EY ae SE fo ee ARR te . “ oo egy S spredh 7 " pn ee SI “- % ag 8 2S Ne ae ; 
= i I 0h a A MHS See, oat ae meee cca 2 = St ee 
hae u hi See eR WR ESE odes a eae pei, Za pee Eee SR he con a f Ses ‘c ae 
x ny OR ony ear aca RES ere ees z a * peak Bie oS RE Ro ey Fon, Ag ihe yaaa a ee oes ny ae P, Se eae ae : 
a See ARNE PEL FEN GE OF Sorta RE “= i FF on ae 
lle Sal aS Beg ee ‘ SARA NS ant a “eR ETS Fe ee ek eet Soe bee «ea A Put S sae : 
es Feo ee a me oe Sa oe 2 ee poet a : din’ > Slat died oe SOM ie ~ Oe ee 3 e a, “Pitan 3 4 = ghey a3 x 
IB i, nh aa ne tei nd PS Sager eae ‘ Gea Rilvencig Ss ann a ea ed . 2a Ee gra eee oS, 
Jn ones  eontins See a Ps ware A ts so <= 2 a ee ee : ae ce eS : 
i ae ef ce pee i — Sr oe Ce er i a i sre te acpieceiecs ai teeta ames. <n eemeele aes ct ee a 
es a ; cS en ie OER ee tye che os ee = Ae le - oe apeeree wee a atone as ‘- “eo ee ee 7 ae 3 3 ‘ 
5 as a oe PS ie ge sa Rags — a ee ee Bidet : Se Ne ae ene eae ae 
mr | eee Sad se ae CE ae ee a i: ip nn ee ee a 3 
, oie % | eee ee ag oe ‘ Sg, beason RRS oe st ons ent Bn a Re ie: ae way “ta “en as PO hag Bett PS a ? _ " 
one aa a “ . 4 4 : a “ . Si eg ete RS re i a «See Oa Fee =~ 
a a is wieght >= = Erion cette es, ieteumcaaos ORM | ae eee! 
a | wae TP Cong eae,” — GP en mageignenee Ain eis aS a SR > Seta Be aas., oe ae. Pee eS ‘ 
Ree dae aay . ay SAR Pine 5 8 —e teen Pe ge ce ini Son Se as i s 
Bee = £4 } ¢: ‘ DR ee eee ae es ha jetoeepeceitl See sae 2S i : Th a os ae 
Sows Be 3 | ~ | nae ‘ 4 ilar de +. aie og ares c | Be Soe 
ae ; pe A Si _ 2 - aa 
he oy » ae 
Boss 4 
oe ae 
he 2: ed 
iV eae z= 
Pees 
--% ns. 
te! aa er = 
fey! Bre nae 
oan) ee oe 
ae SS 
jae a Pape re - ea ee ae Spe fe “tebe ¥ : 3 
hoe OE gy ae es . <a i oe oat a Se BO ge Fat >< areas .: Peg yess a <5 re 
ee) pence i i 3 ia re Cot A ee cL een deal | See ate : Wns te grid 
ee EI a ec Re eee Ly picasso PUR Sens Be Se eee + reegtege ae, Doe a a R , Py ewe aap cohen RET Pies te aa : 
EES SF ie > At ite Sid oe Se eet Nae re aN eae to oe ‘bs pt sr ci ca eee Be Re eee | Pig: cece fe Ae Be 35 Fist Ay Pa is Nea : , 
oS Baca ‘ Swias aili & , Lege em el Ro ha gene ae eld eee tot Seer ee gee NES caes ~ S Se kee rica ee” 3, Oe Osea Bigs kt he ee @! aie. ee Dee) Pook ‘ Paani) 
ek pec se te ried feet oe eee Ba clit SP a na Ae toi cee emma 8 Same GR MDS s, a 2 re an es at a ee re Rp ae eee “amine Mean Ree SS 
: “wt e Sos n , Bhi ci-th, eee age ama cee ne BA nt yd slp s Me. ae 7 eet Ser SSE es pit te A ae - das eal ais S Been, ae ea 5 ey as Wee os: ree seth Laas Uh a Deviant eee 
eho mre a! ft < ‘ , . tie dae ats '6 Df, RN RUE Bs Re ok Laat one a Bae eren, Pee, aah or se itemra  MaN ee i | lets ae ai trial aad iS Weer hs Nae ee ER Mrpoay ae Pisa Tek cick ane 5A i See 
eae apie oe” Bg or es ce ee See ter gee wc pes re ceeeees ((ect “ie ee a it a Fe eee La RAD, i ae: aig Ree aay = Bis 
a a + a3 eye 2 ; RS oe Gey arte] RPG E ae Oat Se <a Ro > je ate bie es Sens Ne ls save Se Oa er tig pe en ae 2, CO ch ee Fd SER n Seen Cmiteien tern ae Ge i re ack Os OES 
‘3 : PaaS a = Aes SRR ae Loh ies BS ie iss a Pac te Ns ee 4 eee gig: abe $ es, Ae Besa Sse 
~ hone 2) “bh ety Se << Poe ie © Lan Picea hii it, Mae (os 2 ess frac ie 
7 BaP TSS ae ee ag Rig a ager «eae «7 alle SOR Ce 
ee Fae sy Pe 


February. 8, 1937 


ADVERTISING AGE 


23 


ae 


_—_ 


Heads NewYork 
Representatives 


New York, Feb. 2.—Ray McKin- 
nev, J. P. MeKinney & Son, was 
sjected president of the Newspaper 
oanresentatives Association of New 


a it the annual election meeting 
held yesterday at the Advertising 
Club. He succeeds Harry J. Prud- 
gen, Prudden, King & Prudden. 
George R. Katz, E. Katz Special 
Agency, was elected vice-president; 
w. W. Frazier, Allen-Klapp-Frazier 


company, secretary; and Louis Gil- 
man, Gilman, Nicoll & Ruthman, 
treasurer. 


ay McKinney 


The members of the executive com- 
mittee are Harry D. Reynolds, Rey- 
nolds-Fitzgerald, Ine; Sylvester 
Blish, John Budd Company; J. O. 
Boyd, Scheerer, Inc.; Harry Griffith, 
Bryant, Griffith & Brunson; and M. 
H. Ormsbee, O’Mara & Ormsbee. 


Names Barnhill & Dunn 


Virginia Safford, publisher of 
Golfer and Sportsman, Minneapolis, 
has appointed Barnhill & Dunn, Inc., 
New York, as Eastern manager and 
representative. 


Kern Names Newman 
Newman Associates, New York, 
have been appointed to handle the 
advertising of Paul E. Kern & Co., 
Inc., brokers, New York. Newspaper 
financial sections will be used. Rich- 
ard A. Jasper is account executive. 


PLAY BALL 


In Boston for showing of the third official 
American League baseball movie, spon- 


sored by Fisher Body, Eddie Collins, Red 


Sox business manager, and William S. 
McLean, Fisher advertising manager, talk 
it over. 


Beyond 


your Salesman’s reach | 


But hell listen to YOU 
—through Business Week! 


Only in small concerns is Business Buying a one-man 
job. Getting today’s order involves several groups of 


men. For example: 


One group of subordinates may advance the first 
suggestion that leads to a purchase. They are impor- 
tant. Another group may submit specifications or add 
recommendations. They are important. But the third 
man — or group of men — is a/l-im portant. They are 
the key men who make the final decision, the influen- 
tial executives on whose word every sale depends. If 
you've got something to say to these men, say it where 
they'll Lear it—in the pages of Business Week! 


These Men Seldom See Salesmen 


These key executives are usually beyond the reach 
of your salesmen —even your best men. They 
haven't the time. And they require a separate selling 
approach. Subordinates are interested in details of 
performance, but the executive, 9 times out of 10, 
bases his decision on the answers to just two ques- 
tions: “How will this product help my company make 
of save money? And is the supplier reliable?’ The 


appeal that sells the help may 


BUSINESS 


THE EXECUTIVE’S BUSINESS PAPER 
ALERT... ACCURATE... AUTHORITATIVE ~ 


pages of Business Week! 


Promote Canadian Show 


Advertising for the 1937 Canadian 
National Exhibition has been dis- 
patched to display space prospects. 
“Coronation Year’ will be the theme 
of this year’s show at Toronto, which 
will be held Aug. 27-Sept. 11. 


Elected to A. N. A. 


Continental Oil Co., Ponca City, 
Okla., has been elected to mem- 
bership in the Association of Na- 
tional Advertisers, Inc., and will be 
represented by A. J. Rabe. 


MacNamara Promoted 


Paul MacNamara, formerly promo- 
tion manager of Harper’s Bazaar, has 
been named FEastern § advertising 
manager. He was formerly with 
Vogue and Spur. 


Business Week gi ves you this audience 


You can tell your story to this all-important group of 
purchasers — nearly 100,000 of them, every week. 


For they subscribe to, and read, Business Week. Sur- 
veys reveal a “pass-along”’ office circulation of 3 to 4 
executives per copy — a weekly audience of 350,000 
for your sales story! 

Business Week is strictly their paper. It is the best- 
read paper of the Important Men in American busi- 
ness and industry . . . the men who must watch the 
broad movements, yet need the immediate develop- 
ments. They depend on it. If you’ve got something 
you'd like to sell them — put it in writing. In the 


not sell the boss. 


ADVERTISING LEADERSHIP 


Recognition of Business Week's ability to sell executives 
has made it the outstanding leader in advertising gains. 


455 pages 


. 610 pages 


(50% Gain for the Year) 


752 pages 
1128 pages 


pe os 


NEW YORK, N. Y. 


, WEEK 


330 W. 42nd STREET 


NEW INGERSOLL 
TELLS WEATHER 
TIME AND TEMPS 


Waterbury, Conn., Feb. 3.—With a 
new clock, Weatherlarm, which adds 
a thermometer and weather glass to 
the standard time dial, the Ingersoll- 
Waterbury Co. today launched its 
expanded 1937 advertising campaign. 

The magazine appropriation for 
the first six months of 1937 is 
doubled over the same period last 
year, R. G. Brown, general sales man- 
ager announced. 

Magazines carrying Ingersoll 1937 
copy will include American Boy, 
Boy's Life, Collier’s, Current Events, 
Liberty, Mickey Mouse Magazine and 
The Saturday Evening Post. The 
trade paper list is to include Ameri- 
can Druggist, Chain Store Age, Drug 
Topics, Hardware Age, Hardware 
World, Jeweler’s Circular-Keystone, 
and National Jeweler. 


New Dealer Service 


The outstanding sales promotion 
feature of the campaign is a new 
“Dealer DeLuxe Display Service” pro- 
vided for jewelers and druggists. For 
jewelers the company supplies six at- 
tractive, interchangeable display 
ecards which fit into a permanent base 
in which is incorporated a double 
flashing light unit. 

One card features watch repairing 
in such form as to impress passersby 
with the need of having their watches 
cleaned, oiled and adjusted at least 
once a year. Two cards feature gift 
and graduation merchandise. The 
remaining three cards are devoted to 
leading numbers in the Ingersoll 
watch line, Aero, Mickey Mouse wrist 
and Yankee pocket watches. 

The same setup is furnished drug 
stores except that the watch repair- 
ing card is replaced with an action 
and light card featuring the drug- 
gist’s prescription department. In 
the case of the jeweler, whose serv- 
ices are probably the most produc- 
tive end of his business, it is an at- 
tempt to feature them, while for the 
drug store, the prescription depart- 
ment is taken from its usual place in 
the rear and moved right out into 
the window to sell it to the consumer. 


Motive Is Unselfish 


“As far as we know,” said Mr. 
Brown, “this is the first serious at- 
tempt a manufacturer has made to 
supply a window display service 
which is not entirely selfish and one 
that is designed to build up retail 
outlets handling their products in all 
the various departments of the re- 
tailer.” 

The service is provided for so- 
called key dealers only, these obtain- 
ing it by purchasing six Ingersoll 
Aero wrist watches at the consumer 
price, which enables the dealer to 
get a complete display service merely 
for his effort in retailing six watches 
without profit. 


Wilson Appointed 


Robert F. Wilson, assistant to the 
president of Associated Grocery Man- 
ufacturers of America, has_ been 
named trade relations counsel for 
National Peanut Butter Manufac- 
turers Association, in addition to his 
present duties. 


Two Join Pagano 


Albert Sirianni and John Duane 
Enney have joined the sales staff of 
Pagano, Inc., New York, photographic 
illustrator. 


“Fabrics” in New Dress 


The January issue of Fabrics, a 
Haire publication, was the first in an 
enlarged format and carried a four- 
color process cover. Color was used 
throughout the issue. 


Adelson Appoints 


Chas. R. Adelson Company, New 
York, manufacturer of Delson 
Candies, has appointed A. M. Sneider 
& Co., New York, to direct advertis- 
ing. Trade publications and direct 
mail will be used. 
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Hecht Birthday 
Ball Copy Scores 


as News Feature 


New York, Feb. 3.—Emphasizing 
the news power of advertising, the 
New York Post reproduced as an edi- 
torial feature the full-page institu- 
tional advertisement which the Hecht 
Co., Washington, D. C., department 
store ran in Washington newspapers 
Jan, 30 to commemorate the birthday 
of President Roosevelt. 

The Post's reproduction, five col- 
umns wide, included the huge half- 
tone of President Roosevelt with his 
granddaughter Kate on his lap and 
also the text of the advertisement. 


Wells Joins Casey 


Robert E. Wells, formerly with the 
New York Sunday American, has be- 
come associated with the public rela- 
tions firm of John T. Casey, New 
York, as account executive. 


Agency Changes Name 


Kelly, Nason & Roosevelt, Inc., New 
York agency, has changed its name 
to Kelly, Nason & Winsten, Inc. 
Harry J. Winsten has been asso- 
ciated with the company for several 
years as vice-president. 


* 


INSTITUTIONAL 


| re, Grandpa has 


THE*SHECHT CO 
This institutional insertion of the Hecht 
Co., tying in the President's birthday 
fete, was so effective it gained added 
circulation as an editorial feature. 


Kurk Leaves Detecto 


A. J. Kurk has resigned as sales 
and advertising manager of the De- 
tecto Scales Co. Richard E. Marx 
will be in charge of sales, and Wil- 


liam Glicksman, advertising man- 
ager, with Richard Degner as his 
assistant. 


COMICS, SINGERS 
AGAIN TOP RADIO 
EDITORS’ POLLS 


New York, Feb. 3.—Comedians and 
male singers on sponsored programs 
continue to reign as favorites with 
radio listeners, according to the an- 
nual radio editors’ poll released to- 
day by the New York World-Tele- 
gram. Similar preferences are also 
recorded by radio editors of the 
Hearst newspapers. 

For the fourth successive year the 
World-Telegram poll selected General 
Foods’ Jell-O program, featuring Jack 
Benny, as the best program on the 
air. Young & Rubicam, Inc., New 
York, handles the program over the 
National Broadcasting Company Red 
network. 

Second place went to Bristol-My- 
ers’ Ipana and Sal Hepatica program 
with Fred Allen in the featured role. 
Young & Rubicam is also the agency 
for this program, through the NBC 
Red network. Additional selections 
in the World-Telegram poll were re- 
corded as follows: 

Third, Standard Brands’ Royal Gel- 


* 


Mo wonder Ms familys Gone cuazy.. 


MEGEE GOT A 


JYIDING comfortably to the 


$500 


office in a luxuri- 


RAISE | 


Whether the products we sell be cereal or tooth- 


| 


NEW YORK 


ST. LOUL 


ous automobile... enjoying expensive shows 
from the fourth row center... 
able check for friend wife’s new mink coat or 
encrusted bar pin—it is difficult to realize that a 
five-dollar bill ean have the aspects of munifi- 
cence to a great many thousands of people. 


dashing off a size- 


Yet the fact is indisputable. More than 60% of 
the people must keep their extravagances within 
the bounds of $2.000 a year—or less. Consider 
the significance of it. Forty dollars a week to pay 
.. for rent and fuel... for 
education, entertainment and the dozen and one 
little comforts that must be indulged in to make 
life worth while. 


for food and clothing ; 


\dvertisers who are promoting imported motor 
ears or thousand-dollar tapestries can probably 
afford to ignore the limited buving potential of 
the great masses of people. But let the volume 
manufacturer disregard it, and he is turning his 
back on what is in reality the heart and soul of 
Big Business. 


Once advertising copy loses touch with this 
market 
numerous 


where money is searee, but spenders are 
it is almost certain to miss the golden 
stream of trade dollars which flows not from a 
. but from the millions of 
tiny rivulets which collectively feed the coffers 


few rich tributaries .. 


of American and world business. 


paste, face cream or spark plugs, tires or a loaf 
of bread—our advertising must make out a most 
impressive case to win the millions to our prod- 
uct against dozens of others that are needed as 
badly. 

Unless we recognize this—unless our advertis- 
ing Copy possesses uncommon skill and_ better- 
than-average salesmanship, it can have small 
chanee in the merchandising hubbub that boils 
and seethes on every page of today’s colorful 
batteries of media. 

The success of this agency in helping to in- 
crease sales for clients in good times and bad is 
due largely to its knowledge of the average man’s 
problems and wants. The knowledge of how to 
present a product’s merits in a way that fires the 
imagination and moves the will of millions. The 
knowledge, in short, of how to build the great- 
est volume of sales in the market where sales 
are most difheult—but at the same time. most 
plentiful. 

Perhaps you would like to see how this kind 
of advertising looks in action, Perhaps you 
would be interested in going over some of the 
typical campaigns prepared by us—campaigns 
which, for client after client. have inereased 
sales and profits right through the years. 

\ request by any interested executive will 
arrange an interview. No obligation, of course. 


RUTHRAUFF & RYAN, ie 


DETROIT! HOLLYWOOD 


Advertising 


SAN FRANCISCO 


LAKELAND, ELA 


CHICAGO 


SEATTLE 


a 


TO THE WINNERS GOES THE AWARD 


a, 


Theys mostly out 
since they got thet 


Formal presentation of the bronze plaque, emblematic of first prize in the 7th 
annual Exhibition of Outdoor Advertising Art, is presented J. E. Skehan, sales 
executive, Esso marketers (right) by Burr L. Robbins, General Outdoor Adver- 


tising Co. Chicago manager as E. D. 
Erickson, Inc., agency 


Hadden, account executive, McCann- 
in charge, looks on. 


= 


atin program featuring Rudy Vallee, | 
through J. Walter Thompson Co.; 
fourth, the Kraft-Phenix Bing Crosby 
program, through J. Walter Thomp- 
son Co.; fifth, Lever Brothers’ Lux 
Radio Theatre, through J. Walter 
Thompson Co.; sixth, New York Phil- 
harmonic Symphony Orchestra, un- 
sponsored; seventh, Ford Sunday 
evening hour, through N. W. Ayer & 
Son, Inc.; eighth, General Motors 
symphony program, through Camp- 
bell-Ewald Co., Inc. 


Lombardo Best “Light” Band 


Winning selections in different 
classifications are: 

Light orchestra, Guy Lombardo, 
General Baking Corp., Bond Bread, 
through Batten, Barton, Durstine & 
Osborn, Inec.; feminine popular 
singer, Kate Smith, Great Atlantic & 
Pacific Tea Co., through Paris & 
Peart; classical singer, Nelson Eddy, 
Vick Chemical Co., through Morse 
nternational; outstanding new star, 
Deanna Durbin, Texaco, through 
Hanff-Metzger, Inc.; best commenta- 
tor, Boake Carter, Phileo Radio & 
Television Corporation, through Hut- 
chins Advertising Co.; household aid 
program, Magazine of the Air, H. J. 
Heinz, Inc., through Maxon, Ine. 

In the Hearst poll, most popular 
female singer was Campbell Soup 
Company’s Frances’ Langford, 
through F. W. Allis Armstrong Co.; 
male operatic singer, Nelson Eddy; 
female operatic singer, Lily Pons, 
Liggett & Myers Tobacco Co., Ches- 
terfield, through Newell- Emmett, 
ne.; best “sweet” orchestra, Guy | 
Lombardo; best “swing” orchestra, 
Benny Goodman, R. J. Reynolds To- 
through Wm. C. Esty, 
iIne.; leading comedians, Burns & Al- 
‘en, Campbell’s tomato juice, through 

W. Allis Armstrong. 


bacco Co., 


Jaros Appointed 

The Jaros Co., New York, has been 
appointed to direct advertising of L. 
Firstenberg Co., Brooklyn, manufac- 
turer and distributor of bottling ma- 
‘hines. Trade papers and direct mail 
will be used. Monroe H. Shaw is 
account executive. 


Gaubert Joins Grey 

Carl G. Gaubert, formerly an ace- 
count executive of Blackman Adver- | 
tising, Inc., New York, has joined the | 
Grey Advertising Agency, Inc., New 
York, and will act as account super 
visor on food, drug and 
accounts 


cosmetic 


WJJD to Carry 
Coughlin Speeches 


Station WJJD,:Chicago, was added 
Feb. 7 to the new Rev. Charles E. 
Coughlin special coast-to-coast hook- 
up, sponsored by the Social Justice 
Publishing Company, Royal Oak, 
Mich., of which he is president. 

For 52 weeks Father Coughlin will 
discuss “Current Events” each Sun- 
day at 8-8:30 p. m., EST over WOR 
Newark; CKLW, Detroit; WBAL 
Baltimore; WGAR, Cleveland; KSO 
Des Moines; WMT, Cedar Rapids; 
KOIL, Omaha; WOL, Washington 
and WJJD and earlier on Sundays 
from 3 to 4 p. m., EST, over WCAU, 
Philadelphia; WJR, Detroit; WAAB 
Boston, WEAN, Providence, and 
WICC, Bridgeport. Albert M. Ross 
Inc., New York, is the agency. 


Blackler Joins Blum 
Russell Blackler, formerly genera 
manager of Modern Classics, In 
New York, has joined K. H. Blum 
Studios, commercial photographers 
New York. 


Kydd Transferred 
After six years with the Vancouve! 
office of Cockfield, Brown & Co., Ca: 
nadian agency, H. Erskine Kydd has 
been transferred to the Montrea 


branch. 


HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS’ HELPER, the 
industry's 50 year leader, help 
you. 

Check the data you need below, tear 

out this advertisement, attach to your 

letterhead and mail to us. 


“The Bakers’ Billion,” 4 
market data folder. 


7 A sample of “Selling Leads,” 
: an every week service. 


7 Sample pages from the ‘“Bak- 
ing Industry Blue Book. 


Copies of BAKERS’ 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERSHELPER 


THE FIRST BAKERY PAPER 


In Its 50th Year 
330 South Wells Street 
Chicago 
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A LOT of magazines made good gains dur- 
ing the year just ended. We're glad to 


<i Spin. ' ss aoe S 
ret Tago Mae 


see this because it means good business. 


The Post also did well. In fact, looking at 
the picture as a whole, The Post shines with 
especially bright lustre. 


ches , . —— 

added For instance, The Post’s 1936 gain in adver- 
es E. 

ast tising revenue was more than ¢wice that of 
Oak, 

2 wil the nearest magazine and exceeded the 
Sun- 
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gain of any other two magazines. 


KSO 

apids; 

ngton 

indays ° 

yoat Stated another way, the total advertis- 

VAA 

Ross ing revenue earned by The Post was 
more than that of all other weekly 

n 

enera : 4 magazines combined. 

m ~ x ; 3 

| :. Here are the figures: total for The 


Post, $26,384,013. Total for the runner- 
up, $11,341,994.50. 


The warm fact back of these cold figures is 
D? 
ig- - | 
fa 
4 
elp 


that the vitality of The Post keeps it way out 


in front—no matter how others may hurry! 


HE SATURDAY 
| EVENING POST 


eR “AN AMERICAN INSTITUTION” 


THE CURTIS PUBLISHING COMPANY Sok INDEPENDENCE SQUARE, PHILADELPHIA 
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Tells Piles Pisuaiues 


The National Industrial Advertis- 
ers Association, Inc., 100 E. Ohio St., 
Chicago, has just released a report 
on catalog practice and procedure. 
The booklet is free to members, and 
is sold to others for $2. 


Eastman for Self 


R. O. Eastman, director of market- 
ing, Marschalk & Pratt, Inc., New 
York, has resigned to establish his 
own marketing and research organi- 
zation, R. O. Eastman, Ine., 347 
Madison ave., New York. 


Advertises to Dentists 

International Nickel Company, Inc. 
will shortly release through Mars- 
chalk & Pratt, Inc., New York, a cam- 
paign in dental publications featur- 
ing platinum and palladium dental 
gold alloys. 


Leaves U. S. Gypsum 


E. M. Oren has resigned as adver- 
tising manager of United States Gyp- 
sum Company, Chicago. He has not 
announced his future plans. No suc: 
cessor to Mr. Oren has yet been 
appointed. 


Thomas with Midway 


Curt Ison Thomas has joined Mid- 
way Chemical Company, Chicago, as 


assistant advertising manager. 


‘New Deal’ of: 
Canada Wrecks 
on Legal Rocks 


Feb. 1.— That part of 
new deal governing com- 
pulsory employment insurance, min- 
imum wages and maximum 
was wrecked here Saturday by Can- 
ada’s highest tribunal, the Judicial 
Committee of the Privy Council, be- 
fore it had even started to function. 
The social insurance commission will 
be abandoned as a result of the ad- 
verse decision of the Committee, 
which held the legislation invalid. 


Will 


Montreal, 
Canada’s 


Govern Discounts 


The court, however, upheld an 
amendment of the criminal code de- 
signed to cover cases of discrimina- 
tion in discounts and practices gen- 
erally tending to reduce or eliminate 
competition. It likewise extended 
approval to the Dominion Trade and 
Industry Act which, with the amend- 
ment referred to, aided the govern- 
ment to combat unfair trade prac- 
tices. 

The new 
rulings of 


decisions 
the 


upheld prior 
Supreme Court of 
Canada, which had been appealed. | 
The verdict is popular in Canada, 
where belief in the principle of rug- 


hours | 


|lged individualism holds sway to 
about the same extent as it did in 
the United States a decade ago. 


Oshan to Oneida 


Stanley H. Oshan has joined Oneida 
Paper Products, Inc., New York, as 
manager of advertising and promo- 
tion. Mr. Oshan comes to Oneida 
from Hirshon-Garfield, Inec., New 
York agency. Advertising will be 
placed direct for the present. 


Hall in ae Post 


George E. Hall has been appointed 
manager of the 
offices and sales of Pacific Railways 
Advertising Co., San Francisco, and 
will make his headquarters in Los 
Angeles. 


Federal Has Aldenol 


E-K Medical Gas Laboratories, 
Bloomfield, N. J., has appointed the 
Federal Advertising Agency, Inc., to 
handle advertising of Aldenol, a new 
hygienic material for dental plate 
bases. Magazines and business papers 
will be used. 


. 
Adds 17 Stations 

“Homemakers’ Exchange” program 
was launched over 17 additional 
stations on the Columbia Broadcast- 
ing System beginning Jan. 26, Elea- 
|nor Howe, home economist, conducts 
lthe program. 


America. 


dium through which 


messages to the people who 


country. 


MAGA 


49 EAST 


to President Roosevelt, a challenge that must be met, 
the readers of HARPERS MAGAZINE, 


than any other publication, are “ 


American industries 


Circulation Over 100,000 
33RD STRE 
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*- ; ere T f eaten 
; ° 44, ws $, aie 
STATES | aw 
Mr. Presid 
. 
: esident: 
Keep us out of War: 
N HARPERS MAGAZINE this question was raised. IN LONDON: | useful citi | 
. er ‘ ' zen of Kentucky and the publisher of 
Now the public Is calling for an answer! an excellent newspaper. . . . The low 
score of the President's choices . ‘ 
Read tl startling 1 spok icl “THE DE aan of small wit and he sits tewtilered 
ead the startling and outspoken article on J - a aie caeee at a Gee aie dene” 
PARTMENT OF STATE” in the February issue of 
HARPERS MAGAZINE. It has given the thinking IN PARIS: finished off a 
; , turn in Moscow which was neither mute 
men and women of America a jolt. On every side discus- nor glorious. . He lost all of his 
sions are raging that may well end in a thorough overhaul- ee ee 
ing of our system of pee foreign affairs. “THE the President's risks. And ours also.” 
IEPARTMENT O Hers a direct c re 
I RTMENT F STATE” offers a direct challenge IN ROME: .. Sa en ae 


e ~ x ‘ ~ fications are not yet conspicuous.” 
Again HARPERS MAGAZINE Leads 
Public Opinion! IN WARSAW: . a specialist 
on meat ee who wanted the Ha- 
— ‘ ‘ P r . . po vana post, but the Presider thouel 
With a steady procession of articles like “THE DEPART- tte 
MENT OF STATE,” HARPERS MAGAZINE de- , 
. . . . s 
mands attention in a way that no other publication does. N TOKYO: a competent 
; > ‘ Rut and seasoned diplomat of the old school, 
Its readers are people who think, express their opinions, who would neither be easily stampeded 
wy . . ’ yy sudde stor or reac 4 ospitz 
and ACT. Its articles have been read into the Con- to new ight.” ne ee 
gressional Record. “They are discussed editorially in the 
leading newspapers. It provides the most effective me and IN ‘WASHINGTON: 
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mould the opinion ot the 


Harpers 


Per PP. 
INE the t P a 
| er ese are Pa d 


ET, NEW YORK 


for on 


sions, 
perhaps more 
the voice of public opinion IN MOSCOW: 5 ieee 
tion lawyer who has been a faithful 
contributor to the money-chests of the 


Democratic party but whose othe *r quali 


. : “Confronted 
can bring their ing 


make decisions which he 


to make neither mistakes nor deci 
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with a 
decisions, he 
tate) wavers or 


necessity for mak 
(the Secretary 
permits other men to 
should make.’ 


Southern California | 


°° KELVINATOR TO 
INTRODUCE TIME 
PAYMENT SALES 


$3,000,000 Drive for ’37 
Opens Feb. 20 


New York, Feb. 4.—-Introducing an 
instalment plan nationally, Kelvina- 
tor’s 1937 bid for leadership in the 
electric refrigerator and major home 
appliance field will be backed with 
an advertising appropriation in ex- 
cess of $3,000,000 and will embrace 
media never before used. 

A cloud was cast over the sched- 
ule this week, however, when a 
strike which started at the Kelvina- 
tor plant in Detroit Tuesday threat- 
ened to tie up the campaign. 

The disturbance started as a pro- 
test against piece-work, The company 
said that 


—— 


| NOW FOR ADVERTISING 


| 


Syndicated editorial cartoon feature 
Joys and Glooms, has been adopted in 


“comparatively few’ men} the General Foods Corporation's big. 
were involved, but the Mechanics gest campaign for Postum. 
Educational Society of America, | > ——— a eae = 
which called the strike, said that] book of homes with floor plans and 
2,000 men were striking. The plant| suggestions, incorporating the Kel. 
employes about 6,000 workers. vinator line. 

Company executives were still un- List Full Line 


decided today about what action to 
take on Kelvinator’s extensive ad- 
vertising schedule. Their decision 
apparently hinged on how quickly 
they could reach a settlement with 
the union. 

The amount budgeted is said to 
be the largest ever available for 
Kelvinator and greater than any 
rival’s, as far as is now known. 

In addition to magazines and news- 
papers, radio and outdoor advertising 
will be included this year. A half- 
hour evening program will be broad- 
cast on the CBS network. 


Create “Kelvin Home” 


Total magazine and newspaper 
circulation was announced as 44,- 
000,000 per advertisement directed 


Henceforth, every Kelvinator ad. 
vertisement will either carry a list 
of all items in the line, when some 
individual item is prominently dis 
played, or will be based on ‘the sery- 
ices of all products, thus developing 
an institutional angle for the Kelvi- 
nator family. 

The replacement market for elec- 
tric refrigerators will also be given 
attention, inasmuch as it was felt 
that many improvements and econo- 
mies had been effected in recent 
years to induce owners to buy a new 
one, 

Four main selling points in th 
Kelvinator campaign = are built-in 
thermometer, rubber grids in trays 
certified low operating cost and five 
year protection plan. 


to an audience of 21,000,000 wired Local advertising by dealers will 
re The oo“ follows: Amer-| he encouraged, as heretofore, through 
sie eekly, Metropolitan Sunday | the availability of an advertising al: 
oes i cg and This Week, and|jowance, based on the number of 
American, American Home, Better | wnits which the dealer moves. 
Homes & Gardens, Collier's, Fortune, = 

Good Housekeeping, Holland’s, House 


Beautiful, Liberty, The Saturday Eve- 
ning Post, Time, True Story, and 
Woman's Home Companion. Geyer, 
Cornell and Newell are in charge. 

A model “Kelvin Home” has been 
created, to include all the Kelvinator 
appliances, electric refrigerator, oil 
burner, electric 
electric ironer, 
ranges. 


and gas electric 


The home of $7,500 and up is re- 
potential 


garded as the primary 
market, capable of becoming “Kelvin 
homes,” and thereby 
ter living.” 

Initial copy 
Feb. 20, 
tive right hand pages, 
entire line. 
will be used in the entire campaign 
with the illustrations done in white. 
Originally some 
murred at accepting the solid blacks, 
but this reluctance was finally over: 
come. 


Two Color Plates Win 


In discussing this change of heart, 
agency Officials said that where ob- 
jections to the solid blacks were first 
made, the publications were offered 
a two-color plate that would achieve 
the effect of solid black, and thus cir- 
cumvent the original rule. Finally 
the hold-outs yielded. 


The refrigerator campaign will | “Costs No More Than a Cigar 
continue to stress ‘double’ the : ; 
power” and “half the running time” This powerful tiny flash- 
appeals used in the past. In addition light lights the way to 
for the first time nationally on elec- big sales and lasting 
; oe ; wo good will. Has 1,001 
tric refrigerators, it was said, terms uses ond appesh to 
will be advertised, as 90 cents per men, women and chil- 
week. Kelvinator officials claim to 


be following established and success- | 


ful retail practice’ in 
terms on a national basis. 
The advertising will also 
a national prize contest in which 
Nash automobiles and completely 
equipped Kelvin homes will be of- 
fered as prizes. Copy will offer a 


advertising 


washing machine, 


affording “bet- 
is scheduled to break 
consisting of three consecu- 


featuring the 
Solid black backgrounds 


publications  de- 


feature | 


Ruthrauff & Ryan 
Enlarge Facilities 


Los Angeles office of Ruthrauff é 
Ryan, Inc., has been moved to the 
Taft bldg., Hollywood. Cecil Under- 
wood has been appointed to ‘take 
charge of the Hollywood radio depart 
ment, 

Nate Tufts, formerly in the 
agency’s New York radio department, 
has been transferred to the Holl) 
wood office to produce the Cocomal! 
program. 


Organize Zolro-Cones 


Eugene F. Murphy is head of the 
newly organized Zolro-Cones ©0, 
Jersey City, N. J., pharmaceuticals. 


World’s most powerful 
Pocket FLASHLIGHT 


MICRO-LITE 


VEW “FLASH” PREMIUM! 


dren. Can be imprinted 
with your mame and 
trade-mark. Micro-Lite 
is 100° American made 
and takes standard bat- 
tery and bulb. 


| Write and catalog 


MICRO-LITE CO., Inc., 36 W. 25th St. B. v.6. 
— 


for sample of line. 
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February 8, 1937 


Cincinnati emerges triumphant over 
old man river. Its emergency holiday 
is over. Water, light, heat and power 
is restored in full foree. Factories 
are humming. Stores and shops are 
busy. Pent-up buying power is 
released. Cincinnati is on a vir- 
tual spending spree for all com- 


modities and luxuries of which 


aaananel 


CINCINNATI 


in fact — better than usual ? 


it was so quickly and temporarily 
deprived. 

To the advertiser this is significant. 
It means that Cincinnati, always an 
outstanding market for nationally ad- 
vertised products, is an even greater 

market today. As usual, you 
need only the Times-Star to do 


the selling job in Cincinnati. 


HULBERT TAFT, President and Editor-in-Chief 
NEW YORK: Martin L. Marsh, 60 E. 42nd Street 


CHICAGO: Kellogg M. Patterson, 333 N. Mich. 
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Sell U. S. Frocks | 
in South America 


As Paris Models 


New York, Feb. 3.—Kenneth Col- 
lins, vice-president of Gimbel Bros., 
department returned from 
South America today with glowing 
reports of thriving business activity 
which, he indicated, will result in 
expanding domestic export opportu- 
nities. 

Commeiating favorably upon Presi 
dent Roosevelt’s recent good-will in- 
vasion of the republics to the south, 
Mr. Collins described increased prot- 
itable activity in coffee and bananas, 
the sale of great amounts of Ameri- 
can merchandise, both through retail 
channels and by mail, and much new 
building on all sides. 


store, 


Labels’ Absence “Explained” 


In some cases, Mr. Collins re- 
ported, American made women’s 
wear is being sold to South Ameri- 
cans as creations of Paris. Absence 
of labels is accounted for by means 
of explanations about the necessity 
for so doing in order to conceal the 
identities of famous fashion salons 
when their creations are sold at “re- | 
duced prices.” 


There va No Sibstitule for Circulation 


1933 
total linage 
5,277,016 


1934 
total linage 
8,821,227 


1935 
total linage 
10,023,274 


1936 
total linage 
11,350,629 


Represented Nationally by Hearst International Advertising 


Urges Copy for Bar 


Common Pleas Judge Brennan, of 
New Jersey, told the Orange Bar As- 
sociation at a recent meeting that 
bar associations should advertise. He 
suggested presentation of informa- 
tion about the service which the 
legal profession renders. 


Account to Rumrill 


Rollway Bearing Co., 
N. Y., manufacturer of cylindrical 
rollers, radial and thrust bearings, 
has appointed Charles L. Rumrill & 
Co., Inc., Rochester, N. Y., to handle 
its advertising. 


Syracuse, 


Schmidt Joins Agency 

Frederick E. Schmidt has resigned 
as advertising director of carbon 
and carbide chemicals with Union 
Carbide & Carbon Corporation to 
join the copy staff of United States 
Advertising Corporation, New York. 


Collects $45,000,000 
New York City’s 2 per cent sales 
tax yielded more than $45,000,000 in 
1936, state finance department offi- 
cials estimated. The 1935 collection 
was $43,000,000. 


Founds Quarterly 
Public Opinion Quarterly has been 
founded by the School of Public Af- 
fairs, Princeton University. DeWitt 
Clinton Poole is editor. 


JANUARY GAIN 
OF FARM PRESS 
11.93 PER CENT 


New York, Feb. 4.—Making an aus- 
picious start on the new year, 
monthly, semi-monthly and bi-weekly 
farm papers rolled up 731,959 lines 
of advertising in January, for a gain 
of 78,036 lines, or 11.93 per cent over 
the 653,923 lines published in Jan- 
uary, 1936. Weekly papers are not 
included in this summary because 
of incomplete figures. 

The lineage as reported by Pub- 
lishers’ Information Bureau is ex- 
clusive of baby chick, livestock and 
classified. 

Bi-weeklies Lead in Gains 

The largest gain was registered by 
bi-weekly farm papers, which carried 
396,534 lines in January, 1937, com- 
pared with 341,160 in the correspond- 
ing month of 1936, for an increase of 
55,364 lines, or 16.22 per cent. 

A gain of 11.34 per cent was scored 
by monthlies which carried 245,345 
lines in January, or 24,990 lines more 


1933 


HREE and a half million lines 
gained in 1934 . . . Twelve hun- 
dred thousand lines gained in 1935... 
Over a million and a quarter more gained in 1936. 


That’s the three-year record of The Baltimore News- 
By far the largest gain for 1936 of any Bal- 
with total linage more than 


Post. 
timore newspaper; 
doubled since 1933. 


What’s the secret? 
haps. 


The Baltimore News-Post reaches more than four 
out of every five Baltimore families every weekday 
And wise advertisers know: THERE IS NO SUB.-. 
STITUTE FOR CIRCULATION, 


a‘. 


Rising market? 
Advertisers spending more? 
the big, dominant reason is this— 


/ REACHING > 
MORE THAN 


me 


BALTIMORE 
FAMILIES 


artly, per- 
Probably. But 


SEAGRAM CHIEF 


New advertising director for Seagram- 
Distillers Corporation, Walter M. Swert- 
fager, formerly with Lord & Thomas, suc- 
ceeded David M. Davies last week. 


than in January, 
figure was 220,355. 

A slight decline was sustained by 
semi-monthlies, which carried 90,- 
090 lines last month, compared with 
92,408 in January, 1936, the difference 
being 2,318 lines, or 2.51 per cent. 

Individual figures for each publica- 
tion follow: 


1936, when the 


Monthlies 1937 1936 
Country Gentleman 20,953 18,983 
Progressive Farmer and 

Southern Ruralist: 

Mississippi Edition.. 17,011 14,810 

Georgia-Alabama 

SP Re eee 16,280 14,267 

Carolina-Virginia 

RU nica taxis do 16,507 15,062 
Kentucky-Tennessee 
a eerie eer 14,439 14,189 

Texas Edition ...... 14,201 13,756 

Ait TOBIIORS. 6.6.06 ce cs 12,483 11,703 

Average of 5 Editions 15,688 14,489 
Capper’s Farmer ..... 16,084 13,122 
California Citrograph.. 15,043 17,711 
Successful Farming 14,248 12,752 
Farm JOUPKA) .6cc0css 13,335 7,974 
Country Home ....:... 13,008 9,249 
Southern Planter ..... 12,778 8,208 
Southern Agriculturist. 12,678 10,575 
Rural Progress Maga- 

I IO ea inex bs 8 Ws 6,319 7,534 
Breeder’s Gazette ..... 4,621 4,252 
National Livestock 

oy. | nh 4,616 4,608 
Wyoming Stockman- 

gg, rae 2,577 3,746 
The Nation’s Agricul- 

SOE cess adcavieeaeee 2,476 3,365 

OCR) ok ween clk a sca c eee SAG ses 

Semi-Monthlies 
Param @ FAMen «5.6% a 15,869 14,557 


Hoard's Dairyman 


The Farmer Stockman. 12,396 16,064 
Montana Farmer ...... 11,995 12,404 
On: PAPMOP oc kk soa.cs 10,268 10,020 
Arizona Producer ..... 9,244 10,304 
Western Farm Life.... 7,700 7,593 
Missouri Farmer ...... 6,147 5,655 
Arkansas Farmer ..... 1,766 2,251 
oo ee 90,090 92,408 
Bi-Weeklies 
California Cultivator... 25,675 24,584 
Pennsylvania Farmer.. 25,607 20,291 
tural New Yorker.... 24,460 19,178 
The Farmer: 
local Badition. ....... 23,575 21,510 
General Edition 18,814 18,866 


Wallace’s Farmer and 
Iowa Homestead .... 23, 
American Agriculturist 22, 


Prairie Farmer: 

Illinois Edition ..... 22,248 15,338 

Indiana Edition .... 18,133 12,977 
New England Home- 

MEO. 565s dak sree As O28 21,129 13,776 
Michigan Farmer ..... 20,946 14,912 
COR PEGE 3.5.6 6 aes 3s 17,869 15,301 


Wisconsin Agriculturist 


and Farmer ...» 16,959 15,272 
Nebraska Farmer . . 16,352 16,704 
Zone Advertising . 8,078 3,614 
Average 4 Editions 18,372 17,308 
Washington Farmer... 15,388 15,980 
Zone Advertising : 1,239 1,288 
Oregon Farmer ...... 15,181 19,557 
Zone Advertising 219 98 


Indiana Farmer's Guide 12,688 10,295 
Dakota Farmer ...... 11,536 9,488 
Kansas Farmer (Mail & 
Breeze) : 
Zone Advertising 
Missouri Ruralist . va eee 8,268 


. | ne 

Weeklies 
Pacific Rural Press: 

Northern Edition 34,623 
Southern Edition . 33,1904 


Weekly Kansas City 
Star: 
Arkansas - Oklahoma 
Editions ee 20,566 21,713 
Kansas Editions . 20,198 21,689 
se Missouri Editions 20,166 21,7 


Capper’s Weekly 


| Semi-Weekly Farm News 


Service—Rodney E, Boone, General Manager. 


Friday Edition 19.156 11,980 
Tuesday Edition . 6,698 8,096 
Dairymen’s League 


3. Seer reer eee 3,911 4,226 
Note: Poultry advertisers at dis- 
play rate included in the following 


thagazines: 
American Poultry Jour- 
nal—Fastern Edition 21.199 


15.606 


14,705 13,560 | 


“= 


JOINT FINANC 
COMPANY MAY BE 
BANK’S PROJECT 


Pittsburgh, Pa., Feb. 2.—A propogg 
that banks co-operate in creation 9; 
a separate finance company to hand), 
instalment paper on many consume, 
products featured the regional! eo, 
ference held here over the week-en, 
under auspices of American 
ers’ Association. 

This method of meeting the con 
petition of finance companies apn, 
opening new fields for the banks 
was advocated by George YV. yy 
Laughlin, of New York. His own jp 
stitution, Mr. McLaughlin _ saijq 
makes one-fourth of its unsecure 
loans to finance companies and hp 
expressed himself as favoring a more 
direct attack on the field, rather thap 
continuing to provide the sinews of 
war for existing companies. 

Mr. McLaughlin also suggested thar 
banks could handle the business q: 
a much lower cost than finance com 
panies, extending the benefit of these 
savings to the consumer. 


Study U. S. Competition 


Tom K. Smith, president of th 
American Bankers’ Association, made 
a vigorous plea for withdrawal of 
the government from the realm of 
finance. With the emergency 4 
thing of the past, the A. B. A. is 
making numerous studies to deter- 
mine how much of the work handled 
by the government can be restored 
to chartered banks. Negotiations 
with government officials will be con. 
ducted on the basis of these surveys 

Mr. Smith also declared that the 
time has come for banks to embark 
upon a clear and complete public ex 
position of the banks’ functions. 

“T consider it one of our primar 
needs,” said he, “to give the publi 
the facts about our business. A bank 
is not the private property of any- 
one; it is a quasi-public institution 
In every contact with the public 
within our places of business, in our 
newspaper and radio advertising, and 
in our contacts outside the banks 
our Objective should be to give the 
public the facts clearly and cour 
teously, removing all mystery from 
ithe details of chartered banking.” 


Bank 


Worcester Salt 


Promotes Three Lines 


Worcester Salt Co., New York, wil 
stage an extensive newspaper cal 
paign, featuring the quality of Wor 
cester salt, Worcester Iodized sal! 
and Worcester Ivory salt. 


Charles W. Hoyt Co., Inc., Ne¥ 
York, is the agency in charge. 
Poultry Tribune—East- ; 
| @fn BAUioON .i.cs.ss 21,008 16,84 
American Fruit Grower 7,039 . 


*Not measured in 1936. 


i 


IS A “MUST” IN 1936! 
& 


‘Plan your 1936 displays so that 10% 
to 25% of the quantity may }* 
equipped with motion, or motiot 
plus-light, for “high spot” locations. 
Class A dealers, or to put over é 
quantity deal. 


For striking new ideas and ama? 
ingly simple (and 
inexpensive) new 
mechanisms — 
consult 


EINSON- 
FREEMAN CO., ING. 


Starr and Borden Avenues 
@ Long Island City. i] 
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| NBC COVERS THE FLOOD FRONT 


- | age * 
: to keep a waiting world informed oO) 
me 
en 
ink 
- HE first flood broadcast was made by 
nks NBC at Kennett, Missouri, on January 
Ws 20th. It was the only one that day—and the 
aid first of many NBC broadcasts during the 
e week that followed! 
nore From every point, NBC Microphone 
a Crews—announcers, commentators and en- 
oe gineers—kept a waiting world informed. 
He They broadcast from ’planes . . . from boats 
a prrdin in the tide-washed floods of Main Streets .. . 
ices from mobile units which often replaced the 
crippled radio transmitters in the cities of 
ae fll the affected areas. 
nade 
a More than 100 Pickups from 21 Cities 
A i oo in II States 
leter- : 
ore ; ae Over the great NBC Blue and Red Net- 
diate mi , works of 116 stations sped more than 100 
Be SHREVEPORT~ broadcasts in that one week. Broadcasts 
+ the a. \ alleles ranging from 10 minutes to | hour described 
oa conditions as they developed. American Red 
: Cross appeals brought instant and generous 
meri response to the stricken. Crisp news sum- 
bank maries crackled into the air from coast to 
Ped ‘NEW coast. America heard the news—NBC was 
public ORLEAN N | on the scene. 
yanks 
e the 
cour Ny | 
trom ; 
z. 
_ This map shows how 
pi NBC Microphone Crews 
; oe covered 1800 miles of 
me flooded areas along the % 
Ohio and Mississippi 
= Rivers.On the scene from 
16,88 the very first, their swift 


at 10% 

nay be 

motion: 

-ations, 

overt THREE MEN IN A BOAT ... on Main Street! NBC had 9 complete crews 
on the scenes of the flooded areas within 24 hours. Here are NBC engineers 

1 omer and commentators giving the world a first-hand eye picture of the calamity, 


J 


y 
INC. 


n Avenues 


city, W' 


and vivid accounts 
brought word from every 
section. 


3) NBC Crew at scene 
O of flood broadcast 


the worst in our history. NBC not only carried the news, but helped in 
rescue and relief. 


ATIONAL BROADCASTING COMPANY 


A Radio Corporation of America Service 
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Columbia Puts 
Gillette Sing 
Idea in Movies 


New York, Feb. 3.—Columbia Pic- 
tures Corporation, New York, is now 
releasing nationally the first of a ser- 
ies of movie shorts adapted from the 
weekly “Community Sing” radio pro- 
gram sponsored by Gillette Safety 
Razor Co., Boston. 

Most of the radio cast appears in 
the movie version, but no provision 
is made for any commercial tieup as 
far as the radio sponsor is con- 
cerned. The Gillette radio program 
is to continue along with newspaper 
and magazine advertising. 

Ruthrauff & Ryan, Inc., New York, 
agency in charge, meantime is for- 
mulating plans for promotion of a 
new Gillette shaving cream, recently 
tested through New England newspa- 
pers. A large electric clock featur- 
ing the company’s razors and blades 
recently made its appearance in 
Times Square. 


Martin Expands 


Martin Advertising Agency, New 
York, has moved to the 11th floor of 
171 Madison ave. The telephone 
number is Lexington 2-7358. 


New “Journal” Rates 


Canadian Home Journal, Toronto, 
announces a new net paid guarantee 
of 225,000 monthly circulation effec- 
tive with the March, 1938, issue, and 
new rates, effective with the same 
issue. 


Court Calendar Out 
The Friend-Wiener Advertising Co., 
New York, has completed its 15th an- 
nual “Judicial Calendar,” containing 
all the assignments of all the civil 
judges in New York City for the year. 
It is being distributed free. 


Groseth Changes 


H. B. Groseth, for the past five 
years advertising manager for Geo. 
A. Hormel & Co., Austin, Minn., has 
resigned to become associated with 
Knox Reeves, Inc., Minneapolis 
agency. 


Reap With “Journal” 


Edward J. Reap, formerly classified 
promotion manager of the Los An- 
geles Examiner, has joined the New 
York Evening Journal promotion de- 
partment, to take charge of classified 
display. 


Himmelman with Agency 


Frederick C. Himmelman, widely 
known merchandising expert, has 
joined Brooke, Smith & French, De- 
troit. He has been with Chrysler. 


TEXAS AGAIN” 
TO ADVERTISE; 
COAST COASTS 


Dallas, Texas, Feb. 4.—Follow- 
ing in the footsteps of the Centen- 
nial celebrated last year, the Great- 
er Texas and Pan American Exposi- 
tion to be held here during the sum- 
mer will lean heavily on paid adver- 
tising to attract attendance. The 
Centennial,-while- adopting the usual 
publicity methods in 1936, employed 
a large volume of paid advertising 
to get its story before prospective 
visitors. 

The exact amount to be spent by 
the Greater Texas and Pan Ameri- 


ean Exposition in advertising has | 


not been determined. The schedule 
is being made up on a tentative 
basis. The initial page appeared 
last week in color in the Chicago 
Tribune through Tracy-Locke-Daw- 
son, Inc. R. E. Wallace, vice-presi- 
dent, is account executive. 

Virg B. Clarahan, of Pendleton 
Dudley and Associates, New York, 


, ———— 


1937 SUMMER DRESSES 


are selling rapidly right now at Bullocks, 
The May Co., Robinson’s and other lead- 
ing Los Angeles stores. If you make any- 


thing that sells best in summer, don’t over- 
look the buying of summer goods now 
going on in this huge market of 2,313,343 


f 
4 sun-blessed people. 
NO WINDOWS! 
pe PURLINE=L.RXBILLION $ | 
i “4 Every so often someone sends a nice lot of pP 


ba help unusual Los Angeles demands. 

oe 

ih 

, SKI CLOTHES, TOO! 

$4 Paradox though it is, thousands of local 

ee families drive to nearby snowy ridges on 

* week-ends . . . and they buy $1,000,000 — advertising dollars. 
4 worth of winter sports equipment each 

“ha season! 

is | 


costly window display material to Los 
open front! How much smarter to first 


ment and ask what kinds of merchandising 


Angeles grocers — where most stores are 


write The Times merchandising depart- 


/IW~ 


) 


THE “PURLINE” 


measures advertising costs here in an ut- 


terly new way. A Purline is the cost per 


line per billion dollars of purchasing 


lems, write The Times, Los Angeles. 


4 LOS ANGELES TIMES 


LARGEST MORNING CIRCULATION 


IN THE WEST 


obviously doubles the sales expectancy of 


data, or information on local selling prob- 


power reached. For The Times, it is only 
47c—for other newspapers from $1.00 to 
$1.16. Thus, in Los Angeles, The Times 


For further Purline 


bea’ TEXAS PROMOTERS 


| g ae 


With the first advertising released last 
the publicity staff for the 1938 Greater Texas and Pan American Exposition model 


Latin American costumes to prepare fo 
wide-brim hat) is 


BUILD ATMOSPHERE _ 


week through Tracy-Locke-Dawson, Inc., 


r the show. Virg Clarahan (center with 
head of the staff. 


— 


has been eniiieniie publicity direc- 
tor, reporting to the agency. Miss 
Clarahan has created a staff consist- 
ing of Mary Goodrich, of the New 
York office; Gene Cooper, Garfield 
Crawford, Melissa Castle, Jacques 
Lansdale, Bernice Strawn, Bertrand 
|Heflin, Betty Feineman, John Payne, 
|Dick Wallace, and Bill Thompson, 
| with Bill Langley and Henry Garcia 
taking care of the art. 


NO PAID ADVERTISING, 


GOLDEN GATE VERDICT 
San Francisco, Feb. 3. — While 
the 1939 Golden Gate International 
Exposition will place no paid adver- 
tising on its own behalf, it is ready 
and anxious to co-operate closely 
with advertisers who wish to use the 
exposition as a theme, and will en- 
courage direct advertising of vaca- 
tion attractions by participating 
Western states. 

This explanation 
|given by Clyde M. Vandeburg, di- 
‘rector of publicity for the exposi- 
| tion. He took the view that gigantic 
|affairs of this kind exercise a benefi- 
‘cent effect on advertising by creat- 
|ing an effective background for use 
by others. 

“History emphasizes that every 
| major exposition looses a flood of 
ladvertising which otherwise would 
not be created. The Golden Gate 
International Exposition stands 
ready to co-operate in every possible 
| way with advertisers,” said Mr. Van- 
| deburg. 
| The eleven Western states and 
|the neighboring province of British 
Columbia will participate in the 1939 
exposition in an effort to “sell the 
West,” and most of them have ap- 
propriated funds to be used chiefly 
for exhibits, but to a lesser extent 
| for promoting Westward travel in 
‘that year. 


Joins Tyson & Co. 


John VanderVoort, formerly ad- 
|vertising and sales promotion man- 
|ager of Hanson - VanWinkle - Munnig 
| Company, Matawan, N. J., has jained 
| 0. S. Tyson & Co., New York agency, 

|in an executive vy anpeety. 


McC lenahan Cc hanges 


| John McClenahan, formerly with 
Strawbridge & Clothier’s, Philadel- 
'phia department store, has joined 
| John Falkner Arndt & Co., Inc., Phil- 
|adelphia, as account executive. 


_ NBC Promotes Fitch 

| (C,. W. Fitch, manager of personnel 
|for National Broadcasting Company 
since Sept. 1, 1936, has been ap- 
pointed business manager of the NBC 
|program department. 


Graham Steps Up 
After three years as business man- 
lager of the Mansfield News-Journal., 
| John W. Graham has been appointed 
general manager of the Ohio paper. 


| Stelle Apwetused 

Procter & Schwartz, 
|have placed the advertising of their 
drying machinery division with B. W. 


of policy was 


| 
| 
| 


' Stelle, Ine., Philadelphia. 
Keas to Gray 
After serving Carnegie-Illinois 


Steel Company, 
, Russell T. Gray, 


Carl Keas has joined 
Inc., Chicago agency. 


Philadelphia, 


—= 


Sky Writer's 
Fumble Stuns 
Times Square 


New York, Feb. 2.—Embryo proof. 
readers from all walks of life had 4 
field day Saturday as Harold Illich 
who writes his copy in the sky, 
opened the National Air Show at 
Grand Central Palace by inscribing 
the three words on a convenient 
cloud above Manhattan. 

Being more concerned with broad 
general results than details, how 
ever, Mr. Illich omitted the “h” from 
“show.” 

A man from Montana who had 
been hanging around Times Square 
secure in his belief that he was see- 
ing life in the raw, was heard mut 
tering that he had just come from 
the International Live Stock Exposi 
tion in Chicago and was already fed 
up with sows. 

Several of the fellows who audibly 
spell out titles at the movies had to 
be rushed to Bellevue. 

Pilot Illich, interviewed by ApvEx 
TISING AGE on his lapse, passed the 
buck to the expert employed by the 
skywriting firm, who charts the 
course for the man at the controls 
The chart maker promptly blamed 
the whole thing on the same su 
spots which have been causing 4ll 
of those floods. 


Maynard Named 


A. B. Maynard has joined the sales 
department of Rock Products and 
Concrete Products, Chicago, to cove! 
the Southern territory. He will work 
under the direction of George M 
Earnshaw, New York office manager 


Hellmann Resigns 


Walter CC. Hellmann, associate 
manager of the Philadelphia office 
Erwin, Wasey & Company for the 
last three years, has resigned. ™! 
Hellmann has not announced a2} 
future plans. 


Ee = ——, 


. PHOTOS 
. 


@ Thousands of ready-to-use 
illustrations, on all subjects 
are available for your inspe“ 
tion. Write, wire or phone - 


| 

| 

/RAUPRANE & FABRY ©? 
425 S. Wabash Ave. ® Chica9° 

PHONE HARRISON 313 
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pea 
gee The Food Industry —which feeds the appetites of the nation— has developed 
oy a wholesome and hefty appetite of its own. An appetite for radio! The 
ape following figures on Columbia Network Food advertising are solid food for 
by the 
‘= thought. (Perhaps we might better have served the data as PiE-charts!) In 
ylamed 
je stn 1936, the volume of Food advertising on the Columbia Network showed an 
ng ai 
increase of 415.8% over 1930. ($5,216,714 for 1936 over $1,011,308 for 1930 — 

se sale invested by leading Food advertisers in CBS facilities exclusive of talent.) 
ie 
_- Significant in itself, this figure is doubly significant when compared with the 
Ss increase of 204.6% in CBS volume of TOTAL advertising during this period. 
ote 
a. = For advertisers, here is a conclusion easy to digest. Radio —so effective in 
——= selling goods of all kinds — is a piping-hot medium for selling food! 


Is that, do you think, a pretty broad generalization? Would you like to know 


the specific experiences of a specific food advertiser with radio? Say “yes”, 


o 

pe and we will send you a copy of “COMMAND APPEARANCE”, a soon-to-be- 
ae rm * at ane® 
4008 Fo OP * published history of A &P on Columbia, showing how A & P increased 


coffee sales, with the help of radio, five times more than they had expected! 
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Earnings of 


Advertisers 


The report of Julius Kayser & 
Co., and affiliated companies, exclud- 
ing Julius Kayser (Australia) Pty.. 
Ltd., for the six months ended Dec. 
31, 1936, shows net income of $477,- 
353, against $421,509 in the like 1935 
period. 


=. oe 
Ward Baking Corporation and sub- 
sidiaries, for the year ended Dec. 26, 


1936, show net profit of $1,838,936, 
against $1,015,826 in the preceding 
year. 


yvvy 

The preliminary report of McGraw- 
Hill Publishing Company, Inc., and 
subsidiaries for 1936 reveals net 
profit of $954,660, against $609,691 in 
1935. 


Vv 
Atlantic Refining Company and 
subsidiaries, in a preliminary report 
for 1936, show net profit of $7,347,900, 
the highest level since 1929, and 8&6 
per cent greater than 1935, when net 
profit amounted to $3,970,600. 
. om fi 
Net income of the Chicago Burling- 
ton & Quincy Railroad for 1936 was 
$4,842,844, contrasting sharply with 
net income of $1,842,844 in 1935. 


Net earnings’ of R. J. Reynolds 
Tobacco Company for 1936 amounted 
to $29,253,135, compared with $23,- 
896,397 for 1935. The company points 
out that tax-paid withdrawals of 
standard-sized cigarettes, reported by 
the U. S. Government Bureau of In- 
ternal Revenue, amounted to 134, 
607,739,000 in 1935, against 125,719,- 
858,000 in 1934 and 16,499,799,000 in 
1914. 1936 consumption is estimated 
at 150,000,000,000. 


The largest profits since 1929, and 
an increase of profits of 50 per cent 
over 1935, were shown by Parker Pen 
Company in 1936. The 1936 report is 
expected to show net profit of about 
$700,000, against $447,951 in 1935. 


Net profit of” $991.601 is reported 
by Chicago Mail Order Company for 
the year closed Jan. 2, 1937, com- 
pared with $806,298 in 1935, a gain of 
22.9 per cent. Sales for 1936 totaled 
$27,101,895, an increase of 12.6 per 
cent over sales for 1935, and were 
the largest in the company’s history. 


The report "of. Hiram Walker- 
Goodherham & Worts, Ltd., and sub- 
sidiaries for the quarter ended Nov. 
30, 1936, shows net profit of $1,887, 
971, against $1,204,084 for the like 
1935 quarter. 


Auburn Automobile Company and 
subsidiaries, for the year ended Nov. 
30, 1936, report net loss of $1,522,844, 
against $2,697,852 in the previous fis- 
cal year. Net sales were $11,288,264 
compared with $9,196,248 in the year 
ended Nov. 30, 1935. 


vvy 

Union Pacific Railroad System re- 
ports 1936 net operating income of 
$25,070,626, compared with $19,295,- 
834 in 1935. 


> | 
The report of Mohawk Carpet 
Mills, Inc., for 1936 shows net income 
of $1,261,505, compared with net 
profit of $633,189 in 1935. 


‘ oo =. 
Nash motor car division, formerly 


Nash Motors Company, of Nash-Kel- 
vinator Corporation reports for the 
fiscal year ended Noy. 30, 1936, with- 
out consideration of the merger with 
Kelvinator Corporation, consolidated 
net profit of $1,020,707, against net 
loss of $610,227 in the previous fiscal 
year. 

Kelvinator Corporation last month 
reported net profit for the year ended 
Sept. 30, 1936, of $1,552,163. This did 
not include $136,923 of undistributed 
net profit of subsidiaries. 


DISTRIBUTION 


OF COIN DRINK 
MIXER STARTED 


Fro-Vend Robot Also Dis- 
penses Ice Cream 


New York, Feb. 2.—A robot soft 
drink and ice cream dispenser, manu- 
factured by J. P. Seeburg Corpora- 
tion, Chicago, will be distributed na- 
tionally by Fro-Vend Corporation, a 
newly formed organization with head- 
quarters at the Chanin building here, 
it was announced today. 

The “Masterdrink” dispenser com- 
bines a refrigerating and carbonating 
unit, and operates automatically on 


the insertion of a nickel. It is 72 
inches tall, 31 inches wide and 21 


inches deep. 

Masterdrink is said to measure 
the exact amount of syrup and car- 
bonated water at constant tempera- 
tures that are recommended by the 
makers, and is thus adapted for Can- 
ada Dry, Coca-Cola, Moxie or any 
similar drink, according to its spon- 
sors. 

Five seconds from the time the 
nickel is placed in the slot the drink 
is poured into a paper cup, ready for 
the customer. The equipment is de- 


signed to reject slugs and patent 
counterfeits. 
Seek New Markets 


Despite its claimed advantages, 
Masterdrink will not be offered as a 
replacement of soda _ clerks, but 
rather as a means of tapping new 
markets in department stores, fac- 
tories, clubs, railroad terminals, hos- 
pitals, office buildings, subways and 
theatres, it was said. Possibility of 
profit to owners of these enterprises 
is stressed, together with convenience 
to patrons. 

Units are leased on 
with 10-year renewals. The paper 
cups are supplied by the Seeburg 
firm, while the other supplies, syrup 
and carbonated water are to be ob- 
tained from licensed local sources, 
meeting specified grade and quality 
standards. 

During the past six months Master- 
drink has been tested in California, 
with favorable results, according to 
officials. Movie studios, clubs, schools 
and theatres were used as proving 
grounds. 

Initial advertising will be centered 
in trade publications, probably on a 
co-operative basis with licensees. No 
agency has yet been named. 


5-year basis, 


Fawcett Launches 
Newspaper Campaign 
Fawcett Publications, Ine., New 
York, has launched a weekly series of 
800-line advertisements for Faweett 
Women’s Group in 43 newspapers in 
35 cities. J. M. Mathes, Inc., is the 
agency, with Ben I. Butler in charge. 
The campaign is designed pri- 
marily for circulation promotion and 
employs the same illustrations in a 
campaign in advertising publications. 


Thompson Appointed 
The Buenos Aires office of J. Wal- 
ter Thompson Company has. been 
appointed to handle advertising of 
the Frigidaire Corporation in Argen- 
tina. 


Patton Promoted 
William H. Patton, manager of 
Oldetyme Distillers’ Atlantic division, 
has been made assistant sales man- 


ager of the company. 


CONDITIONING 


HEADQUARTERS | 
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Fro-Vend Corporation, New York, is plac- 

ing in national distribution this coin soft 

drink mixing and dispensing machine 

after a series of tests on the Pacific 
Coast. 


MIXES AND SELLS Akron Sit-Down 


Joins Metropolitan 


Valentine Spotto, formerly 
Bachenheimer-Dundes & Frank, Inc. 


Advertising Co. as account executivi 


with 


New York, has joined Metropolitan 


Strikers Sent 
Home for Night 


Akron, O., Feb. 4.—The Akron tire 
industry, where the sit-down strike 
originated more tnan a year ago, 
added a new wrinkle this week by 
introduction of the sit-down strik- 
er’s pass. 

When 31 compounders of the B. F. 


Goodrich Company started a sit-down 
in a dispute over wages, company 
officials closed the entire plant to 


prevent spread of the strike move- 
ment. The factories, which employ 
10,000, were cleared of all except the 
sitter-downers. 

“Go home tonight. Get a good 
night’s rest, some good food, a bath 
and a shave and come back and re- 
sume your sit down tomorrow morn- 
ing,” Vice-President T. G. Graham 
told the strikers, issuing to each a 
special pass to permit him to re- 
enter the plant for sit-down pur- 
poses. They left and the plant was 
locked up for the night. 

The next morning when the sitter- 
downers reported for their strike 
Mr. Graham opened a lounge room 
for their convenience and at noon 


——_———— 
sent cafeteria wagons to them With 
piping hot food and coffee. 

The sit-down strike Was short. 
lived. Monday morning 10,000 happy 
Goodrich employees went back tg 
work, the dispute forgotten and the 
sit-downers standing up and working 
contentedly. 


JWT Elects Four 
New Vice-President; 
In addition to the election 4 
Danie! J. Danker, Jr., as vice-preg), 
dent of J. Walter Thompson Compan, 
reported in ADVERTISING AGE Feb, } 


Stanley Resor, president of the 
agency, announced additional! el¢, 
tions to  vice-presidencies of 4 


Thayer Jaccaci, William C. McKee. 
han, Jr., Clement H. Watson, ang 
Elwood Whitney. 


Harding to Des Moines 


Richard Harding, formerly in the 
local display department of News 
Index, Evanston, Ill, has joined the 
rotogravure advertising departmen 
of the Des Moines Register and Tri 
bune. 


Cooper Starts Campaign 


The Cooper Safety Razor Corpora. 
tion, Brooklyn, N. Y., maker of 
“Blades by Cooper,” is to launch a 
newspaper campaign through Leste; 
A. Loeb, Inc., New York agency 


@ Residential 
Air Conditioning 


i /] Effective coverage in this Important Dual Market 


. two monthly papers which have the greatest 
subscriber di 


“Headquarters” for complete market and media data. 


@ Industria! KEENEY PUBLISHING COMPANY 
{ and Commercial 6 N. MICHIGAN . . CHICAGO 
Air Conditioning 


e in air conditioning. Come to 


Well, what diya know - CHESTERFIELD, to 
is buying THis WEEK’ and getting BOT! 
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yy Space Sales $40,000 


PSI: are contributed to the war on diate education of the consumer with 


9 ~Tris_Wonemoker announcement y 
to New York, Feb. 2.—When SALE STRATEGY 4 violates all the rules laid down ¥ “ IS FC 1 N 0) Vi IC 
he closing date on the President's r ~ 
ng pirthday Ball Magazine rolled qh "br the advertising exports ; oe 
ground last week, a tabulation <a + weala be sheer folly NOT te raed coer) s tenet 
revealed total space sales of  - = u ; rae 
340,000 for the issue, as com- bi. Se : e 
t pared with a $6,000 volume ———— me Gece : . 
ts : obtained last year. Vj ; C {M f q Se Tmo New York, Feb. 2.—Advertising’s 
of proceeds from the venture itamin ontent 0 any 00 § ® oT most pressing problem is the imme- 
a 


to Be Stressed 


: infantile paralysis. William H. regard to his vital role in the whole 
1, Rankin was chairman of the ri economic picture, Howard S. Dickin- 
me ublication committee. oo son, advertising and marketing coun- 
. ot Chicago, Feb. 4.—Capitalizing the |selor, told the American Marketing 
coe oy 00 keen public interest in proper nutri- Society today. 
and _ tion and enlisting the support of the Taking issue with “those who 


New Crescent Campaign 
crescent Manufacturing Co., Seat- 
$ je, has launched a new campaign to 


grocer by helping him sell many re- 
lated products in his complete line, 
Quaker Oats Company will launch a 
new vitamin campaign Feb. 7 in be- 


constantly make consumers believe 
there is a dark, nefarious plot 
against them,” Mr. Dickinson de- 


} + Bh Sa GR <P CPI=K < PRD Bes Po Pe 


win dealers sell related food items clared that it is only fair for adver- 
the , addition to its product, Mapleine. half of Quaker and Mother’s Oats. tising to “make the consumer con- 
—_ cunset Vagazine will be used. Erwin, Built around the Vitamin B con- scious of himself as gn industrial 
on wasey & Co., Seattle, handle the tent of these two foods, the cam- factor in distribution, production and 


Tri account. 


Ro: FET 


Robert C. Averitt, general manager, The | paign will also feature fresh veget- 


Pan ck, ele 


service as well as in buying.” Hes 
Evening Dispatch, a City, Ind.. | ables, fruits, irradiated foods and =z “I appeal to you to give serious 4 

Steele Names Agency has bought part interest in the newspaper. | 11; as prolific sources of Vitamins > thought to the whole matter of edu- 

‘ee So | BB OF aT  poeeteresentanalll eee 7 cating consumer-buyers on the mu- 

gn Procter & ee re Cee Houck Advanced cery store as headquarters for vita- tuality of buying and selling,” he 
ge — race x4 to handle a campaign C. M. Houck, formerly manager of mins in their natural form. : Bold flaunting of copy rules drew eyes said. “In this I mean straight teach- 
Po. igen magazines and direct the inspection ‘division of Pittsburgh} T° sive grocers a national selling to this recent large newspaper insertion | ing in addition to the specific educa- 
zat nail for its drying machinery equip-|Testing Laboratory, Pittsburgh, has event and encourage them to tie in| of John Wanamaker department store, tion about the merits of a tire, a 
pn ment. been elected vice-president. with the advertising with store dis- New York. face cream or a vacuum cleaner 


which the advertisements about them 


; 


=. 


rombim<ation 
that does the job! 


Want to open up more markets, more outlets, more retail 
sales? Try a campaign that sells both the consumer and 
the trade. That covers the best markets and penetrates 


locally into each. In short, try THIS WEEK, the one and 


only medium where you get BOTH— 


with 


NEWSPAPER SALES PUNCH 


Here’s volume circulation of over 4,700,000 families .. . 
but with newspaper concentration, thru 21 great metro- 
politan papers that average 1 in every 3% families in their 
21 key markets * Here’s top-notch magazine fiction and 
articles that make the whole family read it and preserve it 
...combined with the newspaper’s local influence that 
makes the family shop thru it, and the dealer tie up 
with it * Here’s rich magazine color at less than 4¢ per 
family for a full color page ... plus newspaper flexibility that 


allows your color ad to change its local message in each city. 


In short, here’s BOTH for the price of one! 


“THIS WEEK” MAGAZINE 


A FIRST-CLASS MAGAZINE 


play material, the new Quaker cam- 
peaigr will sponsor a “winter health 
sale’ on vitamin foods. For this 
event, the company has prepared a 
huge vitamin chart showing house- 
wives which foods to serve to keep 
meals “on the vital side,” and a 
giant display which features life-like 
pictures of the Quaker Oats-fed 
Dionne quins. These pieces will be 
provided all grocers who indicate 
their desire to co-operate in the cam- 
paign. 


Support for Campaign 


The winter health sale will be an- 
nounced in color pages in the Feb. 7 
and 28 issues of The American 
Weekly, and in substantial space in 
315 small town newspapers. In addi- 
tion, the Quaker radio program, 
“Kaltenmeyer’s Kindergarten,” will 
lend support to the same theme. 

Quaker Oats Company will also 
continue its regular campaign on 
Quaker and Mother’s oats, featuring 
the Dionne quins. Appealing new 
photographs of the five fascinating 
sisters and their watchful guardian, 
Dr. Dafoe, will appear over the lat- 
ter’s signed statement, “Today our 
healthy Dionne quins had Quaker 
Oats.” 

This series will run in a 15-week 
campaign calling for use of 172 large 
daily newspapers and ina five-month 
schedule in six leading women’s 
magazines. The two campaigns are 
placed by Lord & Thomas. 


Harker with McGillvra 


G. W. Harker has joined the sales 
department of Joseph Hershey Mce- 
Gillvra, New York, advertising rep- 
resentative for radio stations. Mr. 
Harker was formerly advertising rep- 
resentative of Curtis Publishing Co., 
New York, and previously with Gen- 
eral Tire & Rubber Co., Akron, O. 


Meyer to Buckley 


Earle <A. Buckley Organization, 
Philadelphia, direct mail, has been 
appointed to handle advertising of 
John C. Meyer & Son Co., Phila- 
delphia typographer. Business papers 
and direct mail will be used. 


Scanlan Promoted 


F. J. Scanlan, who recently joined 
Sarra, Inc., photo illustrator, Chicage, 
as a service executive, has been made 
director of service. He was formerly 
secretary of Gilbert B. Seehausen. 
Inc. 


are supposed to give. 

“The education in an advertisement 
is special pleading—important, nec- 
essary. It will do better work at less 
cost if the whole, great problem of 
national quantitative turnover is bet- 
ter understood by even a decent- 
sized fraction of buyers. 

Institutional Copy Is Need 

“Our educational problem is not to 
try to do the whole job at once. 
The force of proper education is 
progressive, never ending. We do not 
even know all of the truth which we 
should teach any more than we 
know all the truth of chemistry, but 
we can show our industrial and 
financial leaders that right now even 
the supposedly self-sufficient force of 
advertising does need some general 
educational help beyond itself to be 
as effective as it may become. The 
enemies of advertising are going 
after that kind of educational help 
to aid them in making advertising 
less effective.” 

A first logical step in consumer 
education, acording to Mr. Dickin- 
son, is “to bring out the proper sense 
of the quantitative necessity in the 
disposal of goods, the minimum of 
what the nation can do in order to 
take decent care of itself.” 

“The marketing man,’ he con- 
cluded, “must sense this with re- 
spect to his own house. That is 
what must make him the key man 
in habilitating production plenty— 
and production plenty is a thing, na- 
tionally, we can have at any minute 
for the asking.” 


Twyford Elected V. P. 


J. J. Twyford, production execu- 
tive of the Einson-Freeman Company, 
Inc., Long Island City, N. Y., for the 
past four years, has been elected vice- 
president in charge of production and 
a member of the board of directors 
of the company. 


Elected to A. N. A. 


Paterson Parchment Paper Co., 
Bristol, Pa., has been elected to mem- 
bership in the Association of National 
Advertisers, Inec., and will be repre- 
sented by William H. Enell. 


Wright Joins Baker 


Mac Wright, formerly with Ank- 
rum Advertising Agency, Chicago, 
has joined A. N. Baker Advertising 
Agency, Chicago, as advertising coun- 


sel and copy chief. 
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SEND Mow FOR THIS 


_ INFORMATIVE BOOK | 


PORCELAIN ENAMEL INSTITUTE 


No. Michigan Ave., Chicago 


1 
Send me a copy of your free book on Por- 1 
celain Enameled Signs. \ 
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PACIFIC G&E 
‘SELLS’ RATE CUT 
BY ADVERTISING 


San Francisco, Feb. 2.--The unique 
spectacle of a utility advertising to 
its customers to get them to accept 
a substantial rate reduction came to 
a successful conclusion yesterday in 
Northern California when the reduc- 
tion was approved and went Into 
effect. The campaign was conducted 
by the Pacific Gas & Electric Co. 
dominating utility in Northern Cali- 
fornia. 

Ordinarily the procedure in cases 
of rate reductions is for the utility 
to make formal application to the 
state regulatory commission and 
after it has been approved, to adver- 
tise the reduction extensively, seek- 
ing more business at the lower rate. 

In this case the P. G. & E. used a 
heavy barrage of publicity in an- 
nouncing that the application had 
been filed, at the turn of the year. 
It then carried on an _ extensive 
newspaper advertising campaign in 


all communities it serves, pointing 
out the savings which the new rates 
will make to the public, if approved 
by the commission. 

One reason for the utility’s con- 
cern in getting the approval of the 
public before the approval of the 
commission, was because the state 
railroad commission on its own in- 
itiative, has been conducting an in- 
vestigation into electric rates since 
last summer. 

The P. G. & E., in announcing its 
latest cut, aggregating more than $3,- 
000,000 stated that its action was not 
influenced by any investigations that 
might be under way, but was due 
entirely to reductions in production 
costs. 

As in the case of the chain stores’ 
public relations campaigning of last 
summer, advertising was given over 
almost entirely to emphasizing bene- 
fits which the consumers would re- 
ceive from the proposed lower rates. 
This is the second recent instance 
in California in which a large cor- 
poration successfully sold its policies 
to its customers through a_ well 
planned advertising campaign. 


Joins “Rock Products” 


A. B. Maynard has been appointed 
to the sales staff of Rock Products 
and Concrete Products, Chicago, to 
cover the Southern territory. 


HEADS N. Y. OFFICE 


Edward R. Dunning succeeds Gerold M. 

Lauck as head of the N. W. Ayer & Son, 

Inc., New York office. Mr. Lauck moved 
ed Philadelphia. 


Cc hatfield Deemed 


George W. Chatfield, 
Western representative of The Na- 
tion’s Agriculture, Chicago, has been 


appointed advertising manager. 


formerly 
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MILLIONS 


CLEVELA 


* 


* 


( & Mecloughlin. Sales Mgr 
1 1 Varpe Production Manager 


* * 


Surely there’s nothing so 
remark. But when it’s spoken by Major 
Edward Bowes at 9 p. m. on Thursday, 


Broadcasting stations. 
your first choice in Ohio. 


epegy UNITED 


LISTEN. 


It's all a matter of confidence — confidence 
slowly established in the minds of millions 
through hundreds of consistently good perfor- 
mances by the Major. 


Confidence is the biggest thing in radio. Unless 
your broadcast is heard over a station com- 
manding the confidence of its community, it 
will miss its mark. 


The people of Cleveland, Northeastern and 
Central Ohio place their confidence in United 
For this reason they are 


‘*OUreited for 


service 


| BROADCASTING 
COMPANY 


H. K. CARPENTER 
Vice President 


ND 


* * 


unusual about this 


WHKC> sig WKBN > 
Columbus _ 


C. A. Everson, Gen. Migr 
H. H. Hoessly, Sales Mgr 


” Meunuitieds 


* 
W. ?. Williamson, Pres. & Gen. Mgr 
£. E. Evans, Sales Mgr 


FOREIGN TRADE 
BALANCE LOWEST 
IN FORTY YEARS 


Washington, D. C., Feb. 2.— 
Whether extraordinary circum- 
stances or flaws in policy were re- 
sponsible for the lowest 1936 for- 
eign trade balance since 1895 was de- 
bated in heated terms by majority 
and minority reports of the house 
ways and means committee, filed to- 
day. 

The former spoke glowingly of the 
reciprocal trade program pursued by 
the administration and asked for a 
three-year extension to June 12, 
1940, while the latter quoted figures 
of the Department of Commerce to 


support its contention that the 
country’s foreign trade is being 
“wrecked.” 

“The foreign trade agreements 


have demonstrated their efficacy in 
reviving our foreign commerce and 
in safeguarding it from adverse dis- 
crimination abroad,” the report of 
the majority Democrats asserted. 

“In this sphere of international 
economic relations there is a continu- 
ing urgent need of effective action 
along the lines so followed with 
marked success in the application 
of the trade agreements act.” 

The Republican minority dissented 
with great vigor. 


Scales Are Balanced 


Meanwhile, the Department of 
Commerce reported a near balancing 
of exports and imports in 1936, the 
favorable balance being only $34,- 
258,000. The Department’s experts 
attributed the showing to the drouth, 
the maritime strike on the West 


Coast, higher prices of imported 
goods, and increased industrial ac- 
tivity in the United States which 


stimulated imports of raw materials. 
The favorable balance in 1935 was 
$235,389.000, and in 1934, $477,745.- 
000. 

Exports for 1936 were valued at 
$2.453,487.000 and imports at $2,419.- 
229.000. Exports increased $170,613,- 
000 during the year, while imports 
climbed $371,744,000 above the 1935 
mark. 

Analysis of November’ imports 
shows pronounced gains in coffee, 
cocoa, alcoholic spirits, textile fib- 
ers and manufactures, undressed fur 
skins, crude rubber and tin. 

Exports of automobiles increased 
in December, 1936. to $28,769,000, 
compared with $19,723,060 for De- 
cember, 1935. Other gains in the 
same month were machinery ex- 
ports. from $22,508,000 to $30,788.- 
000; and metals and manufactures, 
from $17,648,000 to bin nbigadeneiis 


Holling iui New 


York Representatives 


Frank J. Hollings, Joseph Tetley 
Co., Ine., has been elected president 
of the Association of Manufacturers’ 
Representatives, New York, for 1937. 

Other newly elected officers are W. 
Welles Sellew, Gorton-Pew Fisheries 
Co., Ltd., first vice-president; Fred 
C. Wurtz, Welch Grape Juice Co., sec- 
ond vice-president; Robert D. De- 
Noyelles, Drackett Products Co., third 
vice-president; Wm. J. Hunter, Diplo- 
mat Products, Ine., secretary; and 
Paul W. Sayres, George Nowland Cor- 
poration, treasurer. 


Color Book Gets Boost 


Distribution of ‘Modern Color 
Magic,”’ written by Mae Martin, color 
consultant for Wells & Richardson 
Co., Burlington, Vt., maker of Dia- 
mond dyes, has been launched 
through druggists and directly. 

The booklet shows women of mod- 
est incomes how to improve their 
homes and clothes with color. Thomp- 
son-Koch Co., New York, is. the 
agency in charge. 


Will Export Tally-Ho 
City Brewing Corporation, Brook- 
lyn, N. Y., brewer of Tally-Ho beer, 
will place an export advertising cam- 
paign through H. Sumner Sternberg 
agency, New York. The brewery has 
opened an export department. The 


publication list is not yet made up. 


Puppets Model 
for Art in Ney 
Torgesen Book 


New York, Feb. 3.— Practica), 
every reproduction technique know. 
to the graphic arts is CONtaings 
within the covers of a new prop 
tional book released by Haralq 

Torgesen, New York artist ang 4 
signer. 

Called an “Idea Kit,” the book y 
fers practical demonstrations of 4, 
letterpress, lithographic, rotograyy,, 
photo-gelatine, silk screen, pho, 
gravure die-stamping and empbogg; 
processes. Many of the original 
from which the reproductions we, 
made were three-dimensional py, 
pets, sculptored and photographeg » 
Mr. Torgesen. 

The covers of the book are Dieces 


of mahogany wood veneer, moun 
on stiffeners to insure _ pliabjjj 
The front cover is die-cut, revealiy, 


a copper metallic sheet beneath, ¢ 
bossed with a distinctive design, } 

Subjects for reproduction wo, 
selected from advertisements Dts 
pared for department stores, nation, 
advertisers, newspapers and busines 
papers. 


Enlarges Schedule 

The Sweets Company of Ameri 
Inc., maker of Tootsie Rolls, with , 
increased advertising appropriati, 
for 1937, will use car cards in ¥ 
cities, comic strips in newspapers ay 
full color pages in a list of mass my 
ket magazines. The agency is Frank 
lin Bruck Advertising Corporati: 
New York. 


De Barker Joins UAL 


Lorraine de Barker, for four year 
a buyer in the New York office 
Sears, Roebuck & Co., has resign 
to take charge of the sales promotty 
department of United Air Lines. S$} 
will create promotional and advert! 
ing tie-ups with department and g 
cialty stores and national advertiser 


WHAT 


WON'T THEY 
THINK OF ? 


Contour lettering — 
straight type bent any 
old way — inexpensively, 
quickly. A clever low 
cost way to get snappy) 
new effects in ads, wil: 
dow cards, portfolios, ett. 
Another proof of Rapid 
‘stat supremacy. Let 4 
Rapid man show you @! 
our tricks! 


GIANT PRINTS...'STAT 


RAPID 


COPY SERVICE C0. 


6 BRANCHES: NEW YORK, 415 Les" 

ton, 444 Madison, VAnderbilt 3 - 16% 

CLEVELAND, Ninth — Chester Bit 

MAIn 9335 @ CHICAGO, 110 So D*" 

born, 228 No. La Salle, 360 No- michis* 
Ave., STAte 5977- 


Ne 
} recei' 
port 
antic! 
sched 
Nat 
Feb. 
tional 
Amer 
cery 
ions. 
The 
won \ 
larger 
papel 
The 
soring 
space 


Raimo} 
Mg cy 


The 


a “as bhp: & ta mr) PF Wes : ee . +3 7. oe ae art. rd a? <8 & vai J “= ae. ™ a yw Dy ioe Ce ay Sore ee LE hy “cae a, i) * 4 aia J oy 4 vo ne ~* a ; ee a « —S no 
_ Sie ss . , $ ; i . . pet: eet aes Ea, cee ee y x 
i eat * ny ania = 4 4 a ae . ae f ¥ Pa = ‘ 4 -- r a * ™ + etm r x % ‘ oe A x ~ a" : » Tat s ee eee Oe a or be 4 dl - ae Za Sorin a " af. > 
. a ), 4 a ‘ ' or ns ig, nl 
- | ake a 
= | 
ee ed | . a 
| —— 7 
A # | 
a _ me — 
nee. € be 
ssidtin 4 Zz 
- ‘ - } y 
= me | 
i c K a) 
* | 
Pe "4 as 
o™. Zz 
es 
, ‘Ay ¢ 
a a b 
ii | “yeti ; iT 
vie . | “ i! 
: ; | ae ‘ ay st 
Pick: ce a 
] J he a 
laa | . se oka Fea 
hi ied j : . : me ; 4 this 
BPA ga ipl S| | q i : 
sn Spay hes . Cra 
<a > } 
yee ee | } Yor! 
~ ti oa | 
oe _ a ; 
aarhoe th § | | | ——— 
See — = : ee ee = — 
oes ae egg 
eo 
Be AoE Pant 
ii agai 
gS, ea : 
mi Ries 2 
SS a ss I 
a 
ca —- -- ee 
= f ect — — 
rc. ides —_—_— —— 
‘ oF — ri = | 
er: R pees # — i 
Sines "58 ‘ee ae 
Boe a8 eerie 
we eo. 
at an = Ad 
ot RO 
i a ° @ | 
ee s aed 
pes eee eee 
| 
SS se | \D LSE 
i ga ete Tv O WeCal 
Bn oO ten 
sat: et eo oO Formi 
Gch | aa aa ~< j 
aS et oe . Jiome 
on! sa Vic as > CG BOT) ( 
a Y/ »> " 
OS) Saar Thi; 
P ID muctec 
ae es JR A 
ama ey 
{ese ! 
tee “OD v nth 
¢ har. s+ N Amé 
° ih eh 
pad a SER Ucipat 
lage oe | rons 
| pe af 
| ie Ba 
E AKs Fi i { 
; ¢: i p 
. rete | 
ae i | = 
iu sea rt 
os AEA: Hon y 
: ee Gelatiy 
sagan frabm 
¥ ae aS eae © sery 
SAP Wty s S Teat 
eat eh ye | oar 
tog eg | en a 
eed | ane. is 
= ane | Kimir 
A = v a ri | I 
eo ie Cr 
ima | rst 
tor, a v# 
He ars 
hae | 
7 ae | ree 
es a 
i | Robert 
Satoh” ae wel 
sy 52 Pee” ouatat 
ee eye is hades 
ee aon New 
ae ne. ne |. PO Can 
- 4 y 
tak : irey 
» ee r ne 
ne Da 
= : : i } y | Pe 5 , 
Sp a \ ant | feney 
funy Go S f 4 } | Ni } 
ii ean ( i he 
Mersnene | fan 
Pe: uct te } 
i A 
JP ee ae 
ae eat 
ees ee ' ; re 5 K Q 
Fe, space a) Ke! b e 4 
Sag ae a 
aati + * a | Pe | * * Ft 1s r 
Maas, Bs one 
—_— 
oe % | | B. 
a ag ee « 
RRR A. a 
oe a ar 
SEN, «ofl ' 
Pehe aren | se 
ay i | key 
Ne = U 
< a i S “ 
Bui me 
Sift “MNS 
Hime Tol Se 
rs tee i i ee Se 61 Fa pa tees) aN RSS wa aiheey 6 Eas airy ae 7) SO OE nips dees ee oh i aie ry rere ; ih : ; ; { j te, ae = bo 
Parse ste ee Spade Pea ace 27, anime i & ilu de Gopal, Se Be ene i dae | ae nrg ee eet aries RS sk ie et Steg ca So Se ihe ROME Pani org, IN aa Oct Ug eT ae SG to 5 ENN | ae 3d cP eh. aa Mee he hae Boy the 
iw GL ie ye ER ee ee ee kee Bary ESF aren SAE aaa i ath sa or? TLE ea We Na es A) ec I Rena Zo ara at Resa Cs hc Rel ae Nec NG, on ah a RN oa degra tte ee Se ees meee fe aS 
DOT TAR RE AEE ia SE, ign? ho Po A ae Hie oe ye," bg tas Sia conrad. | Nae eg hee aE BS alae’ AD. cp RRL > chp Pee Mak ears & ee Eee SP ee ta A Cm RR (2 Se 5 PR RRRNS TES oN UP ake Se babe 28 (Aruna ag eo: (Hictinat Ne PUR RIE oY Mae ta sy Ra uniai ie AE pert os 2 cot i Stee halt. UN, Mee 
p36 0S he 4s re ae ie Cate athe PR a Sh i ey See 1 Wh Suter aM caer oan iy “CH Pa we Soc Deitiyiaes eae ee eRe Sc, tn Che a MEN oo amber, Ra sarc a eae ti aii OME LAR ce mee Br Decree en ai Be Sanh eS ty eos SL ARBRE ois out uni ies 
Bl Sa, See Os ip lat Be Na Ee ge a EN ge oe at PE etn ak A a Tg Ste 
$*: i ie em ® ae ® Choe g cS a bea: z oe : 2 * “ % "4 : SO oe eG : a : re x. : tas = ; oD ea se e! = . i ae eee 5 : = " Ge. e ie See Panos eer Ass omit tae : pal ee ig ¥ Le ES ee oF - eee JK 
: é Hp a4 ees saa i. nS a a } eae math ss = F i. Sat cae ae ear a fi TP, eS he Gas ee maaetn i =x po etre ’ % 5 Ticats Ms rh 
ae meme 5 yp, : : ae rae 3 ty ee Ea A neem ik a : or Peres, va ; —— se is a se ey. o RE eh hs 


f - Sa x we a Pall : Bey i os cae ; . 
ADVERTISING AGE 37 
199, HE pebruary 8, 1937 ; 
—  _«, ; r a. 
" aad and the present reward, in Mr. Mac- Prize Contest Starts 
le] OPENING SHOT Andrus Promoted Mactfadden Puts fadden’s opinion, may focus the at- Photo-Litho Service, Inc., New a 
Leste _ core a = tention of a reader, perhaps far from | york, is conducting a cash prize con- 4s 
! stor mle ee eee U R d f the scene of the Mattson crime, upon |test to raise the standard of photo- fz 3 
ow a "SERVE THIS” Rent Oo. Stee oe p ewar Or a clue that may lead to arrest and | offset reproduction. The contest, open . 
) i coves of oi aye i tet Geer Mattson Killer conviction to anyone who designs or writes ‘~ 
char sales, service < yer: . sf — : “a . : 4 - 
ok DOUBLY DELICIOUS ‘iotaer ge O “Be alert!” says the copy. “The advertising produced by the Photo Fe 
é Litho Service Process, runs until 
[ves ——_—~— —- clue that breaks this case may be May 1 . 
tical}; Agency for Wheeler New York, Feb. 3.—The Feb, 13] found in your own neighborhood. uy 
know, issue of Liberty, on the stands today, -— —— —- . 
, . Bos ! 
tain, big ge ne py on —— rd carries a full-page house advertise- B . h t A Fleetwing to Meerman 
Tomy, eee Sree Serer py Be Paee yher P ft: e1c o yer Fleetwing Corporation, Cleveland, 
prom dustrial and commercial lighting re-| ™ent wherein Bernarr Macfadden, : ; — 3 
oe JAPANESE Dep. 5eoCRABMEAT flectors with James Thomas Chirurg | Publisher, offers a $1,000 reward for ; iy ae Rea Me aerrel pre! Becayeees. § - baa ery Benge Rage 
nd d : ine ading apprehen- | ton, Ill., manufactur andy - » Cle ¥; . 
=< ond cox’ Ss GELATINE Company, Boston. prtanger te emg oe by tear ucts, has appointed N. W. Ayer &| vertising of its motor oil and gas. 
et se ; . ot eom, ine... o8 yertising counsel. 
00k Cine. Dempsey Promoted Mattson, kidnapped and slain last Son, Inc., os adver — = . 
Of the pate. oubly delicions Wititam ii. Sempecy, fermetiy con month near Everett, Wash. : hP d Bragaw Resigns 
ay e two of the world's ., y >» - ‘ ac ed so e : 
ravure gest 5 go ines i mal sultant in sales and advertising, has|. Ofer of a similar rew ard in 1934 Willmart romote _| Thomas L. Bragaw has resigned as 
Dhote Ckrpese, and Cox's Ine been appointed assistant to the presi-| brought about the capture of Rich-| Jj 4. Willmarth, art director of | vice-president of Bragaw-Hill, Inc., = 
boseing en ee dent of Sharp & Dohme, Inc., Phila- | ard T. Galatas, reputed “brains” of | Karle Ludgin, Inc., Chicago, has been |New York, printer and designer, be- : 
"1g iNals ASKYOURGROCERGorthis sod 6: Tee flentacuags | delphia, pharmaceuticals. the Dillinger gang, in New Orleans, | elected vice-president. cause of ill health. 
iS Were Combination Special Cel’ Giisame Co. 499 Wow i. New Vor — eres ———— —— eed a = a SS 
il p 


phed }; Featuring @ tie-in with Cox's Gelatine, 
this message for Japanese Deep Sea 

pieca am Crabmeat is scheduled to appear in New 
noun York newspapers Feb. I! as part of pre- 
ME Lenten promotion by the Japanese Crab- 


Jabili meat Association. 

CVealing 

ath, en 

Sign, 

“BSEA FOOD FIELD 
its pr 

nations 


“Y SIGHTS GUNS ON 
“1 LENTEN SEASON 


with a 

Opriatiny 

“ 7 New York, Feb. 2.—Sea foods will 
e n : ° s 

PETS aa ceive substantial advertising sup- 
1ass name 


is Frankgeport next week when campaigns in 
poratiggmaiticipation of the Lenten season are 

scheduled to open. 

National Canned Salmon Week 
JAL Feb. 12-20 will be promoted in 9 na- 

tional magazines, supported = by 
our ye American Can Company copy in gro- 
office Mery and home economics publica- 
resigueall ions. 
ae The Japanese Crabmeat Associa- 
 advertiggtion will launch a radio campaign in 
+ and spmarger centers, together with news- 
ivertisemmpaper advertising in New York. 
The canned salmon industry, spon- 
soring the national week, will use 
space in Country Gentleman, Good 
Housekeeping, Ladies’ Home Journal, 
McCall's, Progressive Farmer, The 
Suturday Evening Post, Successful 
Forming, True Story and Woman's 
lome Companion, J. Walter Thomp- 
son Company, Seattle, is in charge. 


Marks Second Effort 


This is the second campaign con- 
jucted by the industry on a national 
ale, and will be continued into the 
month of April. 
| \ America Can Company will par- 
R Ucipate principally in trade publica- 
ns, complemented by motion pic- 
“ lure and school work, which is car 
Ned on throughout the year. The 
Samon industry is one of the lead- 
Mg Customers of American Can. 

/ The Japanese Crabmeat Associa- 

ton will run copy featuring Cox’s 
belatine, as related item for the 
‘fabmeat. A recipe for crab meat to 
he served with the gelatine as a salad 

ng “= ‘ ‘eatured in the radio broadcasts as 
“ell as the newspaper space. Maxon, 

it any Bi, .is in charge, with Irwin A. Vla- 

nsively, “mir account executive. 

sr low aed 

snappy Griswold, hii, 


ls, wit Join Robt. St. Clair 


é “lective Feb. 1, Arthur R. Gris- 
(OS, ett. ' d will become vice-president of 
Rapid . bert St. Clair Company, Ine., ad- 

Let ai. ie and merchandising agency, 

eS? OPK Mr. Griswold was for- 

you al 'Y Vice-president and director of 


Cann me ° 
ann-Erickson, Inec., and with the 
ew Cone agency, New York, for 
Past vear, 

DOnald 


’ ( aid Lindsey, formerly with 
STAT Metzger, United Advertising 
“ley and the Andrew Cone agency, 

fas joined the St. Clair agency 


D '*Member of the copy staff. 
; Appoints De Garmo 


* De Garmo Corporation, New 
agency, has been appointed to 

rtising for Revillon Freres. 

ubsidiary of the Canadian 

iy Co. Magazines and news- 
be used. 


10 So. OH" Bishop rm New Post 
No. Mich!é? 


rles H Bishop has resigned as 
7. — Tepresentative of Sheet Metal 
““"; New York, to join Western 
‘Using Agency, Chicago. 
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‘Liberty’ Can 
‘Collier’ Mine 
in Valentine 


New York, Feb. 3.—A best seller 
among the flocks of Valentine greet- 
ings now on display is one 
makes clever use of the names of 
nine national magazines. 

The first page, resembling a maga- 
zine cover, bears the word “Life,” 
and “February issue.’ Inside are 
covers of the magazines reproduced, 
and the verse: 

“Let me have the ‘Liberty’ 

To ‘Collier’ mine some day, 
The real ‘True Story’ of my love 

No words could ever say, 

Let's be in ‘Vogue’ right now, tair one 

And get hitched up for ‘Life,’ 
‘Good Housekeeping’ is your style, 

Our ‘Outlook’ will be fine, 

We'll be a ‘Cosmopolitan’ pair, 

If you'll be my Valentine!” 


. 
Farbro Picks Agency 

The Farbro Wax Corporation, Bal- 
timore, maker of Cellowax, has ap- 
pointed the United States Advertising 
Corporation to handle its account 
Jules P. Daniels is account executive. 
Newspapers and magazines will be 
used. 


which | 


|S MIRROR OF | 
STRANGE WORLD 


Chicago, Feb. 2. The sales and | 
advertising scene in the cities of the 
flood zone reflected the nerve-wrack- 
ing strain under which their inhabi- 
tants labored, and also presented a 
picture of a topsy-turvy world. 
Evansville citizens bought ginger 
lale and beer for washing and shav- 


| ing. Drug stores were open in | 
| . . . 
| Louisville, but only for the sale of | 
| drugs. Coca-Cola was advertised as 


|a substitute for drinking water. 

Mirroring the one-time concern 
felt for the city’s food supply, Kro- 
ger Grocery and Baking Co., Cincin- 
nati, took large space to declare that 
'“every mother’s son and daughter 
|}of the Kroger organization” would 
| do all in their power to maintain an 
|adequate supply of food. Albert | 
| Morrill, president, signed the copy. | 


| 


| space, asking subscribers to use tele- 


The Cincinnati and Suburban Bell|importance to 
Telephone Company also used large | areas,” the Coca-Cola Bottling Com- 
pany of 
| phones only for emergency calls to| newspaper space to point out 


ADVERTISING AGE 


among others. 
Louisville 
with full force, one company capi- 
talized on its opportunities by ad- 
vertising “sand bags for sale for 
levee work, also to keep water away 
from buildings.” 

Thomas Emery’s Sons, Inc., Cin- 
cinnati department store, urged resi- 
dents in newspaper copy to “see the 
flood from the top of Carew Tower” 
for 25 cents, in order to avoid traffic 
congestion at flooded areas and thus 
aid police and relief workers. Pro- 
ceeds went to the Red Cross. 

Taking advantage of talk of profit- 
eering, an advertisement of A & P 
Food Stores in Cincinnati declared 
that “we have a fairly good supply 
of merchandise in all stores open— 
at regular A & P prices.” 


Lend Employes Funds 


Newspaper advertising of S. S. 
Kresge, Cincinnati, informed em- 
ployes that those in need of funds 
could money by calling at 
the store. Bunnell & Combs, Evans- 
ville shoe store, used newspaper 
space to announce arrival of several 
hundred pairs of hip boots. 

Headlining its copy “A message of 
dwellers in flooded 


secure 


took 
the 


Southeast Arkansas 


FIRST 50 
DAYS * 


Forward March! 


Attention! 


The Tramp! Tramp! Tramp! of advancing circu- 


lation since the Seattle Post-Intelligencer resumed 


publication (average totals for 50 days) — 


pi aeeee 
Sunday .... 


97.2070 
203.664 


Keen advertisers and discriminating readers are 


registering increasing suppdért for Seattle’s only 


morning daily . . . a great newspaper. 


AM arch forward in Seattle. 
with the lorward Marching 
SEATTLE POST: 


INTELLIGENCER 


Represented Nationally by Hearst International 
Advertising Service, Rodney E. Boone, Gen. Manager 


and _ physicians, | 


4 ” py | police, firemen, 
| FLOOD (0 | Before the flood hit 


| 


FLUSHING SALES FROM FLOODS 
SS ER 2 CS MORES 


A Message of Importance 


February 8, 193, 


—— 


—e 


To Dwellers in Flooded 


Areas: ..... 


Pine Bluff 


Polluted Drinking Water Supplies 
Are Always A Terrible Menace to 
Health. Don’t Take A Chance— 


—DRINK— 
CiCola 


Made of Purest Artesian 
Deep Well Water 


At Our Modern Plants in 
Pine Bluff and Monticello 


Bottled In Carefully 
Sterilized Bottles 


Safeguarding the Consumer 
Against Contagion 


OF SOUTHEAST ARKANSAS 


Bottled 


Monticello 


With an effective safety appeal embodied, this large space newspaper display 
copy was used during the flood's crest by Coca-Cola. 


danger of polluted drinking water 
supplies, and to urge use of Coca- 
Cola, ‘“‘made of purest artesian deep 
well water bottled in carefully 
sterilized bottles safeguarding 
the consumer against contagion.” 
May’s Grand Rapids, Mich., cloth- 
ing store, advertised in newspapers 
that for three days it would accept 
old suits and overcoats as trade-ins 
on purchase of new clothes, grant 
an allowance of 10 per cent, and 
donate the old clothes to the Salva- 
tion Army. Copy reproduced a let- 
ter of commendation from The Sal- 
vation Army for the plan. 
Depicting a Florida bathing scene, 
an advertisement of the Dixie Route 
Travel Bureau, Chicago, enjoyed a 


lucky break in a Chicago newspaper | 


when it was placed next to a dozen 
news stories of the horrors wrought 
by water in the flooded areas. 

Merck & Co. seized upon the floods 
to release a 500-line advertisement 
to newspapers in 13 Ohio and Mis- 
sissippi valley cities, on Creolin dis- 
infectant and deodorant. 

Like other manufacturers, Merck 
will replace damaged stocks of mer- 
chandise in those areas, and donated 
a shipment of Creolin to the Red 
Cross. 

Copy says, “Floods are tollowed by 
disease-breeding which 
Now is the 


germs cause 
time 


protect 


serious sickness. 
to disinfect your home and 
your family with Creolin.”  Blow- 
ups of the insertion were sent for 
display in drug store windows. 
The Pure Oil Company took to the 
aid in the Louisville 


air to emer- 


gency. Because many persons 


not have electricity to operate radi 


and because news was eagerly sous!’ 
the company sent a ‘news’ plat 
over the city and suburbs. Power! 
amplifiers broadcast information 

the flood. 

The news that the river hi 
stopped rising was especially grat! 
ing to Pure Oil’s audience. Its !* 
teners were told to boil all water, * 
to the nearest relief stations 
typhoid serum shots, and to ke 
their cars out of distress areas. 1 
plane broadcast was called “T! 
Voice from the Sky.” 


Nesbitt Returns 
kK. P. Nesbitt, formerly vice-pre 
dent of Reinecke, Ellis, Youngs! 
& Finn, Ine., Chicago, has returtt 
to Critehfield & Co., Chicago. Pr 
te 1932, he was an officer and dire 
of the Critchfield agency. 


— 


If you need some SILENT SALES: 
MEN to assist in selling you 
product at point of purchow 
choose S A MCO porcelain fus 
into steel SIGNS. 


It is a modern sign with EYE 
APPEAL—Designed by us in ©, 
cordance with your desires 
is—well, we will guarantee 
ors for 15 years. 


Let us know your needs. 
SAMUEL STAMPING § 
ENAMELING CO. 


col 


$16 N. Chas. St. Baltimore, M4) 
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DUBLISHERS FNGRAVING COMPANY 


Coal 


V ICtory 3211 — Michigan flve.at 20%" / 


“ACHICHG O..7. F LAT NOs 


Stich it with a PEC Gummed Label 


IT’S A LABEL — A LABEL THAT DESIGNATES FROM YOU TO US — WITH 


RUSH ATTACHED — AND RUSH IT IS. GET THE POINT? YOU DON’T _ 


HAVE TO BOTHER USING A PENCIL, JUST STICK IT ON THE PACKAGE, 


CALL VICTORY 3211, AND THE PACKAGE IS OFF AND PRACTICALLY 


“GONE WITH THE WIND.” THE RUSH ON THE PACKAGE MEANS 


EXACTLY THAT TO US — YOU DON’T HAVE TO AMPLIFY IT WITH 


‘‘POSITIVELY’’ — ‘NO FOOLIN’,"’ or ‘‘BIG HURRY”. 


THIS LABEL IDEA IS JUST ANOTHER FEATURE OF OUR SERVICE — JUST 


A LITTLE THING, BUT THERE ARE A LOT OF LITTLE THINGS ABOUT PEC 


YOU'LL LIKE. THEY ALL GO TO MAKE UP THE BIG THING IN OUR 


SERVICE — ENGRAVINGS JUST AS YOU WOULD HAVE THEM! 
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February 8, 193) 


Taylor Promoted 
By Ethyl Corporation 


J. Cord Taylor, general sales man- 
ager of Ethyl Gasoline Corporation 
since 1929, has been elected vice- 
president of the company. He will 
continue to direct the Ethyl sales 
division. Mr. Taylor succeeds Archi- 
bald M. Maxwell who resigned to 
become vice-president of Standard Oil 
Company of Ohio. 

The Ethyl corporation will increase 
its advertising expenditure 25 per 
cent this year. Twenty-four sheet 
posters in metropolitan areas will be 
the basic medium, supplemented by 
general, trade, farm and aviation 
magazines. 


C. eet Steel Aenea 


The Calumet Steel Co., division of 
Borg-Warner Corporation, Chicago, 
has appointed Rogers & Smith, Adver- 
tising, Chicago, to handle advertising 
of Calumet’s Gold Crown Steel fence 
posts and other products. Agricul- 
tural publications and _ business 
papers will be used. 


Caples Talks on Tests 


John Caples, Batten, Barton, Durs- 
tine & Osborn, Ine., New York ac- 
count executive and an expert on 
copy testing, discussed developments 
in this direction in an address 
before the Princeton Advertising 
Club of New York February 3. Slides 
will illuminate Mr. Caples’ remarks. 


FOOD AND DRUG 
BILLS FAULTY, 
VIEW OF A.M. A 


Better Than Existing Law, 
However, Says Journal 


Chicago, Feb. 4.—While admitting 
that the two food and drug bills now 
pending in Congress are improve 


ments over the old versions, the 
Journal of the American Medical 
Association believes “there is still 


much room for needed improvement.” 

The publication of the American 
Medical Association will express this 
viewpoint in an editorial in the Feb. 
6 issue, now on the press. The paper 
is particularly critical of the Cope 
land Bill (S. 5), “which permits 
tampering with established standards 
of quality and purity as well as with 
standards of potency.” 

“If either of these bills is enacted 
in its present form,’ commented the 
publication, “no drug defined in any 


INVISIBLE AUDIENCE FOR SALES MEETING 


General Electric officials stage a cross continent sales meeting via a telephone 
link. M. ©. Troy, commercial vice president, (left); E. O. Shreve, vice-president 
in charge of sales, and E. P. Waller, transportation manager, pause at a high 


point of the “meeting.” 


book of supposed authority is to be 


deemed adulterated because it differs 


Even if we only help carry the big bass drum, we 


still love to march in the good old Radio Parade! 


But... 


man, oh man! . . 


selves out in front of the local contingent . . . 
pardon please, if we stick our chests out just a bit. 

We really started to strut our stuff when brass- 
hats of Cleveland’s “Retailand” (than which there 
are no keener buyers) began spending more than 
half their radio sheckles with us. 

“Ah-ha!” exclaimed national advertisers after 
their survey hounds had made the tip-off. “What’s 
best in the eyes and ears of the home-town mer- 


chants is plenty good enough for us.” And, before 


. when we find our- 


volume . 


ee 


who want and 


Northern Ohio! 


we could even assume a modest expression or 


blush coyly . 


Casting an eagle eye on our books as 1936 


drew to a close, we found WGAR had marched 


.. the shako was on our head. 


into a new record .. 


We love a 
PARADE - 


. was first in total dollar 


. . had more total program accounts, 
both retail and general, and more national spot 
accounts than any of our local fellow-marchers! 
and we've stepped into 1937 confident 


of doing an even better job for radio advertisers 


are out to get more sales in 


W:G-A-R 


“CLEVELAND'S FRIENDLY STATION’’ 


Member N B C Blue Network 
John F. Patt, Vice-President and General Manager 


Edward Petry & Co., Inc., National Representatives 


from the standard of strength there 
set forth, provided only that it con- 
forms to any standard whatever that 
is plainly stated on the label. 

“How a statement on the label of 
a container on the shelves of a dis- 
pensing pharmacist is to afford pro- 
tection to the patient for whom a 
physician, in reliance on his knowl- 
edge of pharmacopeial and formu- 
lary standards, prescribes any potent 
drug, such as tincture of opium or 
tincture of nux vomica, is difficult 
to understand.” 


Raps Secrecy Clause 


The Journal of the A. M. A. also 
levels its guns at the provision in the 
House bill which relieves proprietary 
manufacturers from disclosing their 
formulas on the labels, provided they 
have submitted them to the Secretary 
of Agriculture. 

“The very purpose of such legisla- 
tion is to facilitate secrecy,” said the 
editorial, ‘and the fact that an in 
valid, who resorts to self-medication 
and ought to know what he is taking 
is kept in the dark seems to have 
been regarded as immaterial. 


“The House bill makes it clear 
that, notwithstanding such exemp- 


tion from the disclosures of formulas 
on labels, labels must bear statements 
of the quantity, kind and proportion 
of alcohol. The phraseology leaves it 
extremely doubtful, however, whether 
barbituric acid, chloral, morphine or 
any other of the important group of 
narcotic and hypnotic drugs named 
in the bill, if it happens to be an 
active ingredient of any patent medi- 
cine, must be declared on the label, 
or whether the disclosure of its pres- 
ence to the Secretary of Agriculture 
will not relieve the manufacturer or 
dealer from any such obligation.” 

The Journal also charges that nei- 
ther the Senate nor House bill under- 
takes to lay down standards of struc- 
tural safety, of accuracy or of potency 
for devices intended for use in miti- 
gation of disease. Likewise, it re- 
gards misbranding provisions of both 
bills as inadequate on the ground 
that the basic labeling requirement, 
applying only to drugs and devices in 
packaged form, will not be applicable 
to many important devices used by 
physicians and patients. 

“Nothing in either bill requires any 
such device to be marked so as to 
show its origin, purpose, potency or 
manner of use,” the publication 
pointed out. 


Views on Advertising 


The provisions in both bills with 
respect to advertising fall far short 
of what might reasonably be expected 
for the promotion of public health 
and common honesty, in the opinion 


of the editor of the Journal, who 


modifies his lament somewhat in the 
following paragraph: 

“But the fact that there is now 
an entire absence of any law that 


seems even remotely to control the 
advertising of foods, drugs, diagnos- 


tic, prophylactic and therapeutic de- 


vices, and cosmetics, sold in inter- 


6-F TO PRESENT. 
NEW LOW PRICED 
AIR CONDITIONER 


New York, Feb. 4.—General Bg, 
tric Company will make a bid for , 
larger market with a lower price 
oil-fired air conditioning unit to go) 
at 33 per cent below its standard 9; 
furnace price, dealers were informe 
at the national dealer Convention 
here this week, held to celebrat. 
General Electric’s five years in the 
air conditioning and heating indy 
try. 

The 1937 advertising appropri, 
tion, it was announced, will be 5 
per cent greater than in the prece 
ing year, and will include, for thp 
first time, a factory controlled na. 
tional newspaper campaign, in add; 
tion to the co-operative advertising 

The factory campaign will break 
in the middle of the month, in 3% 
newspapers located in 16 cities 
while the co-operative copy will ap 
pear in cities throughout the coup. 
try. The amount available for ¢p 
operative effort is based on a per. 
centage of sales, with the cog 
equally divided among the factory 
distributor and dealer. 


Stress Comfort, Health 


The company will also use 14 na. 
tional and trade magazines, it was 
stated, continuing to stress comfort 
economy and health in the copy. 

In about two weeks efforts to fea. 
ture commercial cooling will be 
started, and later in the season the 
residential market will be given at 
tention. Heating features of the 


stallation are to be heavily promoted 
in the spring and fall. 

In the commercial field, chain 
stores, restaurants, shoe stores and 
theaters are regarded as_ principal 
prospects for cooling equipment, it 
was said. 

J. J. Donovan is manager of the 
air conditioning division, and A. ( 


Roy, advertising and sales promo 
tion manager. Maxon, Inc., New 


York, is the agency. 


state commerce makes welcome evel 
such protection as these bills pro 
pose. Fortunately, both propose t 
prohibit any advertisement of an) 
drug or any device, among persons 
other than the medical profession 
that represents it to have any thera: 
peutic effect in the treatment of 
Bright’s disease, cancer, tuberculosis 
infantile paralysis, venereal diseases 
and heart or vascular diseases.” 


—* 
=> 


NEW in every: 
thing but name 
F —and fame! New 
* from lobby to 
roof-top. Filled with mod: 
ern comfort and luxury: 
The meeting place of smatt 
official Washington. Di 
verting new restaurants. 
Gracious service. Make it 
your Washington address: 
Single rooms from $3.50. 


= ¢ 
HOTEL 


RALEIGH 


PENNSYLVANIA AVE. AT 18th ST. 


WASHINGTON, D. Cc. 
C. C. Schiffeler, General Manage" 


reneral Electric air conditioning jn. 


New 
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GEST FOCUSES 
ROUPS’ STRIFE 


wsparch Vs. Union Battle 


Flares Anew 


York, Feb. 


ince of 


2.—The 
Consumers’ 


recent 
Digest. 


New 
near é 


' Research, Inc., has served to 
shlight the stiff competitive battle 


sow being waged between that or- 
wnization and its offshoot, 


Consum- 
; Union. The latter is directed 
, Arthur H. Kallett, collaborator on 
190,000,000 Guinea Pigs” with F. J. 


yhlink, who continues to head Con- 


Research. 


Aiming to outstep its competitor 


nd reach a wider audience than has 


therto been possible through regu- 
r subscriptions, Consumers’ Digest 
a summary of builetins 
Research subscrib- 


s in efiect, 


s during the past two years. The 
jigest, however, differs from Con- 
ymers’ Research reports in one {m- 


where brand names 
re mentioned, only “recommended” 
roducts are listed. Consumers’ Re- 


varch reports list “recommended,” 


ntermediate” and ‘not  recom- 
mended.” 
The new publication declares it 


is “no quarrel with advertising per 


“No one can reasonably deny that 
inder the 
there has 


stimulus of 
been an 
nsumption of 


advertising 
increase in the 
many meritorious 


products and an improvement in the 
standard of living of those who have 


sed them,” it goes on to say. 
Charges “Protection” Failure 


‘It is a characteristic of advertis- 
g, however, that it is an effective 


timulant to increased consumption 


fall sorts of consumer goods, meri- 
Our criticism 
‘ advertising practices is directed 


toward its obvious, and often flagrant 
failure to safeguard the consumer's 


uterest in matters of quality, need 
its suitability for his 
freedom from needless 
harm,” 

Consumers’ Union was’ formed 
after the schism that devel- 
ved following Consumers’ Research 
lificulties with its employes and the 


ises, and 


prolonged strike enforced against it. 


‘aking a cue from that period of 
‘rife, Consumers’ Union proclaims as 
ie of its most vital tenets, a definite 
pro-labor” policy. 

The objectives, policies and current 
«tivities of Consumers’ Union were 
in detail last week by 
Gilman, vice-president, who 
ldressed a neighborhood forum 
neeting on the subject, “Fraud in 
\dvertising,” 


ames 


For an hour the speaker produced 
‘iudders and chills for his audience 
°mposed largely of local house- 
He mentioned proprietary 
dicing + that, he implied, must re- 
tin death or insanity or acute 
Oholism He charged advertised 
( products with the responsibility 
than half of America’s 
oubles. He warned against 
sake tnakers who fill their saus- 
“Ss With barley instead of pork; and 
unced the humble ham- 
almost certain angel of 


ves) 


more 


Mach ty 


pron 


irgey ay 


Hits Medical Profession 


~ 4oted liberally trom 
‘Guinea Pigs,” without crediting 

Finally, he injected a 
n his discourse by bewail- 


“100,000,- 


SU 


ue } 


rance and shallowness of 
on il profession. 
= * biece de resistance of his 
. = i is a high-powered sales talk 

“ot membership in Consum- 
secs reo Following the formal 
é ‘ie audience participated in 
* Open q 


- _“iscussion of the speaker's 
cle veral housewives, appar- 
i alarme d at the prospect of buy- 
““tned tomatoes that might 


sure 
speaker 
technical 
them. 
points made in the speech brought 
the same response. 


and 


prove fatal, asked how they could be) 


what they bought. The 
explained that he was not a 
man and could not help 
Other inquiries regarding 


ot 


One woman asked what sort of 
testing facilities and technical ex- 
perts Consumers’ Union employed 


where their laboratories were 
located. The speaker expressed sor- 
row at not being able to reveal this 
information because it was “a secret,” 
but stated that the laboratories were 
connected with a large university 
and the technical experts were con- 
nected with the university. 


Astrology Prenton 
Company Is Formed 


Helene Paul, long identified with 
astrology, today announced the for- 
mation of the Astrological Advertis- 
ing Premium Co., New York. 

Miss Paul has designed numerous 
astrological items including a zodi- 
acal hat for Knox Hat Co., Inc., and 
a zodiacal soap being merchandised 
in department stores. The new con 
cern will develop and market a wide 
range of astrological knick knacks, 
trinkets and souvenirs including a 
novelty known as a zodiacal handker- 
chief, all for radio premium purposes. 


Ellington in New Post 


Townley A. Ellington, formerly in 
the general advertising department 
of the Detroit News, has joined S. C. 
Hadley, Inc., Detroit, real estate, as 
advertising manager. 


SARDINES A-LUMINUM 


NORWEGIAN 
SARDINES 


oe 


a 


aa 
$0 GOOD TO EAT 


KE EPS. NATU RAL FLAVOR 


Point of sale displays feature the new 
packaging of Norwegian sardines in alu- 

minum cans with a number of advan- 
tages claimed for the light metal. 


Clayden Adds Paper 


A. E. Clayden, Inc., has been ap- 
pointed national advertising represen- 
tative of West Virginia Daily Regis- 
ter, Point Pleasant. 


Chirurg Agency Expands 
James Thomas Chirurg Co., Boston 
agency, has increased its office space 


ALUMINUM CANS 
FOR NORWEGIAN 
SARDINES BOW 


New York, Feb. 3.—Increasing use 
of aluminum cans by the Norwegian 
sardine packers is attracting the at- 
tention today of packaging men and 
can manufacturers. 

With some 150 firms in the sardine 
industry, each with different packing 
practices, display cases featuring the 
aluminum can and literature have 
made their appearance to spread the 
idea. The new Norwegian sardine 
newspaper advertising campaign it- 
self does not mention the container. 

The Norwegian source of alumi- 
num, Aktieselskapet Norsk Alumin- 
ium Company, of Oslo, however, is 
encouraging distributors in this 
country to specify aluminum cans 
from their Norwegian sardine pack- 
ers. 

Saves Shipping Weight 


Principal advantages claimed for 
the aluminum container are ease of 
opening, and retention of original 
flavor of contents. The light weight 
of aluminum also results in a 15 per 
cent saving in shipping weight, it 
is claimed. 

Housewives are said to have wel- 


25 per cent. 


comed the use of aluminum because 


they are familiar with its advantages 
in kitchen utensils, associating an 
idea of cleanliness with its presence. 
In the United States aluminum 
cans have made very little headway, 
and that principally by some packers 
of tuna fish. 

It was pointed out that while it 
makes a quality package, there are 
a number of mechanical limitations 
in the application of aluminum to 
cans, in addition to considerably 
greater cost, which serves to cut 
down the potential market. 


Atlas Purchases 


“Mines Handbook” 


Mines Handbook, New York, pub- 
lished for years as Copper Handbook, 
containing material on non-ferrous 
metal mining companies in North 
and South America, will be published 
by Atlas Publishing Co., Inc., New 
York, under the name of Mines 
Register. 

Atlas also publishes Daily Metal 
Reporter. 


To Pensacola 


Veazey Rainwater, Jr., formerly 
sales and advertising manager of 
Coca-Cola Bottling Co., Beaumont, 
Tex., has become general sales and 
advertising manager of Hygeia Coca- 
Cola Bottling Co., Pensacola, Fla. 


Calco to Hoyt 


Caleco Chemical Company, New 
York, has appointed Charles W. Hoyt 
Company, New York, to handle ad- 
vertising of its dyestuffs and inter- 
mediate division. 


IT’S SPRING IN THE SOUTH 


Sweeping Northward day by day, Spring 


is actually here. Men 


are plowing and 


planting. Flowers are blooming. The 


Robin is packing, getting ready to 


move North. 


Merchandising programs built on Spring 
are beginning to take effect in the South, 
right now. Sales of Spring and Summer 


goods are opening up. And sales are 


good. 


So if your goods are influenced by the 


Seasons, and you want to get your slice 


of the business from what Roger Bab- 


son has just called “The Country’s Fast- 


est Growing Market” 


® © 6 6 © 


Put your copy NOW in the business papers 
that will best help you get volume in the 
rich, growing south... 


proportion to activ- 
75% 
25° North. 


ity — South, 


plant-owners, 
intendents, chief en- 
gineers and master 
mechanics. 


trade — distributors, 
jobbers, dealers, 
garages, service sta- 
tions. 


super- 


dealers, jobbers, con- 
tractors 
neers alike. 


W. R. C. SMITH PUBLICATIONS 


GRANT BUILDING, ATLANTA, GA. - - - Represented in Principal Cities 


COTTON SOUTHERN SOUTHERN ELECTRICAL SOUTHERN 
a a POWER AUTOMOTIVE SOUTH HARDWARE 
— JOURNAL JOURNAL 
Industry in direct The one publication Goes to all worth- 
y in irec ¢ : ° 
reaching Southern — Serving the entire read in the South by while jobbers and 


dealers in hardware 
and farm operating 
equipment. 


and engi- 


MORE THAN THIRTY YEARS HELPING BUILD TRADE IN THE SOUTH 
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ADVERTISING AGE 


February 8, 9, 


FARM EDITORS 
FAR APART ON 
CROP INSURANCE 


(Continued from Page 16) 
Kirk of Successful 
Farming, took the po- 


Fox, editor 
Des Moines, 


sition that crop insurance holds vast 


potentialities for agriculture. 


“T am glad that it has not been 
accepted with great enthusiasm,” 
said he, “because time is necessary 


to study details and avoid unfortu- 
nate blunders.” 

Mr. Fox believes that the plan is 
feasible and will go far toward sta- 
bilizing the farmer's income, while 
it will also force out of production 
land which is too poor to be profita- 
ble. He added that corn raisers will 
be the primary beneficiaries from 
crop insurance, though present indi- 
cations are that wheat farmers will 
be first to get a taste of insurance. 


Effect on Prices 


Charles E. Snyder, editorial direc- 
tor of Corn Belt Farm Dailies, Chi- 
cago, said that the President's com- 
mittee expects its wheat insurance 
plan to reduce fluctuations in prices, 
but that the reverse may actually 
happen. 

“For example, periods of distribu- 
tion of wheat indemnities in seasons 
of poor yields would probably affect 
prices adversely,” said Mr. Snyder. 
“Storing by the government agency 
might discourage wheat accumula- 
tions by private elevator operators 
and millers to an extent offsetting 
expected advances in the market.” 

Frank A. Briggs, editor of Farm 
and Ranch, Dallas, said that Secre- 
tary Wallace’s idea of payment in 
kind, without regard to market price, 
is the most sensible plan advanced 
thus far, but that it appears to have 
flaws. 

“The bulk of the business would 
be confined to areas subject to feasts 
and famines,” he pointed out. “In 
sections not subject to severe crop 
failures, few farmers would take an 
interest in a crop insurance plan. 
Therefore, it might be well to confine 
initial efforts to voluntary § agree- 
ments to a plan of paying in kind 
to one or two staple commodities, 
such as wheat or cotton. Both are 
subject to storage for an indefinite 
period and they also represent crops 
of which we quickly accumulate sur- 
pluses.” 

Mr. Briggs recalled that, under the 
A. A. A., records of the average yield 
of every cotton plantation were com- 
piled. He believes that where a 
farmer has an average record of 200 
pounds of lint per acre, he should 
be allowed to insure his crop for 
150 pounds. If, under this plan, he 
produced only 125 pounds per acre, 
he would be paid 25 pounds of cotton 
of similar grade and staple, without 
regard to price. 


Plan Is Workable 


“It would pay him, of course, to 
produce his average and this would 
insure good farming,” Mr. Briggs 
asserted. “If he made his average 
or better, he would pay his premium 
in kind and this would either be 
used to pay on the policy of some 
farmer who failed for reasons beyond 
his control, or stored against crop 
failure the following season. Car- 
rying charges would not be heavy.” 

As far as California is concerned, 


ANIMAL APPEAL 


ryy 
1. name of Paul Revere's 
horse was DOBBIN 


Revere Copper ard Brass 
e5 

Testing the contention that a horse is the 

earth's most beautiful object, Kenyon & 

Eckhardt, Inc., New York, used this maga- 

zine copy recently for Revere Copper 


and Brass, Inc. 


“crop insurance” must mean “freeze 
insurance,” Edward A. Street, editor 
of the California Citrograph, said. 
Private insurance companies have 
lost heavily on insurance of this kind 
in the past. 

“None of the types of crop insur- 
ance which I have seen suggested 
for other commodities seems to fit 
the requirements of citrus growers 
or of any other perishable product,” 
Mr. Street commented. 

Thomas Leadley, editor 
braska Farmer, Lincoln, 
position that 


of Ne- 
takes the 
farmers should have 
created crop insurance themselves, 
instead of waiting for the govern- 
ment to take the initiative. He sees 
considerable merit to the proposal 
to level farm income by collecting 
premiums in years of above-average 
yield and in paying benefits in years 
of below-average production. 


Will Interest All 


He also believes that price stabili- 
zation by reason of surplus storage 
of premium payments in kind (the 
grain itself) in good years will pro- 
vide an inducement for farmers in 
favored regions to participate, even 
though those in sections of greater 
risk might benefit more from the 
insurance feature. 


“In the trial of crop insurance,” 
he continued, “it may be desirable 
to retain the program of Federal 


commodity loans for use in periods 
when surpluses or other conditions 
depress farm prices below reasonable 
levels.” 

Like other editors who have given 
the question of crop insurance much 
thought, Mr. Leadley finds some in- 
consistency in the idea. 
posal for crop yield insurance, he 
believes, does not dovetail with that 
of control of crop surpluses, and one 
of the two projects is necessarily 
fallacious. Furthermore, some 
of insurance might encourage farm- 
ers to neglect their jobs. 


“Unlike other forms of insurance 


VISUAL AIDS’ 
POWER CITED T0 
SALES MANAGERS 


New York, Feb. 2.—Visual aids 
help to make a sales presentation 
stay presented, a symposium of sales 
managers told the Sales Executive 
Club. 


Demonstrations were given for 
G-E refrigerators, Heinn binders, 
Iron Fireman, Donnelley Redbook 


advertising, Fuller brushes, Univer- 
sal Fixture steel shelving, Hoover 
vacuum cleaners, and Ediphone 
wriling equipment. 

General Electric demonstrated vis- 
ually the difference between its 
Monitor and flat-top models, using 
models of the integral parts. A min- 
iature is used by Ediphone, and also 
by Universal Fixture steel shelving. 

Iron Fireman meets the problem 


of demonstration by bringing the| 
controls and parts of the stoker to | 
the prospect, inasmuch as it is im-| 
possible to bring the entire stoker. | 
The back of any chair is ingeniously 
made to serve as holder for a series | 
of posters, by a hook which is easily 
attached or removed. | 


Photographs Go Over 


In the presentation for Donnelley 
Red Book advertising, it was found 
that type captions were a hindrance 
to the prospect, while photographs 
were quickly understood with the 
thoughts as desired by Donnelley. 

The Fuller Brush man, called 
“America’s most famous _ visitor,” 


TEASE TEMPO 


Boys, Heres q HOT NUMBER 
te Boost COLD WEATHER Profits! 


KEMSOL 
DE-FROSTER 


LIQUID 


Winter+time’s HOTTEST 
Seller Because It: 


@ Prevents Formation of 
Mist, Fog, Sieet, Seow, 
lee, ete! 


@ Protects te 60° Below 
Zerol 


@ Keeps Gloss Cleer ALL 
"ROUND the Cer! 


@ Popularly Priced! 
IT'S REVOLUTIONARY! 


Don't confuse KEMSOL DE- openings of the car — Windshield, 
FROSTER with other preparations 

offered for use on the windshield 
only to prevent sleet, snow and ice 
from merely sticking to the glass. 
KEMSOL does this — AND 
MORE! It offers o new ALL- 
"ROUND protection that insures 
crystal-clear vision through all glass 


rear vision Mirror and the driver's 
Eye-Glasses os well, One applica- 
tion is effective many hours end « 
single 35¢ bottle will last almost en 
entire scason. There's NOTHING 
like it on the market’ 


ACT NOW — WINTER IS HERE 
SELF-SELLING DISPLAY FREE TO ALL DEALERS 


KEMSOL DE-FROSTER actually Don't lose « moment in cashing in 
eclla itself, especially where dm- 09 the unusual PROFIT vag | 
+ opportunities that exist for this Dil- 
played im the atwartive ealf-celing ferent, NEW and totally Non-com- | 
set-up, given FREE to a! KEMSOL 
4 petitive product. Send today for « 
Dealers. This contains siz populer- 
| 
| 
| 


FREE sample on your letterhead 
size 35¢ bottles of KEMSOL DE- (individuals, send 10¢ for postage), 
FROSTEPR, retailing et $2.10 total of. better still, order one or more of 
(your cost $1.26 DELIVERED)... the sbov ate with 
your PROFIT ever 60% an cost 
per assortment. 


y you 
tely, write or wire us direc 


OGDEN CHEMICAL LABORATORIES 
224 & THIRD ST, CIMCIMMATI, OHIO 


New dealer campaign of Ogden Chem- 

ical Laboratories, Cincinnati, employs the 

tease’ technique of the burlesque and 

the Follies in contrast copy for Kemsol 
de-froster. 


still uses the free sample hand brush 
as a means of getting into the home. 
A new policy in Fuller selling is the 
greater attention given to the male| 
market. Catalogs especially designed | 
for this market are left at homes by 
salesmen. 

Universal Fixture steel shelving | 
is demonstrated by aluminum minia- | 


tures, which, because of the bright | 


gleam, is a ready means of obtaj 
attention. This company also rego, 
mends that sales literature be pjg.J 
on display, with all pages visibj. 
that not only customers, but ¢»,. 
salesmen can study them. a 


Ding 


Sales Presentation Leads 


The Hoover vacuum cleaner Dres, 
entation is based on the “say-.gon, 
thing” formula, which consists ¢ jp" 
10-second ‘“door-crasher,” 3-Minuts 


presentation, and 60-second jog, ea 
Fs ‘ ” : — e in 
The “door-crasher” is a free gles. 


ing offer by the salesman. 
The club members voted the org, a0 
of importance given of sales pr | ja) aly 


lems as follows: Sales presentati», ov 
Training salesmen, Building moryame® ‘"° 
of sales force, Sales contests, gym” . 
research, Sales meetings, Co-ordin, fm’ 
ing sales and advertising, Hiriy “gp 
salesmen, Compensating salesmagm” ° 
How to launch sales drives. i tha 
re 
° " ed i 
“é ’ . . 
Record’s” Radio Tie-uy 
Tobacco Record and the Mi; “a 
|Biow Advertising Agency, both cess 
New York, are jointly developing pow 
| special Philip Morris broadcast, to ,jqgpdiso2 | 
|heard Feb. 16 on the coast-to-cogefil The T' 
| NBC network. The studio will be pilin of! 
served for New York tobacco retajfihyed “1 
ers, hlishe 
i. ae : henna - sold: 
Tells Rayon Story sto d 
The National Rayon Weavers em 
sociation, Inc., sponsored a. talkiy wg ty 
slide-film production released Feb, jg" 
to training directors of major depapgm (laude 
ment stores, through Audi-Visigivertisi 
Retail Store Service, New York thods 
iiesincinalinaaiainlainanniclp siness 
. ° motio 
Farrell in Radio a 
Norman V. Farrell, formerly wi anq 
Burroughs Clearing House, has joivdi og. 
Weed & Co., New York radio rep 
sentatives. ¥ abe 
al 


The pro- | 


forms | 


ene ee 


a ea. AK 


— 
| ; 


wherein the risks are fairly uniform | _ 


throughout the nation,” he argued, 
“crop risks vary widely, with 
maximum attending semi-arid 


gions. This will require a higher 


premium for those areas of greater | 


risk, and since benefits are paid from 
the money contributed by 
holders, can such benefits exceed the 
premiums, even with the government 
standing the overhead?” 


A rather’ pessimistic view of 


(Continued on Page 45) 


PHOTO 


WRINKLING 
CURLING 
SHRINKING 


LAYOUTS-DUMMIES + MASKING 


MOUNTING « every paper- 


joining need. 
TRY BEST-TEST FOR CLEAN, 


SPEEDY RESULTS 
AT ALL DEALERS 


FOR FREE SAMPLE, WRITE 


UNION RUBBER & ASBESTOS CO. 


TRENTON, N. J. 


the | 


re- j 


policy- | 


| 
| 


| 
| 
| 
| 


® Hecker’s Flour was the 


plays appeared almost 
Hecker’s was sold. 


advertised with Criterion Displays. 
Twenty long years ago, Criterion 
posted a Hecker campaign in concen- 
trated Jewish naborhoods. It worked 
so well that before long Criterion Dis- 


Many changes have occurred in the 


first product 


everywhere 


long, intervening years. Hecker-Jone 


Ke; 
Jewell became a subsidiary of the q 
Standard Milling Company. Ther seni 
‘were new products, new personnel the | 
Yet for seventeen consecutive yeo"m, 
the flours were advertised by Criterion ton: 
Service. Val, 

Now, after a three-year vacation tail 
ourfirst customeris back again, adv Ite 
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pre Pains on 


Business Copy 
Urged by Welsh 


yicago, Feb. 1—More care in the 
iyetion of business paper adver- 


_ments, to give them appearance 


reader interest comparable with 
... in general media, pays the ad- 


wiser, asserted Jack Welsh, sales 
S tion manager of the commer- 
jivision of Edison General Elec- 
‘ Appliance Company, in address- 
, the Chicago Dotted Line Club 


av 


4a 


ye and advertising preparation, 
# that through bleed pages, roto- 
yure inserts and other well-de- 
med advertisements, the company 
:only gets copy which attracts at- 
ation, but also can be merchandised 
»eesstully to salesmen, distributors 
; power companies which sell the 
dison G-E lines. 

The rotogravure inserts are in the 
of a four-page house organ 
jad “Kitchen Kinks.” After being 
hiished in the business press, they 
»sold—not given away—in quanti- 
;to distributors, with their names 
printed. The company has had 
fculty keeping the material in 
WK. 

(laude Remersma, of Crane Co.'s 
yertising department, detailed the 
thods used in merchandising its 
siness paper campaigns. Monthly 
motions to branch houses and 
esmen show industrial, buying fac- 
r and geographical coverage of 
siness paper markets. 

Anew idea to be developed shortly 
il indicate by actual case studies of 


individual plants just how well they 
are covered with business paper cir- 
culations. Mr. Remersma explained 
that the co-operation of advertising 
managers will be obtained in get- 
ting information regarding the cir- 
culations of business publications 


| follow-up of 


yr, Welsh said that 68 per cent of | 
; budget goes into business paper | 


among the individuals in _ their 


| ante reported by Crane Co. sales- 


men as having something to do with 


/the purchase of their products. This 
| information, going back to the sales- 


men, is expected to accelerate their 
business paper adver- 
tising with personal calls. 

Fred Ebersole, of Ebersole & Oli- 
ver, said that the apparently simple 
method of sending reprints of busi- 
|ness paper advertisements to key 
men in the industries covered has 
created remarkably good returns and 
| has given the impression of unusual 
j activity in highly competitive mar- 
| kets. 


‘Bass Company 


Changes Hands 


Control of the J. P. Bass Publish- 
ing Co., publisher of Daily Commer- 
cial, Bangor, Me., has been acquired 
by James E. MacPherson from Col. 
Harry F. Ross. 

Mr. MacPherson is publisher of the 
Daily News, Framingham, Mass. Col. 
| Bass will remain as a member of the 
board of directors. 


Watson to Larchar 
Watson Company, Watson Park, 
Attleboro, Mass., flatware and novel- 
ties, has placed its advertising with 
Larchar-Horton Company, Provi- 
dence, R. I. 


Jones Moves 


Gordon S. Jones has become pro- 
duction manager of Larchar-Horton 
Company, Providence agency, coming 
from Lavin & Co., Boston. 


WARNER ADOPTS 
DAUGHTER AND 
MOTHER THEME 


Two Figures Replace Double 
Exposure in ’37 Copy 


Bridgeport, Conn., Feb. 4.—Chang- 
ing its illustration style after using 
the double exposure idea success- 
fully since 1932, The Warner Bros. 
Co. will use two figures—mother and 
daughter—in its 1937 releases to ap- 
pear in newspapers throughout the 
country from Feb. 14 through June. 

The double exposure photographs 
in which a single figure, wearing Le 
yant foundation garments, was 
shown in two positions, with the 
feet unmoved and therefore register- 
ing but once, proved so effective in 
repeated use that Warner Bros. hesi- 
tated to make a change, Miss Eliza- 
beth H. Rice, advertising manager, 
said today. 

After much experimental photog- 
raphy, the mother and daughter idea 
was tested last fall in both rotogra- 
vure and black and white in news- 
papers of two cities. Reproductions 
were found satisfactory and the 
change was decided upon. 

The new series preserves the ac- 
tion theme of double-exposure shots 
and at the same time makes possible 
illustration of two types of founda- 
tion garments. With a corselette, a 
girdle and a brassiere shown in each 


WELCOMED 


HOME 


weate games 
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lsing another leading brand —Aristos. 


We cannot refrain from waxing a bit 2 
‘entimental about it. It is like grasping 


the hand of an old friend who has been 


Missing. It offers, moreover, the most 


*nvincing evidence of the unchanging 


Yulue of advertising in naborhood re- 
tail shopping centers, where 80% of all 


Nail sales are made. 


. 
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CRITERION ADVERTISING CO., INC. 


GRAYBAR BUILDING 


NEW YORK 
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MOTHER AND DAUGHTER ALIKE 


Combination "mother and daughter” illustrations, tied to seasonal sports scenes 
feature the new national newspaper and magazine campaign of Warner Bros. Co., 
Bridgeport, Connecticut. 


advertisement, a total of six differ- 
ent models of each will appear dur- 
ing the campaign. 


Tune To Sports 


The two women are shown in 
semi-undress before a_ window. 
Through the window appears an out- 
door scene typifying the seasonal 
sport for which the mother and 
daughter are preparing. They are 
posed as though fully dressed, and 
their positions serve to indicate the 
stresses to which foundation gar- 
ments are subjected and how well 
the advertised garments adapt them- 
selves. 

A booklet offer is again included 
in the releases, with the company re- 
porting a large increase in the 
volume of consumer booklet requests 
last fall. 

Vogue is carrying Warner copy this 
spring, with a full page in February 
and half pages in March and April. 
| The newspaper appropriation has 
|been greatly increased. Regular re- 
leases are now scheduled in 57 Sun- 
day newspapers, mostly in rotogra- 
vure but with some black-and-white. 

Trade journals on the schedule 
include Corset &€ Underwear Review, 
Corsets & Brassieres, Dry Goods 
Economist, Dry Goods Journal and 
Women’s Wear. The agency is J. C. 
Bull, Ine., New York City, and Rob- 
ert A. Gibney is account executive. 


W. P. A. Enters Publishing 


The Works Progress Administra- 
tion has started publication of ‘‘Fed- 
eral Theater Magazine,’’ whose edi- 
torial content is limited to discus- 
sion of Federal Theater projects. The 
magazine is 15 cents per copy. Pierre 
de Rohan is editor. The address is 
303 W. 42nd st., New York. 


| ing. 


Analyze Lineage of 


Progressive Farmer 


The 1936 tabulation of farm lineage 
in ADVERTISING AGE of Jan. 25 gave 
only the total for Progressive Farmer 
and Southern Ruralist. Figures for 
editions are as follows, according to 
Publishers’ Information Bureau: 

Carolina-Virginia edition, 1936, 
223,547 lines; 1935, 207,722; Georgia- 
Alabama, 1936, 214,066; 1935, 191,102; 
Kentucky-Tennessee, 1936, 211,015; 
1935, 188,429; Mississippi edition, 
1936, 212,130; 1935, 189,732; Texas 
edition, 1936, 196,547; 1935, 174,433. 


Gets Wen Account 


The distributor of Von tablets in 
Canada, located in Windsor, Ont., has 
selected Harry P. Bridge Company, 
Philadelphia, to handle its advertis- 
Canadian farm papers, maga- 
zines, newspapers and direct mail 
will be scheduled. 


New “Golfing” Dates 


Golfing, Chicago, has advanced its 
publication schedule from April to 
March and eliminated the August 
issue. The paper will be published 
five times a year, as heretofore, start- 
ing and stopping a month earlier. 


Furst to Direct Sales 


Lowry Furst has joined the Cape 
Cod Ship Building Corporation, New 
York, as sales manager. Mr. Furst 
was in charge of the sailing school 
inaugurated by Saks-Fifth Avenue 
last spring. 


McLaren with Fairall 


John S. McLaren, formerly with 
MeJunkin Advertising Co., Chicago, 
and Ambro Advertising Agency, Inc., 
Cedar Rapids, Ia., has joined the 
contact and copy department of Fair- 
all & Co., Des Moines, Ia., agency. 
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| J. J. GIBBONS LIMITED 


GIBBONS KNOWS CANADA 
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STOCK PHOTOGRAPHS 


Ready - to- use 
tions’’ submitted 10 days approval 
by mail from world’s largest file. 
Cost only $10 each. 
for advertising use. 


UNDERWOOD & UNDERWOOD 


NEW YORK 


*‘*Reserve Ullustra- 
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ADVERTISING AGE 


February 8, 193) 


Veteran head of J. Walter Thompson 

Company's Los Angeles office, Daniel 

Danker has been named a vice-president 
of the company. 


Munger on Radio 
for Chicago Bank 

Royal F. Munger, financial editor 
of the Chicago Daily News, is fea- 
tured on a new series of 15-minute 
radio programs, sponsored by the 
American National Bank and Trust 
Co., Chicago, each Tuesday and Fri- 
day at 10:15 p. m. over Station 
WMAQ. 

The sponsor is using Chicago news- 
papers to invite readers to listen to 
the broadcasts. Charles Daniel Frey 
Co., Chicago, is the agency. 


Joins Signer & Bryne 

Sidney B. Levy has been appointed 
treasurer of Signer & Bryne, Inc., 
producer and distributor of advertis- 
ing films. 


\Press Issues 


Breakdown of 
Liquor Market 


Cleveland, Feb. 2. — What the 
Cleveland Press believes is the most 
comprehensive study of liquor sales 
made in the United States has been 
released in the form of a spiral bound 
volume which employs color lavishly 
by way of contrast. The study, based 
on an analysis of the records of the 
Ohio liquor monopoly, will prove val 
uable from the national viewpoint 
the Press believes. 

Sales of liquor have not yet reached 
their saturation point, the survey 
shows. From April to December, 
1934, the sales figure was $14,025,910 
The mark reached $32,431,417 during 
the full year of 1935, but was eclipsed 
during ten months of 1936, with 
$33,794,506. A colored map shows 
sales by districts. 

Whisky represents 86 per cent of 
all Ohio liquor sales, the remaining 
14 per cent being divided among gin, 
brandy, rum, cordials and other 
drinks. The term “whisky” repre 
sents a wide range of kinds, all of 
which are revealed in detail by the 
survey. Straight bourbon whisky is 
an outstanding leader, accounting for 
32.6 per cent of the total. Blends, 
however, seem to be reducing the 
margin. 


Gordon with Agency 
W. M. Gordon, former advertising 
manager of S. D. Warren Company, 
Boston, has joined the Boston office 
of Doremus & Co. 


Opens New York Office 
McKee, Albright & Ivey, Inc., Phila- 
delphia, has opened a New York 


office in the R. C. A. bldg., Radio City. 
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This page advertisement 
appears in the February 
Open Road for Boys. 


doing it. 


122 E. 42nd St. 
New York 


155 Montgomery St. 
San Francisco 


hes an ce the great and definitely classified as good or bad. 


That's why the teen age is the time to 
register your product on the right side 


of the tracks. 


And why the Open Road 


for Boys is such a fruitful medium for 


750,000 readers* — active 


eager boys eternally asking “why”. 


300,000 cireulation. 


Open Road for Boys 


729 Boylston Street, Boston 


307 N. Michigan Ave. 
Chicago 


318 W. 9th St. 
Los Angeles 


Getting Personal 


Condé Nast, the publisher, was host at a dinner-and-opera party 
Jan. 28. Among his guests were Henry Luce, Time, and his wife. . 


Malcolm G. Rollins, promotion manager, Cosmopolitan, has bought 
a new home on Stanwich road, Greenwich, Conn. . 


The marriage Jan. 30 of Edwina Warman and William Ratner of 
Newark, N. J., might be described as an intra-mural match. Both 
are with the Newark Evening News, though the bride has now resigned 
to devote her time to domesticity. . . 


When the Italian Liner Roma sailed Jan. 30 from New York, Arthur 
Hays Sulzberger, New York Times publisher, and his wife were snugly 
aboard. They will see Egypt, Palestine and Syria before their return 
to these rugged shores... 

The Feb. 2 meeting of the American Legion Post at Manhasset, L. I., 
was crawli ¢ with advertising and publishing men. Manhasset Legion- 
naire Beckn an, Eastern manager, Chicago Journal of Commerce, had as 
his guests J. T. Winterich, editor, American Legion Monthly; Assistant 


OUT WHERE THE WEST BEGAN 


Steve Hoye, advertising manager of Fortune, puts his arm around one of the 
oldest men in the country—the governor of Taos—during a recent visit to the 


Southwest. Then Mr. Hoye was invited into the upper regions of the Pueblo in 


the background, an honor seldom accorded white men. 


Editor John Black, Textile World; Egbert White, BBDO vice-president; 
Dan Sowers, assistant editor, the Legion Monthly; and Harry Patrey, 
editor, Retail Tobacconist. The meeting was conducted by Commander 
Fred Maguire, of Hearst International Advertising Service, assisted by 
Carle Rollins, Mathes a.e., and Bert Haworth, McGraw-Hill Publishing 
Company... 


Rudolph Guenther, Albert Frank-Guenther Law, Inc., 
Guenther have gone to Palm Beach to stay until March... 

Karl A. Heinzen, president of the Bayer Company, has returned to 
his home in Scarsdale after four weeks in the hospital following an 
operation for ruptured appendix Dec. 23. While recuperating satisfac- 
torily, he will not return to business until March 1... 


and Mrs. 


Howard Dietz, advertising and publicity director Metro-Goldwyn- 
Mayer, was married at Juarez, Mexico, to Mrs. Tanis Guinness Montagu, 
heiress to an Irish brewing fortune... 

Attending to the details of the marriage of his son, Grafton B. 
Perkins, Jr., to Alice F. Wood, Cambridge, Mass., meant a busy time 
last week for Grafton B. Perkins, Sr., a.m., Lever Brothers, Boston... 

Tour of the French delegation on behalf of the forthcoming Adver- 
tising Congress and International Exposition in Paris hit a propitious 
time in St. Louis. The visitors were guests at the 5th annual St. Louis 
Advertising Club Gridiron dinner at the Hotel Jefferson, with G. Gordon 
Hertslet, v.p., Anfenger Advertising Agency and president of the club, 
and Earle Pearson, g.m., Advertising Federation of America, doing the 
host honors. . 


Barron G. Collier, of car card-fame, is recuperating in Florida from 
an attack of influenza which sent him to bed for several weeks in New 
York. One of the invigorating Florida notes is the fact that his hotels 
and other Florida properties paid out $3,500,000 last year... 


When John Fitzgerald, of Reynolds-Fitzgerald, the newspaper rep- 
resentatives, looks back 30 years or so through the smoke of a good 
cigar, he recalls with justifiable satisfaction that he began his business 
career as an office boy for the American Newspaper Publishers Asso- 
ciation. And, his friends declare, he was one of the best office boys 
that organization ever had... Bob Virtue, head of the Charles H. Eddy 
Company, dropped in at the Wrigley Building, Chicago, last week and 
admitted that he is satisfied with his new stamping ground of New 
Zork. 4. 


Florence Smith, advertising manager of H. W. Gossard Company, 
Chicago, also started her business career in the newspaper field, being 
a girl reporter for the old Cincinnati Commercial-Tribune. She wasn’t 
at it long before they gave her a by-line. .. Betty Stubbs, of Stack-Goble 
Advertising Agency, was so impressed by all of this talk of govern- 
ment subsidies for farmers that she has invested some of her spare 
change in a chunk of ground near Chicago. . . 


Ralph Rosenthal, of Neisser-Meyerhoff, who handles the Mickel- 
berry account, admits with some chagrin that he failed to buy any of 
the stock. . . Another advertising man who can sigh over overlooked 
opportunities is Joe Lambin, who, when with Henri, Hurst & McDonald, 
handled the account of Sherwin-Williams Company, and has seen the 
stock rise 30 or 40 points. Mr. Lambin is now with his own agency, 
Lambin & Carver, Chicago... 


The point of view of the radio announcer can be obtained by any 
one interested from Truman Bradley, of WBBM, Chicago, who says 
he wakes up in the middle of the night to find himself extolling the 
merits of one of the many products whose praises he has sung on the 
air. His criticism is that this wouldn’t happen if the sponsors would 
change their commercials oftener. When they get a good one, they 
keep it indefinitely. . . Phil Wrigley, the big advertising and chewing 
gum man, also likes his new restaurant. He can be seen daily enjoying 
the latest concoctions of his chefs. He is looking forward to next July 
to see how the new air conditioning system works. . . 


Wallace ae 
of New Strides 


in Silverware f 


Wallingtord, Conn., Feb. 2.—Intro, | 
ducing two new patterns, “Stradj 
vari” in sterling silver and “Soy. 
gate” in Wallace “silver-shod” Plate 


* ~ ; vey 
R. Wallace & Sons Mfg. Co. is laune, a 
ing a heavy spring campaign in yp, de 


tional magazines, Charles H. Greg 
ory, sales promotion manager, a 
nounced. 

The “Stradivari” pattern, intro 
duced 200 years after the death g 
the great violin-maker, will be fe, 
tured until June in a list which jp. 
cludes Harper’s Bazaar, House & Gq, 
den, House Beautiful, Town € Coyy 
try and Vogue. 

The initial release features a strix. 
ing illustration in which a “Stragj 
vari’ spoon is shown from seyey 
different angles, demonstrating the 
curved-over violin handle motif, Wg). 
lace claims to have achieved, in ma 
chine production, the beauty and djs. 
tinctiveness of hand under-cutting, 
Supplementary promotion will jp 
clude reproductions of a painting by 
Oren Ross Waggener, artist who pro 
duced similar works for the “Roge 
Point” and “Sir Christopher” pat 
terns. 


List for Plated Ware 


Plated ware copy, stressing the 
new “Southgate” pattern, will appear 
in Better Homes & Gardens, Gooi 
Housekeeping and _ Ladies’ Hom 
Journal. An unusual display stand 
for one spoon, with a mirror showing 


the “silver shod” insertions of ster - 
ling at points of wear on the unfp —& Dr. 
ished back of the spoon, will be fur Mpholes 
nished to dealers. ut thé 

The Wallace company is preparing Bale e 
to open new New York showroom: 68.818 
at 362 Fifth avenue and is designiy _ In¢ 
all its own furniture and display if Pea 
tures for use there. The decorative gen 
scheme will feature paintings ee 


mirrors, in the Chinese style, show 
ing scenes symbolic of silverwat 
manufacture. 
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Fudgee Fountain Piece 
Plays Fortune-Tella 


Bowey’s, Inc., Chicago and Ne 
York, is promoting sales of ié 
Fudgee chocolate sauce by providing 
dealers with paper slips which f 
around the stem of each sund# 
glass. 

The slip bears a reproduction 
the smiling face of Fudgee, the col 
pany’s trade character, and the lt 


As a 


Bhange 


rholes; 
policies 
larket 


structions, “Wet Fudgee’s lips asim'* I 
he will tell your future.” Russel rade I 
C. Comer Advertising Company, Chi Pr buti 
cago, handles the account. med | 
acidemia e@ ma 

Chalfant Heads P. N. P.A er 
hentic 


Floyd Chalfant, publisher of tl 
Waynesboro Record-Herald, ¥é 
elected president of Pennsylvatlé 
Newspaper Publishers Association # Mfonal 
the annual meeting at Harrisbut brevale 
succeeding William D. Mansfeld Mhnadeg, 
McKeesport News, Charles W. Ro Bity ¢, , 
Coraopolis Record, was elected vit 


haract 


alers 1 


< ndicat 

president, and Howard Reynolds Nae 
Quarryville Sun, secretary-treasul 

_ = ir 

Member Station he 


Columbia Broadcasting System 


NASHVILLE 


WLA 


5,000 WATTS | 


Paul H. Raymer Co. ~ 
National Representatives : 
_— 
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WHOLESALERS 
* Tee NEW LAWS 
AS GROUP BOON 


Intro. 

Stradi 

South. ieee 

Plate yew York, Feb. 2.—The Supreme 

aunch urt’s decision on the Illinois Fair 

in na sade Act definitely has ended the 

Greg. HB...minance of Congress by chains, 

T, an [..iorder houses and department 
vores,” Felix H. Levy, New York at- 

intro #.ney, told the annual convention 

ath of H..:he Wholesale Dry Goods Institute 

De fea ore last week. 

ich in (yr, Levy, a former special assist- 

€ Gar ot United States Attorney General; 


Coun fygene B. Sydnor, president of the 
institute and president of Richmond 


4 Strik- HBpry Goods Co., Richmond, Va.; Flint 
Stradi garrison, director-general of the In- 
Seven Macitute, and Dr. Albert Haring, of the 
ng the Micensus of Business, were principal 
ft. Wal: Hiiepeakers at the one-day meeting with 
in ma [be consensus expressed that the 
nd dis HByholesaler’s position has been 
‘ing. rrengthened during the past year, 
Will in nd new trade laws as a help to the 

ting by croup. 
ho pro Mr. Sydnor told the members that 
tonly had improved business con- 


» “Rose 
r” pat Mfitions favored wholesalers but that 
he economic value of the wholesaler 
; more firmly established than it has 
hen at any time in the last 30 to 


ng the J) years. He endorsed the agency 
appear fpr selective plan of distribution as 
3, Good Methe most economical and construc- 

Home @ive avenue of distribution for na- 


y stand Mmionally advertised lines.” 


yoyo. Wholesalers’ Recovery Cited 

of ster 

e unfz- Me Dr. Haring outlined the recovery in 
be fur (gpholesale trade since 1933, pointing 


ut that the total number of whole- 


reparing ale establishments dropped from 
yWwroom 268818 in 1929 to 163,583 in 1933 
esigning nd increased to 176,756 in 1935. 

play gfe Peak sales of $66,977,509,000, 
corativaa ached in 1929, dropped to $30,009,- 
ings ol 90,000 in 19338 and advanced to $42,- 


$2,913,000 in 1935. Total operating 
@xpenses fell 41 per cent from 1929 
fo 1933, and gained only 16 per cent 
to 1935, he pointed out. 

Mr. Garrison listed five intangible 
2ce assets and four intangible liabilities 
Tella sof wholesalers, in discussing ‘The 
Wholesalers Balance Sheet for 


e, show 
lverwatt 


nd Ne Boat” 
of isp’? 
providing New Laws Help 
vhich fi As assets he termed the general 


sund#@thange of trade sentiment toward 


holesalers; general trend of selling 


eg policies of manufacturers; long range 
+ iD larket trend, indicating a steady 
lips and rice level; new legislation affecting 

Russel |eade practices and particularly dis- 
any, Ch gbution; and social legislation 


med to lift the purchasing power of 


he masses, 


Among the intangible liabilities he 


. PA, 


r of the@entioned the wide variation in the 
rald, WS MPeracter of service offered by whole- 
nsylvania Balers to a manufacturer seeking na- 
iation #MBonal distribution of his product; 
arrisbuts yevalence among wholesalers of an 
ane hadequate sense of their responsibil- 
vie aa Ae manufacturers, and the clearly 
Reynolds pucated probability of widespread 
reasurel “austrial conflict. 
—=—— BB» P 
a @ 'Oduction Men 
; _ Take New Members 
te Production Men’s Club of New 
System as elected the following new 
‘rold Cooke, Blaine-Thompson 
_Inc.; Thomas Shanley, Cecil, 
Wick & Cecil, Inc.; Milton Sutter 
‘ Terry MeDonough, Newell-Em- 


A °.. Ine.; Joseph Cushing and 
os Bireh, Fletcher & Ellis, Ine.;: 
a xett, Gotham Advertising Co., 
orge Finley, Federal Adver- 


Lg Co 


“Building Types” Out 


H¢ first issue of Building Types, 
ement of Architectural Record, 
ust been published by the F. W. 
ef Corporation, New York. The 
Publication features small com- 
‘al buildings. 


Insull Network Quits 


ed] 
t 


T 
t 


Broadcasting Company, 
> Comprised of small-town sta- 
™® vy.) 8 suspended _ operations. 
: ormed by Samuel Insull, 

.. -ntly been directed by T. E. 


f 


FORE AND AFT 


SOCTAL 
SECURETY 


Taking a popular theme, Social Security, 

Pioneer Suspender Co., Philadelphia, is 

tying this up to its brace advertising in 

magazines with novel cartoon figures 

flanking the principal figure to give an 
effective “aft" view. 


Advertising Women 
Observe 25th Year 


Advertising Women of New York, 
Inc., will celebrate its 25th anniver- 
sary with a Silver Ball March 19 on 
the roof of the Hotel Biltmore. Rita 
Otway, New York Edison Co., is presi- 
dent of the club. 


In Rollman Post 


Al L. Spencer has become adver- 
tising manager of Rollman Company, 
Cincinnati department store, suc- 
ceeding Mallon B. Sheridan. 


FARM EDITORS 
FAR APART ON 
CROP INSURANCE 


(Continued from Page 42) 


crop insurance is taken by E. S. 
Bayard, editor-in-chief of Pennsylva- 
nia Farmer, Pittsburgh, who said 
that any insurance, to be safe, must 
be confined to not more than 60 per 
cent of a crop, although if the ex- 
penses of the insurance agency are 
derived from a subsidy, the percent- 
age may run as high as 75. With 
crop failures seldom over 50 per 
cent, Mr. Bayard believes that farm- 
ers would be indifferent to such a 
plan. 

In areas where complete failures 
are known, farmers would be inter- 
ested, but the difficulty of solving 
the problem would be even more 
acute. 

“It is evident that farmers in areas 
which do not have complete failures 
should not be required to carry 
losses of those in sections where such 
failures are common,” said Mr. 
Bayard. “We believe that the in- 
surance will have to be undertaken 
by districts or areas and that this 
is the intention of those who are 
promoting the project. No other way 


can be equitable and no other can 
gain the participation of farmers.” 


Sees Big Potential 


On the other hand, F. B. Swingle, 
editor of Wisconsin Agriculturist 
and Farmer, Racine, believes that 
the stabilizing of farm income by 
crop insurance offers as many pos- 
sibilities as the corresponding pro- 
grams for the stabilizing of other 
business. These plans, he added, 
have been developed by experts who 
are intimate with both the sectional 
and national agricultural situation. 

Crop insurance is less important 
than continued soil conservation, 
less important than commodity loans 
tied to production control, and less 


important than increased industrial 
production to match farm produc- 


tion, in the opinion of Donald R. 
Murphy, editor of Wallaces’ Farmer 
and Iowa Homestead. 

“But it can be useful,” he added. 

As far as feasibility is concerned, 
the proposals outlined by the crop 
insurance committee on wheat sound 
workable, he commented. 

Berry H. Akers, editor of The 
Farmer, St. Paul, said that crop in- 
surance is not going to be easy to 
sell to the farmer, nor easy to ad- 
minister, provided he and not the 
general taxpayer bear the cost. 

On the other hand, he believes 
there is no doubt but that a properly 
administered crop insurance plan 
would do much to level buying power 
in sections subject to heavy crop 
losses, while it would also relieve the 


government of much of the expense 


it has had in such sections in pro- 
viding seed loans, drouth relief and 
other types of aid. 


Lehn & Fink Have 
Record Year in 1936 


Lehn & Fink report the highest 
sales for Lysol in 1936 of any year 
in the company’s 50-year history. A 
larger advertising budget has been 
appropriated for this year. 

The same media will be used as 
last year, including newspapers, 
magazines, radio, hospital and trade 
papers, and store promotion. Lennen 
& Mitchell, Inc., New York, is the 
agency in charge. 


Paine I nstalls Clocks 


in Boston Street Cars 


Paine Furniture Co., Boston, is the 
first advertiser to install clocks in the 
Rapid Transit lines of Greater Bos- 
ton. The iniitial contract calls for 
500 clocks and has been placed 
through McCann-FErickson, Ine. 

The space is being put in by East- 
ern Advertising Co., Boston, a Barron 
G. Collier affiliate. 


Becomes Quarterly 


Hairstyle Review, New York, will 
be published as a quarterly instead 
of semi-annually, Joseph Capitaine, 
publisher, announced. 


Furniture to N & G 


Doehler Metal Furniture Company, 
New York, has appointed Needham 
& Grohmann, Inec., New York, to 
handle its advertising. 


pie 


END 


vi 


us Ail oF 


fy 


UR Zest JOBS 


ot 


38,627,481 Spiral-bound jobs in 1936! .. . 38,627,481 votes of confi- 


dence in the Spiral Binding Company! Production men specify Spiral on their 


best jobs, because they know that the unparalleled facilities of Spiral Binding 


Company assure flawless binding, done in record time and delivered on sched- 


ule. @ This is frankly a bid for your lesser jobs! ''Unimportant'’ pieces are treated 


with importance at Spiral Binding Company and Spiral binding gives ''unimpor- 


tant'’ pieces importance on executive desks! 
© Spiral costs no more, often considerably 
less, than other modern mechanical bindings. 
SEMI-CONCEALED SPIRAL @ COMPLETELY 
CONCEALED SPIRAL @ SINGLE SPIRAL @ 


DOUBLE SPIRAL @ METALLIC SPIRAL @ COL- 
ORED SPIRAL @ KAMKET LOOSE-LEAF, etc. 


da jobs of the 


-poun 
54 de- 


_ For furthe 


SPIRAL BINDING COMPANY, 


MANUFACTURERS OF MODERN WIRE 


148 LAFAYETTE STREET -:- 


FACTORIES AND OFFICES: HOLYOKE, MASS., 54 Winter St.; 


tic Ave.; ST. LOUIS, 105 S. 9th St.; 


J. A. Pele 


ia zzare, 1220 Maple Ave.; an P 
Co., 421-427 7th Ave.; NEWARK, N. J., Brown & McEwan, 


“CLEVELAND, 


CO OT YT 
"S) 


SAN FRANCIS 


NEW YORK - 


1101 Power Ave. 


vardoza, Ltd., 511 Howard St. 
Inc., 71 Clinton St. 


CANAL 6-0865 


CHICAGO, ILL., 732 Sherman St.; PHILADELPHIA, 124 N. 15th St.; BOSTON, 
LICENSEES: BALTIMORE, Oscar T. Smith Co., 407 E. Sara- 
t.; ROCHESTER, Wm. F. Zahrndt & Sons, 77 St. Paul St.; DETROIT, The Burkhardt Company, Larned & Second Sts.; LOS ANGELES, 
: REPRESENTATIVES: PITTSBURGH, S. A. Stewart 


Manufactured under U.S. Patents 1,516,932, 1,942,026, 1,985,776. Other pats. pending. Patents for Spiral Binding owned by Spiral Binding Co. 
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Five National|Leveling Peaks and Valleys 
of Consumption Is Next Job 
for Advertising: Nejelski 


Farm Papers in 


Good 1936 Gain 


New York, Feb. 4.—-Lineage of na- 
tional farm papers for 1935 and 1936, 
as reported by Publishers’ Informa- 
tion Bureau and published by ADvEr- 
TISING AGE Jan. 25 included classified 
as well as commercial lineage, and 
therefore was not comparable with 
lineage of state and sectional farm 
papers as reported in the same table. 

Capper’s Farmer published 241,840 
lines of commercial advertising in 
1936, compared with 200,703 lines in 
1935, aecording to revised figures of 
Publishers’ Information Bureau, the 
gain being 41,137 lines, or 20.49 per 
cent. Country Gentleman made a 
gain of 28,434 lines, or 9.20 per cent, 
publishing 337,352 lines in 1936, com- 
pared with 308,918 in 1935. 

Country Home carried 168,651 
lines in 1936, compared with 126,090 
in 1935, for a gain of 42,561 lines, or 
33.75 per cent. Farm Journal regis- 
tered a gain of 61,763 lines, or 126.48 
per cent, carrying 110,595 lines in 
1936, compared with 48,832 in 1935. 

Successful Farming carried 220,566 
lines in 1936, compared with 173,563 
in 1935, for a gain of 47,003 lines, or 
27.08 per cent. 

Revised figures for American Agri- 
culturist, Ithaca, N. Y., as reported by 
Publishers’ Information Bureau, show 
1936 lineage of 183,776, as compared 
with 178,456 for 1935, exclusive of 
zone advertising. Irving W. Ingalls, 
advertising manager of American 
Agriculturist, reports 1936 lineage of 
183,710, as against 164,954 for 1935. 


Songs Give Color to 
Paint Company Show 


Berry Brothers, Detroit, are launch- 
ing a 13-week series of transcription 
programs over 45 stations, building 
its show around the colors of the 
paint the company sells. 

Developing gray as the color key- 
note of the program, for example, the 
orchestra will play a tune such as 
“My Little Grey Home in the West.” 
Blue will be typified by “The Blue 


Danube Waltz.” 


Chicago, Feb. 2.—Advertising is 
ready to enter the stage for its big- 
gest role—leading the way to 
achievement of smooth distribution 
and consumption with the hitherto 
devastating peaks and valleys elimi- 
nated—Leo Nejelski, advertising 
manager, Swift & Co., told an over- 
flow group last night at the opening 
of the Chicago Federated Advertis- 


ing Club’s new weekly lecture 
course, “This Business of Advertis- 
ing.” 

Mr. Nejelski’s statement high- 


lighted his address on “Why Adver- 
tisers Advertise” and a question and 
answer session before more than 
350 persons, including agency presi- 
dents and office boys, advertising 
managers and switch-board opera- 
tors. 

With registration overtaxing the 
Chicago Daily News auditorium 
where the opening lecture was 
staged, Arthur E. Tatham, advertis- 
ing manager, Bauer & Black and 
chairman of the series, announced 
next Monday night’s lecture would 
be held in the Steuben bldg. 


Part of Vast Project 


Mr. Nejelski’s forecast concerning 
the vast new field opening for adver- 
tising followed a series of questions 
on the value of advertising, its part 
in raising the standard of living and 
the currently more important role 
it is playing in selling industry it- 
self, as well as products, to the 
masses. 

This achievement of smooth dis- 
tribution and consumption on a 
plane far above present economic 
levels is near at hand, Mr. Nejelski 
said, and advertising will play a 
leading part in its achievement and 
perpetuation. 

At the same time, he stressed in 
his address that too many advertis- 
ing men at present forget the basic 
reason why advertisers advertise, 
namely to make money. 

“One of the most frequently justi- 


li i K. atu 


FORMERLY 


SALES MANAGER 


D | ° 
Belden Manufacturing Company 


(Electrical Wire and Cable) 


AND SALES 


MANAGER 


Ptafuer iia acluring Company 


(Hardware and Mechanical Toys) 


IS NOW ASSOC 


SATED WITH 


THE JAM HANDY ORGANIZATION 


... as a member of the contact staff. With 17 


years of practical experience in the electrical and 


metal working industries, Mr. Finch is making an 


important contribution 


to the power of Jam 


Handy pictures in the distribution of products in 


the industrial market as well as in the develop- 


ment of jobber and dealer relations in this field. 


JAM HANDY PICTURE SERVICE 


Talking Motion Pictures « Slidefilmes 


NEW YORK 
230 Park Ave. 


DETROIT 
2900 E. Grand Blvd. 


« Group Selling « Sales Conventions 


CHICAGO 
35 FE. W acker Drive 


With permanent producing units in HOLLYWOOD 


HEADS NEW DIVISION 


Campbell Wood has been named direc- 


tor of public utilities for Kelvinator 

Division of Nash-Kelvinator Corporation. 

This is a new branch designed to sponsor 
public interest in electric service. 


fiable criticisms leveled at advertis- 
ing men, in the past,” he said, ‘has 
been that he was not profit minded. 
He was thinking and talking in 
terms of flowing layouts, singing 
copy and gorgeous illustrations. He 
seldom thought in terms of how 
much advertising was necessary to 
do an adequate job and then deter- 
mine whether the business could af- 
ford it. 
Must Know “How Much” 

“The advertising man of today 
who is worth his salt is as keenly 
interested in the profits of the com- 
pany as the treasurer and stockhold- 
ers. He realizes that the only com- 
mon meeting ground between him- 
self and his associates is on 
profits.” 

Mr. Nejelski commented on the 
fact that knowledge of advertising 
is becoming more accurate and that, 
while it will always have a number 
of intangibles which cannot be re- 
duced to figures and formulas, re- 
search is eliminating much guess- 
work. 

Defending the profit motive, Mr. 
Nejelski said that some _ people 
“think advertising must shriek and 
offend to be profitable.” 

“That is not true,” 
“Advertising can be resultful and 
beautiful at the same time, but the 
advertising man who tries to sell an 
advertising campaign on _ beauty 
alone is not being fair to himself 
or his company.” 


Must Pull Together 


Mr. Nejelski also emphasized the 
need of advertising men to recog- 
nize that they are a part of the dis- 
tribution scheme and work together 
with others engaged in distribution 
phases. He likewise attacked blind 
pursuit of a campaign because 
others have been successful with the 
idea or because of some “pull” con- 
trolling its procedure. 

In this connection he pointed to 
frequent waste and lack of knowl 
edge displayed in point of sale co- 
operation by national advertisers, 
and he urged that advertising men 
“vet out and visit the retail stores 
once in awhile to stay fresh on the 
retailer’s point of view.” 

Characterizing the successful ad- 
vertising executive, Mr. Nejelski de- 
clared that primarily he or she 
“must like people, know now they 
respond and what interests them.” 

“T have yet to see a snob who 
stayed in advertising long or was 
worth his keep,’”’ Mr. Nejelski con- 
cluded. 


he declared. 


Murray in New Post 


Rupert Murray has resigned as 
publicity director of the Los Angeles 
Chamber of Commerce to join Braun 
and Company and to head the Cali- 
fornia Chain Stores Association, Los 
Angeles. 


PEG MARKET ON 
FAMILY INCOME, 
COUTANT URGES 


Describes New Yardstick to 
Sales Executives 


New York, Feb. 2.—A new market 
yardstick, the joint family income 
rather than the family head’s wage, 
was projected by Dr. Frank R. Cou- 
tant, research director, Pedlar & 
Ryan, and president of the American 
Marketing Association, in an address 


here yesterday before the Sales 
Executives Club. 
Discussing sales and marketing 


problems peculiar to New York, Dr. 
Coutant developed a number of an- 
gles for universal application. 
While the New York market is 
actually a polyglot group of villages 
with many nationalities represented, 
and therefore presents a_ difficult 
problem, it does have one common 
language, and that is pictures, Dr. 
Coutant said. 

Citing the growth of the New York 
News as an example of the effective- 
ness of pictures in reaching a large 
portion of the New York market, 
he advised greater use of pictures 
in advertisements and displays, to- 
gether with motion pictures for sales 
promotion. 

The development of many neigh- 
borhoods and villages based on na- 
tionality is a natural result of immi- 
gration from different countries, Dr. 


Coutant said. Should an American 
go to Shanghai, for instance, he 
would immediately look for the 


American quarter, just as foreigners 
here look for compatriots. 
Marketing men are accustomed to 
divide communities into four classes, 
high, upper middle, lower middle 
and low class, Dr. Coutant stated. 
This arrangement is_ satisfactory 
where the population is homogene- 
ous, but cannot be applied to New 
York, he said. 
Lists Other Classes 


Developing the “family income’”’ 
measurement, Dr. Coutant mentioned 
as additional classifications the 
luxury, economy, employed women, 
older unemployed, young couples and 
subsistence groups, which are prom- 
inent in New York marketing strat- 
egy. 

The luxury level contains a _ sur- 
prising number of poor people wha 
huy on time-payment plans many 
things they cannot otherwise afford 
Advertising directed to this market 
stresses the amount of the monthly 
payment, with very little or no men- 
tion of the total cost of the articles. 
Dr. Coutant said. 

Older people who have become un- 
employed, and are maintained by 


their families to keep them off public | 


JOINT EDUCATION 
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Grand Rapids, Mich., electric range and 

water heater dealers are co-operating in 

@ new series of streamlined educationa| 

insertions backing the cook-by-electricity 
theme. 


relief rolls, are another importan 
stratum in marketing, as are young 
married couples with both having 
jobs. 

The subsistence level offers oppor. 
tunities for mass merchandise, since 
these people buy heavily, Dr. Coutant 
remarked. 

Length of loyalty to a brand ip 
New York is shorter than it is in 
other cities, principally because the 
population moves more frequently 
and with each move new preferences 
are established. A more intensive 
cultivation of the market will mee 
this situation successfully, Dr. Cov 
tant counselled. 

Dr. Coutant urged the sales exe 
utives to consider the many markets 
right outside their office doors, befor 
going far afield in the search fo 
sales and profits. He described in 
detail one section of the city, Stu 
vesant in Brooklyn, measuring 1 
square miles, with a population 
123,000 people. 


No Salesmen Cover 


He compared this community will 
Fort Wayne, Indiana, with approi 
imately an equal population. Hard) 
any manufacturer or sales organiza 
tion sends salesmen to Stuyvesant 
he commented, while Fort Wayne, 3 
thousand miles away, is probabl; 
regularly covered, at greater expense 

Other characteristics of Stuyvesant 
are its population density of 75,00 
per square mile, average family in 
come close to $4,000 and 12,000 t 
13,000 dwellings. 

Dr. Coutant also suggested that 
negroes have been neglected by ad: 
vertisers, though surveys’ showed 
many of them use quality products 
and are home-owners. 


— 
— 


Chicas 


gency 0 
yertising 
Ky., anc 
ApVERTIS 
the effe 
business 
They 
manager 
0.5 a d 
Farson 
Inc. La 
and A. 
durant, ¢ 
ng Xn 
ylennmiors 
eries C 
touisvill 
Mr 
and J. E 
art direc 
fugeed”’ 
ago, in 
keep th 
pany’s é 
ing op 
in full 
porary | 
Building, 
Henri, F 
located. 


W 


The co 
a practic 
first floo 
There w 
used for 
hinery 
yolved, a 
second fic 
fice equ 
ursion il 
in ADVER 
ompany 
ture this 
“But i 
vividly re 
foot over 
) the pl 
fore this 
at, and 
Mr. Doer 


here and 
i the In: 
to take ¢ 
won matt 
the flood’ 
refugees | 
em Kent 
Aids 

He alsc 

tification, 
assignmer 
ant hous 
faven for 

Bruce 

agency, y 
refugees ¢ 


said. J. | 

lirected g 
Creek dis 
Wer, com 
tail, 

Mr. Bor 
tele, Glen 
rom Lou 
ltrs here 
the build 
own offic 

The Gle 
Was not 
4d train 
ding, Mr, 
compar 
Mmande 

Mr, 30r 


— 
Kultigra 


Addressi: 


THE» 


440 § 


Tele 


bad ye : . 
i = ee DE © februc 
ie Teo Pe EE —————_—_— —— 
| Bee TESS St Ba A 
cet Ne —— an | 
—— = a 4 
oe = , > on™ =| 
tes ni iin “eo | 
~*~ ‘ | | ' : - | ee, ; ~ | — 
Qe SSSSSTS Ss Be 
| a 7 f a oe 
| + ie - o. t 
. ®, eS 3 "4 . | : : a 
 — | se 2 
gee oe it ou 
«ie —— \y 
E ’ : = a | | 
ee i / SG sm A 
at Bie ee ” “ig ge oe 2] 
oe ral ae a 
“3 Poe my eo aA tl es Ste Sisk = F t } 
- t ‘ 4 | Pe i mage ae a z z 
eo !  § c=" = See 
a _. _— — | | § a te omc ms "= eRe 
ae —_ - - z —--——. ~— Boa 
Lf Be waa ae - | =~ 
Rar a | : a | RICITY FOR COOKING 
ee po a a a 
yo ong | es 
—s : 
ae | 
a Be gt 
eee *, 
ac | 2 Pe 
bi eae er. 
aN col 
eae = oe 
a Ne . 
ae eT | es by 3 
| Eg a ————__HOHS———SSSS—S oo" THTHEHOEmae—==—NeDeDleeDNooo | Mr. Je 
Ce ..% | | es 
| 5 
Pi ee 
oo ae 
Pe 
a atic | 
, rs a —— 
Tae ~ eal a & 
oa | >» ae \as si prints 
a ee r ovY: copy } inal 
Ea pe eo) make © * origih®, 
Bey X N xO xhe us 
ai, OS ee | OD": a9® ANG r 
~~ & | OBO” ye MAME ATING oni OU. fot 
ae ss How UPL, cen SHEEP coplees. vals 
a PAL Let © eco \ ot\9" 
aa ee | | EKA. sone: For Wot comme phot® 
gets SS | | pone TOV omni safetV OG. SD Nye 1 som 
= | an * “ations ar R- erie’ al = 
“4 \\ dup" chine carly Po rel -—; 
ae | | 3 rexoU ek NOK eg MO : _ 
ae | | and whe MO” cost © 0) > i= 
We: ee ess od ey | uw til 
is: coP AN v yt ae 
ee day: _ v sa wis thee. the 
— ee V SS rak eo “a AD) 
3 x . 7 ok ee, Pp KE 
a _—_———— Reece | 
: ba - ae  % icles select 
. att RS ae eo pie cover wi 
a . eo % Sales and 
SCC ee id Ke: ee BAC aie me lig 
| ae i 
us 
eo 
=. or aloes ae * LS ae Be) pis eae fe I > Pea Pe” 4 Warm Ry itn BF Wa ' a ko ha payee ey . ji . £ sa rie Xe Neal 2 : h Ye d ; <e ‘ eat, a SY Se Ree Be oh +, eae 
ee cc a a ae Oi SM ee a OE eee a ee ets RRS see oe 


February 8, 1937 


ADVERTISING 


AGE 


Advertising Men Tell 
Graphic Tales of Flood 


Chicago, Feb. 3.—Setting up emer- 
vepcy Offices in Chicago, three ad- 
vertising executives from Louisville, 
ky., and Portsmouth, O., today gave 
jpvenTISING AcE a vivid picture of 
ye effect of the flood upon their 
pysiness Operations. 

They are A. R. Hansen, advertising 
manager, Selby Shoe Co., Portsmouth, 
9: J. J. Jasper, account executive, 


marson & Huff, 
inc., Louisville, 
and A. P. Bon- 


jurant, advertis- 
ng manager, 
‘enmore Distil- 


eries CO., Inc., 
touisville. 
Mr Hansen 


and J. E. Doerr, 
art director, “re- 


fugeed” to Chi- 

ago, in order to 

keep the com- 

sany’s advertis- A. P. Bondurant 
ing operations 

in full swing. They took a tem- 
porary Office in the McGraw-Hill 
Building, where the Selby agency, 
Henri, Hurst & MeDonald, Ine., is 


located. 
Water Covered Desks 


The company has always made it 
a practice to use the basement and 
frst floor for storage and offices. 
There was no water in any space 
used for shoe making. Only the ma- 
hinery for making soles was _ in- 
yolved, and that was moved to the 
second floor, along with supplies and 
fice equipment. After a brief ex- 
ursion into boat-making, as reported 
in ADVERTISING AGE of Feb. 1, the 
ompany returned to shoe manufac- 
ture this week. 

“But in my office,’ Mr. Hansen 
vividly recalled today, ‘“‘water was a 
foot over my desk. I made my way 
to the plant, in the hectic days be- 
fore this Chicago hegira, in a row- 
oat, and entered via the fire escape. 
Mr. Doerr toured the executive of- 
rowboat.” 

Mr. Jasper brought his family 
here and set up a temporary office 
ithe Insurance Exchange Building, 
) take care of emergency produc- 
tion matters for clients; but during 
the flood’s crest he helped to load 
refugees on trains bound for South- 
em Kentucky. 


fices by 


Aids Refuge Identification 


He also assisted in refugee iden- 
tification, collection of blankets, and 
assignment of flood sufferers to va- 
ant houses. His apartment was a 
laven for many unfortunate friends. 
Bruce Farson, president of the 
agency, was in charge of loading 
refugees onto trucks in the Crescent 
Hill section of Louisville, Mr. Jasper 
‘aid. J. Seaton Huff, vice-president, 
“rected a relief station in the Fern 
eek district. L. W. Roush, treas- 
a“ commanded a motor-boat de- 
tail, 

Mr. Bondurant and Raymond Dea- 
tele, Glenmore sales manager, flew 
‘tom Louisville to set up headquar- 
ters here at 310 W. Polk st., until 
me building housing their down- 
Wn offices in Louisville dried out. 
The Glenmore plant at Owensboro 
~ not flooded, but lack of truck 
md train facilities prevented ship- 
mg, Mr. Bondurant said. Trucks 
‘Companies in the flood area were 
"mandeered for relief work. 

Mr. Bondurant spent much of his 


—_— 


eo 


Nultigraphing © Mimeographing 
Addressing and All Mailing Service 
THE LETTER SHOP, INC. 


440 S. Dearbom St., Chicago 
Telephone Wabash 8655-8656 


he ADVERTISER'S DIGEST 


ion fitting publication offers condensed cream 
Micles ny pavertising, sales and marketing magazines. 
tes ~ eee, shortened, edited specifically for busy 
2% ai er wide range of interests Centering in advertis- 

a and merchandising. Saves hours; helpful in 
 .3, /P& inspiration, flat sales curves, dealer dis- 

S adve Using stagnancy. 

by. roductory subscription offer during February, 
bike ® siar rate, $3.00. Address Erving, Buskirk & 

®, Publishers, Russ Building, San Francisco. 


time, after the flood swamped Louis- 
ville, in trying to get food through 
to his wife’s family, marooned in 
raging waters. An appeal over 
WHAS, directing a relief boat to 
the home, finally solved the problem. 

Miss Edna Ryan, Mr. Bondurant’s 


secretary, “pinch hit” at WHAS 
during the emergency, helping to 
dispatch relief bulletins. Lack of 


elevator service compelled her to 
climb 18 floors to her temporary 
home in a downtown hotel. 

Mr. Bondurant said Glenmore’s sec- 
retary-treasurer, Joseph Engelhard, a 
graduate engineer, played a promi- 
nent part in the building of an 
emergency pontoon bridge in Louis- 
ville to form a link between the 
inundated business district and the 
highlands of the city. 


Business Goes On 


Taking time out from describing 
the disaster, Mr. Bondurant reported 
that Glenmore’s new motion picture, 
“The Spirit of Kentucky,” is scoring 
at showings before dealer and con- 
sumer groups. A half-hour sound 
film, the production is Glenmore’s 
first motion picture. 

“The Spirit of Kentucky” portrays 
the state’s pioneer days and early 
methods of making whisky, and then 
takes the audience on a tour of the 
plant. To emphasize the long ex- 
perience of Glenmore employes, rep- 
resentative personnel, from yeast 
maker to board chairman, is inter- 
viewed. 


Copywriters Try 
Hand at Choice 


of Ugly Words 


New York, Feb. 2.—What are the 
ten ugliest words in the English lan- 
guage—ugly, that is, in both sound 
and connotation? 

The National Association of Teach- 
ers of Speech, in a recent issue of 
the Literary Digest settled for the 
following list: 

“‘Phiegmatic, crunch, flatulent, ca- 
.ophony, treachery, sap, jazz, pluto- 
crat gripe and plump. 

Members of the copy department 
of Kenyon & Eckhardt Inc., New 
York, thought they could come closer. 
Here is the Kenyon & Eckhardt list: 

Mucous, rachitic, putrid, dank, 
scab, blubber, ugh, spit slimy and 
hickie. 


A. F. A. Distributes 
Convention Brochure 


The Advertising Federation of 
America last week launched distri- 
bution to sustaining members and 
presidents of affiliated national and 
local groups copies of a brochure 
containing in condensed form prin- 
cipal addresses delivered at the 
Federation’s 32nd annual convention 
in Boston last June. 

The book contains the full text 
of the keynote address and the an- 
nual report of Chester H. Lang, 
General Electric Company, then 
president and now chairman of the 
board, and the full transcript of 
the resolutions. It was edited by 
Leon Epstein and produced by the 
H. Wolff Book Mfg. Company, Inc., 
New York. 


Chicago Staff of 
“Life” Is Expanded 


Three additions have been made to 
the Chicago sales organization of 
Life. 

They are Thomas F. Ward, trans- 
ferred from Time; Frank Blumer, 
formerly of Liberty, and B. K. Wid- 
difield, from Literary Digest. 


A. M. & W. Move 


After 12 years in the Wrigley 
Building, Chicago, Aubrey, Moore & 
Wallace have moved to 230,N. Michi- 
gan avenue, taking the eighth floor, 
formerly housing Erwin, Wasey & 
Co., who have moved to the ninth. 
The new telephone number of Au- 


poly Moore & Wallace is Randolph 
30. 


ing to their posts. 


COME WIND AND FLOODS, THE SHOW GOES ON 
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A few moments after this picture was taken, the flood cut off WCKY'S current, but candles, oil lamps and oil stoves were 
brought into play and broadcasts from the Cincinnati station continued with Elmer Dressman (left) news director; Bill Frick, 
commercial department, Lee Goldsmith, studio manager and Jeanette Fuller, secretary to L. B. Wilson, WCKY president, stick- 


will advertise 
candies in Fortur 
Evening Post, 


Milwaukee, 
line of 
Saturday 
Vogue. 


Schedules Candy Copy 


The Robert A. Johnston Company, 
its 1937 
ie, Life, 
Time, and 
One-quarter page space will 


With Margarine Makers 


Dr. J. S. Abbott, former secretary 
of the Institute of Margarine Manu- 
facturers, has joined the National 
Association of Margarine Manufac- 
turrers, Columbus, O., as director of 


Offers New Sun Oil 


Seventeen, Inc., New York, cos 
metics, has placed on the market a 
new sun tan oil, brought out now for 
the benefit of the record-breaking 
winter cruise trade to tropical waters. 
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be used. N. W. Ayer & Son, Inc., 
handles the account. 


The agency is Lake-Spiro-Cohn, Inc., 
Memphis, Tenn. 


research and education with head- 
quarters in Washington, D. C. 


TOA COPY 


“Fo LLOW the copy” runs the old 
slogan, “even if it flies out the window’. 
.. We're naive enough to believe that. 
That the buyer wants his copy repro- 
duced tone for tone ... and deep, deep 
enough so each dot prints crisp and 
true under any production requirements. 
. . We think buyers want that. We think 
that’s one of the reasons why they 


gave us a 1956 volume well over fifty 


per cent ahead of an excellent 1955. ‘ # 
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This is a combination highlight halftene—100 line 
screen, deep etched on copper. Negatives and positives 
of type inserted and etched in one piece . . . Con- 
ception, layout and finished work from our studios. 


THE PHOTO ENGRAVERS COMPANY 


417 NORTH STATE STREET, CHICAGO 
TELEPHONES SUPERIOR 6716-6717 
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Coming 
Conventions 


Feb. 16-17—Annual convention, In- 
land Daily Press Associatio.u, Sher- 
man Hotel, Chicago. 

Feb. 18-19— Outdoor Advertising 
Association of Wisconsin annual 
convention, Hotel Schroeder, Milwau- 
kee, Wis. 

Feb. 20-27—Better Homes and 
Building Exposition, Municipal Au- 
ditorium, Kansas City, Mo. 

March 23-26—American Manage- 
ment Association annual Packaging 
Exposition, at Hotel Pennsylvania, 
New York. 

May 10-22—World Two-Way Trade 
Fair, Port Authority Bldg. New 
York City. 

May 17-19—Southern Newspaper 
Publishers Association annual con- 
vention, Hotel Arlington, Hot Springs, 
Ark. 

June 3-5—Insurance Federation of 
Pennsylvania annual convention, 
William Penn Hotel, Pittsburgh. 

June 13-17— Pacific Advertising 
Clubs Association annual convention, 
Salt Lake City, Utah. 

Aug. 23-27— Photographers’ Asso- 
ciation of America annual conven- 
tion, Stevens Hotel, Chicago. 

Sept. 13-16—-Annual convention, 
Financial Advertisers Association, 
Syracuse, N. Y. 

Sept. 23-25— National Industrial 
Advertisers Association annual con- 
vention, Chicago. 


Union Oil Returns 
to Air with “Thrills” 


Using a nine-station hook-up of the 
National Broadcasting Company Pa- 
cific Coast network, Union Oil Co., 
Los Angeles, returned to the air Jan. 
27 after a three-year absence with a 
new radio program, “Thrills,” every 
Wednesday at 6:30 p. m. 

Stations are KFI, Los Angeles; 
KPO, San Francisco; KOMO, Seattle; 
KGW, Portland; KFBK, Sacramento; 
KWG, Stockton; KMJ, Fresno; 
KTAR, Phoenix; and KHQ, Spokane. 
Newspapers and direct mail will be 
used to promote the program. 


NEW TRENDS OF 
BUSINESS SHOWN 
BY CLASSIFIED 


(Continued from Page 10) 
each week to run the “Ideal Weekly 
Directory of Lost Dogs.” Copy con- 
sists entirely of descriptions of lost 
dogs, sales appeal being restricted to 
an explanation at the bottom that 
the advertisement is published in the 
interest of dog owners by Ideal. 

W. E. White, of the Memphis Press- 
Scimitar, agrees on the growing im- 
portance of display classified, which 
he says is growing relatively more 
important. Help Wanted, he reports, 
parallels the growth of total classi- 
fied, but Situations Wanted has 
changed little. Real Estate activity 
is noticeable in small suburban acre- 
age and medium priced residences, 
and used car lineage has changed 
little in six years, although service 
advertising has increased somewhat. 

In Newark, James P. Sweeney, 
Newark Evening News, reports sig- 
nificantly a gain of more than 98,000 
lines in Help Wanted advertising, 
with a simultaneous decrease of over 
5,000 lines in Situations Wanted. 
Real Estate gained over 94,000 lines 
in 1936, and he believes that in 1937 
“our gain in this classification should 
be almost double of what we recorded 
in total lineage for 1936.” 


Building Signs Evident 


The huge increase in real estate 
advertising Mr. Sweeney predicts on 
the basis of continuing losses in the 
Apartment to Let classification dur- 
ing the past six months. ‘As apart- 
ments become scarcer,” he says, “‘one 
and two family houses will be more 
in demand. This will practically 
force the building of many more such 
houses.” 

Passenger car lineage is up over 
100,000 as compared with 1935, he 
reports, and further increases are 
anticipated. Used car advertising 
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Designed for department store display, this re-production of the coronation scene to take place in May is to be released through. 
out the country by William R. Harshe, Inc., Chicago and New York, shortly before the scheduled regal event. 


during the first six days of 1937 aver- 
aged more than two columns over the 
lineage published during the first 
week of 1936. 

In Buffalo Philip D. Crawford, 
Courier Express, and J. S. Fowler, 
Evening News, agree that Used Car 
lineage is leading the parade in in- 
creases, and that rental classifications 
are showing losses, pointing to com- 
ing gains in other real estate classi- 
fications. 

J. H. Shelp, Houston Chronicle, 
confirms other reports of rising real 
estate lineage, except for rentals, 
rising Help Wanted copy, and declin- 
ing or steady Situations Wanted. 


Cuts Are Permitted 


“In May of last year we threw open 
our classified columns to cuts in all 
advertisements of four inches or 
more,” Mr. Shelp reports. “This was 
done on the insistent demand of ad- 
vertisers for this privilege.” 

Comparing 1936 with 1933—the low 
year—James McGovern, Pittsburgh 
Press, gives these figures: 

Help Wanted, 99.6 per cent gain; 
Real Estate for Sale, 135.5 per cent 
gain; rentals, 102.3 per cent gain; 
automobiles, 112.1 per cent gain. 

“In insertion count we were a bit 
behind 1931 and 1930 and consid- 
erably behind the 1929 peak. In 
space we exceeded 1931 but were be- 
hind 1930 and 1929. Increased space 
usage per advertiser is obvious from 
the above, but our account count is 
increasing rapidly and a very healthy 
‘usage’ situation is imminent.” 

H. Gwaltney, Milwaukee Journal, 
reports gains of 40 and 45 per cent 
in Help Wanted, male and female, far 
above the total classified gain of 18 
per cent, while the total employment 
group showed a gain of 82 per cent, 
and rentals went down 3 per cent. 
Used cars gained 46 per cent, classi- 
fied Real Estate was up 48 per cent, 
and classified display Real Estate was 
up 123 per cent. 

The Journal classified for 1936 is 
reported at about 80 per cent of the 
all-time high, in 1927. Real estate 
advertising is reported as 394,000 
lines compared with 679,500 in the 
high year of 1930. An “abnormal” 
amount of used car advertising, re- 
Jlecting a very active used car mar- 
ket with large dealer stocks and 
quick turnovers, was reported. 


Roto Schedule for 


Complexion Stone 

Newspaper advertising in roto- 
gravure sections, to parallel the de- 
velopment of retail distribution for 
the new Dr. J. Howard Crum Com- 
plexion Stone, will begin running 
early in February, according to Louis 
H. Frohman, account manager with 
the Frank Presbrey Company. 

The new product, developed by Dr. 
J. Howard Crum, plastic surgeon and 
medical editor of Beauty Culture 
Magazine, is to be manufactured by 
the Supreme Beauty Laboratories 
and merchandised through depart- 
ment stores. George C. Castles, Jr. 
is vice-president and sales manager 
of the laboratories. 


F. C. C. Scored 
for Negligence 
by Congressman 


Washington, D. C., Feb. 4.—A viru- 
lent attack on the Federal Communi- 
cations System, which, he said, has 
aided in creating a radio monopoly 
instead of preserving the air for the 
people, was made on the floor of the 
House today by Representative R. B. 
Wigglesworth, of Massachusetts. 

Chairman Connery, of the Rules 
Committee, assured Wigglesworth 
that the House resolution calling for 
investigation of the industry and of 
the F. C. C. will receive thorough 
consideration. 

Wigglesworth was armed with a 
long list of alleged sales figures to 
support his contention that many of 
the recipients of radio licenses are 
promoters pure and simple, seeking 
wave lengths for resale at an appre- 
ciated figure. In one instance, he 
charged, a station with a _ replace- 
ment value of $217,000 was sold for 
$1,250,000. An humble $8,000 station 
brought $27,000 on the market, he 
alleged. 

After attacking the three major 
networks as a monopoly, Wiggles- 
worth directed his attack to the F. 
C. C.’s methods of handling station 
transfers. 

“Instance after instance appears 
where the Commission has given its 
approval to a transfer for a consid- 
eration far in excess of the replace- 


New Break Rule 


Federal Communications System 
has modified the half-hour station 
identification rule to permit broad- 
cast of Metropolitan opera without 
interruption. Identification will be 
made between the acts. 


ment cost of the station,” he asser. 
ed. “Other cases have been found 
where a transfer in the form of, 
lease has been approved under the 
same conditions.” 


Manley Named Head 


of Vancouver Group 


Leander Manley, of J. J. Gibbons 
Ltd., Vancouver, B. C., has beep 
named chairman of the Advertising 
and Sales Bureau, Vancouver Boaré 
of Trade, succeeding C. A. Allen 
Heeney, manager of McConnell, Bax 
ter, & Eastman, Ltd., Vancouver, 

Other members elected are Jame 
Lightbody, publicity director of B.¢ 
Electric Railway Co.; C. B. Jarvis, 
Jarvis Electrical Refrigeration (Co, 
Ltd.; George R. Morden, North Shor 
Press; G. N. Gardner, merchandising 
manager of Canadian Westinghous 
Co.; Roy A. Hunter, advertising coun 
sel; Charles H. Joy, advertising man 
ager, Kelly Douglas & Co., Ltd.; Fred 
W. Marsh, Fred W. Marsh Busines 
Consultants; Reg. Dagg, Station 
CKWX; H. R. Malkin, sales manager 
W. H. Malkin Co.; Leon Shelly, \o- 
tion Screen Ads; R. A. Hutchinson 
publicity commissioner, Vancouver 
Tourist Association; R. G. Conster 
dine, publicity and advertising mat 
ager, McLennan, McFeely & Prior 
Ltd. 


Kelvinator Starts 


Public Utilities Group 


Campbell Wood has been appointed 
to the newly created post of director 
for public utilities in the Kelvinator 
division of Nash-Kelvinator Corpora 
tion, Detroit. 

Robert Elliott Barnes and George 
M. Jensen have been named special 
assistants to Mr. Wood. Branch offices 
will be maintained in Chicago and 
New York. 


Andrews with K-M-G 
Homer L. Andrews has _ joined 
Ketchum, MacLeod & Grove, Ine 
Wheeling, W. Va., as space buyer. 


STEPS-UP 
LAYOUT 


LOOKS OF 
§ 100% 


--- this new and better kind of photostat 


Makes all the difference in the world—say Art Directors about the new 


ATLASTAT. 
relation to a photostat! 


It's hard to believe this new ATLAS creation has any 


The ATLASTAT reproduces more tones and more snap than the best of 


ordinary photostats. 


Records ALL tone values from extreme blacks to 


pure whites and stands out in your comprehensive layouts like real 


photographs. 


Made on either MATTE or GLOSSY paper and costs 
but a few pennies more than photostats. 


Call ATLAS today for com- 


parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 
4 Chicago Locations @ All Phones FRAnkIin 3470 
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FLOOD AID CONTRIBUTIONS FLOOD DESK : FE’. T. a4 Widens 
Coronation Garters S £ Ww d 
Next, Says Hickok cope oO ara, 
‘ F 
AREAS SURVEYED New York, Feb. 2.— Royal Kraft Hearings 
regalia as a source of style in- 
spiration was touted here last — ; ‘ 

V | Friday when S. Rae Hickok, (Continued from Page 1) . 
president, Hickok Manufactur- floor coverings made by Bird fre- 
ing Co., Inc., Rochester, N. Y., quently drew consumer replies that 

== men’s accessories, showed local they could buy “cheaper at Ward’s,” 

(Continued from Page 6) stylists and other fashion ex- and that their businesses suffered 
ud plaster must be replaced. Some perts his exact reproductions - seriously from competition of Mont- 
of the weaker buildings may be struc- of the four principal Coro- =|somery W ard stores. a 
wrally damaged, he said. nation jewels including the _ The s aed cent discount eres by 
The rebuilding program is in full A eae Crown of England. Kratt-! pager Cheese ae ee 
wing in the upper part of the Ohio] =~ “—“"- ane of — Ss bs = 
’ momo | Ore , se £ Sale "ess 
Valley, reported Bernard L. Johnson, Though far from the flood area KHJ-Don Lee listeners responded with this eam ame pio pr gens Pt 
editor of American Builder and $5,000 mailbag on the Pacific Coast 24 hours after a flood-dramatization FHA Estimates . i a ' 1B it : P 
eyilding Age, who returned today one haley competition seriously, by 15 witnesses : 
‘ from chain stores and small shops, ou 
ten the flooded area. He found a 400 OOO N ~stigae ae 2 mm ow 
boom” demand for all kinds of build- ; @Whiina hearing held in Philadelphia 
ig labor and structural materials. the air at WHAS until Wednesday CCA Launches 5 and New York. The next hearing is 
Among industries which will bene- because power was not available to Homes for 37 in Chicago Feb. 10, with a motion by 
st, he said, are lumber, steel, con-|Perate the turntable. Manufacturers I . l Kraft-Phenix to dismiss the case. vr 
srete, brick masonry, and electrical who can supply materials for reha- nternatitona 7 
wystallation. Lumber and building bilitation of stores are requesting h Washington, D. C., Feb. 5.—Gross Cheese in Link 
upply companies adjacent to the|ate information, he said. Package S OW business transacted by the Federal 
good zone will be hard pressed to The Courier-Journal hopes to re- ant Housing Administration up to Jan. 1, Id Wi O K 
meet the demand for the next three |Sume publication at Louisville Sun- 1937, was $1,350,157,000, that organ- ea ins + e 
four months, he declared. day. This is dependent upon supply New York, Feb. 3.—A permanent ization said in its annual report to Q 
gh. Meantime, while manufacturers’|0f power and gas. Meanwhile, the international package exhibit was | Congress. About $810,000,000 of this from Housewife 
fices buzzed with plans for captur- Courier-Journal and Louisville Times | opened today at the local offices of was handled during 1936, in carrying 
= ng some of the rehabilitation busi-|PUblished a joint edition at Lexing-|the Container Corporation of Ameri- out the mandate of Congress “to en- 
ert. aie advertisers and media in the|ton, Ky., with the aid of the Lering-| ca, Chicago, under the personal di- courage improvement in housing Chicago, Feb. 4—Consumer reac- 
und MH food zone sought to return to nor-|‘on Leader. rection of Walter P. Paepcke, presi-| standards and conditions and to cre-} tion to the John y; Jelke Company’s 
taf mal operating conditions. a dent of the company. ate a sound mortgage market.” novel method of packaging cheese, in 
the Brown & Williamson Tobacco Cor- Inquiries Come In Including both retail packages} The F. H. A. has found it neces-|a sausage type of casing, has been 
poration, Louisville, set up tempo-| ‘The joint edition published at Lex- and shipping cases, the exhibit com-|sary to discourage outmoded lending excellent, Gordon St. Clair, advertis- 
sa Means ian 3 _ ‘ , _ : prises a representative collection of | practices, such as the second mort-|] ing manager, said today. 
ary headquarters at Petersburg, Va. | ington on Tuesday carried only emer- : “é ; ; ; ~-atdyabe= : 
' bag ‘SP Ree er : ‘eart: ‘ containers gathered from many cor-| gage, oppressive interest rates and Packaging of cheese in a sausage 
Due to conditions in Louisville, op-|geney copy of Louisville companies. s hae rue : E ey se ee a 
erations were transferred to the|The Louisville Gas & Electric Com- ners of the earth. costly commission aud renewal fees type of casing is new in the t nited 
up ompany’s large factories in Peters- pany cautioned householders to be- Plans call for monthly changes of | which formerly prevailed, the report States, Mr. St. Clair said. It is prac- 
008, burg and Winston-Salem, N. C. The ac of gas leakage upon return to packages on display and interesting |asserts. In their place it has substi-|ticed by one other company, located 
been MI rouisville factory, located on high eat See Kk onl ambaler ib and worth while packages from al!|tuted a principle of insurance to]in Poland, but that company’s prod- 
5108 round, did not suffer any damage. ahead special telephones hic, sources will be considered. spread losses, standardized apprai-| uct is not exported to this country. 
oard oat wg 3 The reception room at the com-j/sals and other features designed to The Jelke cheese packaged in this 
len Advertising Is Continuea ance Compaen pledged aid in — pany’s offices in the Graybar build-|make acquisition of a home easier| manner is the new Smoked Cheddar 
- The ¢ any did not find it neces prerats pope Be rset Ae sig ing, especially designed to house the |and safer for the family of moderate | Link, now on sale only in Chicago, 
oe vag ag ea ; eulage begats : repeat cote - : vag ‘ . exhibit, is dressed up with a series | income. Toledo, Cleveland, and Indianapolis. 
cee? Senee, ee eee ere ee of murals executed by Wayne Col-| In 1934, only about 50,000 non- Squeeze On Crackers 
rvs 2 2e newspaper insertions going to Representatives of Evansville, Ind.,| yin. These show. in diagrammatic | farm dwelling units were construet- ee 
Co. flooded areas carried a rider stipu-|radio stations and newspapers re-| technique, the sources of raw ma-|ed in the United States, the report If the housewife wishes to serve the 
hore ig that the space was not to be|port inquiries from building mate-| terial, the processes of manufacture | points out. In 1936, the volume in-| ©#eese hard, she can place the link in 
ising sed if flood conditions prevailed. rials manufacturers, finance comp@-| and the eventual destination of Con-| creased to 270,000, with a further im-|# refrigerator for a short time, slice, 
Ouse Bre wn « Williamson housed 2,000} nies, and others. — Some Evansville tainer Corporation paperboard. Con- | provement in prospect for 1937, ac- and then remove the casing. To serve 
- agg? pile Rage sine _ or sage ae er SS ae stant emphasis will be placed on the |cording to the F. H. A. The figure ns bai oer = — “ 
| ff 4 Bia: Al ae : * vies 1 HOPI “dl coma : . 500 Secon oe work of foreign package designers |this year will reach 400,000 or 450,- rr mrt ce te Ds ns . $a a 
aa he = mPORNTTS sampered | sive aererineeg & _—- ee io and manufacturers. 000, “if a too precipitate rise in M wns ane spreads tne cheese on 
te et a ae fs beowmerteeetagcae — is expected in : ee building costs does not retard fur- . — vad Pris en haynes 
ee msidere > gree, ‘tis ; t : é dia. . sat eee nen #0 e cheese is age rst, e ) 
th De Mark, of Baer, Bigler, Van De The Times, Portsmouth, O., ex: | Gleiser Promoted a ne into casings like a sausage, then 
ns00 Mark & Adams, Inc., pointed out.}pects to resume publication in Ports- Albert Gleiser, for the last 12 years - smoked over hickory chips. 
uve The agencies were forced to go to| mouth Feb. 10. meanwhile publishing | ™@aser of the ’aris advertising of- Finch to Jam Handy Indianapolis has been the scene of 
ster i-of-town sources for electrotypes, |a four-page paper at the plant of the “te ihe tap dhcte ese hai ret atl George B. Finch, formerly with | PSiderable test advertising for the 
mai ngravings, and printing, when the | Gazette, Chillicothe, O. The Times, pean bles ron manager His deiet. Hafner Mfg. Co., Chicago, has been |5™moked Cheddar Link. Demonstra- 
rior vs electric power station was | Marietta, O., went back to its plant|tory also includes. the countries of |appointed a member of the contact] tors are also being used in various 
letely submerged. Practically | Jan. 30, after a brief period of pub-| Northern Afric¢ /department of Jam Handy Organ- points, 
Cincinnati agencies were out of|lication aided by the Messenger, — ization, Detroit. 
zh water area. Athens, 0. The Sun-Democrat, Pa- Now Alley & Richards : Rimmer to Reynolds 
oup WCKY Back to Normal ee. ar pubnentas wae the Richardson, Alley & Richards Co., | Liller Changes T. D. Rimmer has joined Ronalds 
inted help of the Messe mgr, Mayfield, | vey York agency, has changed its Carroll K. Liller, formerly with | Advertising Agency, Toronto, in 
ector Atter working day and night for |Ky¥Y. Ten feet of water covered the| name to Alley & Richards Co. This|N. W. Ayer & Son, has joined the|charge of creative activities. He 
nator full week, without ordinary heat-|™achinery and press of the Tribune,| is a change in name only, it was|New York office of McKee, Albright| came from E. W. Reynolds Advertis- 
pora M ing, lighting and power facilities, the | !™omton, O. | announced, land Ivey, Inc., Philadelphia agency.| ing Company, Toronto. 
Staff WCKY, Cincinnati, got back ———————— — —, = = — ——— _ cp cepeenieiast 
porge 0a nearly normal basis Monday. 
me The station continues to operate 
ffices - 
and @ °2 its full power, supplied by Diesel tie i,” <5) sia 
engine equipment. PRESENTING incidents and ideas relating 
WCK Y's staff was still on rations i een ~ 1 sa the uses of KLEEN- STIK, the sensa- 
. this week in respect to water, ; 
1 it looking back on last week’s pri- TRADE-MARK REG. U.S. PAT. OFF.—-PATENTS PENDIN 
pined vations, the personnel considers it is 
by ae “living in luxury,” the station 
— Like Selby Shoe Company. Ports- ONVENIENT 
mout O.. which turned to boat- ; 
| : nuild to aid distressed families in AYMENT 
's locality, as reported in ADVERTISING i 
Feb. 1, Crosley Radio Cor- 
Cincinnati, and American G 
Iter Company, Louisville, a 
I tured boats for refugee use. : 
\ Joscelyn, of Free & Peters. eS 
‘\icago, reported that national i 
it friisers have resumed spot adver- . 
1 WAVE, Louisville, and that 
s on is again carrying network " 
ials. He expected increased % 
ing as a result of demand fer a 
roduects in the area. 
\shenhurst, of Edward Petry i 
abe eported similar conditions on 2 
4 which resumed broadcasting = 
mercial programs Tuesday. ; 
I ptions did not go back on 
- - Tetley Tea is responsible for another Two striking KLEEN-STIK window strips. ‘‘Convenient’’ a — is on the no omg od on = 
—— outstanding KLEEN-STIK flange. might well apply to the way KLEEN-STIK gumming Secatlonsannie peels Gueuae it ae 
Trade mark and package, reproduced makes these strips convenient for Hotpoint or Borden STIK, the sensational new advertising 
in full color, are tied into this power- dealer. No messing around — remove the protective ee aieee ar asadans 2. 
ful point of sale display unit. KLEEN-STIK tape and apply to any smooth surface. head start at the sales point. 


Dummies and prices i 
furnished On request 


KLEEN-STIK PRODUCTS, ING. i20c0ccciS solttSt on Sit 


CINCINNATI, OHIO &f , igi a > 
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ADVERTISING AGE 


February 8, 1937 


FLOODS, STRIKES 
FAIL TO HINDER 
LINEAGE GAINS 


Chicago, Feb. 5.—For the week 
ended Jan. 30, 1937, retail display ad- 
vertising was 5.8 per cent ahead of 
the corresponding week of last year, 
according to the ApveRTISING AGE In- 
dex of Retail Activity. 

New Haven, Conn., is included in 
this week’s tabulations for the first 
time, bringing the total number of 
important cities included in the In- 
dex to 73. 

Though the worst Ohio Valley 
flood on record paralyzed business in 
that area and forced newspapers to 
suspend publication temporarily, 
newspapers in the 73 measured cities 
reported a total of 15,775,136 lines 
of retail display advertising for the 
week against 14,917,366 lines carried 
in the corresponding week of 1936, 
a gain of 857,770 lines. 

Considering the handicap floods 
have placed on business generally in 
a large important trade section, re- 
tail business appears to be in a very 
healthy state. 

For 1937 through Jan. 30, newspa- 
pers in the 73 cities measured have 
carried a total of 74,427,328 lines of 
retail display advertising, against 
71,156,073 lines in the similar period 
of last year, a gain of 3,271,255 lines 
or 4.6 per cent. 

The following table shows gain or 
loss for each weekly period this year 
over the corresponding week of last 
year: 


January 2 .. 5.8 
January 9 +8.5 
January 16 +4.0 
January 23 + 4.2 
a eee or a + 5.8 


Tabulations 73 im- 
portant cities used as the basis for 
this Index appear elsewhere on this 
page. 


And one that our patrons seem 
to appreciate, judging from their 
praise for the charm and beauty 
of the Silver Grill and the other 
public rooms, and their enthus- 
iasm over the thoughtful con- 
veniences and comforts of the 


guest rooms. Rates begin at 


$3.50 single. 


LEXINGTON FEATURES 


Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


48th STREET at LEXINGTON AVENUE, N. Y. 
Charles E. Rochester, Manager 
National Hotel Manaqement 
& Company, Inc. 
Ralph Hitz, President 


eat 


REGU s. par, OF 


Said to have presented the first pack- 
aged cheese in America, Shefford 
Cheese Company has adopted this new 
modernized label for its pioneer Snappy 

Cheese package. 


Plan Campaign 
for New Glass 
of Many Uses 


Boston, Feb. 2.--Polaroid, a new 
glass with many new qualities, will 
be introduced in diverse fields in a 
new advertising campaign now being 
planned. Polaroid Corporation 
assisted in development 
American Optical Company = § and 
Bausch & Lomb Optical Company, 
which have undertaken the market: | 
ing of Polaroid as applied to sun| 
glasses. 

Polaroid used in these glasses will 
add a new pleasure to fishing. Its 
peculiar properties enable the weare: 
to see 15 feet below the surface of 
the water and thus to witness the 
fish’s flirtation with the bait. 

Polaroid will also be introduced in 
a special non-glare reading lamp for 
both home and office use. Indus- 
trially, it will find a place in radio 
tube manufacturing plants to reveal 
weaknesses in glass tubing. Photog 
raphy will be greatly changed by per- 
fection of Polaroid, it is asserted, 
this material aiding in perfection of 
three-dimension films. 


Used in Headlights 


was 
work by 


One of the most popular applica- 
tions of Polaroid will be in automo- 
bile headlights, its sponsors claiming 
that it eliminates every vestige of 
night-driving glare. The material 
also has a safety angle, possessing 
all of the qualities of non-breakable 
glass. 

Rotation of two dises of Polaroid 
produces a series of brilliant colors 
and experiments in production of 
spectacular displays are being con- 
ducted. General Electric Company is 
interested in this phase of the work. 
Sutherland-Abbott, Boston agency, is 
handling the account, R. T. Kreibel, 
one of its executives, having joined 
Polaroid Corporation. 


Fanning Elected by 
New York Dailies 


W. L. Fanning, Yonkers, N. Y., 
treasurer of the Westchester County 
Publishers Association, has been 
elected president of the New York 
State Associated Dailies. He sue- 
ceeds Ralph E. Bennett, publisher of 
the Binghamton Press. 

Francis Lee, Oneonta, was elected 
vice-president and W. E. La Favour. 
Amsterdam, is the new secretary- 
treasurer, 


Stuart Promoted 


Martin M. Stuart, manager of the 
“lycerine sales department of Col- 
gate-Palmolive-Peet Company, New 
York, is also assuming the duties and 
title of manager of the industrial 
sales department, succeeding Arthur 
F. Danz, who has joined Kirkman & 
Son, Brooklyn soap makers, as vice- 


president and general manager. 


ee 
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Index of Retail Activity in 72 Important }|MA 


Markets 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, 


by Advertising 


Publications, Inc.) 


% Gain % Gain 
5-Week 5-Week 5-Week or Loss or Loss , 
Period Period Period 1937 1937 Week Week Gain 
Ended Ended Ended over over Ended Ended or 
City Feb. 2, 1935 Feb. 1, 1936 Jan. 30, 1937 1935 1936 Feb. 1,1936 Jan. 30,1937 Logs 
St. aera paring 1,292,316 1,216,537 1,255,756 —2.8 +3.2 262,409 272,230 +37 
Altoona, Pa. ....: 505,344 491,561 541,702 + 7.2 +10.2 113,568 127,470 +12 
Atlanta, Ga. .. 985,810 1,124,900 1,058,960 +7.4 —5.9 286,790 218,638 23.4 
Baltimore, Md. 1,595,389 1,671,482 1,791,163 +12.3 +7.2 309,995 337,636 +8 y 
Birmingham, Ala 736,498 815,878 996,170 + 35.3 +- 22.1 177,926 241,444 +35.7 
Boston, Mass. 1,913,905 1,662,591 1,781,828 —6.9 +7.2 237,741 332,582 + 39.9 
Bridgeport, Conn. 623,034 639,548 620,592 —0.4 —2.9 125,636 130,228 3% 
Buffalo, N. Y.... 1,129,492 1,102,424 1,260,000 +11.6 +14.3 216,720 260,218 + 20,1 
ee re 303,241 310,104 368,23: +21.4 +18.7 71,133 73,725 +3 5 
Cedar Rapids, Ia... 320,096 328,594 365,358 +14.1 +11.2 62,412 71,946 +15 
Chattanooga, Tenn.. 575,745 537,278 43,935 —§.5 +1.2 121,567 116,185 44 
Chicago, Ill. 2,292,916 2,296,558 2,493,000 +8.7 + 8.6 419,885 477,386 + 13,7 
Cromer. ©. ..66s eer 1,331,824 1,283,183 1,192,808 —10.4 —7.1 224,882 126,902 ~43 ¢ 
Cleveland, O. 1,545,177 1,583,226 1,660,542 +7.5 +4.9 276,835 313,120 = +13) 
Daren, Tek. «.. 1,422,862 1,757,013 1,663,172 +16.9 —5.4 361,955 351,899 =y 
DAvton, O. .. +. 1,121,324 1,113,364 1,139,124 +1.6 + 2.3 232,274 215,614 —T) 
Denver, Colo, ....... 880,780 864,513 855,690 is —ie 173,590 161,600 —54 
Des Moines, Ia... 511,758 516,251 504,996 —1.3 —2.2 116,743 109,174 —§,5 
Detroit, Mich. 1,566,092 1,681,613 1,786,715 +14.1 + 6.3 352,659 366,425 +34 
a Ae 543,312 529,718 647,618 +19.2 +22.3 123,634 146,930 +189 
Evansville, Ind.. 948,822 995,078 ~ $64,052 an ,9 —13.2 202,440 82,348 —59 
Fall River, Mass. 255,093 278,525 276,495 +8.4 —0.7 52,931 64,419 +217 
Flint, Mich. ..... 707,126 784,364 686,686 —2.9 —12.5 147,868 130,592 —11,7 
ae.” 400,554 431,169 577,835 + 44.3 +34. 69,246 97,877 +4] 
Grand Rapids, Mich 681,644 715,330 842,730 + 23.6 +17.8 127,946 163,464 +274 
Greenville, S. C.... 430,262 362,802 ~ 518,793 + 20.6 + 43.0 72,018 97,216 +34 
BeOUBION, TOR: i «iss 1,087,744 1,122,128 1,282,568 +417.9 +14.3 212,716 305,830 +43 4 
Jersey City, N. J 170,960 179,657 169,777 —0.7 —5.5 39,176 41,876 +64 
Kansas City, Kans. 158,088 165,956 221,487 + 40.1 + 33.5 27,573 63,063 + 128.7 
Knoxville, Tenn... 647,153 745,234 743,666 +14.9 —(.2 146,454 185,920 + 26 
Little Rock, Ark... 696,346 733,124 ~ 759,006 + 9.0 +3.5 164,598 162,806 —] 
Eee. meee. CORE cs... anadasee 2,040,319 2,082,852 a + 2.1 412,084 436,634 +54 
Lynn, Mass. ...... 834,974 801,276 749,714 —10.2 —6.4 163,884 158,718 —3}.) 
Manchester, N. H.. 278,865 276,109 276,088 —1.0 wars 52,000 57,782 +11 
Memphis, Tenn. 860,706 924,532 915,574 + 6.4 —0.9 198,072 150,444 —24) 
Milwaukee, Wis. 906,636 $75,546 1,426,336 +57.3 + 62.9 200,788 286,556 +42 
Minneapolis, Minn.. 1,234,834 1,344,761 1,405,184 +13.8 + 4.5 277,853 294,970 +6.) 
Nashville, Tenn.... 591,962 536,424 554,736 -6.3 +3.4 115,780 122,010 +54 
New Bedford, Mass 238,840 294,224 285,768 +-19.6 -2.9 54,866 54,222 —1).! 
eee Senn SIGs) = skehbeee 6 6 6U€™;[UCU RE LUCCA re ; 174,384 163,086 —f§.; 
New Orleans, La. 1,491,390 1,704,493 1,827,446 + 22.5 + 7.2 ~ 335 826 484,493 + 44 
New York, N. Y.. 4,843,151 5,292,225 5,492,644 +13.4 +3.8 1,011,025 1,069,151 +57 
Brooklyn, N. Y.... 580,765 573,808 620,175 + 6.8 + 8.1 121,154 117,861 —?,; 
Norfolk, V@. .....- 766,668 754,124 819,966 + 6.9 +8.7 136,248 154,980 + 13.7 
Oakiand, Cert. wiscrvee 586,649 570,088 573,573 2.2 + 0.6 123,807 112,826 —* 
Oklahoma City, Okla.. 849,142 851,312 916,146 + 7.9 7.6 165,074 195,860 +18) 
gig) Se) Se 874,930 811,233 SS1,916 +-0.8 + 8.7 173,726 171,899 -——) 
Philadelphia, Pa. 2,486,626 2,388,464 2,512,145 ae a 4.5.9 477,607 515,576 1 
Phoenix, Ariz. 636,580 644,504 603,106 —5.3 —6.4 136,220 130,676 —: 
Pittsburgh, Pa. 1,880,314 1,804,362 1,909,054 + 1.5 + 5.8 363,034 384,930 +t 
Portland, Oreg. 887,390 971,474 1,056,705 +19.1 8.8 211,498 209,118 -—' 
Providence, R. lt. 1,006,219 1,105,936 1,097,622 +91 OS 216,974 225,559 + 
Pe sites are 6 UST, i s@0R BERS .‘<a2at¥< F a 136,598 160,132 +173 
Richmond, Va. 944,468 1,005,270 969,626 er 3.6 207,256 197,330 aanf 
Rochester, N. Y... 1,420,899 1,417,829 1,501,936 + 5.7 5.9 269,592 304,486 +12 
Rock Island-Moline 637,476 752,836 768,488 20.6 2.1 138,502 125,832 — 
Sacramento, Calif. 730,520 747,744 + 2.7 + 0.3 120,918 155,288 +28 
San Antonio, Tex 421,176 537,306 + 30.0 +-1.9 115,276 102,123 ] 
San Diego, Calif. 1,115,494 1,317,344 - +14.1 3.4 241,836 269,920 
San Francisco, Calit 1,230,946 1,264,070 Ls + 3.1 + 0.4 266,228 263,792 
Seattle, Wash. 836,318 889,164 846,888 +-1.3 -4.8 161,714 155,344 —3.4 
South Bend, Ind. 659,703 659,703 801,867 + 21.5 21.5 133,202 168,213 +26 
Spokane, Wash. 524,443 650,129 648,858 23.7 -0.2 147,795 123,998 —16,) 
et. CO: BOG ios 1,359,740 1,325,750 1,542,470 +13.4 + 16.3 258,255 312,235 + 20.9 
St. Paul, Minn... 1,011,054 1,034,518 1,007,245 0.4 —2.6 191,003 187,998 —l1.) 
Syracuse, N. Y.... 820,687 823,369 S58,895 4-47 4+-4.3 170,352 173,173 Li 
Tacoma, Wash. 415,142 485,052 541,756 + 30.5 Ay 98,658 104,936 +6 
Tampa, Fla, 547,526 478,710 514,588 6.0 7.5 83,594 116,704 +39. 
Toronto, Ont., Can 2,093,205 1,900,059 1,829,472 12.6 sa $33,189 469,198 +8 
Tulsa. OM. «0% 732,466 745,136 742,350 +1.3 0.4 155,932 143,458 —s 
Washington ID. C. 2,567,753 2,879,168 3,040,620 + 18.4 5.6 582,73 572,104 — 
Worcester, Mass, 928,746 887,014 SHO,585 4.1 0.4 172,354 179,378 3 
Youngstown, O. .. — 746,010 791,304 687,569 —7.8 13.1 179,154 145,380 -18 
ET 5 bay ore es ES 68,961,030 71,156,073 74,427,328 7.9 + 4.6 14,917,366 15,775,136 +5. 


Thomas Advanced 

J. William Thomas, for the past 
year in the Eastern Advertising office 
of St. Louis Globe-Democrat, New 
York, has been appointed manager 
of the automotive advertising depart- 
ment of the Globe-Democrat and has 
been transferred to the home office 
in St. Louis. 


Plan New Chain Tax 
A permanent chain store tax bill to 
replace emergency legislation has 
been introduced in the Wisconsin 
legislature. It is based both on num- 
ber of stores and gross business. 


Rich Transferred 
W. R. Rich, in the general sales 
department of American Radiator 
Company and in the Allied Products 
division, has been placed in charge 
of the Automatie Oil Burner division 
of the company. 


Gets Sinton Post 


Albert E. Thompson has been ap- 


pointed sales and promotion man- 
ager of the Sinton Hotel, Cincinnati. 
He was formerly with Hotel New 


Yorker. 


Boynton with Agency 


Stanley Boynton has become ac- 
count executive with Charles A. Ma- 
son Advertising Agency, Detroit, 
coming from radio station WJR. 


Alka-Chew, Signal 


Pick Bennett & Snow 


Bennett & Snow, Inc., Boston, has 
been appointed to handle advertising 
of Belcher Laboratories, Cambridge, 
maker of Alka-Chew medicated chew- 
ing gum. Radio, newspapers, car 
cards and direct mail will be sched- 
uled. 

The agency will also direct adver- 
tising and merchandising of Signal 
Manufacturing Company, Lynn, auto- 
motive accessory equipment. Trade 
papers, direct mail, and ultimately 
general magazines will be used. 


Two Change Formats 


Oral Hygiene Publications, Pitts- 
burgh, this month issued Dental Di- 
gest and Spanish Oral Hygiene in 
new formats. The former’s size is 
enlarged to 9 x 12 in. The Spanish 
language paper’s size has been in- 
creased to 51%, x 814 in. 


Cos Is eon 


With admittance of Geoffrey S. 
Cox as a partner, Neal and Reed, 
Toronto agency, has become Neal, 


Reed & Cox. Mr. Cox was formerly 
with A. McKim, Ltd. 


Agency for Flynn 
Bachenheimer, Dundes & Frank, 
Inc., New York, has been named to 
handle the advertising of Elizabeth 
Flynn preparations. Magazines and 
| direct mail will be used. 


Cl 
Frank Clarke, formerly in the 
classified advertising department 0! 
the Memphis Commercial Appeal, has 
joined the commercial department 0 
Station WMC, owned by the Commer 
cial Appeal. He succeeds Hammon 
B. Smith, who is now manager & 
Station WGPC, Albany, Ga. 


Joins Apco Photo 
Gene Pohly, formerly with Cosm 
politan Studios, has joined the sales 
staff of Apco Photo Company, It 
New York. 


Coffee Promoters Move 


The National Coffee Department of 
Brazil, located in New York, bé 
moved to 120 Wall st. 


—— —— 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM _ PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 
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MA COSMETICS 
COMMITTEE WILL 
NITIATE: PROBES 


mtinued from Page 1) 

igsses are developed which have 
sutritional value beyond that of or- 
ainary products, or if special claims 
al advanced, the Council considers 
ach claims, however. 

“Prom its inception, the Council 
cided that fresh fruits and vege- 
bles, fresh meats and eggs, and 
wrdinary milks embrace problems of 
oq merchandising effectively con- 
trolled by local governmental agen- 
ies. The scope of products consid- 
ered was therefore confined to pack- 
aged foods or to foods treated by 
ygrious Means to improve their nu- 
itive qualities, such as Vitamin D 
nik. In the case of this product 
the manufacturer is asked to give 
evidence that the dosage of Vitamin 
D is adequate, and to provide a 
record of content by a_ reputable 
jaboratory. 


Claims Need Investigation 


The Advisory Committee on Ad- 
yertising of Cosmetics will make 
regular monthly reports for publi- 
ation in the Journal and Hygeia, 
and members will contribute special 
articles on cosmetics advertising. 
Published reports will be of a gen- 
eral nature, rather than reports on 
specific products. The Committee will 
make recommendations to manufac- 
turers on content and will demand 
analysis of all products advertised 
in the publications. 

Current claims made for cosmetics 
are in definite need of investigation, 
Dr. Fishbein said. He pointed out 
that one cosmetic is said to be non- 
allergic, another manufacturer says 
his product eradicates wrinkles. 
Some soap manufacturers claim their 
products are less irritating than 
others, while another manufacturer 
claims to have put Vitamin D in 
his product. These and other claims 
should be examined, he declared. 

Outlining the work of the Council 
ok Pharmacy and Chemistry, Coun- 
cil on Foods, and Council on Phys- 


IS YOUR PRODUCT 
OR SERVICE EASY 
FOR BUYERS TO BUY? 


There is a constant need 
for the thousands of prod- 
ucts and services used by 
advertisers. Advertising 
buyers are always looking 
for new and better sources 
of supply. 

Make it easy for these 
buyers to buy from you 
by keeping your product 
or service listed in The 
Advertising Market Place, 
classified section of Ad- 
vertising Age. 

Your message in this 
live business directory will 
give you the inside track 
for more business in this 
profitable field. 

For descriptive folder 
showing specimen ads 
and special rates for re- 
Peat insertions, fill out the 
coupon. 


The Advertising Market Place 
Advertising Age. 

00 E. Ohio St., Chicago. 

*nd_ me folder describing your 
-d department. 


AMERICAS 
Shy MOST DISTINCTIVE Yh 


Two-color shipping carton of Bay West 

Paper Co., Green Bay, Wis., has been 

transformed for double-use as a counter 
display. 


ical Therapy, Dr. Paul Leech, direc- 
tor of the division of foods, drugs 
and physical therapy, explained that 
the procedure in examining a drug, 
food, or apparatus is essentially the 
same in each case. 

The manufacturer is asked to sub- 
mit the product in accordance with 
an outline which requires that the 
name of the product be given, the 
composition or construction, labora- 
tory tests, biological information 
such as pharmalogic or bacteriologic 
work, and in the case of products 
for therapeutic use, carefully con- 
trolled clinical evidence. 


Submit Advertising Material 


“At the same time,’ Dr. Leech 
said, “the manufacturer is asked to 
submit 20 copies of all advertising 
material, as well as specimens of the 
product and labels. This includes 
collateral advertising as well as ad- 
vertising accompanying the _ trade 
package.” 

Information contained in the sub- 
mission is turned over to the mem- 
bers of the Council through a weekly 
confidential bulletin. The informa- 
tion is collated at the headquarters 
office, copies of advertising of sim- 
ilar products compared, and in the 
case of drugs, the product is sub- 
mitted to the A. M. A. chemical 
laboratory to determine its consti- 
tution and to evaluate tests of 
purity and standards. 

In the case of foods the firm must 
submit an analysis signed by a com- 
petent chemist; the Council on Foods 
reserves the right to check the analy- 
sis. In the case of the Council 
on Physical Therapy, reports are re- 
quired from a physicist, depending 
on the type of apparatus under 
examination, such as x-ray appara- 
tus, diathermy machine, or an ultra- 
violet lamp. The Council then 
checks these independently. 


Member Is Referee 


A member of the Council acts as 
referee for all the assembled mate- 
rial sent to him for his criticism. 
He presents a report to the Council, 
judging the claims in the light of 
the available evidence and determin- 
ing what conflicts there are, if any, 
with the rules of the _ respective 
Council. 

This report is in turn presented 
to the Council members through the 
bulletin. The next week the mem- 
bers discuss the report, and the fol- 
lowing week a vote is taken on the 
report, all by mail. A three-fourths 
majority vote is required for ac- 
ceptance or rejection of a product. 

“In the majority of cases,’ Dr. 
Leech pointed out, “the product is 
not definitely accepted on the first 
report but the manufacturer is in- 
formed that the product will be ac- 
cepted when certain things are done 
or if certain evidence can be sub- 
mitted, providing the product is of 
an acceptable type. 


Says Many Withdraw Product 


“If the product is not of an ac- 
ceptable type, a statement is drawn 
up for publication, which the Coun- 
cil adopts and sends to-the manu- 
facturer for consideration before 
publication. Quite frequently, par- 
ticularly in the drug field, the manu- 
facturer will ask that the statement 
be not published and agrees not to 


promote the product, so that he may 
investigate it further.” 

The Council also reserves the right 
to take up products on their own 
initiative, without submission by the 
manufacturer, Dr. Leech said. In 
such cases, the statement of the 
Council which is authorized for pub- 
lication is not sent to the manu- 
facturer in advance of publication, 
unless the Council makes an excep- 
tion to its ruling for some reason. 
“In other words,” Dr. Leech said, 
“to those manufacturers who Cco-op- 
erate with the Council there is ex- 
tended the courtesy of seeing any 
statement which the Council has 
authorized in advance of publica- 
tion.” 


Add Wholesale Service 
“The Distributor’s Salesman,” a 
new service covering the field of elec- 
trical wholesale distributors and 
their salesmen, appeared in the Janu- 
ary issue of Electrical Wholesaling. 
It is devoted to electrical appliances 
and radio, and is designed to help 
distributors’ salesmen in their funce- 
tion as merchandising men. 


Thompson Sales Agency 


Griffith E. Thompson, resigned 
from the NBC sales department, New 
York, has become head of the radio 
department of Bermingham, Castle- 
man & Pierce, Inc., New York adver- 
tising agency. 


New Bill Bans 
Advertising of 
Liquor by Radio 


Washington, D. C., Feb. 4—A bill 
prohibiting advertising of liquor or 
beer by radio has been introduced 
in Congress by Representative Fran- 
cis D. Culkins, of New York. While 
he has also reintroduced a bill pro- 
hibiting advertising of beer or liquor 
by any method involving interstate 
commerce, he told ADVERTISING AGE 
that only the former will be pressed 
at this session. 

Congressman Culkins expressed 
himself as disgusted by drawing 
room exploitation of the merits of 
alcoholic drinks via radio. 

His new bill, H. R. 3140, is short 
and to the point, making it “unlawful 
to broadcast by means of any radio 
station for which a license is re- 
quired by any law of the United 
States, or for any person operating 
any such station, to permit broad- 
casting of any advertisement of in- 
toxicating liquor or the solicitation 
or an order for intoxicating liquor.” 

The sweeping measures of H. R. 13, 
passage of which the Congressman 
does not expect at this session, would 


make it unlawful to advertise alco- 


holic beverages “by newspaper, peri- 
odical, news reel, photographic film, 
letters, postal cards, circulars or 
pamphlets.” 


Hill to Oklahoma 
Ivan Hill, formerly vice-president 
of the Walter Biddick Co., Pacific 
Coast radio station representative, 
has joined the promotion and exploi- 
tation department of The Oklahoma 
Publishing Co., Oklahoma City, oper- 
ator of stations WKY, KLZ, and 
KVOR. Cy Taillon, formerly com- 
mercial manager of KGHL, Billings. 
Mont., has joined the sales depart- 

ment of KLZ, Denver affiliate. 


Sales Winners Cruise 


Fifty-five Iron Fireman salesmen 
who accounted for $2,000,000 of sales 
will sail for the West Indies Feb. 11 
under the auspices of the Cleveland 
company. 


Howell Heads Paper 


Succeeding his late father, Clark 
Howell, Jr., has been elected presi- 
dent and publisher of the Atlanta 
Constitution. Hugh H. Trotti, busi- 
ness manager, was elected vice-presi- 
dent. 


Picks Free & Peters 


Station WKBN, Youngstown, O., 
has placed its national representa- 
tion with Free & Peters, Inc. 


paper, 


J 


own. 


The editors of STOKER & 


fications. 


graphs in a striking format. 


page. 


the buying power in the field. 
tion, 12,000 will include: 


ST 
AIRCO 


| I UNDREDS of replies to b. 
a recent dealer questionnaire prove that this grow- 
ing field needs and wants a business paper of its 


needs, and asked for scores of specific articles. 


JouRNAL will build the new paper to these speci- 
Skilled reporting of significant industry 
news, competent analyses of merchandising trends, 


Circulation will be carefully controlled to cover 
First issue circula- 


1. Stoker manufacturers and executives, and 
manufacturers of related equipment 


2. All bona-fide stoker dealers 


3. The best prospective dealers, including 
a. Qualified anthracite and bituminous deal- 
ers, the top dealers in each group 


The STOKER MARKET, and airconditioning, 


the fastest-growing automatic heating field, offers a live, 
new market for all automatic coal heating and aircondition- 
ing equipment: stokers, heating, airconditioning, coal. 


NEXT MONTH, this equipment-conscious field gets its 


first complete, exclusive coverage in a new monthly business 


ER 


ITIONER 


O A 


FIRST ISSUE—APRIL—OUT MARCH 22 


These dealers named their interests and 


increases as high! 
AIRCONDITIONER 


methods will be 
new paper. 


basic sales statistics, are combined with fine photo- 
Standard 7x10 type 


Write, wire, or telephone today, for full infor- 


close March 8. 


Equipment dealers, such as heating con- 
tractors leading in residential work, and 
other groups with merchandising skill 


No other automatic heating market offers sales 


ket, completely and exclusively, from the viewpoint 
of equipment sales! 


Plan now to include SroKER & AIRCONDITIONER 
JOURNAL in your 1937 advertising budget. It is 
the safest and surest way to tap this fastest-grow- 
ing automatic heating and airconditioning market. 


mation, and to reserve space in the first issue— 
April—out March 22. 


FOWLER BECKER PUBLISHING CO. 


420 Madison Avenue, New York 


i 


No other paper covers the mar- 


Equipment merchandising 
the basic editorial theme of this 


Final advertising forms 
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G. M. PROTECTS 
GROUP POLICIES 
DURING STRIKE 


Newspaper Copy Breaks News 
to Employes 


Lansing, Mich., Feb. 2.- 
of a “soulless corporation” which not 
only makes life insurance available 
to employes at low cost through a 
group plan, but operates a savings 
and investment fund which yields 
dividends to participants was pre- 
sented to the public yesterday in an 
advertisement in the State Journal. 

The corporation is the Olds divi- 
sion of General Motors, which took 
the newspaper space to inform em- 
ployes that their insurance policies 
would continue in force pending re- 
sumption of operations by virtue of 
a payment by the company; and that 
the savings fund would advance its 
dividend to aid employes while the 
plant was shut down. 

Payment of the 1931 maturity class 
of the employes’ savings and invest- 
ment fund closely on the heels of the 
newspaper announcement at the ad- 


The story 


ministration building here. The 
amount involved was not made 
public. 

The advertisement of Olds Motor 


Works explained: 

“This message is primarily directed 
to all Oldsmobile employes who are 
not at present working due to the en- 
forced shut-down This payment 
is being made approximately 30 days 
in advance of the customary time 
for distribution. It is felt that these 
payments will be especially welcomed 
at this particular time by all eligible 


Oldsmobile employes who, through 
no fault of their own, are idle _ be- 
cause of the strike situation. 

“Acting to protect the group life 


insurance benefits of thousands of 
its employes who are idle because of 
strikes, General Motors Corporation 
announced that all coverage of such 
employes would be continued in force 
through payments advanced by the 
corporation, 

“For employes who desire to con- 
tinue their insurance in force after 
returning to work, arrangements will 
be made for them to repay to the 
company the amounts advanced.” 


. 


Batrimore 
EYS PROVE IT’S 


i 


PICK WINNERS 


John Falkner Arndt, head of the Philadel- 
phia agency bearing his name, and Stuart 
Peabody, The Borden Co., view entries 
in the Annual Advertising Awards to be 
announced February 24. 


Judging of ’36 
Awards Ended 
by Committee 


New York, Feb. 4.—Work of judg- 
ing entries in the Annual Advertis- 
ing Awards competition has been 
completed today and winners will be 
announced at the presentation dinner 
at the Waldorf-Astoria Feb. 24. 

The Jury of Awards _ includes 
Stuart Peabody, The Borden Com- 
pany, chairman; John Falkner Arndt, 
John Falkner Arndt & Co.; John 
Cowles, Des Moines Register and 
Tribune; Gordon Cole, Cannon Mills; 

Paul Hollister, R. H. Macy & Co.; 
Miss Gertrude Lane, Woman’s Home 
Companion; Edward F. Molyneux, 
Newell-Emmett Company, Inc.; Mal- 
colm Rollins, Cosmopolitan; Roy 
Eastman, marketing counselor; Aglar 
Cook, Drug Trade News; and Ernest 
Elmo Calkins, chairman of the ad- 
ministrative board for the Awards. 

Nearly 750 campaigns, averaging 
10 advertisements each, were sub- 
mitted in the 1936 competition, spon- 
sored by Advertising & Selling. 


Food Laboratories 


Are Consolidated 


Food Products Institute of Amer- 
ica; Food Research Laboratory of 
New Jersey; the Research Labora- 


tory for the Coffee, Tea, Cocoa, Spice 
and Flavor Trades; and the Re- 
search Laboratory for the Hotel and 
Restaurant Industry have been con- 
solidated as the Shirley Food Lab- 
oratories, 30 Irving Place, New York, 


Dr. Frederick Dannerth, formerly 
editor of Home Cookery and_ the 
American Home, announced. 

Dr. Dannerth also was general 


secretary of the National Committee 
for the Restoration of Home Cookery, 


Buys KOY Sudawaus 


| 


Burridge D. Butler, president of 
radio station WLS, Chicago, has 
bought what is described as a con- 
trolling interest in KOY, Phoenix, 
Ariz. The purchase will not affect 
affiliation of WLS with National 
Broadcasting Company nor KOY 


with Columbia Broadcasting System. 


a 


Robert KE, Oberfelder, formerly with 


the Display Guild, New York, has 
’ joined Ad-Pro Displays, Ine., New 

York, as vice-president. 
Locked Out 
After a Long Journey! 

} j 

Your radio program may have the 
power to travel a long way, but that 
doesnt do much good if its lack of 


showmanship makes it 


run fruitlessly 
down antennas in search of a listener. 


Here at WSM we start a program out 
on the wide range of 50,000 Watt, clear 
channel coverage with an audience ap- 
peal that insures entry into the homes 
of that area, 


Which explains why WSM is so. sue- 


cessful in selling the products advertised on this station. 


How about selling vour products? 


Nashville, Tenn. 


Owned and operated by The National Life & Accident Insurance Co., Inc. 


a 


50,000 WATTS 


National Representatives 
Edward Petry & Co., Inc. 


The 


rates for this department are 


HELP WANTED 


WRITER—for commercial motion pic- 
tures—experience in script and sce- 
nario work preferable but not abso- 
lutely necessary if applicant has good 
merchandising background with writ- 
ing ability. An unusual opportunity 
is presented by a long-established 
producer in mid western city. Write, 
giving full details to 
Box 986, ADVERTISING AGE, Chicago 
WANTED 
Salesmanager to 
England, New Jersey, Pennsylvania, 
Delaware and Maryland for National 
ind Sectional Trade Paper. Both well 
established. Please state in first let- 
ter remuneration expected, previous 
experience, age, and particular reason 
you are fitted to do the job. Write 
Box 988, ADVERTISING AGE, N. Y. 
Wanted: Advertising salesman in New 
York territory for leading business 
publication. Experience in industrial 
advertising field is desirable. Send 
complete information regarding pre- 
vious experience and compensation, 
30x 992, ADVERTISING AGE, N. Y. 


Kastern cover New 


~ - POSEPIONS WANTED 

AVAILABLE 

MARCH Ist 
An Advertising Salesman with 
an outstanding record of 
achievements in national adver- 
tising field, seeks Chicago con- 
nection with established news- 
paper, magazine or radio 
network. College graduate, age 
34; valuable agency and adver- 
tising contacts. An interview 
may be arranged by writing 

Box 984, ADVERTISING AGE, Chicago 

Trade paper or ‘ 

seeking representation 


directory publishers 
for St. Paul, 


Minneapolis and vicinity, of an ex- 
perienced advertising salesman and 
alert trade news reporter, address 


Box 989, ADVERTISING AGE, Chicago 

TOO SMALL FOR JOB : . 
Advertising manager of publica- 
tion wants to be a salesman or 
assistant to real executive. College 


graduate. Sales background. 26 
Box 993, ADVERTISING AGE, Chicago 
Trade paper publishers seeking ex- 


perienced and responsible Middle West 
representation are invited to address 
Box 991, ADVERTISING AGE, Chicago | 


Marital Rifts 
Feature WMCA 
Good Will Hour 


New York, Feb. 2.—Following an 
eleventh hour change in title, out 
of deference to state welfare authori- 
ties, WMCA’s “Good Will Hour’ has 
gone on the air Sunday nights with 
the same general framework as the 
recently-junked Chase & Sanborn 
Company’s “Good Will Court” plus 
liberal doses of marital relations an- 
gles. 

Marital relations and the problems 
thereby created are, in fact, the basis 
of the new show which is headed by 
John J. Anthony, who has for 11 
years been listening to the woes of 
thousands of director of 
the Marital Relations Institute. Pro- 
fessing to be neither legal luminary, 
psychiatrist or even plain psycholo- 
gist, Mr. Anthony was introduced at 
the inaugural by Donald Flamm, 
WMCA’s president, as the man who 
knows all the about the 
business of being married. 

Any implications of legal advice 
were detoured and the last minute 
change in the program’s name from 
“Good Will Clinic’ to “Good Will 
Hour” came when the New York De- 
partment of Social Welfare, hearing 
of the proposed title, advised WMCA 


spouses as 


answers 


that all “clinics” are generally held 
to be operating in the medical field 
which happens to be furthest from 


WMCA’s intentions. 


Changes at Mossberg 


Robert H. Olson, formerly vice- 
president and sales manager of Moss- 
berg Pressed Steel Corporation, 
Attleboro, Mass., has  sueceeded 


Frank Mossberg as president and 
general manager. W. S. Swanson, 
formerly sales engineer, has been 
named sales manager. 


as follows: 


“Help Wanted” and “Situations Wanted,” 30 cents a line, minimum 
charge $1. 

All other classifications (single insertion rates): ™% in., $2.75; 1 to 3 in,, 
per in., $4.75; 4 to 6 in., per in., $4.50; 7 to 9 in., per in., $4.25; 10 to 12 in., 
per in., $4.00; 13 to 15 in., per in., $3.75. Write for descriptive folder of 
specimen ads and discounts on term insertions. 


POSITIONS WANTED 


COPYWRITER — SALESMAN wants 
position with agency or company adv. 
dep’t on copy or new accounts. Age 27 
—1l10 yrs. business experience includes 
retail selling in varied lines. Adv. and 


BUSINESS OPPORTUNITIES 
Wanted man with thorough knowledge 
of the Newspaper Representative busi- 
ness, qualified to manage West Coast 
office. Desire man with capital of 
$12,500 to purchase share of profitable 
business. Salary income immediately. 
Unusual opportunity. 

Box 987, ADVERTISING AGE, Chicago 


FOR SALE—Complete file FORTUNE 
MAGAZINE including the first issue. 
Excellent condition. Price $200. 


MISCELLANEOUS 
OUT-OF-PRINT 
catalogs, advertising literature, 
manuals, price lists, ete., 
by newest process direct from your 
copy, without typesetting and cuts. 
Any size can be supplied 
500 copies (8%x11") $2.63 
Additional hundred copies 22c 
Send for samples 
LAUREL PROCESS, 480 Canal St., N.Y. 


sales 
reproduced 


PHOTO POST CARDS 
The kind that build good-will and 
bring you business. Don't fail to in- 


vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices, 
Graphic Arts Photo Service 
Ssrd & Market Sts., Hamilton, O. 


Ask for Bulletin of Publishing Prop- 
erties. Harris-Dibble Company, 11 
West 42nd Street, New York, N. Y. 


with the 
employe 
right man 


confronted 
finding a qualified 
can depend on getting the 
for the right job through the classi- 
fied columns of this paper. The rates 
are extremely low and the results ex- 
cellent. For rates and full particu- 


lars, write to 


Ing managers, 
need of 


The Advertising Market Place 
ADVERTISING AGE 
100 E. Ohio St., Chicago 


Knipe Re-elected by 
Interstate Managers 

David Knipe, advertising manager 
of the Globe-Times, Bethlehem, Pa., 
was re-elected president of the Inter- 
state Advertising Managers’ Associa- 
tion at the annual meeting at Allen- 
town, Pa. 

Ralph Stagemyer, 
was elected vice-president; Howard 
C. Berky, North Penn Reporter, 
Lansdale, secretary, and Richard Mc- 
Donald, Courier Post, Camden, N. J., 
treasurer. 


Hanson Heads S.S. & B. 
Radio Department 


York Dispatch, 


Small, 


Spencer & Brewer, news- 
paper representatives, have estab- 


lished a radio department under the 
direction of Harris Hanson. 

The stations to be represented by 
the firm are WCLO, Janesville; 
WIBA,. Madison; KFIZ, Fond du Lac, 
and WSAU, Wausau, all in Wisconsin. 
KFIZ is owned by the Commonwealth 
Reporter, Fond du Lac, which is rep- 
resented by Small, Spencer and 
Brewer, 


Dairy League Starts 
Campaign for $300,000 


The Wisconsin Dairy Promotion 
League has approved a campaign to 
raise $300,000 to advertise Wisconsin 
cheese, milk, butter and ice cream, 
augmenting state advertising. 

G. W. Crump, editor of the Cam- 
bridge News and president of the 
League, said 25 per cent will be de- 


voted for newspaper’ advertising, 
With other appropriations for radio, 


direct mail, and outdoor. 


“Observer” Bows 

The Financial Observer, New York. 
weekly, published by Observer Pub- 
lishing Co., Inc., New York, appeared 
Feb. 3. Bi-sectional, the first part 
contains financial and economic com- 
ment, and the second, histories of 
companies and personalities in indus- 
try and finance. Winslow Abbey is 
advertising manager. 


SCHAEFER LAGER 
TO GET INITIAL 
AIRING FEB. 


New York, Feb. 4.—The F. and y 
Schaefer Brewing Co., Brooklyn, pio 
neer brewer of lager beer, will jp. 
augurate its first radio series Feb, 7 
presenting a variety program, the 
Schaefer Nine O'Clock Revue, over 
WOR at 9-9:30 p. m. 

Aside from the show’s Own talent 
which includes Leo Reisman and bjs 
orchestra, Ray Heatherton, baritone 
Fred Uttal, actor-announcer, and the 
Symphonettes, harmony trio, the pro. 
gram will feature guest stars, start. 
ing with Eve Symington, society 
blues singer. Among those to fo). 
low will be Gertrude Lawrence an 
Ramona, Batten, Barton, Durstine 
& Osborn, Inc., is the agency. 

Sterling Products Co. will reney 
their 9-10 p. m., EST., NBC program 
heard Sundays over 60 stations of 
the Red network, “Manhattan Merry. 
Go-Round,” for Dr. Lyons’ Toothpoy 
der, is featured in the first half hour 
and “American Album of Familiar 
Music,” for Bayer’s Aspirin, is heard 
at 9:30-10. Blackett, Sample & Hum. 
mert, Inc., New York, is the agency 


Renews for Phillips 


The same agency and sponsor are 
renewing the program known as 
“The Sweetest Love Songs Ever 
Sung,” for Phillips Milk of Magne 
sia over 21 NBC Blue network sta 
tions, effective Feb. 8. 

Gladys Swarthout will broadcast 
the first of her new series of half. 
hour programs on Wednesday, Feb 
10, at 10:30 p. m., EST. The prograr 
to be heard over the coast-to-coast 
NBC Red network, is sponsored }j 
many of the country’s ice and ic 
refrigerator companies. Donahue & 
Coe Inc., New York, is the agency in 
charge. 

A new Saturday Philip Morris pro 
gram, “Johnny Presents,” will be 
heard on the coast-to-coast Columbia 
hookup starting Feb. 13 at 8:30-9 ; 
m., EST. Russ Morgan’s orchestra 
a dramatic series called “Circum 
stantial Evidence,” will be co-starred 
with “Johnny.” As master of cer 
monies, he will introduce Phil Due} 
baritone, the Swing Fourteen, mixed 
chorus, and other musical features 
The agency is the Biow Co. 


Adds Time, Station 


The Lucky Strike program on CBS 
heard Saturdays on the nationwid 
Columbia network, will add 15 min 
utes to its present weekly broadcast: 
ing schedule, effective Feb. 13. At 
the same time, Great Falls, Mont 
will be added to the network carry: 
ing the program. Lord & Thomas 
Inc., is the agency. 

Sponsored by the Owens Illinois 
Glass Company, Toledo, O., a new 
musical program featuring the musi 
of Richard Himber’s orchestra wil! 
be heard weekly over the Mutual 
Broadcasting System, starting Feb 
5, at 8-8:30 p. m., EST. “Coffe 
Club” is the title of the show, in th 
interests of glass-packed coffee. 


New KOIL Transmitter 


Station KOIL, Omaha, will build @ 
new transmitter and new antenna! 
increase its daytime power fro0 
2,500 to 5,000 watts. 


5000 watts day 
1000 watts nite 
Repts; 890 ke. 
E. KATZ SPECIAL ADVERTISING AGENCY 
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WLES LIEBMAN, 
NEWSPAPER HEAD, 
LED BY FALL 


Milwaukee, Feb. 3.—Funeral serv- 
ices were held here today for Jules 
Liebman, general manager of the 
yilwaukee Sentinel, who sustained 

stal injuries in an accident Sunday 
mornin g. While taking his custom- 
ary Sunday morning walk with his 
dog, Mr. Liebman slipped on the icy 
iawns of a park near his home. He 
was unconscious when help reached 
him and when removed to his home 
was pronounced dead. 

Mr. Liebman, who was only 47 
vears Old, devoted virtually his en- 
ire business career to the Block 
paper except for an interlude with 
the Journal. He joined the Sentinel 
when he was a youth of 22 as a cub 
eporter and worked his way through 
almost every department. He was 
successively assistant city editor, 
ity editor, assistant managing edi- 
tor, managing editor, executive edi- 
ror, vice-president and finally general 
He held the last named 
March, 1934, to his 


manager. 
nosition from 
death. 

Funeral services were held in the 
auditorium of the Elks’ building, 
with George F. Lounsberry, long as- 
sociated with Mr. Liebman on the 
Sentinel, officiating in behalf of Kil- 
wurne Masonie Lodge. A son, Robert, 
is in the advertising department of 
the Sentinel. 


Moner Agency Loses 
William F. Hannaford 


Los Angeles, Jan. 28.—The severe 
weather which has cost the Pacific 
Coast millions of dollars, also caused 
the death yesterday of William Fiske 
Hannaford, 47, secretary of the Dan 
B. Miner Company, Los Angeles ad- 
vertising agency, in Ventura, Cal. 
Pursuing his usual routine during 
the cold wave, Mr. Hannaford caught 
1 cold which developed into pneu- 
monia. 

Born in Michigan, Mr. Hannaford 
ame to California in 1907 and gradu- 
ted from Oceidental College in 1914 
He joined the Dan B. Miner Company 

1922 and advanced steadily. He 
ecame secretary, a director, office 
manager and head of the media de- 
irtment. He served a year as presi- 
lent of the Pacific Association of 
Advertising Agencies. 


“Forbes” Salesman 


Dies on Trip 

Pittsburgh, Feb. 1.— William H. 

Tripp, 64, manager of the Cleveland 
fice of Forbes Magazine, died Sun- 
day night in the William Penn Hotel, 
ifter collapsing on the street near 
the hostelry. Death was attributed 
to heart disease. He was formerly 


CENTRAL 
LOCATION 


COMFORT 
SERVICE 


MODERATE 
COST 


This fine hotel features every 
advantage at exceptionally low 
cost. Entirely fireproof, with 
steam heat for chilly nights, 
E! Comedoro offers a comfort- 
economy combination that is 
truly rare. 


250 ROOMS uid 50. WITH BATH 


<L COMODORO 
Hotel 


JOSEPH. H. ADAMS, Manager 
Dane 
NER SW, 2nd. & PARST Sr. Su 


CITY of DETROIT “NOISE 


CURBS ANNOYING NOISE 


IT 


ABATEM é NT COMMITTEE 


Co-operating with Detroit's noise abatement committee, Walker & Co. have joined 
in a three-month campaign, with this initial poster to be supplemented by two 
more during the series. Thirty-five boards are being used. 


with Foster 
agency. 

Mr. Tripp came here to meet B. C. 
Forbes, publisher of the paper, Mr. 
Forbes being in Pittsburgh to ful- 
fill a speaking engagement. 


Glass Expert Taken 

Pittsburgh, Feb. 1-——Edward Pit- 
cairn, vice-president of the _ Pitts- 
burgh Plate Glass Company, died 
Saturday night of pneumonia at his 
home in West Woodland Road. Mr. 
Pitcairn was connected with the 
company for 40 years and was promi- 
nent in the city’s civie life. 


Edgar Clark Dead 
Nashua, N. H., Feb. 1.—Edgar A. 
Clark, advertising manager of 
Nashua Gummed & Coated Paper 
Company, died here last week of 
heart disease. He spent 30 years 
with the paper company and was 
sales manager of the waxed paper 
division before becoming advertising 
manager. 


& Davies, Cleveland 


Speidell Stricken 

Mt. Vernon, N. Y., Feb. 1.—Louis 
Speidell, former president of the As- 
sociation of Advertising Managers of 
New York State Daily Newspapers, 
died here last week of complications 
following influenza and asthma. He 
was 51 years old. 

At his death, Mr. Speidell was in 
the real estate advertising depart- 
ment of the Westchester Newspapers, 
Inc., Yonkers. He was formerly ad- 
vertising manager and business man- 
ager of the Mount Daily 
Argus. 


Vernon 


Vernam Taken 

New York, Feb. 1.—Clarence Cot- 
tier Vernam, vice-president and a di- 

‘tor of Street & Smith Publications, 
aied recently at his home at 480 Park 
avenue at the age of 64. 

He spent 33 years with Street & 
Smith. He also was prominent in 
the newspaper field at one time as 
part owner of the Newark Star-Eagle 
and Detroit Journal. 


Salesman Dies 

New York, Feb. 1—Henry Cohn, of 
the classified department of the New 
York Herald Tribune, died last week 
in Sydenham Hospital. Mr. Cohn 
was with the New York World until 
its merger with the Telegram, when 
he joined the New York American. 
He transferred to the Herald-Tribune 
two years ago. 


Engraver Dead 

Milwaukee, Feb. 1.— Thomas H. 
Adams, 58, Milwaukee advertising 
man and engraver, died last week in 
a local hospital. He was formerly 
general manager of both the Clark 
Engraving Company and McAlpine 
Engraving Company. Before enter- 
ing the engraving field, he served the 
old Milwaukee Daily News, later see- 
ing service with the Evening Wiscon- 
sin and Milwaukee Journal. He re- 
tired from active business several 
years ago. 


. 
Plans Mascara Drive 

Norman D. Waters and Associates, 
New York, have been appointed to 
handle an advertising campaign in 
national magazines for Rejuvia mas- 
cara, a new product being distributed 
through chain stores. Chief feature 
of the product is a new package com- 
bining a tube of mascara cream and 

a brush in a leatherette wallet. 


““Softness’’ Is 
Seminole Note 


in New Drive 


Chicago, Feb. 4.—Featuring the 
softness of its toilet tissue, Seminole 
Paper Corporation will launch a na- 
tion-wide campaign in 89 newspapers 
Feb. 11, C. I. Kentnor, advertising 
manager, said today. 

The campaign will be the first 
Seminole drive in several years to 
use daily newspapers regularly. In- 
sertions of 80 lines will be run week- 
ly. Fifty papers will be added June 1. 

Seminole’s spring advertising will 
be dominated by photographs of 
babies. Copy will point out that 
mothers insist on softness. Paris 
and Peart, New York, handle the ac- 
count. 


New York Seeks 
Larger Appropriation 

New York State’s milk advertising 
campaign will involve $400,000 this 
year, if a bill sponsored by As- 
semblyman Fred S. Hollowell is 
passed by the legislature. The 1936 
appropriation was $250,000. 

Governor Lehman, in a message 
to the legislature, asked for an ap- 
propriation of $125,000 for a cam- 
paign to sell the state’s recreational 
advantages. 


Haworth on Promotion 


H. A. Haworth, McGraw-Hill Pub- 
lishing Company, has been appointed 
promotion manager of Engineering 
News-Record and Construction Meth- 
ods. Mr. Haworth has been manager 
of the company’s advertising depart- 
ment, and for the past three years 
has handled space and direct mail 
promotion for six publications. 


Farrell to Weed 
Norman V. Farrell, formerly East- 
ern manager of Burroughs Clearing 
House, Detroit, has joined the New 
York sales force of Weed & Co., pub- 
lishers’ representatives. 


Grapefruit in 
Cans Is Given 
Chain Support 


Washington, D. C., Feb. 4—In an 
effort to make the public as apprecia- 
tive of canned grapefruit and grape- 
fruit juice as of the fresh variety, 
the National Association of Food 
Chains today agreed to throw its re- 
sources back of the fruit in this form 
at some time during the summer. 

The reason is the record-breaking 
crop of 29,000,000 boxes—almost twice 
the last eight-year average — which 
makes it impossible to use traditional 
methods of marketing. As a result, 
a large part of this yield will find 
its way into cans for consumption 
during hot weather. 

John A. Logan, executive vice- 
president of the chain association, 
said that the campaign just ending in 
behalf of fresh grapefruit, launched 
about Jan. 15, has doubled sales 
without diminishing the crisis to 
any great extent. 

Assurance of chain support for the 
summer sale, he said, will aid in 
stabilizing prices, insuring both 
grower and canner of satisfactory re- 
turns for their work, while providing 
the consumer with a healthful and 
appetitizing summer fruit at reason- 
able prices. 


Plan Heavy Cnkeaion 


for Saratoga Races 

The Saratoga Association for the 
Improvement of Thoroughbreds has 
reappointed Leighton & Nelson, Sche- 
nectady, to advertise its August race 
meet. Radio, newspapers and maga- 
zines will be used. 

The magazine schedule includes 
Country Life, Horse & Horseman, 
New Yorker, The Sportsman, Spur, 
and Town & Country. 


P. & G. Stages Silver 
Birthday Contest 


Commemorating the twenty-fifth 
anniversary of Crisco, Procter & 
Gamble Co., Cincinnati, has launched 
a new $10,000 prize contest to be 
promoted in newspapers, general 
magazines and radio. 

Blackman Advertising, Inc., New 
York, is the agency. 


Halpin Now V. P. 


Dan D. Halpin, assistant chairman 
of the board of Dictograph Products 
Company, Inc., New York, in charge 
of sales and advertising for the Ac- 
cousticon division and new Dicto- 
graph silent radio division, has been 
elected vice-president of the company. 


Zanphir to “Redbook” 


Peter Zanphir, resigned from the 
promotion department of True Story, 
has joined the promotion staff of 
Redbook. 


Expect 150,000 — 
Women to View 


McCall’s Shows 


New York, Feb. 3.—Fashion adver- 
tisers, retail executives and fabric 
manufacturers were given a preview 


of the McCall Paris fashion show, 


today as a foretaste of exhibitions 
to be staged in about 175 department 
stores from coast to coast through 
June 1. 

Progress of the first of the depart- 
ment store shows, at Burdine’s, Mia- 
mi, Fla., was reported by wire at in- 
tervals during the showing here. The 
telegrams stressed heightened inter- 
est on the part of the more than 
2,700 women gathered for Burdine’s 
three showings in higher priced 
fabrics. 

Charlotte Tonis, McCall stylist in 
New England, and one of the eight 
stylists who will head as many sepa- 
rate road companies, each equipped 
with the more than 50 costumes pre- 
viewed today, over the country in 
store promotions, described today’s 
modeling of 1937's spring and sum. 
mer patterns, fabrics and colors 

300 Stores Co-operate 

Basing their estimate on 1936 re- 
sults, McCall Corporation executives 
inticipate attendance at more than 
300 showings in co-operating stores 
of approximately 150,000 women. 
Newspaper advertising lineage to be 
used by the stores in support of the 
fashion shows will, it is predicted, 
total close to 150,000 lines. 

A natural basis for promotion of 
individual items is furnished by the 
basic, thematic combination of inter- 
ests of the fabric and pattern de- 
partments which further furnishes op- 
portunities for promotional empha- 
sis on home sewing and all appurte- 
nances, from thread to electric sew- 
ing machines. 


————______ 


Higgins, Bowers, Shift 

H. C. Higgins will join the Chi- 
cago office of WOR, Newark, Feb. 12, 
being succeeded as Chicago manager 
of Paul H. Raymer Company by E. H. 
Bowers, who has been in the radio 
department of N. W. Ayer & Son, 
Chicago, 


Spice Trade Appoints 


The American Spice Trade Asso- 
ciation, New York, has appointed 
Charles W. Hoyt Company, Inc., New 
York, to place advertising. Pages 
will be used in trade papers. 


RADIO EVENTS, INC. 


AN INDEPENDENT RADIO PRODUCING GROUP SERVING ADVERTISING AGENCIES 


535 Fifth Avenu 
New gigs N.Y. 


na Ti Solethong, heals pol stil 


puts the same earnest effort behind 
the job of selling Faithorn 3-in-1 service as 
he does in helping the Chicago Bears pile up 
victories during the regular gridiron season. 


Offers a 


On 


ai 


FAMOUS ‘PRO’ GRID STAR 
“Triple-threat’ 
ADVERTISERS 


Service to 


the football field it’s speed, 


coordination and unity of purpose 
that wins. In advertising it’s 
Faithorn’s engraving, ad-setting 
and printing, all under one roof, 
that brings you that point-after- 
touchdown margin that wins 
sales and customers’ confidence. 
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Exposit 


IN THE BRASS RING 


Many persons live on a merry-go-round. They take cultural publication can be successful permanently 
monotonous rides to nowhere, pursuing a free _ in serving millions of idea-seeking readers. 


whirl into an aimless existence. Publishers, impre- Since 1899, The National Geographic Magazine 


has been planned for the influential millions who 
are eager to read authoritative, inspiring and 
superbly illustrated articles about the world in 
Public taste may run in circles, but a large section which they live. Today this Magazine has a net 
of the public always has been interested in more paid circulation which exceeds one million. Each 


sarios, or editors who merely ‘give the people 
what they want” provide no more than wooden 
horses for millions of the alert and successful. 


than a merry-go-round literary fare. It demands a issue, by a conservative estimate, is read by five 
reading diet which nourishes a purposeful life. The million persons. 
National Geographic Magazine is proof that a Here you will find the First Million Families of America. 


THE NATIONAL GEOGRAPHIC MAGAZINE 


WASHINGTON, D. C. 


“Sell the Fizst Million Ficst’ 
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FRENCH VISITORS STAY COOL AT GRIDIRON DINNER ARMCO EXECUTIVES COLLABORATE 


Bennett Chapple, (left) vice-president and ‘'lronmaster" on the weekly American 
Rolling Mill Co. N.B.C. network chats, gets some last-minute counsel from Frank 


At the annual St. Louis Advertising Club Gridiron dinner, French visitors touring the country on behalf of the International Simon, Armco band conductor; W. W. Sebald, Armco vice-president; H. V. 
Exposition, were guests of the club. Here are Bernard Musnik (left) correspondent of Le Journal; G. Gordon Hertslet, club Mercer, advertising manager, and Ernest N. Glover, assistant band conductor, 
president; Andre Kaminker, delegation leader, and Earle Pearson, general manager, Advertising Federation of America. as he prepares to go on the air. 


FITTED TO THE MESSAGE ADVERTISING EXECUTIVES AID IN WARM SPRINGS MOVEMENT 
DTHUAY 
ees | 


Through the President's Birthday Ball magazine the advertising fraternity aided Mr. Roosevelt's pet project." Howard Chandler 

Christy, (left) artist who created the cover; Keith Morgan, vice president of the Warm Springs Foundation; Oscar Wintrab, 

Essex House managing director, Elise Ford, model for the painting and Jesse Briegel, vice-chairman, greater New York Com- 
mittee inspect the original painting. 


SALES MESSAGE CONTINENTAL NETWORK CHIEFS GATHER 


ae eer uP aa ee a 


Roundtable discussions featured the mid-winter Continental Agency 
Network meeting in New York last week. J. B. Rodgers (left) and 
pee gorse cg _— L. * Boul- W. W. Ross, Walter & Downing, Inc., Pittsburgh, and F. F. Case 
. ro sa ge well yng and F. B. Leedom, La Porte & Austin, New York, make up this group. 
Newark, N. J., puts @ point over at the The Continental Agency Network has recently been enlarged to 


company's recent sales convention. embrace 20 agencies. 


TELEGRAPHING MAKES ITS DEBUT ON WHEELS 


Wit ro 
h seductive glamour adduced by a shimmering skirt, this illustration features 


current magazine copy on behalf of Goss-Amour girdle and bra of First unit of the new Western Union Telegraph Co. dispatching stations-on-wheels, appears. They are designed for use at dis- 
H. W. Gossard Co., Chicago. aster scenes and to meet needs of the new trailer travel market. 
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ys TIME's 1936 gain in advertising pages was 
2 greatest of all magazines. Even more pleas- 
ant, more meaningful, is the fact that TIME's 
gains (excepting liquor—a loss) were spread 
through all classes of advertising. 
1935 1936 Gain 
KIND OF ADVERTISING TIME pages TIME pages in pages 
DS cg kd St OK eR Hh eH He Fs 544 615 71 
Building and Electrical Products . . . . . 205 327 122 
Financialand Insurance. . . . . .. . 266 301 35 
Foods, Beverages and Confections . . . . 100 156 56 
rs House Furnishings . . . . . . ws . 42 59 17 
Liquor, Wine and Beer . . . . . .. . 215 197 —18 (loss) 
Machinery and Manufacturers’ Materials . . 202 235 33 
a a 56 65 9 
Office Furnishings and Paper Goods. . . . 141 18 | 40 
Periodicals, Newspapers and Books . . . . 98 an 13 
Smoking Materials . . . 2. 2... 97 Hil 14 
Toiletand MedicalGoods . . . ... . 190 191 | 
Travel, Resort, Hotels . . . . . . .. 245 301 56 
i. £ sexes kee eH oe Se 178 18! 3 
TOTALS 2,579 3,031 452 
These gains put TIME into first place among all general magazines. For which, two reasons: 
‘ ; | | All accumulated facts point to the big fact TIME is important to its readers, carries 
“ that TIME gives Best Coverage of the Best weight with them, has been voted "the 
3 Customer market — whether for aspirin or most important magazine published in the 
_ airlines, soups or shoes or steel. U.S. today," | 
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